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annual message 
tao Webster Dealers 


There was an important change in America last year. It was the return to sound 
values, most easily recognized in government affairs. In business it was reflected in 
the healthy trend to straight brand-name-buyng. It’s good news for all of us 
because it insures the continuance of the American way of life and of businesses 


founded on the principle of quality goods at fair prices. 


We at Webster have championed brand-names-buying from the very beginning. 
In 1889 Frank Webster first perfected STAR BRAND non-filling typewriter rib- 
bons. As modern business methods developed and the market for Webster’s products 
expanded it would have been so easy for his company to become a cut rate, big 
volume house. Fortunately, Mr. Webster chose to be enrolled in the ranks of manu- 
facturers producing a quality product. In the past sixty-five years we have grown 
tremendously. Modern manufacturing methods enable us to produce a far greater 
volume of products but we still have the original ideals of the company before us . . 
“a quality product for a fair price.” That’s why each Webster product is checked 
many times before it leaves our plant. And that’s why our dealers and our cus- 


tomers can trust the name Webster. 


We pause here in the rush of American business life to wish our customers, our 


suppliers, our employees, our friends and even our competitors the very best wishes 


tenet 


Vice-President 


for nineteen fifty-five. 


F. 8S. WEBSTER COMPANY 


13 Amherst Street, Cambridge 42, Massachusetts 
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These advertisements present the products of 
the leading manufacturers in each division of 
the industry. Because of the ground for hones? 


differences 
ously cannot 
actions 


of opinion, the publishers obvi- 
undertake to guarantee trans 
between advertisers and customers 


They do, however, offer their services in re- 


solving any disagreements which result from 
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National Vulcanized Fibre 193 
Neiman Steel Equipment Co. 213 
Neva-Clog Products, Inc. 209 
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all without charge. 
land have made, and are making, good 
use of this bureau 
field have evidence of 


Wis Service Bureau of Office Appliances 
is maintained 
subscribers and advertisers 
personal letters all inquiries upon matters 
germane to the field, supplies names of 


for the exclusive use of 
It answers by 





Service Bureau 


manufacturers of any office article wanted, 
puts man and job together, aids foreign 
dealers in securing U. S. A. lines, and in 
many other ways performs useful service, 


Subscribers in every 


Manufacturers in this 
its proved value. 
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Print-O-Matic Co., Inc 217 
Pronto File Corp. 77 
Q 
Quality Park Envelope Co 126 
R 
Regal Typewriter Co., Inc 206 
Regna Cash Registers, 

Inc. 105, 157 
Remington Rand Inc 88-89 
Ridgeway-Div. Gravely 217 
Rivet-O Mfg. Co 202 
Roberts, Weldon, Rubber Co 176 
Rockwell-Barnes Co 182 
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Speed-O-Print Corp 139 
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Stationers Mfg. Co., Inc 170 
Steel Parts Mfg. Co 201 
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Stile-Craft Mfrs., Inc 130 
Sturgis Posture Chair Co 73 
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Accounting Sy ns Equipment 
S The 
Adding Ma 
s Machine Ir 
‘ & Tarrant 
ine ( I 
( 


Adding Machir Parts 


Addressing Machines 


Adhesives (See Inks, Adhesives, Etc.) 


Autograpt Registers 


Bank Sups 


Billing Machir 
nN 


Binders, Catalog & Periodical 


Ss ( 


\ 
Binders, Permanent Storage 


S ( 


Blackboard 
K 


Blankbook 
D ( Ir 


Blotters, Desk, et 


Biue Print & Plan File Cabinets 
4 7 


( } ( 
‘ Cory 
( ( 
I e { 
‘ 
Bond Box \ 
Bookcase 
lr 
| { 
, ‘ 
N Fur ( 


Bookkeeping Machines 


Box Lette F 
r Co 
Co 
( 
I ( 
Brief & Zippe ASses 


Bulletin £ 
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Business Forms 
Aigner, G. J., ¢ 
Consolidated Ribbon & Carbor 
Dome Publishing Co 
Fredonia Litho. Co 


Ideal System Co., The 


Calculating Devices 
tor Safe & Equipment C¢ 


Calculating Machines 


en, R. ¢ tusiness Ma 
Burroughs Corporatior 
Comptometer (Felt & Tarrar 
Friden Calculating Machine ¢ 
National Cash Register ¢ 


Calculating Machines, Portable 
ner International Corpor 


Calendar Pads & Stands 
Changepoint m 
Stark Calendars, Inc 


Carbon Papers 
See Ribbons & Carbons 


Card Index Boxes & Trays 
Steel Equipment, Inc 
Amberg File & Index ¢ 
Arrow Paper Products 
ole Steel Equipment Co 
ibia Steel Equipment ¢ 
orry-Jamestown Mf ‘ 
Globe-Wernicke Co 
Guide System & Supply C¢ 
Hedges Manufacturing Co 
H-O-N Co,., The 
Invincible Metal Furniture ¢ 
*arker Steel Products, Inc 





I 

Peerless Steel Equipment ¢ 
Pronto File Corp 
Shaw-Walker Co 

Smead Mfg. Co. 

Weis Mfg. Co 


Card Index Boxes, Expanding 
Smead Mfg. Co 


Card Index Files, Revolving 
ill’s Safe Co., The 


Cash Boxes 


Art Steel Co In 
Cole Steel Equipment Ct 
General Fireproofing ¢ The 


Guide System & Supply Co 
Peerless Steel Equipment ( 


Cash Register Parts 
International Cash Register Pa 
Pearl Engraving Co 


Cash Registers 


Allen, R. C., Business Machines 


Burroughs Corp 
National Cash Register Co 
Regna Cash Registers, Inc 


Cash Tills 
Regna Cash Registers, Inc 


Casters, Caster Bearings, Slides 
Bassick Co., The 
National Lock Co 


Catalog Sheets—Stock 


lajestic Stationery Co. 


Chair trons 
Bassick Co., The 
Collier-Keyworth Company 


Chair Mats 
Hardboard Fabricators, I 


Chairs, Folding 
Adirondack Chair Co 
Ionia Metal Products, Inc 
Royal Metal Mfg. Co. 


Chairs, Office 
4 Steel Equipment, Ir 
Aluminum Seating Corp 
Ard Manufacturing Co., Ir 
Art Metal Construction ¢ 
Cramer Posture Chair ( 
General Fireproofing Co 
t 1 Rapids Leather Furr r 
gson Manufacturing ¢ 
Gunlocke, W. H., Chair Co 
Hamilton Mfg. Corp 
Harter Corporation, The 
High Pt. Bending & Chair ¢ 
Indiana Chair Ce 
per Chair Co 
Johnson Chair Co. 
Mayline Co 
Milwaukee Chair Co 
Milwaukee Metal Furniture ¢ 
Royal Metal Mfg. ¢ 
T r Chair Co 
We Chair ¢ 





Chair, Posture 
All-Steel Equipment, Inc 
Aluminum Seating Corp 
Art Metal Construction to 
Bright Chair Co 
Cramer Posture Chair Co 
General Fireproofing ¢ 
Gunlocke, W. H., Chair ¢ 
Hamilton Mfg. Cort 
t Corp., The 
High Pt tending & Chair ¢ 
Indiana Chair Co 





Jasper Chair Co 
Johnson Chair Co 


King Posture Chair Co 


Milwaukee Chair Co 
Milwaukee Metal Furn 
Ohio Chair Co 
Royal Metal Mfg. (« 
Sturgis Posture Chair 
Taylor Chair Co 
Chairs, Tablet Arm 
Adirondack Chair Co 
Indiana Chair ¢ 
Jasper Chair ¢ 
Wells Chair Co 


Checks, Stamped Metal 


Dayton Stencil Works 


Checkwriters and Signers C-Thru 


Hall-Welter Co 
Clipboards 

See Arch & Clipboar 
Coat and Hat Racks 

Borroughs Mfg. Co 

Vogel-Peterson Co. 


For the benefit of the subscribers the lines 
advertised in this issue are here classified. 
Many of the requirements of the modern busi- 
ness office are represented. Should subscribers 
be interested in any article of office equip- 
ment not listed here, they are invited to com- 
municate with the service bureau, through 
which the information will be promptly and 
cheerfully given by letter without obligation 





isper Desk Co. 

Morval Corporation 

Peerless Steel Equipment Co 

vi r Safe & Equipment ( 
iture ¢ Wells Chair Corp 

Worden Co., The 


Diaries 
Co See Memo Books 


Dictating Machines 
merican Dictating Machine Co 
Comptometer Dictation Division 
Peire Dictation Systems 


Dictating Machines, Used 
American Dictating Machine Co 


Drafting Instruments & Equipment 
Alvin Co 
Ruler Co 
Cardinell Corporation 
Haskell of Pittsburgh 


i Files Drafting Tables 


ayiine Co 


Drills, Paper 
Smead Mfg. Co. 


Coin Bags, Trays, Wrappers 


American Passbook Co 
Downey, C. L., Co 


Continuous Forms 
Hano, Philip, Co 
Royal Register (« 


Copyholders 
Acco Products, Inc 
tankers Box Co 
Curtis-Young Corp 
Hall-Welter Co 
Pres-To-Line Corp 


Correspondence Trays 


Duplicating Machines & Supplies 
American Stencil Mfg. Co 
Ames Supply Co. 

Bohn Duplicator Corp 
Code Mfg. Co. 

‘ imbia Rib. & Carb. Mfg. Co., In 
Curtis- Young Corp 
Duplicopy Co 

Frankel Mfg. Co. 

Heyer Corp 

Ink Specialties Ce Ine 
Manifold Supplies C« 
Master Addresser Co 
Mittag & Volger, In 


Art Metal Construction Co Old Town Ribbon & Carbon Co 
Art Steel Co., Inc Peerless-Imperial Co., Inc 
Corry-Jamestown Mfg. Corp Pres-To-Line Corp. of America 
General Fireproofing Co Print-O-Matic Co., The 


Globe-Wernicke Co 
Haskell of Pittsburgh 
Hedges Manufacturing 
Imperial Methods C« 
Peerless Stee] Equipme 
Sengbusch S-C Inkstan 
Shaw-Walker Co 
Steel-Parts Mfg. Co. 
Valco Company 


Weis Manufacturing Co 


Wells Chair Corporatio 


Costumers 
Ard Manufacturing Co 
Glaro Machine Product 
Globe-Wernicke “Co 
LaSalle Products Co 
Peerless Steel Equipme 
Royal Metal Mfg. Co 
Valco Company 
Vogel-Peterson Co 





Covers, Loose Leaf 


Smead Manufacturing (« 


Crayons 
Binney & Smith, Inc 
Rowles, EK. W. A., Co 


Cushions & Pads, Chair 
Perfect Rubber Seat ¢ 


Date Stamps 
American Numbering 
Force Western, Inc 
Rivet-O Mfg. Co 
Stewart, KR. A., & 


Desk Lamps 
Wells Chair Corp 


Desk Name Plates 


ushion ¢ 


Smith-Corona, Inc 
Speed-O-Print Corp 
Companys Victor Safe & Equip. Co 
Wolber Duplicator & Supply Co 
nt Co 
d Co Duplicating Stencil Files 
Atlas Stencil Files Corp 
Metal Specialties, Inc 
Envelope Opencrs 
Mackenzie, Arnold, Inc 





” Envelopes 


Justrite Envelope Co. 
In Northern States Envelope Co 
s Co Quality Park Envelope Co 
Smead Mfg. Co 
Wilson Jones Co 
sds Envelopes, Plastic 
Aigner, G. J., Co 
Markilo Co 


Erasers, Blackboar 
Kowle c. W. A., Company 


Erasers, Rubber 
Ames Supply Co 
Dixon, Jos., Crucible Co 
Roberts, Weldon, Rubber Co. 


Expense Books 
Beach Publishing Co 
Dome Publishing Co 


Eyelets & Eyelet Fasteners 
KRivet-O Mfg. Co 


File Boxes, Collapsible, Corrugated 
Bankers Box Co 

Wernicke Co. 

System & Supply Co 

File Corporation 





Force, William A., & C« 


Force Western, Inc 
Heyer Corporation 
Rowles, E. W. A., Con 

Desk Pads & Tops 
Wilson Jones Co 

Desk Pen & Ink Sets 
Changepoint, In 
Esterbrook Pen Co 
Sengbusch S-C Inkstan 


Desk Side Files 


Amberg File & Index ( 


Art Steel Co Im 
Cole Steel Equipment 
Steel-Parts Mfg. Co 


Desk Trays 


See Correspondence Tr 


Desk Work Distributors 
Advanco Products Div 
Globe-Wernicke Co 
Victor Safe & Equipme 
Wilson Jones Co. 


Desks 
All-Steel Equipment, I 
Art Metal Construction 
Art Steel Cx Inc 
Columbia Steel Equipm 
Corry-Jamestown Mfg 


Durable Metal Products (« 


General Fireproofing ¢ 
Globe-Wernicke C« 
Haskell of Pittsburel 


Hillside Metal Products, Inc 


Imperial Desk Co. 


Filing Cabinets, Insulated 
Hall's Safe Co., The 
pany Herring-Hall-Marvin Safe Co 
Meilink Steel Safe Co 
Mosler Safe (« 
Shaw-Walker Co 
V or Safe & Equipment ¢ 


Filing Cabinets, Metal 
Advanco Products, Div. ASB 


i All-Steel Equipment, Inc 
Art Metal Construction Co 
. rt Steel Co., In 
Cole Steel Equipment Co 


Columbia Steel Equipment Co 
Corry-Jamestown Mfg. Corp 
Dorset Steel Equipment Co 
Durable Metal Products 

ays General Fireproofing Co, The 
Globe-Wernicke Co,, The 
Guardsman- Valentine, Ine 


ASB Hillside Metal Products, Inc 
H-O-N Co., The 
nt Neiman Steel Equipment Co 


Parker Steel Products Co 
Peerless Steel Equipment (Cc 
Remington Rand Ine 


- Shaw-Walker Co 
Co Top-Flight Products Co 
Victor Safe & Equipment ¢ 
— e Weis Manufacturing Co 
orp 


Filing Cabinets, Wood 
G e-Wernicke Co 
Imperial Methods Co. 
Wels Manunfacturing Co 
W Chalr Corp 
(Continued on page 6) 
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(Continued from page 5) 

Filing Supplies 
Acco Products, Inc 
Advanco Products Div. ASB 
Aigner, G. J., Co 
Art Metal Construction Co 
sarkley, ¢ L., & Co 
Corry-Jamestown Mfg. Corr 
Crownola Loose 
Eureka Specialty Printing ¢ 
Guide System & Supply ‘ 
Imperial Methods Co 
Justrite Envelope Mfg. ( 
Northern States Envelope ¢ 
Oxford Filing Supply Co 
Parker Steel Products Co 
Pronto File Corporatior 
Quality Park Envelope ¢ 
Rockwell-Barnes Co 
Shaw-Walker Co 
Victor Safe & Equipment ¢ 
Warshaw Mfg. Co 
Weis Mfg. Co 

Fountain Brush Pens 
sinney & Smith, Ir 
Cushman & Denison Mfg. ¢ 
Marsh Stencil Machine ¢ 

Fountain Pens (Incl. Ball Pt 
Changepoint, Inc 
Esterbrook Pen Co 
McLennon Pen Co 

Gummed Cloth Rings 
Crownola Loose Leaf Pro I 
Warshaw Mfg. Co 


Hardware, Office Desk 
National Lock Co 


index Card Signals 


(See Signals, Index ¢ 


Index Tabs 
Aigner, G. J., ¢ 
Amberg File & Index (« 
Barkley, C. L., & ¢ 
Globe-Wernicke (¢ 
Guide System & Supply ‘ 
Markilo Co. 
Shaw-Walker Co 
Sheppard, C. E., 
Victor Safe & 
Warshaw Mfg. Co. 


Inks, Adhesives, Ete. 
Inks Specialties ¢ Ir 
Marsh Stencil Machine ¢ 
Rivet-O Mfg. Co 


Inkstands 
Cushman & Denison Mfg. Co 
Sengbusch 8-C Inkstand ¢ 
Labels 
Eureka Specialty Printing ¢ 
Imperial Methods Co 
Oxford Filing Supply ¢ 
Smead Mfg. Co 
Warshaw Mfg. Co 
Weis Mfg. Co 


Ladders, Library, Store & Vault 
Cotterman, I. D 


Leads, Pencil, & Lead Holders 
Alvin & Co 
Elward Mfg. Co 

Leather Goods 
Bristol Mfg 
Can Pro Corp 


Library Equipment 
All-Steel Equipment, Ir 
Corry-Jamestown Mfg. Cort 


Lithographed Continuous Forms 
Hano, Philip, Co 


Lockers & Storage Cabinets 
All-Steel Equipment, I 
Art Metal Construction ¢ 
Cline, K. F., Co., Int 
Dorset Steel Equipment ¢ 
Globe-Wernicke Co 
Invincible Metal Furniture ¢ 
Neiman Steel Equipment ¢ 


Parker Steel Products, Inc 


Locks, Cabinet, Desk & Safe 
National Lock Co. 

Loose Leaf Books & Devices 
Aigner, G. J., Co 
Amberg File & Index ¢ 
Hazel, Ernest, Jr 
Ideal System Co., The 
National Binak Book ( 
Sheppard, C. E., Co 
Wilson Jones Co 


Loose Leaf Metals 
National Blank Book Co 
Sheppard, C. E., Co 
Wilson Jones Co 


Loose Leaf Sheet Covers, Plastic 
Aigner, G. J., Co 

Loose Leaf Tray Binders 
National Blank Book C« 
Posting Equipment Co 
Sheppard, C. E., Co 
Wilson Jones ¢ 


Mail Bags 


Can Pro Corp 


Mail Distributors 
Advanco Products Div. ASB 
Art Steel Co., Inc 
Globe-Wernicke Co 
Victor Safe & Equipment ( 


Manifold Books & Business Forms 
Hano, Philip, Co 


Marking Devices 
Binney & Smith, lr 
Force, William A., & ¢ 
Jet Mfg. Co., Inc 
Marsh Stencil Machine ¢ 


. 





Marking Pens, Laundry 
Taubman, Samuel, & ¢ 


Matched Office Suites 
Morval Corp 


6 


Memorandum Books 


Memorandum Devices 


Metal Badges, Checks, Tokens 


Moistene 


Numbering Machines 


+ 4 « ¢t 


Office Furniture Bali Bearings 


Office Furniture Sectional Units 


4 ( ( 


Office Partitions & Railings 


Office Printing Outfits 
I 


Pads, Figuring 


Paper 
R 


Paper Clamps 


Paper Clips 


\ M 
‘ 
Paper Fastening Machines 
\ } ( 
I 
4 ‘ I 
( 
I 
& I 


Parcel Post & Postal Scales 


Pen Refills 


Pencil Sharpeners 
( 


Pencil Sharpeners, Electric 


Pencils, Mechanical 


Pens, Steel 
I ( 
Pins & Pin Containers 
Platens, Typewriter, Ete 
Posting Trays & Stands 
Presentation Covers 


Price & Sian Markers 


Punches 


Ribbons & Carbons 


Roll Paper, Adding Machine, Ete. 


Rockwe 
Rubber Bands 

\ ar R ( 

jankers & M In 

K W RK r 
Rubber Stamps 

Banke & Me Ir 
Rubber Type 

Force Wes l 

Stewa R \ & { 


Rulers, Transparent 


n 


Safes 

4 M al ¢ ( 
1-Pu ( 

( Steel | 

G al | ( 

‘ ard \ I 

H S ( I 

H ng-H M S ( 

I eM ( 

i k S > ( 

[ er S r 

K re K 

S Walk ( 

) r 8S & I 4 

York Sa Ba k ¢ 


Sales Representative Available 
( « A ites 
Sand Urns 
Gila M Ce 
Va | 
Seales, Postal 
Hal S 
Scrapbooks 
W 


Shelving 
41]-Stes 


Signs, Changeable Letter 
Kowle I W \ ( I 


Slide Rules 
Maylir ( 


Smoking Stands, Office 
Gla M I ( 
LaSa P ‘ 


RK Metal M ( 


Sorting Devices 
A he } «& I K (sé 
Art S ‘ ' 

Spindle Files 


We ( i ( 


Stamp Pads 


J 
I ips I ‘ 
K O Mf ( 
Slew KR. A & ¢ 
Stands for Office Machines 

All-Ste Equ In 
4 ss ( 

Cole S } ( 

) . { 
G il | ( The 
H er ( 

H-O-N ¢ 
M k S Sa ( 

Ti \i \ i 

W ( ( 


Staple Extractors 
4 I é ( 


Staplers & Stapling Machines 
‘ Fastener ¢ 


Stencils, Brass 


Stenographers’ Notebooks 
Na i slank B ( 


e) 
Rock B ( 
Stools 
H ( 
Mayline ¢ 
R M M ( 
\ ( M 


Storage & Transfer Cases 


In 
‘ I & I x ( 
\ Me { ( 
St ( I 
I ( 
B n ( ] & { 
( s I ( 
( Ss I t 4 
4 { I 
G I ( rhe 
( W ( 
( s &S8 ( 
| Safe « 
O-N ¢ 
rial M 
I M I ( 
0 } I ('o 
oO i | ~ ( 
I Ss } ( 
| I ( 
s v-W 
I I I ( 
W MN ( 


Waste Baskets 
~ | 


Store Fixtures & Equipment 
All-Steel Equ el I 


Strong Boxes, Fire Protected 
\ . | 


H g-Ha Ma Safe ¢ 
Safe & Eq ( 
Tables 
\ Ste Eq l 
\ M ( ( 
‘ Ste ( I 
( Steel Eq ( 
( 1 Steel F ( 
( Wer! ke (¢ 
(P 
‘ 
St I ( 
Metal M 
s Walk ( 
) Ss «x f 
\\ ( ( 


Tables, Folding 


4 K 4 ‘ 


x ( 
Tablets & Pads 
t Bar 
Pad & I ( | 
Tabulating & Statistic Machines 
B ghs Cor 
R Rand | 
Tax Records 


Telephone Accessories 
| 


y Safe & I ( 
Thumb Tacks 
N g Pir 
\ Mfg. ¢ 
Tieket Holders 


Trimming Boards 
PI 


Type, Typewriter 
\ Sur ( 


Typewriter Cleaning Material 
‘ Supply Co. 


I 4 
be | 


‘ Ce 
( 

0 Mfe ( 
i F. S., ¢ 
Typewriter Cushion Bases & Knobs 


Typewriter Cushion Keys 


ply « 
vi 


Imperi ( I 
Typewriter Parts & Tools 
Sup] ( 
Engraving ( 


Typewriters, Manufacturers of 
1 R. ¢ B I 


Typewriters, Rebuilt & Used 
t I'yy ri ( 


Upholstered Furniture 
\ Mrg. 


Ss s Mfg. 
( 


Upholstery Materials 
3 The (B 


Stat R ( 


Uphoistering Padding Supports 
I O-Lator I 


Vault Steps 
( 1 I D 


Visible Systems Equipment 
\ M Cor ( 


~ ( I 
( Wert 
Blank 
Ra 
. Walk ( 
S & ( 


Visible Systems Equipment, Used 


Wardrobe Racks 
B Mf 


Peterson ¢ 
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The rate for classified advertise- 
ments is eighteen cents a word, 


ants & For Sale ea 





EXECUTIVES AVAILABLE 


t } 3inee } f 
k t ; pe é 
be ‘ A 
R R MARR " exce t st 
M/A ‘ backa 
' ther pha f 
Sales Manager f M 13 
+ W which afford potent 
ny A Ive Box M 4 re 
ALESMEN AVAILABLE 
AR HED M W est sires + k 
‘ eee ont ed fact 
j Juct W ‘ } 
A r r +r + \+ 
ve L 
f a Ad « M ; 
EXE v WANTED 
r RNITUR MAN w ted with f 1Ow } artne 
M R BY-162 f A 
ALESMEN WANTED 
” earninas wit k 
wy tror tan New Y k + 
t < Ram } 
r ‘ f new ling 
“ know w at r disg Terrif 
W f ew stating art Y 
- R 4 Ar } + 47 ; 
king f ygres 
r 
} work necessa P 
A n 10 6 
k rry § P A t t 
r Ay 4 ‘ Ty 


IFFICE MACHINE MECHANICS WANTED 


bh c rs n ‘ 
RITER AND A NG MACHINE MECHAN st | 
; writer Ser » | 
i Ls 
New WN 
if rw Flec+ 
A 7 M + r wit 
+ x +} 
W Ag L . } 3 
A é 
A N MWA NE T ewrite 3+ 
" ve JOC f t 
tte R * 
M/ 
} € 
k “ k nt t f 


OA — 12/54 


address is used. 





SALES REPRESENTATIVES AVAILABLE 





WHOLESALER OF USED OFFICE MACHINES vering southern Orege 


slifornia, Nevada, ar Arizona, desire sdditional supply and equipment 
tems as representative or bber. Sales truck used. Western Typewriter 
vice. 39 Velencia Street. Sen Frar ’ slit 





MANUFACTURERS REPRESENTATIVE TRAVELIN LLINOIS, Wisconsin 


jiana, Michigan and ¢ tor one npany plans t arry two or three 
npeting lines on straight mr Ww retain original line, which 
+ e > ecs y Interested rc + furniture or other acces- 
es. Mas traveied territory ) yea ] } 3 Ww 2a esaaing 


jer new ne for a r maior portior f area sted 





SALES ORGANIZATION COVERING OHI snd West Virginia has time and 


ability to se sn additional established line of furniture, filing supplies or 
tationery. Fully acquainted with all dealers and knows their problems. Active 

as ation work. W give top grade performance. Address M-109 are 
ice Appliances, Chicago 6 





MANUFACTURER'S AGENT WITH CAPABLE Sales Staff seeks tw« r three 
Tice specialty or supply line merit with substantial volume possibilities 
tor the middie west and uth. W 10 The obing and carry 4 unts and 





MANUFACTURERS’ AGENT WANTS METAL CHAIR line for Pacific Coast 
Have warehouse and show rooms Box M sre Office Appliance 
3g 6 





SALES REPRESENTATIVES WANTED 





MANUFACTURERS’ REPRESENTATIVE WANTED ¢ all on office supply and 


st 5t onery <f res To repre ent n hi na y ; pater ted 4 c per r ng t nders 
snd portf os. Exclusive territorie svailable for qualified mer Commission. 
sive details. Reuben Company, 555 W sckson, Chicago 6 





COMMISSION REPRESENTATIVE WANTED. Man actively calling on retail 
snd wholesale stationery and office supply dealers; also paper, drug, grocery 


snd hardware jobbers. Leading line Income Tax Records, established 37 years 
M n users. Season just opening. Libera mmissions plus repeat accrual 
remuneration. Give fu jeta territory vered, age, experience, etc. In 


trict Confidence. Commonwealth Publishing Dept. A., 542 So. Dearborr 
St., Chicag 





EXCLUSIVE SALES RIGHTS or itstanding item with national consumer 
jemand, available to Distributor witt st wide sales force. Accounts 
slready established with leading Stationery Dealers and Jobbers, Drug Chains 
snd Mail Order Firms. Requires $12,000.00 ventory investment. Box BY-166 
sre Office Appliances, Chicago 6 





COMMISSION MEN WANTED for exclusive territories now available ¢ 
jualified men. To sell Plastic Chair Mats, Black Boards, Linoleum, Bulletin 

Boards, Desk Pads, Chair Cushions and Clip Boards. GEO. E. FOX & Corn 
any 051 N. Throop Street, Chicago 22 r 





SEVERAL MIDWEST, EASTERN and S THERN territories now open for our 
tast selling popular priced bulletin board € 
pin-ut use. Excellent repeat business. Please give a Jetails in first letter 


Box BY-167 care Office Appliances, Ch sG0 6 





MANUFACTURER OF NATIONALLY KNOWN line of office and industria 


wire staples, established 23 years, seeks aggressive representatives. All 

territorie protected sive fu jetails territory overed experience. other 
es srried. Box BY-168 sre Office Appliances, 100 East 42nd St.. New 
rk i7 





ESTABLISHED MANUFACTURER of nat sily known, high-quality safes wants 


snufacturers representatives for a te ; es. High comn yr Protected 
territory + x BY 169 sre Office Aor . . } 1g ‘ 





WANTED: SEVERAL SUCCESSFUL MANUFACTURER'S REPRESENTATIVES 


with fice furniture experience represent hi sliiy knowr ne of Cosco 

Chairs. States involved are: N snd Dak., Minn., No. Wis., Upper 

Pennisula of Mict Net wa, Ke snd M plendid opportunity for the 
ht Write in ; Mfg 





WANTS AND FOR SALE, Continued from page ? FOR SALE AND WANTED TO BUY, USED EQUIPMENT 
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O43 Press-“Time Sulletiu 


Late and Important News for Our Readers 





D. P. CRUIKSHANK DIES SUDDENLY: A dominant industrial and municipal figure in 0t- 
tawa, Canada for many years, D. P. Cruikshank died suddenly October 
20 at the age of 72. Mr. Cruikshank was president of Steel Equipment 
Company, Ltd., starting the firm in Pembroke, Ontario in 1913 with the 
late E. A. Dunlop. His connection with the office equipment industry 
began with the old Library Bureau in Boston and he went to Canada as its 
representative in 1905. He had a 16-year term of unbroken service as 
Reeve of the village of Rockcliffe Park and took an active part in 
the planning of Ottawa. 





NOMDA MEMBERS RECEIVE ROSTER: NOMDA's "Who's Who in the Office Machine Indus- 
try" has just recently been placed in the hands of its members. This 
is the biennial edition of the association's roster of members as of 
September 30 and by its growth to 164 pages, 20 more than in 1952, re- 
flects NOMDA's progress. It was edited by the general secretary Harold 
Mann. 





EXECUTIVE FURNITURE IN FULL PRODUCTION: George W. Graham, owner, reports that 
Executive Furniture, a nationally known name in quality office furni- 
ture, is now in full production at the firm's new location in Wichita 
Falls, Tex. The installation of all equipment and facilities was com- 
pleted in September. In charge of the entire production and manufac- 
turing is Cornelius M. Herz, a leading figure in the national furni- 


ture production field for many years. 








ESTERBROOK PEN OF CANADA APPOINTS VICE-PRESIDENT: A. G. Frost, chairman of the 
board of directors of the Esterbrook Pen Company of Canada, Ltd., has 
announced the appointment of R. Edward Fugler as vice-president. Mr. 
Fugler, long associated with the stationery trade in Canada, was for- 
merly sales manager and more recently general manager of the company. 
He is director of the National Sales Executives Club of Toronto and a 
member of the Stationers’ Guild of Canada. Mr. Fugler will be located 
in the company's head office in Toronto. 





NEW DEADLINE FOR BRAND NAME COMPETITION: The closing date for entries in the 1954 
Brand Name Retailer-of-the-Year competition has been extended to Jan- 
uary 17, 1955. 





I> 


PPOINT REMINGTON RAND OMAHA MANAGER: Harold R. Loros has been appointed type- 
_ writer manager for the Omaha Remington Rand Inc. branch. Mr. Loros has 
been connected with Remington Rand since 1938 except for his military 
service during World War II. For the past nine years, he has been sta- 


tioned in Sioux Falls, S. D. 








A. B. DICK JR. LEAVES $2.8 MILLION ESTATE: An estate of $2,850,000 was left by 
Albert B. Dick, Jr., chairman of A. B. Dick, according to his will filed 


recently in Lake County (I11.) Probate Court. 








FRIDEN PLANS BUILDING EXPANSION: Walter S. Johnson, president of the Friden Cal- 
culating Machine Company, Inc-., has announced plans for a building 
expansion to meet increased production requirements. Coinciding with 
the 20th anniversary of the firm this addition will be the 12th build- 
ing expansion since Friden moved from Oakland to San Leandro, Calif., 


in 1936. 





ROYAL TYPEWRITER APPOINTS MANAGERS: J. D. Farr, Royal Typewriter Company offi- 
cial, has announced appointment of N. H. Bangs, formerly district man- 
ager at Rockford, Ill., to the managership at Harrisburg, Pa. Alfred 
Bucher of Milwaukee will fill the vacancy at Rockford. 





NAME SMITH-CORONA MANAGER AT ROCHESTER, N. Y.: George C. Brandau has been chosen 
manager of the Rochester, N. Y., branch office of Smith-Corona Inc., 
according to announcement by J. B. McCormick, vice-president. 
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State of the ate 


® See Upturn Ahead. Businessmen expect a definite 
upturn for the first quarter of 1955, according to a 
survey just completed by Dun & Bradstreet, Inc. In 
the survey, 1309 business nin manufactur- 
ers, wholesalers and retailers—were asked whether 
their sales, profits, inventories, prices and number 
of employees are expected to be higher, lower or 
the same compared with the first quarter of 1954. 

The survey shows that 56% of the executives 
look forward to higher sales and 43% expect larger 
net profits after taxes, comparing the two first quar- 
ters. 


® Supermarket Items. Stationery and school sup- 
plies may turn out to be the hottest new line for 
supermarket distribution, L. Bowden De Forest, 
executive vice-president of American Rack Merchan 
disers Institute, Chicago, told the national sales 
meeting of U.S. Envelope Company recently at Lake 
Placid, N. Y. 

Mr. De Forest predicted that within two years 
annual supermarket sales of these lines would ex- 
ceed $5,000,000. “There are a number of factors 
which make stationery and school supplies excellent 
supermarket items,’’ Mr. De Forest reported. “Like 
food items, they are consumed. And because of their 
size and shape, they occupy minimum display 
space."” He noted that supermarkets will not stock 
stationery and school supplies in depth 


® To Let Service Bids. Office Appliances is in- 
formed by F. S. Albrecht, deputy regional director 
of Federal Supply Service, Washington, D.C., that 
an invitation is being issued for bids on maintenance 
and repair servicing of manual typewriters used by 
the Government in Region 3, comprising District of 
Columbia and the States of Maryland, Virginia and 
West Virginia. The period is from July 1, 1955 
through June 30, 1956, applying to office machines 
under Class 54 Part V invitation which will be man- 
datory on all departments and establishments with- 
in the executive branch of the Government (except 
the Department of Defense) within the limits of terri- 
tory assigned to Region 3. 

A circular letter dated September 27 has been 
forwarded to Government agencies located within 
Region 3, advising of the change in mandatory 
coverage for the next fiscal year and requesting 
comments, suggestions and lists of prospective bid- 
ders or names of companies, now employed in 
servicing their typewriters, be submitted to the GSA 
office in order that the ‘greatest coverage with 
respect to bidders available may be obtained.’ 

Awards will be made to the lowest bidder for each 
service point under each item listed therein. In order 
to assure adequate coverage, progressive awards 
may be made to make available service on all stand- 
ard brands of machines. 


10 





This Month— 


Page 13. In “Review and Forecast,” presidents of associa- 
tions important to the stationery and office equipment 
industry take a look at what has happened and what they 
think will take place in business. The thoughtful expressions 
of these men represent a guide post to where we are going 
To know where we have been is also worthwhile 
Page 16. Henry Berry is the author of the first of a series of 
four articles concerning modern fixtures for “quick service.’ 
In his lead-off remarks on the subject he examines how 
stores got that way,” giving a historical exar 






the progress of store arrangement. Stationers 

better display their goods can do well to ponder over Berry's 
thoughtful treatment of a No. | subject in retailing circles 
today 


—— 22. Joseph Burger of Art Steel Sales Corporation is a 
nan who visualized the potential for office equipment deal- 
ers exhibiting at county fairs and other agrici ultural events 
He spurred his company’s promotion of such displays and 
the results were startling. In pictures and text, Office 
Appliances examines the potentials in farmers’ markets 
Page 25. ‘Right Goods Plus Right Help.” That's an old 
formula but still a sales success ee rm ie V. N. Vetro- 
mile in a thought-provoking article 
Page 32. Good selling is never a mystery. Where there's 
a will—there’s a Way, and a sale! So discovered Standard 
Stationery of ee when it came to merchandising shelv 


ing. Here’s another Office Appliances’ “Whodunit" feature. 
Next Month— 
Specialization as a goal to larger sales volume and more 


customers has long been advocated by Office Appliances 


Again in January a section will be devoted to ideas and 
suggestions based on the experiences of dealers across the 
country. These specialty selling te chniques will be profit- 


ably studied 


x~nqeaewre Kr Krew KKK Kw 


“My Most 
Unusual Customer” 


DEALERS, ATTENTION! 

Office Appliances aims in the near future 
to offer its readers a new feature entitled 
‘My Most Unusual Customer.’’ Every dealer, 
we feel sure, has had an experience with a 
retail customer that throughout the years 
has printed itself on his memory. 

How about you sending in your prized 
memoir? There are no cash awards, only 
the pleasure experienced in sharing a yarn 
with a chuckle, or a story with a tear 

Please limit your contribt ution to 200 words 
or less. Real names of characters can be 
changed to avoid any possible embarrass- 
ment, but the name and address of dealer 
must be authentic. How about it, dealers? 


¥¥ ¥ HM MH MK KH KH MH 
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O4 Editorial 





Greetings of the Season 


The staff of Office Appliances expresses its 
thanks in these waning days of 1954 for the loyalty 
shown r subscribers, for the staunch support 
of vertisers and for the co-operation of 
deal. inufacturers and salesmen of the sta- 
tionery ! office equipment industry during the 
past 12 nths. 

T f you and your families we extend our 
warn es for a Merry Christmas and a Happy 
and f erous 1955. 

Our fervent wish is for a rewarding year ahead 
in wh onetary returns are based on peace in- 
stead of war and spiritual growth is experienced 
in kee with the Golden Rule. 

There's Still a Clerical Demand 

A ition in the modern office apparently 
has created more jobs instead of lessening the de- 
mand for the human office worker, the Department 
of Labor reports. 

From 1940 until April 1954 there was an in- 
crease 54% in the number of men and women 
engag clerical work, says the Department. 
Today there are nearly 8 million men and women 
doing of tasks—one out of every eight persons 
employ n the United States. 

TI sundance factor in office workers denotes 
continued demand for the products of the station- 
ery and office equipment business. For each of the 
8 mil ersons engaged in clerical labor there 
is a certain amount of consumable supplies to be 
prod the paper, pens, filing supplies and kin- 
dred utilities. Likewise, each office employee must be 
backed by a certain number of office machines 
whict yh obsolescence and improvement are 
consid as replaceables. 

e years, the number of skilled book- 
keep personnel, especially, will tend to increase 
because the growth of scientific management in 
indust 1 involved tax systems necessitate more 
record keeping. At the same time, the need of 
worke telligent enough to operate complicated 
office hines will be noticeable. This will tend, 
natur step up the salaries paid. 

There's a brighter day ahead, apparently, for 
the white collar worker, both male and female. 


“The Wrong Time to Cut Down” 


T ften when budget problems develop, 
management makes empirical decisions and de- 


cides to cut advertising, sales promotion, market 
research and public relations expenditures,” as- 
serted Ray R. Eppert, executive vice-president of 
Burroughs Corporation in a recent address. 

Correct procedure? Emphatically no, according 
to Mr. Eppert, who continued, “| want to empha- 
size that this is a short and straight road to economic 
suicide, because these expenditures, while some- 
what intangible in immediate results, are absolutely 
essential if we are to produce the necessary maxi- 
mum revenue.” 

Where does the difference come between 
sales “expenditures” and sales “costs”? 

Said Mr. Eppert, “The number of dollars ex- 
pended is relatively not important. The real yard- 
stick is the percentage that these expenditures 
bear to sales. Stated differently, a sound program 
which increases the dollars expended will, more 
often than not, decrease the cost ratio.” 

Results in 1955 will only be as good as the 
quality of the sales performance, warned the Bur- 
roughs official. He interpreted the year of 1955 as 
one of “selective boom and recession,” stating, 
“All business enterprises will not move in a com- 
mon pattern. Some will forge ahead. Some will 
remain static. Some will fall. We are back to the 
basic American concept—complete freedom to suc- 
ceed or fail.” 

“Succeed or fail?” The answer is up to segments 
of this industry who don’t skimp on the tools of 
sales performance. 


How’s Your Letter Writing? 


So important are good business letters today 
that the General Foods Corporation has published 
a booklet on the subject for the benefit of its or- 
ganization. This pointed observation is made: 

“Simple, conversational language takes the 
horse-and-buggy impression out of a letter and 
gives it life.” 

Why not take a look at your own letters and 
see if any “slips” are showing. 

Do you say “We received” instead of “we are 
in receipt of’? 

“Because” instead of “due to the fact that”? 
“About” instead of “with regard to”? 

Do you use the simpler words such as “show” 
instead of “demonstrate,” “use” instead of “utilize,” 
“get” instead of “procure”? 

Summed up, the main emphasis in letter writing 
should be to “express” instead of “impress.” 











10. The American 
Businessman 


“In a free competitive enter- 
prise economy,” says a writer in 
a recent issue of Economic /ntel- 
ligence, published by the Cham- 
ber of Commerce of the United 
States, “it is the function of free 
and flexible prices—and not the 
function of politicians—to evalu- 
ate the worth of the worker, the 
saver, the investor and the profit 
seeker. Their economic well- 
being is interdependent. The 
wage motive will cause a man to 
take a job if the profit motive 
first creates the job.” 

Performing the vita! service of 
administering the activities in- 
volved in the American economic 
process is the American business- 
man. Initially moved by the profit 
motive, he finds himself con- 
cerned with all the closely inter- 
related problems of customers, 
employees, stockholders, sup- 
pliers, people in his local com- 
munity and people elsewhere 
throughout the country. His days 
are filled with the making of de- 
cisions, each influenced by con- 
sideration of one or more of the 
factors in the total economic 
scheme. 

The responsibility for making 
myriad decisions must be dele- 
gated and accepted first; then 
the real authority for exercising 
judgment must be earned. The 
business executive must demon- 
strate his quality of leadership 
by making the right decisions 
most of the time. 

Operating as a sort of broker 
who must try to keep in balance 
the interests of customers, em- 
ployees, stockholders, and peo- 
ple in general, the American 
businessman renders an invalu- 
able service to the maintenance 
of economic stability in the United 
States. Further, the urge to make 
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better products in better ways at 
lower cost causes him to contrib- 
ute heavily to economic progress. 
Spurred by the hope for personal 
profit, he inevitably adds to the 
welfare of many others. From the 
total benefit accrued as the re- 
sult of business activity substan- 
tial portions are received by 
those who participate as pur- 
chasers, employees, suppliers, 
etc. 

Of the 4,000,000 separate 
business establishments in the 
United States many are very 
small. Some enterprises are gi- 
gantic. Regardless of size, man- 
agement is a primary function. 
From 4,000,000 centers of initia- 
tive single or multiple manage- 
ment gives consideration to new 
ideas, new products, budgets, 
payrolls, promotions, pension 
plans, and hundreds of other 
constituents of business opera- 
tions. In the overall, American 
businessmen have recorded an 
unequalled high level of eco- 
nomic success. 

An economy such as ours, 
charged with the dynamic of con- 
stant change, is an ever present 
challenge to business manage- 
ment. Survival is dependent upon 
alertness to current situations and 
potential trends. Thus the wagon 
maker turned to automobiles and 
the blacksmith shop became a 
garage. Entirely new industries 
without apparent relation to the 
past came into being. The Amer- 
ican businessman has always met 
the challenge. 

A professor of business admin- 
istration at a state university 
opened every lecture of his ca- 
reer, regardless of the topic of 
the day, with these words, “Gen- 
tlemen, the risks of business are 
enormous.” And so they are, in a 
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free enterprise economy. Yet the 
risks have not deterred the Amer- 
ican businessman. He has taken 
them gladly, sometimes winning, 
sometimes losing. In the aggre- 
gate the banner of victory has 
been unfurled more often than 
the flag of failure. Battles have 
been won and lost in the struggle, 
but America continues to win the 
war of economic progress. 

Too often businessmen of the 
United States are thought of as 
hard taskmasters, exploiters, self- 
ish and money-minded profit- 
seekers with none of the “milk of 
human kindness” running in their 
veins. This negatively critical 
view, although valid in some in- 
stances, is by no means generally 
true. American businessmen rep- 
resent a cross section of Ameri- 
cankind. The percentage of good 
and bad, and all the shades in 
between, holds at about the same 
curve among businessmen as 
among professional people, 
farmers or laborers. 

Because of the nature of their 
activities businessmen may be in 
a position to impose their good- 
ness, or badness, to a greater 
degree than people in other vo- 
cations. But the proportions still 
hold true. Further, the “bad” 
businessman is self-liquidating. 
As he does not understand the 
significance of “enlightened self- 
interest” he finds himself out of 
business, sooner or later. 

The average American busi- 
nessman has found that it is not 
only morally right but economic- 
ally sound to adhere to the rules 
of fair play that have made the 
American Way a path to achieve- 
ment for men and women of hon- 
est and sincere purpose. 


(Extra copies of “The American Way” 
available at following rates: Single copy, 
$0.05; 25 copies, $1.00; 100 copies, $3.00.) 
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National Stationery and Office Equipment Association 


L. B. WILCOX 
President, 
National Staty. 
& Office Equip. 
Association 


Leonard B. Wilcox started his 
business career with Hutchinson 
Office Supply & Printing Com- 
pany, Hutchinson, Kans., in 1926. 
With two partners he purchased 
the Roberts Printing Company (a 
45-year-old firm) in March, 1933, 
changing the name immediately 
to Roberts Printing & Stationery 
Company. After 10 years, Mr. 
Wilcox and William T. Bond 
purchased the interest of the 
third partner and the two have 
operated the business since that 
date 


Mr. Wilcox attended Fairmont 
College (now Wichita Univer- 
sity), majoring in Business Ad- 


ministration 


He served for two years as gov- 
ernor of District No. 8 before 
advancing in the ranks of NSOEA 


to become president. He is ac- 
tive in civic affairs and is a 
Rotarian 


National Office 
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#® TWO YEARS AGO our new president of the National Stationery & Office 
Equipment Association said, ‘We should look hard at every function of our 
business. Our industry, like all others, must face the possibility of rising costs 
and decreasing profit margins. All signs point to the absolute need of a better 
management practice by all dealers. The new year must lead us all in that 
direction.” 

Last year another new president said, “Our profit picture will be improved 
only as we are willing to cut to the heart of every operation to avoid waste 
and unprofitable practices.” 

As our industry faces the coming year, we find the “profit’’ problem is still 
with us. The need for elimination of wasteful practices is still great. 

Today's profit situation offers a challenge and an opportunity for the owner 
or manager of a business to use his imagination and ingenuity. Effective man- 
agement is still, as it has always been, the key to a profitable operation. 

It is certain we now have a more discriminating market than at any time 
in the last 10 years. To maintain our competitive position, not only with our 
fellow stationers but with other merchants on Main Street, we must find new 
ways to reduce costs 

Our sales staff must be better controlled. If our sales program is not good, 
it must be overhauled. 

We must seek a sound financial policy through better accounting practices. 
Unwise extension of credit must be avoided. A positive collection policy is 
essential. 

Our inventories must be made clean and liquid through better control. 
Inventories that are out of proportion to net working capital are bad, if they 
are also out of proportion to net sales at the same time, they can be disastrous. 

One of the toughest and most important jobs of management is sound plan- 
ning for future development and progress. Unless we know where we want 
to go, our ability to get there is unimportant. A business that drifts, that never 
sets a goal, usually does not have too bright a future 

With the coming of the self selection idea into our industry, dealers who 
adopt this new conception of merchandising will almost be forced to reappraise 
their present methods. They will have to completely revolutionize their past 
ideas of management, arrangement, display and selling 

Such intense interest in the model store at the national convention in Chicago 
this year surely attests a great desire on the part of many stationers to meet 
this new challenge. It must be met if the stationer is to retain his rightful place 
as a modern merchant 

The future is very bright for the stationer who chooses to make it so. 


Furniture Association 


® OUR LEADING ECONOMISTS tell us that business canditions are good. 
There has been an increase in competitive sales volume, industrial production 
is up, residential construction is higher than in 1953, state and local government 
expenditures are up, consumer incomes are higher and retail sales are steady. 
Many new corporations have been formed, the stock market is at a very high 
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B. H. NEMLICH 
President, 
National Office 
Furniture 
Association 


Bernard H. Nemlich, treasurer 
of Regan Furniture Corporation 
and fourth president of NOFA, 
was born in New York City and 
at the age of 48 is associated 
with his father Samuel and 
brother Semon in the Regan 
Carpet Company, Inc., of which 
he is president. He is also part- 
ner in the Westcort Company 
and the newly-opened Regan’s 
of Westchester in White Plaines, 
N.Y. He has been in the office 
furniture industry for 28 years 


The NOFA president attended 
the University of Pennsylvania 
and was graduated from Colum- 
bia University. 


National Office 


W. E. WALKER 
President, 
National Office 
Machine Dealers 
Association 


Wilbur E. Walker opened his 
office machine business, the Wil- 
bur E. Walker Company, in 
Wichita, Kans., in 1930. His in- 
terest in the National Office 
Machine Dealers Association be- 
gan with his membership in 1936 
and he has successively served 
NOMDA as member of the board 
of directors, vice-president and 
now as president. 


Mr. Walker is a graduate of 
the University of Missouri, receiv- 
ing a degree in Business Admin- 
istration. 








level, bankruptcies have decreased, and in general, one can look forward 
to good sound business for the coming year. 

In examing this factual report, we must realize that we, in the office furniture 
industry, are in a very good position to capitalize on this, for we are a cross 
section of all business. We supply the office tools for all industry and profes- 
sions—steel, textile, glass, aluminum, wood, lighting, and so forth 

This brings us to the point—how can we increase the comfort and efficiency 
of our client and thus help him in solving his own business problems? By 
giving him attractive surroundings, pleasant working space, practical modular 
furniture, we have solved his problem, and at the same time have raised the 
sights and widened the scope of our own industry 

Today, the manufacturer must design and make furniture that is functional, 
modular and moderately priced. He must engineer his production so that the 
same parts serve many uses. For example—a table top can be used inter 
changeably as a bench seat, auxiliary shelf, or a typetable—drawers of most 
desks should be similar in size and design. A telephone cabinet may serve 
as an individual piece or become an integral part of a desk. 

This is just one simple phase of the industry, but | think this example will 
lustrate the thinking of the manufacturer today. And so the dealer has ex 
ounded his service to his clients 

The successful dealer today, has a layout department, a decorating depart 
ment and may even maintain his own staff of painters and cabinet makers to 
execute his plans. No longer is a client satisfied with buying a desk and chair 
1s such, but expects a complete decorating service. The smart dealer is in a 
position to accommodate him by giving him a complete package deal 
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Machine Dealers 


® 1955 WILL BE AN “above average” year for office machine dealers! We 
will have more types and kinds of office machines to sell. We may have stiffer 
competition, but we must work harder, adopt new merchandising technique, 
train our entire personnel to be “up-to-date” sales people, and discard many 
of our outmoded methods and ideas. This will be good for us. It will make 
us more alert and keep us on our toes 

The business world is continually called upon to furnish more and more 


~ 


reports of facts and figures to the various branches of government and to its 
own executives. Each year more paper work is required to operate every 
phase of business. Also, our population is increasing very fast on a national 
basis. All of this means greater business activity and that more office machines 
will be required for 1955, and all future years. 

Are we, as office machine dealers, ready to meet this challenge? Are we 
alert for new prospects? Are we rendering old and new customers quick and 
efficient services? Do we have the customer's welfare at heart? Are our busi- 
ness practices above reproach? Are we, and our businesses, assets to our 
community? 


Before 1954 ends, let us take a personal inventory and see if we are prepared 
to meet the challenge of the New Year! The stronger and better we are as 
individual office machine dealers, the stronger and better our National Office 
Machine Dealers Association become 

As office machine dealers, it is our duty and desire to bring the manufac- 
turers and customers together. We are the important contact link. 1954 has 
been a good year—let us make 1955 even better! 


Office Equipment Manufacturers Institute 
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® MEMBERS OF THE OFFICE equipment industry are neither optimists nor 
pessimists. All are realists, facing facts as they exist 
As we go into a new year, how do we stand? We sense that business is 
wing gradual improvement, with a stabilized price structure, low inven 


in general, a favorable foundation, despite increased clerical costs 
w at their highest levels 
But, as always, forehanded management continues to look for ways to keer 
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H. V. WIDDOES 
President, 
Office Equip 
Manufacturers 
Institute 


Howard V. Widdoes, vice-presi- 
dent and general sales manager 
of Remington Rand Inc., entered 
the office equipment business in 
1919 with the Library Bureau 
(now a division of Remington 
Rand). When the Library Bureau 
was merged with Remington 
Rand in 1927, he was assistant 
district sales manager in New 
York, and in the new organiza- 
tion became New York branch 
systems manager 


In 1933, he was named general 
sales manager of Remington 
Rand's Systems Division and was 
elected a vice-president of the 
company in 1944, becoming 
general manager of the Type- 
writer Division. He became gen- 
eral sales manager of Remington 
Rand in September 1953. 





expenses down. This is an endless responsibility of management. 

Business continues to think in terms of efficiency and future development 
and growth. Management looks to the office equipment industry for new and 
improved machines, methods and systems for the office, even as it continues 
to seek new and better productive machine tools, methods and processes for 
the factory. It has long been recognized that office equipment and methods 
are definite tools of management... tools to cut costs and increase profits. 

Management continues to install new office equipment, methods and systems 
with assurance. Establishments which have lived for years by dark and de- 
vious means must now meet efficiency on its own battleground. There is every 
incentive to keep abreast of the newest and latest in office equipment, methods 
and systems. 

New products continue to flood the market . . . products which, because 
of their cost-savings and faster operations, will obsolete present equipment. 
Business, ever on the alert for “net results” openly welcomes these products. 
In fact, when American business stops being interested in improved, more 
efficient office and business equipment, America must have ceased to go for- 
ward. 

Management has a definite stake in taking advantage of every new idea to 
increase office efficiency which cuts costs. Business no longer buys as a 
matter of expediency—or because of immediate necessity—or in order to 
survive. 

Management looks a lot to the future now. Management responsibilities are 
more exacting now than they ever were. Quicker decisions are made because 
you are dealing with plans already laid, more inclusive decisions because 
management sees possibilities of wider range than those the present holds. 

This situation constitutes OUR future! 

The problem is not merely one of business machines, replacements, and 
supplies. It is a problem of fitting the new machines and supplies into the 
future projects of business 


National Association of College Stores 


CARL BIRDWELL 
President, 
National 
Association of 
College Stores 


Carl Birdwell entered the college 
store field on January 1, 1926, 
as manager of the college store 
at Tarleton State College, Ste- 
phenville, Tex. During 19 years 
in this position he developed 
the concern from a cubby hole 


operation in the Administration 
Building to a thriving business 
housed in its own spacious build- 
ing. 


He became manager of The Ex- 
change Store of the A. & M. 
College of Texas on April 1, 
1945. 


Mr. Birdwell joined the National 
Association of College Stores in 
1934. He was elected to the 
Beard of Trustees in 1950, be- 
came vice-president in 1953 and 
was elevated to the presidency 
in April, 1954 
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® THE OPENING OF THE Fall semester in the colleges and universities of 
the United States and Canada clearly reflects the trend of swelling enrollment 
which was first noted in the Fall of 1952. 

College stores, serving college students with textbooks, school supplies and 
a varied assortment of other commodities, have benefited from the increased 
enrollments. Virtually all member stores (750) of the National Association 
of College Stores report healthy increases in their September volume. Per- 
centage wise increases as high as 15% have been noted. 

While this increased volume is doubtless due primarily to increased enroll- 
ment, other factors such as store modernization, better merchandising programs 
and the addition of new lines of merchandise, have also contributed to the 
increased volume 

Results of a recent operational survey conducted for National Association 
of College Stores members indicates the total dollar volume of all college 
stores during the 1953-54 school year approached the $125,000,000.00 mark. 
There are fairly definite indications this total may stretch to $150,000,000.00 
in 1954-55, and that the future possibilities are almost unlimited. 

College stores all over the country are rising to meet the exciting challenge 
presented by the future outlook. The tempo of remodeling and modernizing is 
increasing. More and more stores are turning to ‘self service’’ or as many 
of us prefer to call it, “self selection.’ Virtually every store remodeled goes to 
open display. More and more stores are lengthening their area of service by 
adding new lines such as small office appliances, electrical appliances and 
virtually any other line of merchandise required or desired by college students. 
College stores are growing up or becoming of age. They are moving out of 
dark basements and inadequate quarters and are becoming campus show 
places, reflecting excellent display, intelligent merchandising, increased serv- 
ice to their clientele—and their financial statements certainly reflect a decrease 
in the consumption of red ink. In fact, the future looks bright for all college 

tores and their suppliers of merchandise and equipment 


15 











What is a Store? How Did Things Get That Way? 








FIXTURES—Tools That Make Retail 


Merchandising a Success or Failure 


(First of a Series of Four Articles) 


by HENRY BERR) 
Henry Berry Associates, 
Milwaukee, Wis. 





Henry Berry of H. Berry Asso- 
ciates, finding it impossible to 
finish his engineering course at 
the University of Kentucky upon 
the death of his father, went to 
New York. A job resulted there 
with the Dennison Manufactur- 
ing Company—and his introduc 
tion to the stationery field. He 
headed a display and showcase 
department for the C. D. Baird 
Company, Milwaukee, and there 
followed years of building and 
designing during the develop- 
ment period of modern merchan 
dising, when he became increas- 
ingly familiar with the national 
stationery field. 


8 THE TREMENDOUS PUBLICITY 
given self-selection and self-service dus 
ing the past months has quickened the 
interest of all stationers as to just how 
this trend may affect their own stor 
and business. Most retailers want t 
know first, “Can I successfully convert 
to self-service?” and then second, “How 
do I go about it?” 


opinion, 


The first question, in 


can not be answered with an unquali 
fied yes or no. The proper answer is 
rather, yes to a great degree. Basically 


a stationery store is not a super-market 
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and in general cannot be converted to a 
100° self-service operation. 

What must be strived for is the 
proper balance between selt-service, self 
selection, and skilled sales help, to a 
balance giving your personnel that in 
valuable extra time for real selling 
effort to what I call “quick-service.” 

The second question as to how a 
store can be converted to a quick-service 
operation has no one answer because 
each store, and each location has its 
own problems. Fundamentally, how- 
ever, in what we are trying to do the 
desired result remains the same in all 
cases. We wish to influence our cus 
tomers to do what we want them to 
do—to cause each customer to make as 
complete a tour of the world of our 
store as possible, to cause him to see as 
much merchandise as we can, watching 
him pick up that impulse item, serving 
himself, or seeing him attracted by that 
vivid display and then asking for your 


skilled sales help 





™ 


It would be eflicient and sometimes 
pleasant if we could lead our customers 
around with a ring in the nose. Un- 
fortunately, if the customer knew it, 
this would not only be illegal but poor 
sales psychology. . . . We can, however, 


come close to it and achieve the same 


result by the use of working tools. 
These are tools that can make retail 
merchandising a success or failure, 
whose design and proper use can put 
money in your pocket or take it out... 
by the use of fixtures. 

It is thes cases, their types, locations 
and their usages, that give the answer 
to our first question. Yes, with the 
right fixtures in the right places you 
can convert your store to a successful 
degree of “quick-service” under 
standing always, that fixtures are as 
much the tools of your profession as 
instruments are the tools of a surgeon, 
and that the correct use of the right 
“tool” in the right place is essential 


procedure for both. 


Refixturing Needed 

I am thoroughly convinced that to 
maintain a profitable operation all sta 
tioners will in the foreseeable future 
find it advisable to refixture their store 
to a proper, balanced degree of “quick- 
service.” 

Each owner and manager will, sooner 
or later, be called upon to make a de- 
cision as to when and how this is to be 
accomplished. I sincerely hope that 
this series of articles will help you to 
make that decision. 

There are a great many facts you 
should know about fixtures and there 


is one that is absolutely essential. . . 


T 
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A fixture is not an inanimate object. A 


fixture can’t just hold merchandise, it 
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must present it in an active, working, 
selling } The job of putting 
merchandise motion, making it 
easier for the customer and your sales 
help to me your goods from your 
shelves into the hands of that wonder 
ful persor ho carries your merchan 
dise out the store and leaves his 
money cash register. 

It might seem odd to Say that a store 
has four d nsions. ... But I like to 
think that it does. Length, breadth, 
thickness | time are the four dimen 
sions « ice, and to me, your mer 
chandise, your store, your fixtures, plus 
he tim merchandise remains on 
vour she ire the four essential ele 
ments « s dimension.” 

Must Fit Together 

All to re part of one operation, 
ind they il] necessary—they must 
all fit together and work. There must 
be the properly selected merchandise, 
plus the t fixture, plus the proper 
store layo putting merchandise in 
motion merchandise moving off 
your shelves, the four factors all add 
ing up, De re they can equal the dol 
lar profit ire looking tor. 

To hel; understand each of these 
points and what we can do about them, 
it is important for us to look a bit at 
the fixtures, at the stores, at the win 
dows, and at the merchandise . . . at 
the thi have now, in order to 
find out How did things get that 
Way ? 

Originally of course, the merchant 
displayed his wares in the open, on the 
ground abx him. When the trader 
moved indoors, people no longer sat 
on the ground, and it was necessary to 








raise tl rchandise and present it at 


the proper | and in the best possible 
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manner. It was found that the goods 
should be placed in a position where 
they could be easily seen and reached, 
in a position between 30 and 40 inches 
off the floor. If we had that mythical 
sky hook, if the merchandise would 
stay in air with no visible support, that 
would be an ideal display. . . . Unfortu 
nately we have as yet, still to figure 
that one out.... 











Finding this invisible support impos 
sible, it was necessary to build a base 
under the merchandise holding it in 
the proper position. 

After this was arranged, the dealer 
found himslf plagued with two major 
problems—dust, and the fear of a cus 
tomer picking up the goods and leay 
ing the store without completing the 
transaction. . . . The merchandise, the 
materials we have tried so hard to get 
to our customer, was then covered with 
glass and we started the long train of 
removing the merchandise from the 
customer instead of taking it to him as 
we originally intended. 


Dust Prevalent 


Returning to the present for a mo- 
ment, the dust worry I can partially 
understand. Not too many years ago 
our streets were ruts of dirt, and dur- 
ing the winter our furnaces were stoked 
with the softest of coal. Then, in the 
summer, to keep us from melting our 
windows were left open. Heavy dust 
did sift into our homes and stores. .. . 
Nevertheless, during this period our 
homes were kept clean by the diligent 
use of the dust cloth. 

The same application in the stores 
would have, and in many cases did, 
make it possible to leave the merchan- 
dise on open display, resulting in in 
creased business. Today, fortunately we 
have air-conditioning and dust is not 
nearly so great a problem. Reasonably 


good housekeeping, always vitally neces- 
sary in any “quick-service” operation, 
will keep your merchandising in the 
open, while still clean and inviting. 
The other worry of the early dealer, 
pilferage, is not as serious as many 
assume. We know that some merchan- 
dise cannot safely be placed on open 
display. These articles, however, are 
few. Careful research has shown that 
the increased sales and profit gained 
from a “quick-service” operation allow 
what pilferage that does occur to be 
considered as a normal operational loss. 


After we had our merchandise raised 
above the floor to the proper height and 
covered with glass to protect it from 
dust and the customer, it was realized 
that it would add to the effectiveness of 
the fixture if it was lighted. . . . So, a 
large metal reflector was placed in the 
front top corner of the case, blocking 
the view of the customer still further. 








The use of the light was 100°, right, 
but the placement of the reflector was, 


to a great extent, wrong. 


Ideal For Storage 

The lower section of this early case 
could usually be reached from the rear, 
through sliding doors. This was for 
the storage of merchandise — storage 
that, too frequently, became permanent. 
In many, many cases, familiar to all of 
us, this base became the repository of 
sandwiches and galoshes. 

After our fixture had reached this 
stage of development, along came coun- 
ter displays and the beginnings of self- 
service. On top of the showcase was 
then built a conglomeration of displays 
and non-related merchandise until it 
finally reached a point where if the 
clerk had stretched, looked over the top 
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of the pile, and said, “Boo!”, the sur 
prised customer would have probably 
fainted dead away. 
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All of us know the real value of 
point-of-purchase displays to the retail 
industry. They are essential, they sell 
merchandise in those all important last 
two feet; there must be a place for 
them ... but... this place is not on 
top of and hiding other merchandise. 

As modern selling developed, the 
store itself became even more complex. 
Manufacturers, realizing that the dealer 
needed help and faced with terrific 
competition themselves, developed 


showcases to sell their particular prod- 
uct. These fixtures and displays were 
made available to the dealer in a wide 
° they did sell 


more merchandise. Unfortunately, how- 


variety of deals and . 


ever, fixture was added on top of fix- 
ture, merchandise on top of merchan- 
dise, department on top of department, 
creating a hodgepodge of different styles 
of cases, colors of cases, and sizes of 
cases. 

Each was good within itself, each a 
well-designed, selling fixture, but to- 
gether, resulted in the effect of one box 
piled on top of another. 


Where Is IT? 


Blocking traffic aisles and filling es- 
sential working space this system placed 
the store in a position (you've all seen 
it, so have I), where only the “Old 
Timer” knew where most things were. 

. . And many times I’ve seen him, 
catalog in hand, running up and down 
ladders, optimistically searching for 
heaven knows what and where it 
might have been placed. 


All of this has resulted in a situation 


where the dealer himself in his own 
store can’t see the woods for the trees. 
This is a trite expression, but as true as 
Gospel. An observer strange to the 
store, who studies the arrangements 
and case installations with a fresh view 
point, finds that mistakes in the han 
dling of fixtures and space are glaring. 
Meanwhile, the owner, the man who 
placed the first cases and then added 
display and fixture as they were devel- 
oped, finds it all too familiar to be 
really seen. 


Help Needed 


This brings us to the fact that the 
dealer today, in order to understand 
and meet the problems inherent in 
“quick-selling,” needs help from out of 
his own organization. He needs help 
in seeing his own store and help in 
knowing what to do about it. 

Consult vour association, talk to the 
salesmen of the manufacturers calling 
on you. They are all interested in 
bringing you this help. 

Next month we will talk about win- 
dows, how they got that way, and what 
they should be. 
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MONTHLY MUSINGS ON SALESMEN 
AND THEIR PROBLEMS 


by L. R. ADDINGTON, vice-president 
stock sales, Art Metal Construction Co. 


@ WHAT MAKES quality merchandise 
worth more to the buyer is always a ques- 
tion which challenges the office equipment 
salesman. 

To answer the question effectively we 
must know what goes into a quality prod- 
uct. Here are some of the ingredients: 

1. Top quality materials are used by the 
manufacturer. 

2. Research determines what the cus- 
tomer needs. 

3. Engineering makes the product better. 

4. Modern plants and machinery fabri- 
cate the product quicker and better than 
other competitive products. 

5. Trained and skilled workmen are 
properly supervised. 

6. Trained, qualified distributors stock 
and sell the product honestly while making 
sure that the user is instructed in the best 
use of the product. 

7. A guarantee by both the manufac- 
turer and the dealer protects the buyer in 
case of any failure of the product. 

One thing which both the buyer and the 
seller of office service merchandise can be 
sure of is that there is so little difference in 
the ultimate cost of quality merchandise de- 


livered by responsible dealers, and the 
price paid from other sources for sup- 
posedly similar products, that it is hardly 
worth the gamble on the part of the cus- 
tomer to be tempted to buy inferior mer- 
chandise. 

In our industry highest quality does not 
cost 100% more than the lowest-priced simi- 
lar item as it does in the auto industry. 

Often we find only 5% or 10% differ- 
ence between the high quality product and 
the mediocre one. 

The customer is not gambling when he 
buys at 10 or 15% higher price merchan- 
dise of known quality. Therefore, the sales- 
man should tabulate and show his cus- 
tomer what goes into his product which 
insures its quality. 

Your customer also knows that legitimate 
profit is the businessman’s seed for next 
year enabling him to carry on his enter- 
prise, keep his help at reasonable salary 
and pay his bills in the community. 

It boils down, consequently, to being 
sure your price on quality merchandise is 
fair to the user and letting him know this 
fact by repeatedly telling him your quality 
story. 
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* Retailers’ Transportation Costs 
iew 
vA SOME SUGGESTIONS FOR SOLVING THE PROBLEM 
whe 
ded by GILBERT W. AMBERG 
vel Vice-president, treasurer, 

he Amberg File & Index Company, 

Kankakee, Ill. 

ded variable, take about 200 lbs. to cover Almost two-thirds of the total num- 
the in most areas. We found, much to ber of orders were subject to excessive 
and our surprise, that almost one-third of — transportation paid by our dealers. Nor 

in our freight shipments were less than did the two-thirds benefit by any quan- 
t of 100 lbs. and another one-third were less tity discounts which are intended to 
1elp (Editor's Note—The following study than 200 lbs. lower the cost on large orders. Almost 
y in oj transportation costs was prepared THIS INDICATED THAT TWO- without exception these discounts are 

by Mr. Amberg for presentation to THIRDS OF OUR FREIGHT SHIP- not earned until a purchase of more 

ve sales on : er wg er oer money MENTS WERE SUBJECT TO EX- than 200 Ibs. is made. 
jing We ht expense is a vital subject jor TRA CHARGES over and above the 

” all , cach ond thev-ee chelate already excessively high rates. With Must Know Costs 

cerned, along with salesmen, OrFice the quantity discount setup prevailing Any dealer ordering a quantity so 

vin APPLIANCES presents the study as one throughout our trade so favorable to small that it travels parcel post or ex- 
ait of outstanding value.) larger shipments, this was almost un- press must be fully aware of the fact 


believable. So we decided to take a 


that his transportation cost will be ex- 





e THI IMP \CT OF INCREASED larger sampling and check in further cessive and he undoubtedly has reasons 
merchandise transportation costs has detail. cao thin actinm Wike'aan fae onl ee 
been the subject of much publicity in chat deslers are fully aware of the €x- 
newspapers and trade magazines. Cur- Shipments Analyzed cessive costs involved in freight ship- 
emt conditions—10e. . ae genera A recent period was selected with a ments under 200 lbs. each. Let us 
mers wee ” wel a ™ wit total of 1567 shipments. All orders for therefore look only at freight shipments 
creased availability of merchandise at special goods were segregated because in this group, keeping in mind that 
tne rs probably account for the many of these are drop shipped. All split orders and specials are not in- 
a ae good am for the first orders split because items were out of cluded. These were all shipped exactly 
vp ggtine the tremendouery increased costs stock were likewise kept separate as as ordered and our dealer paid the 
a ~~ 5 Of nee a small shipments here are beyond the transportation costs. See Table II 
om pe stateenens ee control of the purchaser. Together, It may be seen that 42.1% of the 
7 ") erry: oR ae these totaled 268. There were remain- shipments were less than 100 Ibs. and 
has moonge up soon peotion bor discus- ing 1299 orders for stock items on therefore subject to excessive costs for 
ak * Palle “Si esate which our customers paid the freight this reason as well as the minimum 
(either truck or rail). See Table I charges. 20.9°/, were between 100 and 
Many Revisions 
Over the past few years parcel post Table | 
rates and limits have been ‘revised, ex- 
press rates drastically increased, and Rovte No. of Orders % of Orders 
Via Parcel Post & Express.......-.ceeseeeeees 509 32.5 ) 64.2% 
freight rates have both been increased Vig Freight— 26 10 99f.......sseeecneeeee 332 nag 
and made subject to minimum charges. Via Freight—100# to 199$........0eeeeeeeeee 165 10.5 
oe addition, freight classifications have Vie Freight —200f and over............000- 293 187% | 358% 
been rearranged to further increase Spodiods, Splia, 8... cccccscocccececssvesesns 268 17.1% 
costs. Much of this had gone almost o— 100.0% 
unnoticed because of the unprecedented . 
demand quick delivery and the Toble & 
eo ke ee em aan 8 
: Size of Shipment No. of Orders % of Total 
held ar see what remedies, if any, 264 to 504 108 13.7% 42.1% 
might ipplied. Sif to 99% 224 284% =f 
Our first approach to the problem 1004 to 1494 109 13.8% | 209% 
was to make a spot check of current 150# to 199% 56 7.\% 
orders shipped by freight to see how 200¢ and over 293 37.0% 
many t the 100-lbs. basic minimum AS 
and the mum charges which, while ve tind — 
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199 Ibs. and paid a minimum charge. 
Only 37% were shipped economically, 
though all traveled via freight. 

This problem prevails throughout 
the U. S. A. in varying degrees but we 
feel it is of importance to all our sales 
force. Here is a geographical break 
down of the same data. 


is done by segments of both the basic 
steel and paper industries. This, in our 
opinion, will not and cannot be done 
in most of the stationery lines. The 
reason is simple. You are not dealing 
in large tonnage at carload rates. We 


find much of our freight subject to ex 


Table Ill 


Freight Shipments Only 


Under 1007 101 to 199% 200# and over 
PU PUREE NOH. co ccc ccc ccccrces 49.0% 22.0% 29.0% 
en. av ceeus 39.5% 15.5% 44.9% 
Wied Gertt AOS. 6.500 cccceces ae 18.5% 21.5% 60.0% 
Southern Area..... oF OS ee ee 46.4% 21.6% 32.0% 
i MOONE Res ccwoccececse 42.1% 20.9% 27.0% 


In view of the foregoing, we believe 
that a better working knowledge of the 
application of freight rates and mini 
mums, as well as the savings that can 
be affected by combination shipments, 
should be made available to our sales 
representatives so they, in turn, are able 
to demonstrate to dealers how trans 
portation costs might be lowered. 

In any discussion of freight problems 
as applied to our products, we should 
again like to point out the relative 
value to shipping weight. The higher: 
the value per 100 Ibs. of shipping 
weight, the smaller (in proportion) the 
freight cost will be. 


Product Ave. Value per 100 
Agate Card Trays........ $ 45.00 
Ee a ee 60.00 
Binder Covers........... 57.50 
DE aekcdecedvesec 56.25 
SE ee ee 18.75 
ee 50.00 
Letter Guides............ 63.00 
Sheet Protectors......... 120.00 


Thus it becomes obvious that, with 
the exception of file folders, you have 
to have an order of about $50.00 to 
meet the 100-Ibs. freight charge and 
about double that to cover the mini 
mum charge. Folders, of course, make 
a good fill-in at low cost to build up 
weight in a shipment. 

While the data available to us neces 
sarily concerns our own line, and the 
retailers with whom we are doing busi 
ness, we think it only logical to assum« 
that similar conditions exist between 
our competitors and their dealers. Also 


eEXcessive 


that if there are ways to avoi 
transportation costs, some of them may 
be found applicable to lines other than 
those we manufacture. 

There have been some suggestions 
made that the manufacturers add trans 
portation costs to the price of their 
merchandise and assume the cost ol 


transportation to the retailer's store. It 
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cessive costs because of small orders 
and inefficient handling. We find 
freight costs can and do vary from 
3 to 2] of the cost of the same 
merchandise! 

None of us, except the railroads and 
trucking companies, will benefit from 
unnecessary transportation costs on our 
shipments. In the long run it is the 
consumer who pays the bill for all mer 
chandise costs and the team that makes 
and markets the goods must work efh 
ciently to hold their share of any 
market. 

It becomes obvious to us aS WE study 
the transportation problems in 1954 
that the quantity discount setup, which 
was established generally in the trade 
on filing supply items almost two dec 
ades ago, doesn’t help except on large 
orders, These discounts can cover much 
of the cost of freight transportation but 
apply largely to single groups of similar 
items with quantities too large tor 
many retailers who, today, face new 
storage and inventory turnover prob 
lems. 

We believe that the quantity dis 
count provisions of our pricing should 
be liberalized to permit quantity dis 
counts (or gross prices, as the case 
may be) on combination shipments of 
substantial size. This problem is being 
studied further, but we are announcing 
that quantity discounts (or gross price ) 
will apply on any full carton combina 
tion shipments of box files, agate card 
index trays and personal files that total 


one gross or more. 


FREIGHT DATA 
The need for an understanding of 
how freight is handled as to classifica 
tions and minimums, etc., 1s obvious 
if we are going to attempt to persuade 
our dealers to order on a more eco 


nomical shipping basis. 


Freight rates, minimums, classifica 
tions and so forth—live in a political 
and mathematical jungle second only 
to federal income taxes. During the 
past 10 years the carriers have changed 
both classifications and rates so that 
neither rail nor truck have uniformity 
in either. Both have added minimum 
charges but on a different basis. Much 
of this has been done to increase rev- 
enue for the carriers where regulations 
had frozen rates and classes. But, like 
the tax laws, our customers and our 
selves must live with the existing setup 
as it may never be straightened out. 

In order to live with it we must have 
some understanding of the setup. There 
is much that doesn’t make sense but 
we have plenty of evidence that our 
customers are ‘bringing some of the 
increased cost on themselves either be 
cause of their unfamiliarity with the 
system or because after years of “speed 
at any price” they have not taken a 


good look at possible freight savings. 


Descriptions Given 

This report can, at best, only point 
the way. for possible savings and cover 
the major problems. We are therefore 
confining the data to the stock items 
in our line. Here are the descriptions 
(as they appear on our bill of lading) 
on stock items for shipping purposes. 

1. Cartons Binders or Covers (Paper 
or Pulpboard). 
2. Cartons Paper File Folders Fold 
ed Flat. 

3. Cartons Sheet Metal Letter Files 
N. O. I. 
inch thick. 


with solid walls less than | 


4. Cartons Cellulose Film Products 
mu, 4). §. 

5. Cartons Albums (Paper or Pulp 
board ). 


6. Cartons Binders or Covers N. O. 
I. B. N. 

7. Cartons Paper Index Guides. 

8. Cartons Albums N. O. I. B. N. 

9. Cartons Letter File Boxes S. U. 
(Paper or Paper and Wood). 

ie an ae 


gobble-de-gook ) stands for “Not other 


(in transportation 


wise indexed by name.” The tables that 
follow are labeled with our trade names 
of the products. 

These nine groups are each classified 
for rating purposes, At one time classes 
were identical for both truck and rail. 
This is no longer true. Our stock items 
fall into four classes for truck and five 
for rail. Then a rate per 100 lbs. is 
applied to each item by class. Less than 
100 Ibs. is billed at the 100 Ibs. rate. 


OA — 12/54 


La 


nly 
the 
red 


hat 


im 


ich 


ms 


ere 
yul 
ur 
he 
be 
he 


ed 


Items of the same class may be shipped 


on a single bill of lading and price is 
Two items of 


extended as one item. 


the same class are priced as one. Two 


different items together totaling over 


100 lbs. are each extended at actual 
weight and minimum is applied to this 
total 

But rail rates and truck rates for each 
class are not identical. Additionally, 
both rail and truck have established 


minimum charges. These charges vary 
geographically as do rates and classes. 
In order to have a concrete example, 


let_us take a shipment to “Typical 


City’—about 500 miles from Kanka- 
kee. The truck minimum is a sur- 
charge of $1.50 +3° tax added to the 
transportation bill. Thus the effective 


minimum is the 100-lb. rate plus $1.55 
or, in the case of “Typical City,” some- 
between $4.44 and $5.37, de- 
the class. Rail applies a 


where 
pending on 
differently —the minimum 
tax or $2.37. 
But rail also chargés 10¢ per cwt. for 


minimum 
invoice is $2.30 + 3 
store door delivery, which most of our 
customers require. Therefore the effec- 


tive minimum is the per cwt. rate 
10¢ but not less than the $2.37 
minimum 
Let us then look at some actual 


freight rates to “Typical City” to see 


what the class, rate and minimums 


mentioned above do to our shipment. 


Incidentally, all rates today include a 





Table IV 
Rail Shipment—S.D. incl. Truck Shipment 
Rate Rate 
Freight per Effective Freight per Effective 
Class 100¢ Min. Chg. Class 100% Min. Chg. 
1. BRODER COVERS. -cccccccvces 77 $1.85 $2.37 
(except Tophide) 55 $1.35 $3.04 
S, NEPOUINEEs oees +0 seskeben 55 $1.35 $2.37 
3. SHEET PROTECTORS......... ' 70 $1.68 $2.37 70 $1.68 $3.22 
4. ALBUMS (Willoweave)....... 
S. Fe nb 6 eb a6 60 csodnss 
(Personal & Record) 
6. BINDER COVERS............ 
(Tophide only) 85 $1.92 $2.37 85 $1.99 $3.53 
FM 
Ch GS watavvce tosses sate 
(except Willoweave) 
9. PAPERBOARD FILES........... 100 $2.25 $2.37 100 $2.28 $3.82 
(Box, Agate, Record, etc.) 
Straight Average.........+++ $1.81 $2.37 $1.83 $3.40 





15°% increase approved several years 
ago by the Interstate Commerce Com- 
mission and a 3° Federal Tax. Truck 
rates quoted include this but rail rates 
do not and it must be added. Some- 
times we have encountered confusion 
because a overlooked this. 
For our comparison above we have 


customer 


added the increase and tax to get a 
simple figure. We have also added the 
10¢ per cwt. delivery charge to rail 
rates to get a rate comparable to truck. 
We have substituted our product names 
instead of B/L nomenclature but the 
numbers refer you to official descrip- 
tions in a preceding paragraph. 

Thus we have an average situation 
with truck and rail almost equal on 


rate but the minimum on rail is 30% 
less. Furthermore the effective mini- 
mum charge ($3.40) on truck is the 
rate plus $1.55 but the $2.37 rail is 
merely a minimum invoice. For this 
reason a 200 lb. shipment via truck 
costs $5.64 and via rail $3.84—32%, less. 
But because of classification differences, 
the rail rate is 37°4 higher than truck 
on binder covers. 

The foregoing should at least serve 
to point up the fact that the problem 
is complicated but that: 

1. Rail is generally cheaper than 
truck but, because it is also generally 
slower, many dealers specify truck. 

2. That if dealers will avoid special 

(Turn to page 52, please) 





Table V 
COMPARATIVE FREIGHT COSTS 
(Typical 500 Mile Shipment) 





WANT LIST Shipping | Cost of 12 Single 6 Grouped | 4 Grouped 
Weight | Merchandise Shipments Shipments Shipments 
Truck /Rail Truck /Rail Truck /Rail 
250 #525 Binder Covers 28% $16.80 $3.53 $2.37 
$3.53 $2.37 
500 #5921TR File Folders 40# 7.15 3.04 2.37 $3.53 $2.37 
6 #F1411BP Scrapbooks 27% 14.16 3.22 2.37 
3.53 2.37 
6 #442 Steel Per. Files 37# 16.80 3.53 2.37 
12 #890 Box Files 22'# 13.65 3.82 2.37 | 3.82 2.37 | 
. 3.82 2.37 
250 #555 Binder Covers 287 8.50 3.04 2.37 
12 #C135 Card Trays 20%# 10.25 3.82 2.37 
3.82 2.37 
12 sets #S5O1TS A-Z Guides 35'A# 14.40 3.53 2.37 3.82 2.37 
12 #C810AB Albums 147 33.00 2.353 2.37 
- 3.53 2.37 
250 #1780 Sheet Protectors 27 ri 31.25 332 2237 | 
500 #5921T2 File Folders 40# 7.38 3.04 2.37 | 3.53 2.37 
3.53 2.37 
12 sets #501T5 A-Z Guides 35Aa# 14.40 a33 2.37 
TOTAL 355'A# $187.74 | $39.85 $28.44 $21.76$14.22'$14.70 $9.4 


Total Frt. Cost as % of Total Merchandise 
Cost Weight of Average Shipment 


Freight Cost if Shipped as 


21.2% 15.2% 
29'r# 59% | 894 


3 Grouped 2 Grouped | A Single 
Shipments Shipments | Shipment 
Truck /Rail Truck/Rail | Truck/Rail 
$4.56 $2.97 
$6.11 $4.11 | 
| 
| 
3.98 2.53 $7.56 $6.59 
| 
478 3.89 | 
3.88 2.37 


8 $12.42 $7.87/$10.89 $8.00) $7.56 $6.59 


11.6% 7.6% 7.8% 5.0% 66% 4.2%) 58% 4.3% 4.0% 3.5% 


1184 1774 | 355%¢ 
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@ INSPIRED BY Art Steel Sales Cor 
poration’s promotion of the county fair 
and farmers’ market, office equipment 
dealers of America are panning pay 
dirt at the grass roots. 


Joseph Burger, president of the Steel- 


master line manufacturers, has pointed 
the way to this profit at the agricul 
tural level. His assistance has induced 
more dealers to adopt the practice of 
long standing by such firms as Royal 
H. Eckert, Inc., of Allentown, Pa., in 
exhibiting at county fairs having both 
rural and urban attendance. 

Steelmaster executive Burger sparked 
his dealers’ participation with an attrac 
tive brochure which carried this mes- 
sage: 

“The never-ending contest by mer- 
chants and business men for their fair 
share of the business of the country has 
always required that they explore and 
examine new and, of course, tesied 
methods of merchandising. 

“The county fairs and farmers’ mai 
kets have been making substantial prog 
ress throughout America in aiding the 
wider, faster, and more efficient dis 
tribution of manufactured goods.” 

In essence the Steelmaster plea was 
for dealers to share in the publicity 
value which could accrue to their firms 
by exhibiting at the more than 4,500 


Steelmaster Featured . . . Dan Caldrone, proprietor of Dan’s Stationery 












Store. Hammonton, N.J.. stands in his exhibit at the Farmers’ Market in the 
firm’s home city. The items shown are Steelmaster products of Art Steel. 


county fairs that take place annually 
throughout the United States. 
Evidence of the response to the Art 


Steel Sales idea is the fact that more 


than 350 dealers asked information. 
Enthusiasm over the results was evi 


denced by letters such as this one re 


Royal H. Eckert, Inc., Exhibit at the 1954 Allentown (Pa.) Fair 
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ceived from the Campbell Typewriter 
Company, Oakland, Calif., after show- 
ing at the Alameda County Fair: 

“We sold a representative amount of 
Steelmaster merchandise. Many other 
items were sold such as adding ma- 
chines, safes, portable typewriters. Hun- 
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J. Hillsberg Safe Co., Inc., Exhibit at New York State Fair 


dreds « es of Steelmaster circulars 
were passed out to prospective buyers. 
Appro» itely 400,000 persons visited 
this Fair thousands passed our ex- 
hibit hourly. We are still working on 
prospects who gave us their names and 
iddres the Fair.” 
Sai msummated in 95°%, of 
the | iccording to Mr. Camp- 
"An Ideal Way" 
\ way to capture the filing 
needs of 1 hers and small town busi- 
nessmet ided Mr. Campbell. 
For tance, we sold a strawberry 
irmet CB2PL and he and his wife 
remat 1e that they had received 
literat | pamphlets from time to 
time ¢ rious files but had never 
wctua ny. They were so pleased 
after g the merchandise, they 
laced their order immediately.” 
Da Stationery Store, Hammonton, 
N. J set up an exhibit at Ham 
nonte iles Auction, open every 
Wed ind attracting approxi 
mately people weekly. Says Dan 
Calder 
‘W ect to run this exhibit for 
ibout veeks . . . I think that it has 
been profitable from the standpoint of 
people v see this exhibit but who 
don’t to our store regularly. We 
lehnit e made some new cus 
tol 
An Eckert Habit 
Ni vcomer to the idea of at- 
racting rural market, Royal H. 
Eckert, | of Allentown, Pa., has 
been ting for years at the Allen 
town | \gain this year a tremen- 
dous 1 se was received at the Eck- 
ert ex! national lines such as 
Mosle: security Steel equipment, 
OA — 12/54 


Barcalounger chairs, Sikes posture 
chaiis, Tiffany stands, Cosco chairs, 
Allen typewriters, Smith Corona and 
other make portables, Rockwell Barnes 
modular furniture, Nucraft bookcases, 
Arnot-Jamestown partitions in both 
wood and steel, Sightlight lamps, Allen 
adding machines and other items. 
Similar enthusiasm for the same mar- 
ket is registered by J. Hillsberg Safe 
Company, Inc., Syracuse, N. Y. For 
seven years this firm has been showing 
at the New York State Fair, an event 


Participates in Fair . . 


which in 1954 lasted eight days and 
attracted about 438,000. 
Varied Lines 
Merchandise exhibited by Hillsberg, 
as shown in the accompanying photo, 
included lines such as Herring-Hall- 
Marvin, Yawman and Erbe, Leopold, 
Lyon Metal Products, Vogel-Peterson, 
Acme Visible Records, Cole Steel, Art 
Steel, Harter, Sikes, Smith Metal Arts, 
Marnay and Royal Metal. 
“We enjoyed a very nice business,” 
says Marvin Hillsberg. 





. Campbell Typewriter Co., Oakland, Calif., Steel- 
master dealer, exhibits at the Alameda County Fair. 
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by Irving Settel, authority on retail advertising 


HOW TO BUILD A MAILING LIST 


® ONE OF THE MOST important factors in a retail direct 
mail campaign is the mailing list. Primarily, the success of 


mail advertising depends upon the maintenance of a selective 


list of logical, prospective customers for the merchandise 
being offered by the office appliances merchant. 

No matter how attractive the advertising material may 
be, its success is hampered unless it reaches the right cus 
tomers. Consequently, the acquisition or building of a good 
mailing list should be the first and foremost consideration in 
a direct mail campaign by the office appliances retailer. 

There are many sources which can be tapped for a good 
mailing list. Let us review the most important of these. 


Your Own Customer List 


Probably the most effective list that you can possibly 
obtain are the names of your own customers, both present 
and past. A store should not neglect to take the name and 
address of every person who makes a purchase at the store. 
It is well to remember that the very fact that a customer 
has made this purchase makes him a logical recipient of 
future direct mail material. In addition it is easier to pre 
pare advertising for your present customers knowing what 
their desires are and what they have purchased most re 

It is usually wise to compile lists of both cash and credit 
customers, Frequently your cash customer list may become 
unmanageably large, containing great numbers of one-time 
buyers who may not ever make a purchase again. How 
ever, despite this fact these names are most valuable to an 
office appliances retailer since they have actually made a 
trip to the store and bought an item of merchandise. 


Recommended Names 


It is possible to build up an excellent list by requesting 
the names of friends of present customers. Many stores 
will often offer a premium to a customer who will provide 
the names and addresses of their friends, who may be 


interested in the merchandise which you are offering. 


Suggested Names By Store Employees 


Stores which maintain a fairly large staff of personnel 
can frequently build up a substantial list by requesting that 
each employee submit 10 or more names of friends and 
acquaintances. These names are usually valuable since the 
recipient knows that his name has been submitted by a 


store employee who incidentally is a friend of his. 


Non-competitive Businesses 


] 


An excellent method of obtaining a good mailing list is 
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by exchanging your list with a non-competitive retailer. In 
the office appliances business for example, lists have been 
effectively exchanged with dealers in office furniture. In 
this way you can double or triple the size of your mailing 


and not provide additional competition for your own store. 


Directories 


Many directories are available to a retailer containing 
the names and addresses of residents living within the 
trading area of the store. For example, retailers can go 
to a city directory for a list of names. Telephone directories 
will also contain an excellent source of names and ad- 
dresses. In addition, other types of business and professional 
directories can be obtained at no or small cost to the retail 


advertiser. 


Government Records 


County, city and state governments frequently have avail 
able to anyone who wants them, voting lists broken down 
into areas. This means that you can obtain the name, the 
age, sex, occupation, address or locality of permanent adult 
residents in your trading area. These lists are generally 
offered free of charge to anyone who wants them. 

You can also obtain from your government, property 
tax lists, income tax lists, business permits, property owners, 
marriage license lists, birth registration lists and automobile 


registration lists. 


Vewspaper Subscription Lists 


Many local newspapers will supply an advertiser with 
their own subscription list classified by circulation areas. 
Many retailers have built up very effective mailing lists in 
this manner. Also it is possible for a retail store owner 
to clip names and addresses from various newspaper items 
such as society columns, birth columns, obituaries and 


sport pages. 


Clubs and Organizations 


Many local clubs and fraternal organizations within 
your Own community may permit you as a local retailer 


to use their membership rolls for mailing list purposes. 


Mailing List Companies 


In most cities there are companies which provide mailing 
lists at a fee to retail store owners. These lists are sold 
on the basis of $1Ze, specialization, and so forth. 

Frequently it is possible to hire these companies to build 


a list for you with emphasis on your needs. 
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Right Goods 





OLD FORMULA STILL A SALES SUCCESS FACTOR 


feature writer 





@ IN THE DAYS at hand, dealers 
will have to face a radical change in 
the old war-time situation and conform 
themselves to a new position, particu- 
larly with regard to the buyer-and- 
seller relationship as affected by supply 
and demand. 

More goods are now available and at 


better-stabilized prices. Buyers once 


again have something to say about 
prices and selections. 

This means that in order to main- 
tain the position of his store and keep 
his business growing, the office ap- 
pliance merchandiser must have attrac- 
tive quarters. He needs the most mod- 
ern facilities for doing business—an 
operational set-up as good as or better 


ee ee ee ee ee ee ee el 
Need Care in 
Selection of 
‘Part-Timers’ 


Auxiliary employees can be val- 
uable—especially if the same em- 
ployees are held throughout the 
year, but to have a constant turn- 
over of part-timers coming and 
going risks a store’s service efh- 
ciency and reputation. 

Of all things, avoid irresponsible 
teen-agers in any application with 
the possible exceptions of errand 
running and assistance in the ship- 
ping room. These youngsters have 
a high accident potential and for 
this reason most dealers look with 
disapproval upon them as opera- 
tors of delivery vehicles. 

For the best esprit de corps part- 
time workers should be made to 
feel that they are quite as much a 
part of the business as their full- 
time fellow workers. That estimate 
of importance should be impressed 
upon the full-timers also. 

Efficient and productive part- 
timers, who can always be de- 
pended upon to put in their ap- 
pearance on days of peak volume 
necessitating their services, should 
be just as well paid, too. 
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than that of his strongest nearby com- 
petitor. 

He must, of all things, have the 
right stock of supplies, accessories, and 
ofhce machines with sufficient diversifi- 
cation to provide his customers with 
a good assortment for selection. All 
this merchandise must be properly ar- 
ranged for buyer attraction in the 
salesroom, and the dealer must have 
the right type of sales personnel for 
selling it. 

The open-eyed dealer will have cor- 
rect, competitive and standard prices 
on all his merchandise. As a check on 
the progress of his operations, he will 
keep himself informed at all times as 
to what local competitors are doing. 
He will know where they may be 
reaching out for business and getting 
ahead in volume and what promotional 
plans or policies seem to be contributing 
most to their success. 

Of no small importance, too, is the 
necessity for the dealer to maintain his 
mercantile house properly. Desirable 
buyers will surely expect a clean, at- 
tractive, well-lighted, and _ well-venti- 
lated store with the merchandise con- 
veniently displayed. Such a salesroom is 
the best possible advertisement for any 
office supply business. 


Courtesy Necessary 

Finally, because of the change that 
has come upon the scene, the dealer 
must treat his customers with the 
utmost possible courtesy and considera- 
tion. It is necessary to be as accom- 
modating as any other dealer, when 
special problems arise, in catering to 
his good customers. 

It is always well to remember that 
the typical buyer does not deal with 
“a store,” but rather, in the correct 
concept of the relationship, with a man 
or a firm. Therefore, the way the 
casual buyer is received and served has 
a very important bearing upon cus- 
tomer permancy. 

Intelligent management enforces pol- 


Plus Right Help 


icies in public relations that are slanted 
to prevent the “kick-back” sale that 
keeps the buyer from coming back for 
more goods. Salesmen are instructed 
to show deference to buyers’ preferences 
—never to attempt to fit the buyer to 
available substitutes when what the 
buyer requires or prefers can not be 
supplied immediately. 

A purchaser does not, of course, say 
that he has come in to make a trial 
of the goods and services of the store, 
but that is what his first purchase 
amounts to in ultimate effect. Naturally, 
therefore, every sale should be handled 
with the purpose of developing repeat 
business at some future time—in other 
words, with an eye on the potential 
profits of the continual orders of an 
established account, 


Pressure Not Needed 

Whether the sale of a $1.00 sundry 
or a $100 office machine is involved, 
simple unaffected courtesy and sincere 
interest in the buyer are always more 
effective than high-pressure talk. With 
proper merchandise displays the cus- 
tomer in the showroom can usually see 
the things that are of immediate in- 
terest to him in his buying plans. The 
fastest-selling nationally advertised fa- 
mous-make brands should, of course, 
have the front of the stage, so to speak, 
in the layout of merchandise in the 
salesroom. There should be suitable 
talking signs that direct a beam, as it 
were, toward these pedigreed goods. 

Versatility in the art of making at- 
tractive signs for interior displays can 
suggest to buyers many other office 
requirements which, while they are less 
prominently displayed, can stimulate 
inquiries. 

An office appliances outlet is dis- 
tinguished by its service standards as 
much as by its merchandise. A iarge 
part of the stock is standard merchan- 
dise that is available in any similar 
store. 


Personnel contacts have, accordingly, 
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an unusual influence upon customer 
trading allegiance in the office supplies 
and equipment business. Therefore, 
the welfare of such a business necessi 
tates having well-trained and experi 
enced salesmen and enough of them 
for the volume of business handled. 

In many outlets there is need to 
employ a few temporary or part-time 
workers, but these, too, must be of 
acceptable quality and responsive to 
training or they will do the store more 
harm than good. Experience has demon 
strated that the type of “extra” who 
comes in for only two or three days or 
one or two weeks in the year is likely 
to be a heavy error-hazard. This is in 
contrast to the “regular extra” who 
works one or two days a week, usually 
at the tail-end of the week, all through 
the year. 

Care Pays Off 

Carefulness and judgment, as dis 
tinguished from education merely as 
such, are the infallible marks of a 
really valuable employee in the office 
appliances salesroom. They spare the 
proprietor many a headache. Care in 
writing and shipping orders insures 
the customer that he will receive just 
the articles that he ordered, and it in 
sures the dealer that the delivery will 
not contain more items than the cus 
tomer has been charged for. 

Some firms have a habit of sending 
out errand boys or office girls, usually 
in the middle-of-the-day lunch-hour 
rush, to make counter purchases of 
small items of imminent need. 

Most stationers are now insisting on 
purchase orders and signatures for 





Calculating Chefs . 


operation. 
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. Six noted chefs and culinary authorities 
serving as judges at the 1954 Culinary Art Exhibit of the Chefs 
Assn. of the Pacific Coast, held recently in San Francisco are 
shown in a typically busy scene during judging and scoring of the 
exhibits. To assure maximum speed with utmost accuracy in com- 
putation, a staff of assistants operated a battery of five high 
speed Marchant calculators. Two of the Marchants are seen in 


even these small, self-delivered items, 
which is only right and reasonable be- 
cause the salesmen of the store can not 
be expected to know with certainty 
the identity of the errand boys or 
stenographers of all the customers of 
the business. 

Furthermore, there are many dealers 
who refuse to be bothered with charge 
sales of counter purchases that do not 
amount to at least $2.00. This would 
seem to be a reasonable minimum for 
any transaction that must be posted to 
the buyer’s account. 

System Needed 

Efficient personnel supervision re- 
quires that management have a system 
that enables it to trace accurately who 
waited upon whom and who delivered 
what when some complication requiring 
investigation arises. 

When an order is handled in more 
than one department, each item should 
be initialed by the man who prepared 
it for shipment. Similarly, when in- 
coming shipments are being unpacked, 
the receiving clerk should check against 
the supplier’s invoice. He should verify 
the total of units, making due endorse- 
ments of any shortage, breakage, or 
defect, and then sign the list and send 
it to the bookkeeper. 

Most big business firms have a de- 
pendable system for tracking down 
errors of and fixing responsibility accu- 
rately when it becomes necessary to 
ascertain who's to blame. For example, 
a certain manufacturer investigating a 
complaint of defective merchandise, was 
able, by means of a legend on the back 
of a packing slip, to trace the appliance 


to the man who was responsible for 
inspecting and packing. 

There is no reason why a compara- 
tively small business cannot be operated 
with equal efficiency. When employees 
know that there is some dependable 
check on what they are doing, they 
will be doubly careful. Of course, 
genuine interest for the welfare of the 
employer's business is needed. 

Order and system are the first laws 
of the cosmic universe, and they are 
likewise among the primary rules in 
good retail business management. Sys- 
tem and method are particularly im- 
portant in filing manufacturers’ and 
jobbers’ price lists so as to avoid the 
expense caused by the mistake of o 
ing from catalogs and price lists 
are not currently applicable—or \ 
—sending the order to the wrony 
supplier. 

File Carefully 

As soon as new catalogs or price 
lists are received, it should be the 
responsibility of the stationer’s secre 
tarial assistant or bookkeeper to date 
them, file them correctly, and then 
destroy the old lists. Any loose leat 
inserts or supplements should be in 
serted immediately in the proper cata- 
logs. 

Competition is the whip that goads 
all retailing progress, and to keep at 
the head of the parade, the stationer 
and office machines dealer needs the 
caliber of employees whose performance 
is such that a casual observer wonders 
whether they are partners in the busi 
ness. Many dealers have developed that 


caliber of working organization. 





Bankers Box Display . . . The company took advantage of the 
NSOEA convention to display its wares in 3 large Michigan Ave. 
windows in Congress Hotel. Pictured here is one of the displays. 
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Custom Decoration, Backed Up by 


Diversi 


In Harrisburg ... 


1. Harris & Co., storefront at 
21 S$. 3d St., Harrisburg, 
Pa.; elegant but restrained. 

2. Burrell Barry, planning 
consultant; Albert Zitmore, 
general manager; and J. 
C. Getz, manager of the 
Lancaster branch store, dis- 
cuss some decorater fabrics, 
with a leather-covered 
$1000 Romweber desk as a 
basis of discussion 

3. The service and repair 
shop is well equipped with 
replacement parts. 

4. George Maren, contract 
manager, considers some 
pictures. On the chocolate 
brick wall behind him are 
two Yves Tanguy reproduc- 


tions 
® THE TALK IS of color, texture, 
and lighting at Harris & Company, 
Harrisburg, Pa., and if George Maren, 
contract ynager, and Burrell Barry, 
planning consultant, sound more like 
interior! orators than like office equip- 
ment experts they'll say that’s exactly 
what they int to sound like. 

There are no “canned” layouts of 
office suit t Harris to serve as sample 
suggestiot The impetus is toward 
custon s, and the display floor is 
intende ook like a decorator’s shop, 
not an off display. Swatches of fab- 
rics are rywhere and the pictures 
have a f sophistication that go far 
beyond xpected hunting or floral 
or lands scenes. 

The | ect is forced by the rich 
choice tyles and materials either to 
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cation, Builds Business 


go into a long consultation with Maren 
or Barry, or to set a general expenditure 
limit, decide on a general style and 
color scheme, and then leave the rest 
to the experts. 

“Our ideal is to have a client give 
us the key on a Friday afternoon and 
after a long week-end or a week arrive 
at the office, take a look, then go out 
to look at the street number to make 
sure he’s in the right place,” Mr. Maren 
explained. “We like to have carpentry, 
wiring, plumbing, and painting thrown 
in so that we can start from scratch. 
We don’t just like to sell. We like to 
do a job.” 

When a client visits the second-floor 
display at 21 S. Third St., he is con- 
tinually reminded that he can have 
any piece made up with any fabric. 





Even if he has his own special materials 
Harris & Company will arrange with 


the manufacturer to have them put on 
the chairs chosen. Special designs that 
clients dream up for a desk or service 
unit can be realized, although they are 
much more likely to settle for one of 
the special pieces prominently displayed, 
such as a $1000 Romweber desk with 
book shelves, liquor cabinets, and any 
number of secret compartments. 

About 90°, of Harris customers 
never quibble about price, but “heaven 
help us if there’s the slightest thing 
not just right,” as Mr. Barry put it. 
To insure perfection, most new mer 
chandise is sent for check-up to the 
company’s warehouse on S. 10th St., 
and for touching up. 

With the motto “We Service Every 
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thing We Sell,” Harris can avoid long 
delay in repairs and refinishing in- 
curred by reshipment to the factory of 
origin. Typewriters and office machines 
are serviced on the third floor in a 
shop stocked with component parts 
likely to be needed for replacement. 

The rest of the third floor is devoted 
to steel office furniture, with Shaw 
Walker the main resource. Here, too, 
the emphasis is on color, although not 
with the variety stressed on the second, 
the “wood-and-leather floor,” the deco- 
rator’s pride. There, the feeling of 
richness and modernity starts with the 
bare brick walls, one side painted an 
opulent chocolate brown, the other a 
light tan. The ceiling (and two feet 
down the walls to a picture molding 
dividing marker) is a deep black. The 
carpet is a green broadloom. On the 
brown wall is a mounted seven-foot 
tarpon, caught by the store’s president, 
C, Harris Cohen, on a recent trip to 
Acapulco, Mexico. 

Can Leave Store 

Mr. Cohen has built up the perfect 
organization for an executive who likes 
to travel. He can leave things in the 
hands of Albert Zitmore, store manager 
and head of the contract division, 
with full confidence that they will go 
smoothly. Two associated stores are 
part of the organization, the one in 
Lancaster under the management of 
J. C. Getz, another in Pottsville under 
William Gillespie. 

Both the store executives and their 
clients derive a feeling of confidence 
from the Harris B+1 Dun and Brad 
street rating, one basis of which is the 
wide variety of clients satisfied in past 
dealings. From the swankiest executive 
suite to a run of utility desks for a 
temporary state agency, Harris assures 
quick service. 


Mr. Maren, who is in charge of con- 
tracts with state agencies, points out 
that official purchases give short profits 
but help keep the organization busy 
with volume orders. Similarly, Mr. 
Maren is glad to provide service for 
nearby military installations, Olmstead 
Air Base and the Mechanicsburg Naval 
Depot, as a steady foundation on which 
to base the more artistic activities of 
Barry's planning department. 


Rentals Made 


Rental of desks and business ma- 
chines is another staple of daily busi- 
ness, and helps keep the finishing and 
repair departments earning their way. 
The store’s experience with rental furni- 
ture has been happy, since most of the 
equipment comes back in good shape, 
and the service prevents the store from 
getting the reputation of being too 
swank for ordinary daily consumption. 

One of the recently developed spe- 
cialties of the Harris organization has 
been refurbishing banks, the most re- 
cent of which is the Lancaster National 
Bank. Other noteworthy contracts have 
been for the renovation of the local 
newspaper, the Patriot-News; the Penn- 
sylvania Electrical Association; a con- 
tinuing job for various Bell Telephone 
offices; and the Central Iron branch of 
U. S. Steel. 

Business Expands 

Mr. Zitmore is in direct charge of a 
growing business in school furniture, 
specializing in Brunswick-Balke equip- 
ment. He has also found himself going 
into equipping dormitories of schools, 
and also motels and hotels. 

As a state capital Harrisburg has 
seen but little slackening of general 
business levels since 1953, and there 
have been few failures to check the 
confidence of the Harris people, who 


are keenly aware that their prosperity 
depends primarily on the general well 
being of commercial establishments in 
the region. A deliberate diversification 
of clientele has been developed as a 
safeguard against any future eventu- 
ality, and a corresponding variety of 
services offered helps insure the main- 
tenance of the high D. and B. rating. 

This diversity is apparent on the first 
view of the main selling floor which, 
although narrow, succeeds in letting 
the visitor know that the store carries 
everything from a pencil (presented in 
great variety on a bright wall peg- 
board display) to a typewriter or an 
office suite. The true forte of the estab- 
lishment, the fine custom furniture, is 
saved for the second floor, since anyone 
interested in that line is likely not to 
just walk in, but to come by appoint- 
ment and as a result of the dominant 
Harris reputation. 


Select Pictures 


With the new sophistication in color 
goes a luxuriousness in fabrics and an 
artistic choice of decorations. Pictures 
are likely to be small, but are likely to 
present the most modern of avant- 
garde artists, or at least some of the 
most decorative, such as Dufy and 
Tanguy. Colors tend to pastels, even 
in leather, and in the woods the talk 
is of expressive grains and finishes. The 
proprietors feel that wood has been 
enjoying its long headstart in variety, 
but that warm and exciting combina- 
tions can be built around the new 
shades in steel. 


Emphasis On Custom 


“Any one can sell a man a desk,” 
they summed up. “We sell him a 
custom office which is as much a con- 
versation piece as the rarest antique he 
has at home.” —O]M 





Mark First Year . . . John A. Collins (left 
and Lewis A. Griffin, partners in the Collins 
& Griffin Typewriter Co., Brownwood, Tex., 
stand in front of their store which just re 
cently marked its first anniversary in busi- 
ness. This growing concern is representa- 
tive for Underwood typewriters, Under- 
wood-Sundstrand adding machines, Friden 
calculators, Burroughs adding machines, 
Dixie Chrome products, ASE and Western 
Manufacturing Company desk and files. 
Mr. Collins operated the J. A. Collins Type 
writer Co. for many years. His partner for- 
merly conducted the Lewis A. Griffin Type- 
writer Exchange. He was with Burroughs 
for 18 years. 
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Fountain Pen 


Case Fills 
Odd Corner 


@ A STEP FORWARD in selling 
eficiency where fountain pens are con- 
cerned has been the use of the sharp 
angle where two rectangular display 
cases come together into small but con- 
venient triangular fountain pen displays 
at Clark Office Supplies, Phoenix, Ariz. 

Leighton Cress, sales manager, made 
this change during the recent overall 
remodeling of the store interior. The 
fountain pen case fits neatly at the 
intersection of a center partition and 
the first counter on the left side of the 
store. Here, in the small case pro- 
vided, a different variety of pen is 
shown from week to week. The dis- 
play is rotated through gift desk sets, 
utility dip pens, pen and pencil sets, 
special purpose ball pens, “utility” office 
models and fine gift choices. 

Pads of paper are kept atop the case, 
incidentally, for the handy testing of 
the pens and pencils. Another con- 
venience which this form of display 


case has made possible in the store is 





Fountain Pens on Parade. . 


plenty of leg room. 

Built at low cost of the same blonde 
hardwood utilized throughout the 
counters, plus one rectangular and one 
triangular section of plate glass, the case 





. Display of Clark Office Supplies, Phoenix. 


has readily paid for itself in additional 
pen sales. Many of these stem from 
“impulse” since the case is the first 
thing to be seen by most customers 
when they enter—RAL 


Entranceway Display of Lock Boxes 


Responsible for Many Impulse Sales 


® SALES OF metal lock boxes, file 
boxes and drawer-type file cases have 
been sharply stimulated at Scharr Bros. 
Stationery Company, St, Louis, Mo., 
through developing “impulse appeal.” 

The Scharr Bros. Store, located at 


the heavily-traficked corner of Grand 
and Olive in mid-town St. Louis, is 
in an ideal position to capitalize on 
impulse, inasmuch as a steady stream 
of buyers is matched by an even 
heavier sidewalk traffic past any display 
in the doorway. To capitalize this ad 
OA — 12/54 


vantage Scharr Bros. developed a con- 
venient display system for these small 
metal-container items, immediately to 
the left of the entrance. 

Rising from the floor to waist-level, 
is a 3-foot-wide section of polished wal- 
nut shelving 4 tiers high. Displayed 
are better-priced card files, including 
single drawer, two-drawer and three- 
drawer types, tightly fitted into the 
box-like display unit, but clearly visible 
from the store interior as well as the 
front. 


Each is prominently priced tagged 
and since they are within easy reach, 
many customers yield to the impulse 
to pull drawers open and examine the 
interior while waiting for service on 
some other item. 

Above the card file display are 4 
more shelves of similar width, which 
display handy metal boxes of the lid 
type, including general-purpose boxes 
for small items, such as paper clips, 
staples and rubber stamps. 

Since each customer sees this display 
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both entering and leaving, the “double 
exposure” helps to remind the visitor 
of need for such card files or boxes in 
everyday office operations. In this way, 
the majority of customers “sell them 
selves.” 

A wide price range is featured, in- 


cluding simple snap-lock models, and 
barrel-lock variety, which cover “just 
about the entire price range” as a 
Scharr spokesman put it. 

“There is an excellent market for 


lock boxes. Automatically suggesting 


at sight that the businessman replace 
the cardboard carton or cigar box in 
which he has been keeping small items 
for many years, is enough to keep this 
department selling at a rapid-turnover 


level.”—RAL 


Hotel Lobby Used to Boost Sales 


@ A HIGHLY WORTHWHILE out 
of-the-store display for promotion of 
office furniture sales is window space 
in the lobbies of leading hotels, accord 
ing to Dick Pate of Davis & Shaw, 
office furniture dealers in Denver, Colo. 


Davis & Shaw contracts for lobby 
windows in the famous Brown Palace 
Hotel in downtown Denver at periodic 
intervals through the year, averaging 
from four to six such displays. The 
actual window area occupied is ex- 
tremely small, inasmuch as the window 
flanks the main entrance of the hotel. 
However, it faces a constant stream of 
traffic day and night to extend its sell 
ing efficiency. 

A faintly “surrealistic” theme is 
often employed to attract additional at 
tention. Such a display offered accessory 
pieces as well as dictating machines 
and was formed against a single sheet 
of white display cardboard. Mounted 
on the cardboard were the back and 
side legs of a graceful oak office chair, 
counterbalanced at the right, with a 
single fold of heavy drapery cloth. The 
table at the side displayed a popular 
light weight dictating machine and a 
single lamp. 

Copy on a small sign in the center 
of the window indicated “good office 
design is a long-term investment in 











Davis & Shaw display at Brown Palace Hotel, Denver. 


prestige... . Davis & Shaw.” 
Similar displays have been built 


around personal files, desk accessories 


and duplicating machines. In all cases, 
the window display is sure that the con- 
text can be grasped at a glance—RAL 
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Emphasis on Morris . . . A beautiful mer- 
chandise display forms background for 
Bert M. Morris memorial golf trophy in 
window of Grimes Stassforth Stationery 
Co., Los Angeles dealer. This trophy was 
up for grabs recently when the stationers 
of northern California gathered for their 
fall outing, sales rally and golf tourna- 
ment at the Sequoyah Country Club in 
Oakland. Last year’s winners repeated 
when the Golden State Travelers’ team of 
Augie Erickson, Bill Lashbrook, Bud Purdy, 
Jim Cahill and George Morgan edged the 
49er Travelers Club in a match that wasn’t 
decided until the last putt dropped. 
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Well-Planned 
Presentation 


Aids Selling 


@ THE SPERRY OFFICE Furniture 
Fifth St., Saint 
Paul, Minn., one of the outstanding 


Company, 5-60 E. 


office furniture and supply businesses 
of the Northwest, is in process of re- 
modeling its second floor. The result 
anticipated is adequate presentation of 
merchandise which will aid in doing 
a good selling job. 

In the 


commercial furniture will be featured, 


remodeled section, every-day 


with emphasis on steel, according to 
T. C. Carpenter, owner and manager. 
Since this type of furniture is very im- 
portant in sales volume it is felt strong 
effort should be made to present it well. 
As a first step, built-in partitions 
were removed, opening up the floor to 
clear view in a selling space of 50 x 135 
feet. In this, model offices are set up, 
showing varied furniture, designs and 
arrangements 
Use Partitions 
One of the features of the model 
offices set-up is in the use of portable 
standing sectional partitions which hook 
in and clamp, arranged as a background 


to set off each grouping and individ- 
ualize the varied office furniture show- 
Ings. 

Use of the portable partitions aids 
selling in two ways. First, the floor 


demonstration of the set-up helps sell 
the partitions. Many commercial or- 
ganizations need sections where help 
which does not have private offices re- 
quire privacy in certain work, or in 
interviews. The floor set-up shows how 
this may be secured in a practical man- 
ner. An advantage is that portable 
partitions are not so elaborate nor so 
expensive as built-in ones. They can 
readily be changed should circumstances 
require it. The demonstration aids in 
selling the partitions in bulk. 
In selling, it is pointed out that gen- 


eral air litioning in the room in 
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Partitioned . 


which the offices are set up is advan- 
tageous. The partitions do not quite 
reach the floor so that there is space for 
air circulation. Thus, expense of in- 
dividual air conditioning units is done 
away with. 

The other feature in the use of the 
portable partitions is its aid in selling 
furniture. The partitions can be easily 
adjusted to the exact size of the office 
to be furnished, so the customer can 
see exactly how his office will appear 
when furnished. They aid in selecting 
the correct size of furniture for the 
space available and the number and 
type of pieces needed for an efficient 
working office. 

Glare Prevented 

In remodeling the floor, windows 
which ran across the front were sealed 
off so that the glare which hit the eye 
and prevented good display was done 
away with. A modern lighting system 
was installed and customers can now 
see how furniture under consideration 
looks in artificial light which most 
offices now require. 

The high ceiling of the room -was 
dropped in effect by using painted wall 





. . Model office set-up at Sperry Office Furniture Co. is en- 
hanced by the use of portable partitions. 


backgrounds which do not extend all 
of the way up, thus giving appearance 
of a lower, more attractive setting 
which shows up furniture better. To 
highlight the room several background 
colors were used in a combination to 
make a harmonious whole. 


Gray Popular 
In the present day tendency to 
brighten up offices, gray furniture has 
replaced by about one half the former 
green, said Mr. Carpenter. Other colors 
are available in steel. Bodies of desks 
blend with various new shades in up- 
holstery. By presenting the furniture 
of the model offices against background 
colors which set it off, a distinct aid in 
selling is achieved. 
The store maintains on its street floor 
a large section devoted to office furni- 
ture suitable for private offices. These 
are fully accessorized with lamps, desk 
sets, blotters, book ends, ash trays in 
both table and floor types, all appro- 
priate to the type of furniture 
By adding the new showroom for 
commercial furniture, a more complete 
service for customers is achieved.—ECP 








Another “‘Whodunit’’ — 
Good Selling is Never a Mystery! 








@ IT IS WITHIN the province ol 
every commercial stationer to achieve 
the status of expert advisor . . . to be 
come an authority in matters that per 
tain to the smooth maintenance, 
effortless operation and ever-growing 
efficiency of American business. Alert, 
“heads-up” selling today has far out 
distanced the old fashioned type of 
salesmanship which often amounted to 
nothing more than mere order taking. 

Opportunities abound for the type of 
advisory service that inevitably leads to 
confidence and increased sales. Office 
managers, purchasing agents and oth 
ers responsible for efficiency 
welcome constructive counsel on the 
use and function of new equipment 
and supplies. The enterprising dealer 
is aware of this fact. Applying his 
role as business equipment specialist, 
he creates the need for new and more 
efficient office tools. 


office 


Technique Studied 
When we learned that Standard Sta 
tionery Company of Chicago was doing 
such an outstanding job on Equipto 
shelving and shop equipment, we felt 
that our readers would be interested 
in an analysis of this dealer’s sales 
techniques in the field designated. 
Seventeen outside salesmen consti- 
tute a very vital part of this stationer’s 
sales projection in the metropolitan 
Chicago area. Every salesman has re 
ceived basic sales training on shelving 
and shop equipment. He is familiar 
with the product. He has been sufh- 
ciently briefed in the mechanics of the 
subject so that he is prepared to discuss 
the “Why’s and wherefore’s” intelli 
gently with his prospect. 
More important still, he has been 
trained to observe while making rou 
tine calls. As an experienced observer, 
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he is expected to see the need for this 
type of equipment and offer recom- 
mendations accordingly. He likewise 
knows that the manufacturer is always 
ready to lend assistance in closing an 
order whenever the occasion arises. 
Imagination and initiative along these 
lines lead to broader product uses and 


bigger sales. 


Use Promotion 

Personal sales contact is supplement- 
ed by means of proven sales promotion. 
The Standard catalog, circulated na- 
tionally and particularly in the Chicago 
region, produces bonafide leads on 
shelving and shop equipment which 
are followed up in person and subse- 
quently reported on. Magazine adver- 
tising accompanied by some newspaper 
advertising registers added impact. Ex- 
perience has also revealed that Equipto 
advertising literature used as envelope 
stuffers pays off handsomely in inquir- 
ies. Because the unit sale is usually 
material 


high, this sales promotion 


Small Parts in Place . 





. Installation of the right type of shelving and 


Where There's a Will - - - 
b There's a Way ---and a Sale! 











Handy Item Stock Cart. 
supplied by the manufacturer has paid 
dividends. 

Standard Stationery isolates two sig- 
nificant factors that have contributed 
to a gratifying volume of sales on 
shelving and shop equipment. First, a 
substantial stock is maintained. Enough 
equipment is always available to pro- 
vide immediate delivery on all but the 
very largest orders. Through this prac 





bins is a boon to handling of small parts in a warehouse. 
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practice is considered quite usual 
amongst average size institutions. 

Incidentally, Standard turns the sales 
spotlight on medium-size companies. 
Such buyers fit particularly well into 
this dealer’s over all thinking and 
sales planning. Such users of equip 
ment are numerically in the majority. 
They are easily approached and usually 
susceptible to constructive suggestion, 
Not the least important is the margin 
of profit which is higher because of 
the normal absence of tough price com- 
petition. 

Standard’s emphasis on shelving and 
shop equipment has paid off. The com- 
pany has proven the ability of the sta- 
tioner to sell equipment which may 
require a modest amount of technical 
knowledge. It is reasonable to assume 
that there are countless dealers in our 
industry who have side-stepped profit- 
able sales opportunities in shelving and 











Shelving Installation . . . Efficient handling of small shelving orders often shop equipment because the subject 
leads to large installations like this one when a customer expands operations. seemed complicated. 

Pg 
tice, tl pany avoids unnecessary 

‘aid delay pping and in the presence 

o ot a buy irket, the wisdom of this 
policy te apparent. 

ee Second t has been found expedient 

sae and profita to handle the complete 

_ Equipt By doing so, the sales 

~® men are inspired to raise their sales 

ug! sights a ell everything. Quite fre 

on quently, the introduction of new office 

-_ equipment Nas opened the door to a 

on factory tallation. 

A ca point is the Stock Cart 
which strated. This unit lends 
itself to office use for the transportation 
of heavy records. This same cart how 
ever has been frequently sold for shop 
use. TI ituation was aided and 
ibetted irse by the fact that the 
buyer « fice equipment also bought 
for the tory as well. This buying 





At right, above— 

Institutional . . George |. Garber 
carried out the specifications of straight 
grain walnut in this installation of full 
base desks at the Edgewater Savings & 


Loan Assn. This is a section on the main 
floor of the financial institution where 
dignity and simplicity were both re- 
quired GB 

At right 

Conference Room .. . A conference 
room installation made by George I. 
Garber fice equipment dealer of 


New York City, in the new building of 
Edgewater Savings & Loan Assn., Sta- 





and pleton, Staten Island, N. Y. The 12-foot 
conference table was built especially for 
this unit >B 
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GF Sets Pace in 
Own Plant Offices 


Careful Study Preceded 
Choice of Furnishings 
for Building Located 

at Youngstown, Ohio 


® THE GENERAL FIREPROOF 
ING COMPANY recently opened a 
new office building, located at its plant 
site in Youngstown, Ohio. This build- 
ing-—in design, construction, furniture, 
fixtures and decoration—is the product 
of years of intensive research by GF 
into the type of office facilities which 
constitute the best investment for a 
company. 

The appearance of an office is one 
aspect of the problem of increasing pro 
ductivity of office workers that has 
been almost totally neglected. In dis- 
cussing this situation, Walter Bender, 
president of GF points out the short- 
sightedness of this neglect. 

“We all know that the standard of 
living of the American family is high. 
Most people live in pleasant, nicely- 
decorated homes, equipped with all the 
modern conveniences, and drive to 
work in fine cars. If these same people 
must work in dingy, ill-equipped offices 
the quality and quantity of their work 
is bound to suffer—their morale will be 
low, and absenteeism high. On the 
other hand, a well decorated office, 
properly equipped for the task to be 
performed, is certain to have just the 
opposite effect. 

Pays Dividends 

“That the difference in efficiency be- 
tween these two kinds of offices is sub- 
stantial enough to warrant an invest 
ment in equipment and decoration is 
no longer a matter of debate. Thou- 
sands of case histories from firms large 
and small provide overwhelming evi- 
dence that such an investment will pay 
dividends far and beyond the original 
cost. 

“GF’s new office building was de 
signed as a working example of what a 
modern office should be—practical and 
efficient and yet providing pleasant 
surroundings for the employees.” 

The building was designed by Kling 
& Frost, architects of Youngstown, 
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Reception Lobby . . . The decorative scheme of the lobby in General Fire- 
proofing’s new office building was chosen to complement that vf the main 
entrance located on the outer side of the draperied glass wall. Two floor 


planters—laden with a variety of tropical plants 


carry out the outdoor motif 


into the building. The color scheme—a red and green carpet with walls of 


light green and flame colors 


provides an interesting, yet restful effect. 


Equipped with GF’s lounge furniture the lobby acts as an effective display 


area for this part of the furniture line. 


Ohio. A brick, two-story plant with 
full basement, its long, low silhouette 
features a canopied front entrance with 
a glass panelled wall from floor to ceil- 
ing. Joseph Bucheit & Sons Company 
was the general contractor. All interior 
decoration was handled by GF’s Color 
and Design Department. 


Use 53 Colors 

Fifty-three different colors have been 

used in this building to attain three 
major objectives. 

1. To provide a bright, cheerful at- 
mosphere. Light bright pastels predomi- 
nate the color scheme because these 
contribute a bright, cheery atmosphere 
in which the great majority of people 
can work most efficiently. In each area, 
the color and texture of the rugs, drapes 
and chair upholstery were chosen to 
contribute to this scheme. Even the 
pictures on the wall were chosen pri- 
marily for color content rather than 
subject matter. 

2. To relieve monotony. Each inte- 
gral part of the office has its own color 
scheme. As the viewer moves from one 
section to another (even if this means 
only a shifting of the eye) the change 
of pace effected by a different color 
scheme is refreshing. Because of the 
many open areas and the extensive use 
of glass partitions, extreme caution was 
taken so that conflicting color schemes 


could never be seen at the same time. 
Color prevents monotony of appearance 
in another way. 

Most of the private offices on the 
second floor are of the same size, 
equipped with the same furniture, and 
use the same furniture arrangement. 
Yet by varying wall and drapery colors, 
each of these offices has its own per- 
sonality. 

3. To provide a color scheme of the 
proper mood for the activity to be per 
formed in each working area. Certain 
colors, pink, for instance, have a femi 
nine connotation. These were chosen 
only in places appropriate for their use, 
for instance, areas used exclusively by 
female employes, such as, the Mail 
Room. 

Use Neutral Colors 

Neutral colors—soft, fairly bright 
greens and light tans—were selected 
for areas such as stairways, corridors 
and general offices where the personnel 
and functions are varied in character. 
In private offices and on the display 
floor, where special effects were desired, 
contrasting colors—deep hues and 
bright pastels, warm reds and cool 
blues, and purple—were chosen. 

No special maintenance problem has 
been created by the use of this varied 
color treatment. Although bright in 
color, all of the paints selected are easily 
washable, and will retain their bright, 
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crisp appearance as long as any other 


decorative paint or paper. 

Lighting throughout the first and 
second floor areas is provided by fluor- 
escent troflers with halophane lenses. 
I his ination provides a well-dif 
fused light of 50-foot candles on the 
working surface of any desk. This light 
intensity was established only after con 


sultation with some of the nation’s 


leading ting engineers. 


Acoustical ceilings throughout the 
building are made of precast mineral 
type acoustical tile, to reduce noise, a 
major cause of fatigue. 


Floors Are Varied 


Floor coverings vary throughout the 
building in accordance with the func- 
tions performed in each area. In the 
receptic obby just inside the front 
entran 1 hard finish carpeting. Its 
pattern originated from GF’s Color and 


Design Department. 


Although chosen for its luxurious 


effect, 1intenance for this floor cover- 
ing is less than would be required by 
a hard surface material that needs con- 
stant cleaning and waxing. The floor 
covering in the executive suite, com- 
posed the president and first vice- 
president offices, is a hand tufted 
Puerto Rican rug, woven and dyed 
especially for this use. 


Terrazo Used 


Half of the large display floor where 
executive desks, chairs, and companion 
pieces are displayed, is covered with a 
brown loop-pile, round wire carpeting 
to simulate the flooring condition 
usually found in private offices. The 
other half of the display floor where 
general office desks, files, and _ steel 
shelving are located, is covered with a 
resilient, color-fast vinyl tile—a recom- 
mended flooring for general office use. 

As a nge of pace, the stairway 
area, just off the lobby, has a speckled, 
green terrazzo flooring. Terrazzo has 
proven to be a very attractive, sanitary, 
and durabl .aterial for this purpose. 
On the ond floor, the general sales 
office | mottled green, vinyl tile 
flooring hile each of the executive 
oftices irpeted with the same kind 
of carpeting used on the display floor. 
In the cement areas, a_ reinforced 
vinyl t ombination of vinyl and 
asbesto used. 

Oak fi doors, in natural finish, 
with anodized aluminum hardware add 
a final 1 to the rich decor of this 


buildis 0 
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Display Floor . . . Multi-colored decorative scheme—employing planters, 
recessed wall panels, screens and othér special effects—lends added interest 
to display of GF desks and companion pieces, many in decorator finishes. 





Institutional . . . Designed to simulate actual restaurant conditions, this 
display of institutional furniture features color anodized aluminum finishes, 
Textolite table tops and a wide variety of upholstery fabrics. 





General Sales Office . . . Wall colors in dark green, light yellow, flame and 
beige combine with the mottled green vinyl tile flooring to provide a relaxing 
and practical decorative scheme. GF Mode Maker desks and batteries of 
counter height Super-filers complete the furnishings. 
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Courthouse Seating . . . This recent 
installation was made through the 
Milwaukee Chair Co. dealer, Dorris- 
Heyman Furniture Co., Phoenix, Ariz., 
at the Maricopa County Superior court- 
house in Phoenix. The seating contract 
‘nvolved 98 chairs. 


Metal Chairs . . . Milwaukee Metal 
Furniture Co. furnished the chairs for 
this impressive installation at the Ameri- 
can Savings & Loan Assn., in Detroit. 
The dealer involved was Silver Office 
Supply Co., Detroit. 


4 wallaté 


Press Comfort ... A far cry from the 
movie version of newspaper offices is 
this women’s news department of the 
newly-decorated Tucson (Ariz.) Daily 
Citizen. Broadloom carpeting, shutter 
doors and modern woven chairs pro- 
vide a warm backgound for Arnot- 
Jamestown modular steel desk, table 
and file drawer combinations supplied 
by Walsh Bros. of Tucson. Components 
are interchangeable, making possible a 
variety of work station arrangements. 


Room for Relaxing . . . This attractive 
employees’ lounge at the Wayne Knit- 
ting Mills, Fort Wayne, Ind., features 
steel furniture by Royal Metal Mfg. Co. 
Furnishings include 20 No. 830 arm 
chairs and three No. 834 settees fin- 
ished in satin chrome, with cinnamon 
super-Tuftex supported vinyl upholstery. 
Other Royal furniture in the lounge in- 
cludes three No. 801 dining tables, four 
No. 839 end tables, and two No. 805 
occasional tables, all with satin chrome 
frames and Royaloid tops. 





Art Metal Files . . . Some 32 Art Metal 
Construction Co. three-drawer files are 
used in Blackstone Corp. of Jamestown, 
N. Y., centralized filing department. The 
backs of the files serve as partitions 
with tops used as work services. Em- 
ployees work from New Century desks. 
This installation includes aluminum office 
chairs to complement the Planfile coun- 
ter-height files. 


Efficiency Plus... The open end of the 
file section at Blackstone Corp., James- 
town, N.Y., faces the open end of a 
three-section enclosure housing the mail- 
ng department. Two persons —a mail 
handler and file clerk — work from Art 
Metal Construction Co. New Century 
desks set between the files and mailing 
department enclosure. Open cupboards 
for storing working inventory of office 
supplies are in the background. 








Techniplanned . . . An analysis of the 
office requirements of the American 
Agile Corp., Cleveland, resulted in this 
company selecting Stan Ulinski of Erik- 
sen’s, Inc., to install Techniplan work 
stations manufactured by The Globe- 
Wernicke Co. Each L-shaped Techniplan 
unit consists of a 50-inch wide desk top 
with a 66-inch auxiliary desk top be- 
neath which are placed horizontal fil- 
ing units. Auxiliary tops are installed 
at both standard height and business 
machine height for secretarial use. 


G/W Engineered . . . More persons 
were able to be accommodated in the 
general office of Western Asbestos Co. 
and Western Asbestos Supply Co., San 
Francisco, through the choice of steel 
Techniplan manufactured by The Globe- 
Wernicke Co. This installation was 
made by Ben E. Rich of the sales staff 
of H. S. Crocker Co., Inc., San Fran- 
cisco. Techniplan work stations are fin- 
ished in sea green with the desk and 
auxiliary tops covered with mist green 
linoleum. 








DELUXE CLUB 
SMOKER 


Arnolt Corp., 
Warsaw, Ind. 


A deluxe model of the 
Dreyfuss sb smoker 

now being manufactured 
with 17-inch tray. It is 27 
inches high and weighs 37 
pounds. The ash recep 
tacle in these stands keep 
the ashes out of sight and 
seals in the odors. Wide 
steel trays are available 


POSTING MACHINE for holding glassware. 


Burroughs Corp., 
Detroit 32, Mich. 





PEN SET 
The Parker Pen Co., 
Janesville, Wis. 


Outstanding features of the company’ 

new Sensimatic F212 bank posting ma The company has revealed it will intr 
chine, according to officials, are an aut duce its first matching ball-point pen 
matic check count with a ting and and fountain pen set. Called the Smart 


Set, it rounds out Parker's ball-point pen 
line and becomes available in time for 
the Christmas trade. The mpany of- 
fers the item in four point grades, simi 
lar to sizes of its fountain pen line. Avail- 
able in black, gray, blue and burgundy 
the Smart Set with gold-filled caps and 
clips retails for $26.25. Equipped with 


totalling capacity of four digits, simp 

fied error correction, separate listing 
tape, auditor's lock on the date secti 

and automatic total of accumulated ba 
ances. Production figures of checks, de- 
posits and active accounts are provided 
automatically. Operator errors are quickly 
corrected by simply depressing an error 








j 





é : ; a : ; 
" correction key. The F212 is the first of stainless steel caps and clips, it retails 
the Burroughs Sensimatic line to appear for $20. 

h in @ new amber gray exterior finish 


ee 





DIVAN CHEST 


Grand Rapids Leather Furniture Co., 
201 Front Ave., N.W., Grand Rapids 4, Mich. 


Rolling off the company's production lines is the Hollywood 
Divan Chest. The seat is 74x30x!7 inches with 100% foam 
rubber mattress fabric cover which is reversible and 
equipped with full length zipper. The chest, with a storage 
capacity of 12 cubic feet, is constructed of well sanded 
hardwood, finished or unfinished with decorative fibre panels. 
It is available in finished style in natural, black, mahogany, 
r walnut. 





LECTERN 


Ard Mfg. Co., 
13 Vine St., 
Evansville, Ind. 


Available to dealers 

lectern offered by Ard 

of hardwood construction wit! 
genuine Formica or hardwood 
top and supported by a stain 
less steel moulding. The base 
is 15 x 21 inches, the top 16 «x 
22 and the height 19 inche 


SAFETY WALLET 


Bristol Mfg. Co., 
1670 Morrow St., 
Green Bay, Wis. 


A safety clip wallet designed 
especially for truckers, collec 
tors and route men is one of 
the company's latest products 
It is made of heavy duty cow 
hide and equipped with large 
zipper money pocket and 5 
at the front and 12 inches at generous pockets for papers. 
the back. The company state A chain and leather loop per 
special sizes can be made te mit wearer to fasten wallet to 
order. pants belt. 
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Continental Coin Devices, 
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PAYROLL BOX 
Posting Equipment 
Corp., 

1026 Niagara St., 
Buffalo 13, N. Y. 


+ 


e company reports 
ts. new portable pay 
box for safekeep- 
records is stur- 
lily constructed of 
netal, light in weight 
but ruqged enoug! 
STORAGE BOXES 1. Seauaat. cae 
m rough handling 
tandard sizes 
available. 





Office Equipment Mfg. Co., 








-NEW 


TRACING TABLE 


Stacor Equipment Co., 
768-778 E. New York Ave., 
Brooklyn 3, N.Y. 


The new fluorescent 4-post Trace- 
master tracing table has a 36 x 48 
nch surface. It is constructed of 
tee! with adjustable top, hammer- 
tone gray enamel finish, sandblasted 
nderside for diffused lighting and 
a scientifically designed reflector. 
The unit is equipped with 4 fluo- 
rescent lamps and 2 adjustable de- 
vices to raise or lower the tracing 
The Tracemaster also is 
available in a portable style which 


mbines all the features of the 4 





The Mayfair Co., 
315 N. Desplaines St., Chicago 6 


The names and addresses file is a new 
addition to the Mayfair line. This deco- 
rated metal box is complete with 50 
printed cards and indexes for names and 
sccresses. 


REINFORCED FILE FOLDERS 


the company's newest 
line of reinforced Superdex file folders. A double 
thickness on the bottom side of the folders speeds 
lengthens the life of the folder and 
assures sturdier, neater files, Warshaw reports. The 
Superdex are produced in legal and letter sizes 


Inc., 
2208 Summ er St., Dallas, Tex. 
and eco- 
xes for in 
been an- Warshaw Mfg. Co., 
s the stee 1 Main St., Brooklyn 1, N. Y. 
nches wide 
" ength Introduced to dealers is 
a nualy over 
3 » Tactory- 
attract ¢ strip for up filing, 
a ng and 
. made of 
breboard. f manila and kraft stock. 
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PRODUCTS continued 





NUMBERING 
MACHINE 


Wm. A. Force & Co., Inc., 
216 Nichols Ave., 
Brooklyn 8, New York 
The company reports it 
now has available the 
Force Paragon Model 1C 
automatic numbering ma- 
chine developed with an 
efficiency and 
flexibility for usage with 
carbon snap-out forms. It 
features a hard rubber 
mpression bed and a rub- 
ber base to contain noise. 
The Paragon is equipped 
with sharpfaced 3/16 inch 


eye to 


Gothic figures with 6 
wheels it will number 
consecutively, in duplicate 
r repeat 


SQUARE FOLDING TABLE 


Barricks Manufacturing Co., 
2253 S. Halsted St., Chicago 


To meet the demand for a rigid, 
well-braced square folding table in 
small sizes (30 inches height), Bar- 
ricks has developed the Foursome, 
designed for quick set up in offices, 
hotels and institutions. Folding in- 
stantly at the touch of a finger it 
employs the Barricks automatic leg 
lock. An elevated dual channel is 
ised [one channel mounted above 
the other) which permits use of 
longer leg braces. Available in 
zes 32!/> inches square and 36 


es square it is designed with 
in Duron, plywood, Formica 
nite plastic. 











POSTURE CHAIRS 


NEW PRODUCTS continued 





MONOGRAM GLOBE 
Replogle Globes, Inc., 

1901 N. Narragansett Ave., 
Chicago 39 











A c Mono 
é and 2 persona 
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rs. Space 
r ded nalize the 
JIOCL wit a a or initials. 
T M a ten inch 
mode highly detailed and 
Reyal Metal Mfg. Co., p-to-the-minuté t is fur- 
175 N. Michigan Ave., Chicago 1] nod with 9 stenders globe 
ball retailing 1 $9.95, or with 
Two more models of Roya atest line é arial p sndmade nated be 
chairs are illustrated here. Left: the N 1276-N, w $99 95 
features extra-large molded foam rubber aft, padded back ' 
rest and Micro-Hite seat adjustment. The hair back 
adjustable four ways; the seat adjust 7 to 23 inches trom . 
the floor. Right: No. 1277 which ha nd-base styling witt STEEL FILE 
molded foam rubber seat and single post, thickly padded The Globe-Wernicke Co., 
backrest. A special nanawnhee peneatn The eat permit The Cincinnati 12, Ohio 
user to adjust the height of the cha t finished ir i 
plastelle enamel! and available in a ch eofc . a r ‘ w une 
ated steel file was 
ed at the NSOEA 
ve Models come 
2 4 drawer 
ter and 
t drawers 
1 art 
MAILING SCALES 1g arrangements are 
B-T Company, Inc., wo classe 
121 N. Broadway, f eithe 
Miiwaukee 2, Wis. C ) F 
The Mite postal scale (left ry a 
ever with its larger round tray and its fine baked nd coal 
enamel finish, the company report All land and 
air postal and parcel post rates are indicated. 
The parcel post scale (right Jentica 
postal scale except for the dial which registers a Precisa Calculating Machine Co., 
air and land parcel post rates up to 4 pounds and 375 W. Fourth South St., 
to all 8 zones. Each mode 4x4x4!/, inches and Salt Lake City, Utah 
retails for $3.00. : 
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SECTIONAL GROUP 


Modernize Furniture Mfg. Co., 
64 lonia Ave., S.W., Grand Rapids 2, Mich. 





The No. 433! sect s| ag p st ere part 
Fieldwood continuity The pieces were designed 
satisfy the demand eating units requiring little floor 
space and are part rly adaptable for lawyers, d 

and kindred prote r wi VE na reception area 
Modernize states they ot the best Jesign along wit 
comfort and durability. Any ; nbinat 

pieces may be ordered 
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CARTONS 

J Marwol Products Co., 
7048 N. Clark St., 
Chicago 26 





NEW PRODUCTS continued 
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Valco Co., 
1311-15 Ann Ave., 


PERSONAL FILE St. Louis 4, Mo. 


Particularly adaptable for hotels, restaurants, offices 
and kindred lines of business where space is at a 


Louis H. Farber Co., 


31 E. Congress St., premium is the 1900-WGR wall garment rack illus 
Chicago 5 trated here. Valco states that the accessory con- 
The company new Hana-A structed of satin aluminum has eye-appeal with 
File is made of heavy gauge maximum efficiency. 


teel and equipped with a slid- 
ing top with piano type hinge 
and rubber feet to prevent 


O., 
liding or scratching. The item 
has a paracentric lock with 2 
icon eekinentelins a0 iiion, MIMEOGRAPH INK 
The file is 14 inches wide, 10 American Stencil Mfg. Co. 


2714 Walnut St., 
Denver, Colo. 


nches deep and 1034 inche 


gh. It retails for $10.75 





A new mimeograph ink, 
Sure-Rite Rite-Dri ink, 
¢ which gives quick drying 
DUPLICATING latineliine has been 
INK added to the company's 
line. The product has 
been made with a con 
sistency which allows it 
to flow through the blan 
ket and the stencil fast 
enough to give sharp, 
black copies, yet prevents 
blots, American Stencil 
states. The ink dries al- 
most instantly on contact 
but is easy to wash off the 
stencil. 


STATIONERY FILE 


Radsell Co., 
343 S. Dearborn St., 
Chicago 4 


Designed with a revolutionary change in 
tyling, according to the company, is 
ts Prevue stationery file. The unit 
embodies heavy steel nstruction, gray 
hammertone finish and brass plated leg 
tands with rubber no-mar tips. The as 
embled size of the Series 1000 is 15!/, 
x 9/> x 7'/> inches. 





Bolta Products Sales, Inc., 
151 Canal St., Lawrence, Mass. 


ter pattern now 
woven B Ta 


material. Com 


ACOUSTICAL TILE 


able Be 8.8 7 cetant to stair 





STACKING RACK 


Lyon Metal Products, Inc., 
Aurora, I[ii. 





Simpson Logging Co., 
1010 White Bidg., 
Seattle 1, Wash. 


Forestone's irregular random fissures not 
only provide efficient traps for noise but 
create an attractive ceiling, the company 
states. Simpson claims its product is far 
less expensive than fissured mineral tile, 
is easy to apply and has a high sound 
absorption comparable to mineral tile. 


king rack ha 
snnounced by t 


actually made 





Boxes thus a The flame resistant finist washable and 
3 nd ] can be easily cleaned with a damp cloth 
we or sponge. 
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TRIPLE SET 





David Kahn, Inc., 
North Bergen, N. J. 


A 


Recently introduced by V 
with an eye to the gift trade 
No. 3906 triple set. Gift 
and priced at $2.98 C 
the PresClik ball pen, Pennant f 
tain pen and the matching Per 


mechanical pencil. The triple-head 
comes in maroon, green ‘ 
black. 


METAL CUTTER 





Photo Materials Co., 
334 N. Bell Ave., Chicago 


Designed to 


cutting operation in office 
shop, the new Pr Ace 


built for speed and 
company reports. 
the unit is the p 
surface which is 
cision half-inct 
automatic holding 
& sponge rubdbe 
bottom sits firn 
terial to be 
blade is hollow 

a self-sharpening 


PANEL-ETTE 


Otis Steel Products, 
Ellicottville, N.Y. 


The company's latest 
ette, is a free standing n 
that can be adapted +t 
quirement. A spring-lc 
mechanism locks the pane 
standard four way post. N 
material is needed 
vidual units. with rock w 
deaden sound, are 

with either obsc 

renders them firepr 
Hered n beiae 


gray 
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INK-PEN.CIL —NEW PRODUCTS continued 


Fisher Pen Co., 
757 Waveland Ave., 
Chicago 13 


A 


ew package 
Ink-Pen-C 





ppro\ LIQUID DUPLICATORS 
Kers and tira Wolber Duplicator & Supply Co., 
ot hanes 1201 Cortland St., Chicago 14 
new Margi-Set 
vailable a liquid duplicator with a ¢ 


ntro +} 


DWE 
y tr m a tracti T 
1 ne 4 
e€ ncorp a 
sh ws Tr é y 
" ch the ¢ J 
3. Wolber 





STENCIL DUPLICATOR 
Print-O-Matic Co., Inc., 
14-125 Merchandise Mart, 
Chicago 54 
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at a 32 S. Clark St., Chicago 
an : Crates art drums 
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ee 4 M Té dD >ckin } T [ iT a1 K 
a jies a wide nae t ¢ nd with a new pray distributed 
, r $75.00. by Amer can Seal. The ta 
lored fluid comes in ana 
sol dispenser. The spray c 
the id r } an 


rapidly er 1h to permit nev 





BALLPOINT DESK SET 


W. A. Sheaffer Pen Co., 
Fort Madison, lowa. 


FOOT POWER STAPLER ng Pini bese toh ae ie oe 
The Bates Mfg. Co., ‘neline be ae f 


Orange, N. J. al —_— Ser . : 
ess * avaiiadie & 
wiy ae | 19 $4.95 $ without 
Te, b the 
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‘ NEW- Cull Just in Gime for Chicinas! 


EXCLUSIVE “HOLIDAY CASE” For THE 


WORLD'S FIRST AND FASTEST PORTABLE! 























4 DEALERS: On top of a big fall cam- 7 


paign...the biggest Christmas schedule of 
advertising in Smith-Corona history! This 
advertisement in full color in magazines 
announces the exciting new ‘Holiday Case’ 
for the Silent-Super. But all the advertising 
is designed to help you sell the complete 
line of Smith-Corona portable typewriters. 
Be sure to get your share of this big holiday 
\ business. Tie-in... and cash in! 

Smith-Corona Inc 4 








a INSIDE SECRET! The 
ingenious metal frame 
shown here, in position 
locks your portable in 
place for carrying. Your 
Silent-Super slips in and 
out instantly and easily 


Smith- 


Corona 


SMITH-CORONA INC SYRACUSE IN Y 


WONDERFUL TO GET... WONDERFUL TO GIVE... WONDERFUL! fruies sin in toronto, tronets ant whansesturg 





Smith-Corona 
SILENT-SUPER 


vith 


Holid $118.50* 


With s $113.50* Pay as little 
th s a as $1.25 a week 





The most complete line of portable typewriters in the world— 








a 


Smith-Corona SILENT. Every feature  S$mith-Corena STERLING. Hand-set  Smith-Corona CLIPPER. A handsome, = Smith-Corona Shyil, Light- 
nee, including tabulator, among other features. Top rugged, feature-packed portable type- weight, with full-size keyboard...extra 
Gage. $10650 performance at a medium price. $995® writer at a low, low price. $9250" convenient for use everywhere, $6950 





— ——"Prices for all stotes permitting Fair Trade lows. Subject to change. Slightly higher on terms. Excise tox and any applicable sales toxes to be odded 
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SECTIONAL F 





URNITURE 

ADDING MACHINE 
Clary Multiplier Corp. 
San Gabriel, Calif. 


ea € t T new 


fad chine 
ac € 


marticé yuTOMAaTION on 
nd multiplication 
5] °] addition 
w old 
3 ateq mu 
n 4j 
. é ns and 
Taylor Chair Co., C 
Bedford, Ohio 
The new sectiona tir 1} 
features, the company state With Taylor's ex CARD TRAY 
clusive ‘'Bolt-together Jesign, almost-concealed 
bolts hold one or a dozen units firmly together Hedges Mfg. Co., 
always in line in any of a wide variety of arran 2931 Wentworth Ave., 
ments. Wall-saving rea back Chicago 16 
chairs from hitting in 3 7; bbe P E 
is used throughout the v 5050 » and +! N\Va > 
trames are gen ‘eg mE ed aga 3 
‘ies ines 1 
T pla a 
5] nnea na 
‘ New d de 
PRICE MARKER he ee ee 
R. A. Stewart & Co., Inc., heavy sliper chipboard wit 
80 Duane St., eintorcea Kratt tape 
New York 7 
j 
ed 





Mohawk Tablet Co., 


1702 E. End Ave., Chicago Heights, III 


A new packaging idea 


for its thinskin 


box match the r 


leads to easy identificat 


of these papers ava 
ary, pink, blue, greer 


Papers are wrapped 


package, 10,000 to the 


coded telescope boxe 
an attractive de » + 


APPLIA 


Offere *| 
Grip 
pads 
+ 4 


+ 


attra 


duplex par 
ing the practice of having 





LETTERHEAD 

U. S. Business Paper Co., 
1200 Washington Ave., 
Racine, Wis. 


THINSKIN DUPLEX PAPERS 


9S annour 
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+ tirry 
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’ 1c rre 
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Premier Materials Co., 


NCE PADS 2029 N. Halsted St., 


Chicago 
P er ° 
applia 
Kd 3 
1e 
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COPYING MACHINE 





Ricord-Organisation, 
5 Rue d'Italie, 
Marseille, France 





CHALKBOARD 


Weber Costello Co., 
12th & McKinley Drive, 
Chicago Heights, Ill. 
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t 9 she shines... 




















at 4 she declines..-. 


How PANAMA BEAVER 
“Vision Engineering 
combats fatigue that cuts production 


White paper on a dark desk . . . black print on white 
paper... reflected glare: these are the “optic 
ogres’ that reduce efficiency as much as 25% in 
some offices .. . tire employees . . . slow production. 


And it costs you plenty! 


PANAMA-BEAVER eliminates the major causes of 
eye fatigue with a complete line of products which 
are ‘vision engineered"’ for greater efficiency. For 
example, new EYE-SAVER Uni-Masters for spirit du- 
plicating now come in soft, eye-soothing jacket color 





MANIFOLD SUPPLIES CO., - 
19 Rector Street, New York 6, N.Y. 
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tints on special no-glare paper. Typing stands out, 
never strikes back! (You still get the same brilliant 
copies in the same remarkable numbers!) 


And you'll find the same scientific ‘vision engineer- 
ing" in all PANAMA-BEAVER products, from Hypoint 
colored carbon papers to Lustra Colorful Inked Rib- 
bons that harmonize with all papers and letterheads. 


Check into PANAMA-BEAVER ‘“‘vision engineering” 
before you place your next order. It will pay you 
vastly! 
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G. & C MERRIAM CO., 47 
FEDERAL ST., SPRINGFIELD 
2, MASS.—Encouraged by t! 
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THE TOLEDO METAL FURNITURE 
CO., TOLEDO, OHIO.—A sma 
trated pamphiet in color is being 
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ma e stands. One dout 
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BRISTOL MFG. CO., 1670 
MORROW  ST., GREEN BAY, 
WIS. Ar trated brochure 
with riptive matter ha 


ed by Bristol t¢ 





na pag The products are made 
a lal T ex ana 5) ya 5 year g inline 
DIEBOLD, INC. BANK DIVISION, . CANTON 2, ae nigella lain aaa 
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a STANLEY MFG. CO., 2310 
4 N. MAIN ST.. FORT WORTH 


Ke 6, TEX. 





a}, (M\.2: play the entire line of stand WEBER COSTELLO COMPANY, 


, 1 cov ed by the con CHICAGO HEIGHTS, ILL. — 1! 
C/- pany Tront ver oT The put ed the third 
TANLEY Ta } 9g a True 
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Use and 5 Art Material 
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The smart looking 
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The B D C mimeograph eliminates the perforated drum and ink pad so you 
never spread ink with a brush, clean a clogged drum, or change an ink pad. It 
operates with a heavy paste ink that does not and cannot leak. With the B D C, 
using and maintaining a mimeograph is no longer an inky, messy, office tor- 
ment. Hands and clothes stay clean—morale goes sky high. And while always 
clean, the average office worker can produce professional looking copies that 
are virtually printing press quality. Write for complete dealer information. 
Bohn Duplicator Corporation, 444 Fourth Avenue, New York 16, New York. 


=< REX-ROTARY 
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MOORE PUSH-PIN CO., 
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PANDA PENCIL LEAD, INC., 
760 WAVELAND AVE.. CHI- 
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“CELL LIBERTY 
Gpill-Proof Protection 














Liberty Storage Boxes can take it!! re ae 
Time after time they are accidentally 7 7 
dropped, roughly treated, handled and inate a 
mishandled with never a spilled, lost or 4 
disorganized record. Sell Liberty's Spill-Proof ~A 











4 


Protection feature for quicker sales, for 
more sales. Point up 
the heavy-duty 
construction of Liberty 
Boxes that provides 
long life and 
service-free 

sales. 






CORD AND rabid 


is the patented closure of all 






Liberty Boxes . . . assures user 


thot records will stay-put even if 


for Complaint-Proof Salee 


accidentally tipped off shelf. 





Tough construction and heovy 
reinforcements mean a quality 





product in every detail. 











Sell Liberty : 
RECORD STORAGE BOXES 


_ AND PROFIT —by selling o quality product that promotes 


the good will of satisfied users and builds repeat orders. 


. AND PROFIT—becouse Liberty Storage Boxes, once sold 
are immediately deliverable, yee no servicing, are com- 
pletely trouble-free. 

_ AND PROFIT—because your customer is sold exactly what 
ra wants from the 25 stock sizes available. Boxes ore packed 
fiat in carton for low shipping costs. 

.. AND PROFIT— because Liberty Storage Boxes are a quick- 
selling, volume-producing line. 
DISPLAY LIBERTY BOXES PROMINENTLY . . . THEY’RE SALES- 


LEADERS, TRAFFIC-BUILDERS, REPEAT ORDER-GETTERS. 
Send for our New Catalog, prices and discounts. 





7) at 3 BOX COMPANY 


"= SERVING STATIONERS SINCE 1918 ~ 





720 South Dearborn St. 
Chicago 5, Illinois 


DELIVERED FLAT, convenient for 
storage until needed. No loose 
parts, one piece construction. Set 
up in seconds. 


“a 





EASILY SET UP by anyone in 
seconds. One piece scored con- 
struction with no loose ports 
makes Liberty Boxes quick and 
easy to put into use. 


SYSTEMATIC LABELS are foctory 
applied. Gummed title strips fur- 
nished at no extra cost for uni- 
form heading on each label. 











QUALITY CONSTRUCTION of 
highest grade, moisture-resistant, 
corrugated fibre-board. Rein- 
forced at all points of strain .. . 
with quality fittings throughout. 
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Serves Texas Firm 
Through 75 Years 
Richard D. Madison, employee of 


Nic Tenng’s, San Antonio, Tex., is 
believed to hold the record in that 
city for long service with one com- 
pany. He has been with Nic Tengg 
Company for 75 years. 

Now 86 years old, Mr. Madison 
started as a delivery boy for the 
store, using a pushcart. Later, he 
utilized a horse and buggy and still 
later a bicycle. Finally, he delivered 
merchandise in a truck until forced 
to stop because of advancing age. 
Now, he does odd chores about the 
store—and has no idea of retiring 
on his laurels.—JHR. 


Eriksen Heads 
Kiwanis in Toledo 

Edwin Eriksen, sales manager of 
Ericksen’s, Inc., Toledo, Ohio, office 
appliance firm, has been elected 
president of the Toledo Kiwanis Club. 
He is also president of the Board 
of Education in nearby Maumee, 


Ohio.—AK 


Kittens Count Up 
Their Blessings 

With the eighth annual observance 
of Cat Week held the week of No- 
vember 7, these two bright kittens 
took over the adding machine at the 
Los Angeles Animal Shelter to count 





Eighteen Lives to Go. 


the days until they would be adopted. 

They also could be calling atten- 
tion to the fact that the estimated 
cat population of the United States 
now stands at 21,000,002. And quick 
multiplication on the adding machine 


50 


by the proverbial nine lives per cat 
gives an aggregate total of 189,000,- 
018 feline lives to be reckoned with 
during Cat Week. 


2 Mighty Hunters 
Are Mann and Crowl 

The elk and antelope of the Bitter 
Root Mountains on the Idaho-Mon- 
tana state line wish Lou Mann of 
Sturgis Posture Chair Company and 
Less Crowl of Printing & Paper Com- 





Proof of the Hunt . . . TOP PICTURE— 
Less Crowl with an antelope which he 
has just killed south of Miles City, Mont. 
BOTTOM—Lee Terrell, Sturgis Posture 
Chair Co. dealer in Missoula, Mont., 
loads a horse with elk meat. His son 
Brad is in front of the horse. 


pany, Toledo, Ohio, would stay home 
and attend to business. 

The two mighty hunters, escorted 
by Lee Terrell of Terrell Office Ma- 
chines Company, Missoula, Mont., 
first invaded Lost Horse Canyon in 
the Bitter Root wilds and bagged six 
elk within two days. 

Elated by their “Dead- 
shots” Mann and Crowl moved on to 
Miles City hunting territory where 
they bagged two antelopes. The ani- 
mals proved to be of trophy size and 
the heads will be mounted to prove 
to friends of Mann and Crowl that 
these were “two who didn’t get away.” 

The safari, which began after the 
close of the NSOEA convention in 
Chicago, included the wife and son 
of Lee Terrell. Mrs. Terrell, not to 
be outdone by a couple of “tender- 
feet,” accounted for one elk. 


success 


Stationer Takes Long 
Road Home From NSOEA 


Several thousand miles of travel 
were rolled up by Mr. and Mrs. Har- 
vey Freeman of Harvey Freeman & 
Son, stationers of Long Beach, Calif., 
in a trip which involved attendance 
at the NSOEA national convention in 
Chicago. 

The Freemans drove to Denver and 
Estes Park, Colo., on their way to 
Chicago. When the convention closed 
they went north to Wisconsin in see- 
ing Green Bay and Madison. Their 
travels then took them south to At- 
lanta, Ga., and to Miami. Switching 
from auto to airplane they visited in 
Cuba before returning to Florida and 
back to California via New Orleans. 


Help Conquer TB 
With Christmas Seals 


The 48th Annual Christmas Seal 
Sale is now under way and the Na- 
tional Tuberculosis Association pleads 
with all of us to help destroy one 
of mankind’s deadliest and most 
feared enemies. The campaign opened 
November 22 and _ will continue 
through December. 

The drive against tuberculosis has 
borne fruit. The death rate has been 
hammered down approximately 90 






> 1954 || CHRISTMAS © GREETINGS 





BUY AND USE 


CHRISTMAS SEALS 


TUBERCULOSIS 


vee sens me ae 


per cent in 50 years, but to continue 
to wage the battle, your contribution 
is vital. 

Won’t you enlist in this great Cru- 
sade with the purchase of Christmas 
Seals? 


He Peddles Sleds 
With Mercury At 100 

You’ve heard of the super-colossal 
salesman who sold ice to the Eskimos. 
Well, Dalton Dailey, whose office 
equipment store is located at 213 E. 
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one 


mos. 


HURRY! HURRY! 


Royal Portable Christmas window 
display contest closes December |5th! 


| 


























Take a picture of your 
window display now! 


Send it to: 


The Royal Typewriter Co., Inc. 
Portable Division 
2 Park Avenue, New York 16, N. Y. 

















Put yourself in line 
to Win Big Money! (RA 











$250 PP Per rrr Grand Ist Prize 

$ [ 00 eer Cee Grand 2nd Prize 
$50 +664 He SOs OS Grand 3rd Prize 
Plus 25 Generous 4th Prizes of $10 Each! 





Be sure to include your name and address. This contest open to all 
Royal Portable Dealers in U. S. Contest closes midnight, December 15, 1954. 
Complete rules in your dealer kit. 
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Markham, Little Rock, Ark., has been 
moving sleds while the temperature 
hovered at the 100 degree mark. 

Strictly as a promotion stunt, 
Dailey has been giving gratis to any 
purchaser of an air conditioner a 
small, medium or large sled. 

He doesn’t claim the sleds are sell- 
ing the air conditioners, but he does 
report that no buyer of an air unit 
completes a deal without first specify- 
ing the size sled he wants with his 
purchase. 


Minnesota Dealer 
Ace Gridiron Fan 


Winning football streaks of the 
Golden Gophers of the University of 
Minnesota have been broken from 
time to time, but one string they be- 
lieve is untouched has been com- 
piled by one of their red-hot fans. It’s 
the one hung up by Herb Fall, an 
official of the Japs Olson Company, 
office equipment dealers of Minne- 
apolis. 

Herb started his life-long career 
as an unquenchable Gopher follower 
way back in 1903 when he saw his 
heroes play for the first time from 
the precarious branch of a lofty tree 


opposite Northrop field. Since that 
time he has witnessed every Big Ten 
game Minnesota has played on its 
home field. 

Herb has a few of his own heroes 
among Minnesota’s immortals. He 
rates the 1934 squad the best team: 
Bronko Nagurski the top player and 
Aubrey Devine the kingpin of indi- 
vidual opponents. 

His ambition is to make it 60 con- 
secutive years of seeing every Big 
Ten home game of Minnesota. 





“JUST HOW MUCH OF A FIELD WILL THERE 
BE ON MARS FOR OFFICE EQUIPMENT?” 


79, Morris Sanford 
Still Looking Ahead 

Morris Sanford, 79-year-old presi- 
dent of Morris Sanford Company, 
Cedar Rapids, lowa, is more con- 
cerned over how his company will 
develop in the next 50 years than 
how it did in the past half century. 
Such is the conclusion reached by a 
reporter who recently interviewed 
Mr. Sanford as the subject for a pic- 
ture story in a “Our Lively Elders” 
series appearing in the Des Moines 
(lowa) Sunday Register. 

The elderly president still takes an 
active role in his 50-employee busi- 
ness selling stationery and office 
equipment. 

At 75 he rode a horse to the top of 
California’s Mt. Whitney (over 14,000 
feet). But, he says, “It took two 
grandchildren, two guides, one cook, 
eight mules and 13 horses to get me 
there.” 

He thinks that “young men today 
have greater opportunities than ever 
before. And he says he had no special 
interest in his 79th birthday because 
he’s “too busy looking ahead to the 
next 2] years and an age of 100.”. 
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Dealer Transportation Costs 





Continued from page 21 


instructions and simply specify “cheap 
est way” our shipping room will do 
just that—but better allow 
more days in transit because rail is 


a couple 


usually the most economical. 

3. That the effective minimum with 
in a 500-700 mile shipping distance is 
more nearly 200 lbs. than the tradi 
tional 100 Ibs. (Rail minimum dis 
appears beyond this point and truck 
minimum becomes relatively smaller.) 
Minimum charges via truck are a sur 
charge added to the transportation cost 
on all shipments—large or small. Rail 
applies a minimum invoice effective 
only on small shipments. 

4. That any dealer can save substan 
tial transportation costs if he will order 
at least 100 Ibs. and preferably 200 Ibs 
He will 


usually earn quantity discounts when 


of merchandise on each order 


he gets over 200 lbs. on our type of 
goods. 

5. That while combination shipments 
of the same class are most desirable, 
any combination of goods will offset 
the minimum charges. 

The importance of our customers 
ordering at least 100 lbs.—and if pos 


aS 
should not 


sible 200 Ibs. per order 
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be underestimated. An indication of 
what is presently going on can be had 
by taking the actual shipments our 
company made (Table II) and apply- 
ing the “Typical City” average rate 


to them. Here is what you get: 


there must be similar possibilities on 
shipments from other sources. 

The greater part of such savings can 
be had only if the purchasing retailer 
is made aware of the importance of 


Table VI 


% of 
Shipments Size of Shipment Ave. Wt. 

13.7 26# to 50% 38% 
28.4 5l# to 99% 7 5# 
13.8 100# to 149% 1257 
7.1 150% to 199% 175% 
2007 
37.0% 200% and up 3007 
400# 
5007 


The above example is on an average 
truck rate of $1.83 and rail of $1.81 
and demonstrates how extremely high 
costs are incurred on the majority of 
shipments we make because of mini 
mums. It pinpoints the fact that truck 
costs one-third more on small ship 
ments—yet most dealers insist on truck. 
But do not overlook the fact that rates 
vary much more than the averages used 
here. 

Many purchases made by stationers 
in other lines will fall into transporta 
tion situations similar to those de 
scribed here. It would seem that if 
there are potential savings to be made 


on two-thirds of the orders we ship, 


Cost per 1007 Total Cost of 


on Shipment Transportation 
Truck Rail Truck Rail 
$8.95 $6.24 $3.40 $2.37 
4.53 3.16 3.40 2.37 
3.07 1.90 3.84 2.37 
2.71 1.81 4.75 3.17 
2.61 1.81 5.21 3.62 
2.35 1.81 7.04 5.43 
2.21 1.81 8.87 7.24 
2.14 1.81 10.70 9.05 


placing orders that total at least 100 
lbs. and preferably 200 lbs. The group 
ing of different items into a single ship- 
ment, as demonstrated in Table V, is 
relatively unimportant. 

Most retailers do not have sources for 
merchandise in their own community 
and do pay shipping costs. If the sam 
pling studied here is valid, most orders 
are being shipped uneconomically. The 
transportation companies are not going 
to do anything about it. The manufac 
turer can’t do much. But we would 
be derelict in servicing our accounts 1 
we didn’t point out the facts to our 
customers, who definitely can eliminate 


much of this waste 
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GF raises your lobbysTF* 


Smart-looking GF METAL FURNITURE creates a lasting 


OODWILL begins with good first 
GG impressions in your reception 
room. GF’s distinguished metal 
desks, tables, chairs and lounges 
reflect the qualities of good taste, 
modern style and efficiency that 
speak well for your organization. 


You are no longer restricted to 
sober gray or green in GF metal 
furniture. GF desks and files may 
be had in an array of bright deco- 
rator colors, with aluminum trim. 
Goodform aluminum chairs are fur- 
nished in ebony, gold, bronze-gold 


favorable impression on clients, customers and other callers 


or copper... anodized non-chip 
colors that are infused into the 
aluminum itself. Smart upholstery 
patterns and colors can match or 
contrast, as you prefer. 


The Mode-Maker desk shown 
above is designed for utility as well 
as appearance. With appropriate 
GF desk accessories, your recep- 
tionist can also handle correspond- 
ence, file cards, operate dictating 
equipment, or type. All these fea- 
tures— plus handsome styling—will 
cost only a fraction of 1% of its user’s 
salary over a period of 15 years! 


600d metal business furniture is @ good investment 
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*TONE FACTOR 


Why not make your reception 
lobby as modern and efficient as 
your own ideas suggest? Just call 
or drop in at your nearest GF show- 
room ... or, to get a complete 
catalog in color, simply write The 
General Fireproofing Company, 
Dept. X-38, Youngstown 1, Ohio. 








GENERAL 


FIREPROOFING 


MODE-MAKER DESKS « GOODFORM 
ALUMINUM CHAIRS ¢ SUPER-FILER 
MECHANIZED FILING EQUIPMENT « 
GF ADJUSTABLE STEEL SHELVING 
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Executives Confer. Publish 
Proceedings on Same Day 


The modern office communications center accomplished 
the near-impossible at the 18th annual Chicago Sales 
Management Conference of the Sales Executives Club of 
Chicago on October 26. The task consisted of providing 
proceedings of the one-day conference, completely bound, 
for distribution by the time the evening banquet was con- 
cluded. Modern dictating, typing, duplicating, collating 
and binding equipment came through with flying colors. 
Pictures on this page show how the job was done, step 


by step. 


Typists play back tapes on Scribe dictating equip- 
ment, then type stencils using IBM Executive elec- 
tric typewriters. 


Collating is done as pages for various sections of 

the book come off the mimeograph. The Thomas 

collator, supplied by E. W. Boehm Co., places up 
to 10 pages in correct sequence. 


5 General Binding Corp. workers take over as soon 

‘ as pages leave collating operation. First step is to 

punch book sections to standard GBC binder spac- 

ing. As soon as entire book is completed, copies are 

bound in Cerlox plastic bondings on GBC binding ma- 
chines. All 400 books are bound within an hour. 
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Each speaker’s talk is tape-recorded on dictating 
equipment provided by the Scribe Corporation, 
Machines are at work in foreground. 


After stencils are typed, mimeograph operation 

takes over. Stencils are proofread (right), then 

placed on A. B. Dick Model 450 mimeographs and 
run off. Mimeograph machines produce up to 180 copies 
a minute. 


6 Story with a happy ending: conference delegates, 

: upon leaving banquet which ended the day’s ac- 

tivities, throng about table outside dining hall to 

pick up their handsome, easy-to-read, attractively-bound 
volume of the day’s proceedings. 
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"gre you cashing in on this 4 ad BORROUGHS market? 


You are missing something—and that something is extra sales and extra profits—if you do not stock 
Borroughs Wrap Racks. They sell on sight, because they are attractively designed, sturdily built, and 
they are top values! Write Joe Davis, sales manager, today for the Borroughs deal and Borroughs 
new catalog. There must be a reason why America is “going Borroughs.” 
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» 
BORROUGHS WRAP RACKS BORROUGHS CHECK RACKS 
Available in three standard sizes to hold 6, 12 or Three standard units hold 12, 16 or 20 coats and 
24 coats and hats. You can also obtain double- hats. Available in double-face units. Numbering 
face units. optional. 

ites A SUBSIDIARY OF THE AMERICAN METAL PRODUCTS COMPANY OF DETROIT 

ac- 

l to 3002 NORTH BURDICK amp KALAMAZOO, MICHIGAN 

und 
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Representatives of office equipment concerns abroad, visiting in the United States, are cordially 

invited to make the offices of this journal their headquarters. The staff at the main office, 600 W. 

Jackson Bivd., Chicago, and the staff at the branch in charge of G. C. Wheeler at 1023 Pershing 

Square Bidg., Pershing Square, 42nd St. and Park Ave., New York, will be happy to be of any 

possible service. While the facilities at New York are not so many as at Chicago, there will be 
found the same desire to serve. 





NOTES AND NEWS FROM THE BRITISH ISLES 
By S. E. Rhodes 


Lencashire Press Agency, 277 Corn Exchange Buildings 
Fennel Street, Manchester 4, England 


Manchester, Dec. 1, 1954. 
® THE OFFICE APPLIANCE and Business Equipment 
Trades’ Association held its biggest exhibition in the prov 
inces of Great Britain, at the end of September and in early 
October. 

An interesting aspect was the exhibition by American 
companies, not of goods made in Britain, but in the U. S. A. 

Sumner Jackson Ltd., the office equipment specialists, 
for instance, displayed the Friden, manufactured by the Fri 
den Calculating Machine Company, Inc., and, in this textile 
center, there is no doubt but that a fair amount of business 
was done. Inquiries were heavy, and, when [| called after 
the exhibition had been open only one day, good business 


was reported. 
* - * * 


Somewhat surprisingly, one encountered more difficulty 
in the taking of photographs than any previous exhibition 
I can recall. 

One wonders why. Can it be that some of our British 
manufacturers are still, despite a second World War with 
all its attending changes not so publicity minded as their 
counterparts in the United States? 

If this is so, then when the winds of fierce competition 
blow, it is not a happy augury to have to try and sell prod 


ucts about which few people have heard. 
* * * - * 


Royal Typewriters Ltd., had a good display, and they 


featured, too, the Dimafon, the Universal model which both 
records and plays back, and the Transcriber model. 

Remington Rand had a good display and their latest 
developments I referred to in my last article—the dictation 
machine which is a model of precision electronic engineer 
ing—the Ultravox. 

The Hermes Ambassador Typewriter on the stand of 
British Typewriters Ltd., attracted much interest. It is man 
ufactured by Paillard Ltd., of Yverdon, Switzerland. 

The Muldivo Calculating Machine Co., Ltd., displayed 
their Model 8 and Model 10R. The former has tens trans 
mission in multiplier counter and full carry-over capacity 
in Product Register which allows for short cut multiplication. 

The Model 10R has automatic division, simply by turning 
the operating handle until the operation is completed, has 
automatic transfer device and tens transmission in counter 
and full carry-over capacity throughout the twenty-figure 
product dials. 

Block and Anderson, Ltd., had a wide range of equip 
ment, but their Bandavelop which photo-copies in seconds, 
attracted the bulk of interest 
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ribbon attachment and a wide 


Underwood Typewriters displayed their latest carbon 


range of equipment was 


displayed. 


Railex featured their now-popular lateral suspended filing, 


and Vickers-Armstrongs demonstrated, as well as office 





Seen at Business Efficiency Exhibition in Manchester . . . 


L. W. Wright, Manchester manager of Nu-Bilt Typewriter, Ltd.; F 
Minchin, managing director, West End Typewriter, Ltd.; E. W. Fuller, 
managing director, Copy Cat, Ltd. 

P. R. Zimmerman of Business Publications, Ltd., presents a copy of ‘The 
Business Directory of Office Equipment & Appliances’’ to Alderman W 
P. Jackson, former Lord Mayor of Manchester, who opened the exhibi- 
tion; S. Gordon Sloan, president of the Office Appliance & Business 
Equipment Trades Assn.; G. C. H. Chubb, managing director, Chubb 
& Sons 

J. S. Skinner, managing director, Remington Rand; G. C. H. Chubb 
managing director, Chubb & Sons; Ernist Silberman, managing director 
Reliance Co., Ltd.; John H. Whitfield, managing director, Dictograph Tele- 
phone, Ltd.; W. B. Woods, director Notional Cash Register Co. 
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When you equip your offices 
with Art Metal Desks 
and Chairs fitted to individual job 
functions you will get 
...Sustained work from each office employee because 
working comfort is the first consideration in the design, construction and 
operating features of job-matched Art Metal New Century Desks and Art Metal 
Correct Seating Office Chairs — 
An end to fatigue caused by needless reaching, bending, and moving around, 


because Art Metal organizes each desk for all-day working convenience. Art Metal chairs provide full 
natural body support with exclusive “Tilt-Action” Seat and “Live-Action” Back — 


Time saved, errors avoided, work made easier—in short, /ower overall office work cost. 


With the most complete line of executive and general office desks and chairs ever developed, your Art Metal dealer 
or br an render valuable service in organizing efficient work stations for your office. Consult the “Yellow 
Pages ler Office Furniture or Office Equipment, or write Art Metal Construction Company, Jamestown 8, N. Y. 


onal 


' 


ASK FOR se Art Metal 





aids anization PE -—~ For 66 years 
and use of off work stations... >= the symbol 
. = = of the finest 
Manual of Desk Drawer Layout “ee in office 
eo , - a” & = 
orrect S$ g Posture = equipment 
0 Art Met New Century” Desk and systems. 
and Cha I ature 
oS 
Sam wens 





GENERAL OFFICE ANE EXECUTIVE DESKS + CORRECT-SEATING ALUMINUM OFFICE CHAIRS - FILING EQUIPMENT + WABASH FILING SUPPLIES + POSTINDEX VISIBLE INDEX CABINETS AND SYSTEM: 
As seen in NATION’S BUSINESS, Oct. . . . U.S. NEWS, Nov. 19 . . . and other national magazines. 
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furniture, metal filing cabinets, and a neat combination 
of desk and filing cabinet on an adjustable principle. 

W. H. Smith and Son, Ltd., had a development—an 
attachment to feed multi-part continuous forms over the 
Hollerith Tabulator without one-time carbon. The device 
is simple, light, and easy to load and re-load. The carbon is 
fed from spools and interleaved between the parts of the 
continuous sets. 

Dacron Ltd. included their Plan-O-Matic Visual Controls, 
to which reference has been made in the past, but a develop 
ment here was the utilizing of this system to provide a 
means of control for the weaving section of the textile 
industry. Filing cabinets and systems of Sankey-Sheldon 
Ltd., are well known, and officials reported business was 


very good. 
* * * * * 


On the furnishing side, there were many interesting devel 
opments, but Tan-Sad introduced two new models. 


The de-luxe model was an example of correct posture 


seating. The backrest cushion of “Cellex” rubber is mould 


ed to a curve thus accommodating itself to the user’s back. 


Backrest adjustment is by means of the new “Torsion Bar 
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Exhibition Views . . . 


Abbess 

Bandavelop, Block 

& Anderson, Ltd. 
Wyndsor desk, Carson 
Bros. Productions. 
Dinafon 

Friden. 

Roneo. 

Muldivo Calculating 
Machine Co., Ltd. 
Railex. 

Remington Rand 
Sankey-Sheldon. 

W. H. Smith & Son, Ltd. 
Vickers-Armstrong. 
Twinlock. 

Tan-Sad. 

Underwood 

Hermes 
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Action.” The seat follows the well-known Tan-Sad anatomi 
cal principle, shaped to relieve pressure upon the spine and 
under the knee. The seat height is adjustable from 17 to 
20’, inches. The base is fitted with ball bearing castors. 
The other model is for the top executive. It enables the 
user to recline in a relaxed position for creative thinking 
or to obtain correct posture support for desk work. It, too, 
embodies the “Torsion Bar Action,” a completely new meth- 
od of backrest adjustment designed by the company’s eng! 
neers. Backrest and seat are fitted with “Cellex” rubber 
cushioning, and upholstered in finest quality materials. The 
seat height is adjustable. 
* * * * # 


The Abbess equipment (Abbott Bros.) included a settee, 
formed by grouping side chairs. The side chair is identical 
in size and construction to the armchair of the company’s 
range, or it may be obtained without arms or with an arm 
fitted to either side. This permits the chairs to be grouped 
together as a settee if desired. 

Carson Bros., Productions, featured the “Wyndsor” desk, 
an ultra-modern three piece Executive desk of superb de 
sign. Fitted eight drawers inclusive of filing drawer, run 
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"Come on in... 
the selling’s fine! 


* Make it easy for folks in your community to find you. Reach them through 
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king the buying guide they depend on — the ‘yellow pages’ of the telephone 
- directory. 

net 

engi Your advertising messages in the ‘yellow pages’ put important informa- 


Th tion about your business in homes all over town. In addition to reminding 
old customers of your name, address and telephone number, they are a sure 
way for reaching newcomers and telling them about the branded merchan- 
settee dise, products and services you have to sell. 


yan) Adequate identification of your business in the ‘yellow pages’ will help 
pe increase sales. Talk it over with your ‘yellow pages’ representative. 


b de FOR FURTHER INFORMATION CALL YOUR LOCAL TELEPHONE BUSINESS OFFICE @ 
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ning on suspension arms and fitted with a metal cradle fo: 
personal filing, the desk attracted a great deal of attention. 


* * * * * 


At the exhibition it was announced by the Association 
that a new office machinery export record had been attained. 
During the first eight months of the year, exports of office 
machinery achieved a new all-time record of £8,184,994, 
over £1 million more than in the same period last year. 

The greatest increase was in the shipment of typewriters 
which exceeded 2,100,000, £800,000 more than in the 
same eight months last year. During the same period, 
£1,170,000 of duplicators and parts were exported compared 
with £817,781 in the period January to August 31st, 1953. 

This section of the industry also shipped £575,915 of 
duplicator stencils as against £413,492 which do not appear 
in the machinery total. Machinery sales to North America 
amounted to £ 1,602,149 and to Australia, £ 1,413,629. 


Mexico City Firm 


. > T 
Fills Office Needs 
by MABEL F. KNIGHT 
® ON BALDERAS, No. 51, right in the heart of down 
town Mexico City, there is a large show window where any 
time during the day or night may be found interested ob 
servers. Once looking at the office accessories on display, 
that person generally enters and places an order. 

The window is the showplace of Equipos Americanos 
Para Oficina, S.A., where the articles on display come from 
Italy, Germany and the United States. The proprietors, how 
ever, pride themselves on being 100°/ Mexican. 

This is the firm operated by Senor Jose A. Verea, general 
manager; Fernando Larranaga Sodi, general administrator; 
Ernestine Morales, secretary, and Martha Miro, a generally 
helpful assistant. 

Entering the store one senses the genial atmosphere. Ii 
necessary to wait a few moments, one can make use of the 
comfortable davenport and several chairs. 

The firm has been on Balderas less than a year and for 
merly was at Articulo 123, No. 25D, where it was stationed 
for eight years. A small office is still maintained there. 

Mr. Verea is from Guadalajara, but came to Mexico City 
feeling that he had more opportunity for his business. For 
19 years before launching his own organization he was a 
salesman for Remington. One son, 19, is in charge of the 
small store on Articulo 123 while the elder son is an archi 
tect in Mexico. 

One can “nose around” to his heart's content in Equipos 
Americanos Para Oficina, S.A. and if an explanation is 





Inviting . . . New store of Equipos Americanos Para Oficina S.A., 
with inviting display windows. 
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The first of the provincial exhibitions was held in Man- 
chester in 1922. This year’s exhibition was the 41st to be 
sponsored by the Association. 

* * * * * 

The Typewriter and Allied Trades’ Federation has formed 
a golf society. Stanley Cohen has been elected the first cap- 
tain of the Society. Basil O’Brien has been elected vice cap- 
tain and general secretary of the Federation, S. E. Wood 
Higgs, honorary secretary. 

* * * * * 

At the annual general meeting of the Lincolnshire Branch 
of the Institute of Directors, P. B. Todd of J. H. Todd and 
Sons Limited, was elected chairman for the ensuing year. 

Trained by the Yost Company as a mechanic, then by 
Smith Premier and later with the Royal, he started in the 
typewriter business “on his own account” in 1910. After 
the 1914-18 war, steel office equipment was added to the 
range of pfoducts sold and today the staff numbers 20. 





. Fernando Larranga Sodi and Jose A. Verea (right 
relax at desk in their Mexico City establishment. 


At Ease .. 


needed, Martha Miro is there to give it. For example, she 
can explain about Speedrite, the machine that prevents one 
from receiving a bad checque. This device is made of metal 
and a special alloy and through its mechanism eliminates 
the possibility of any change being made in a check. Fea 
tures include two indelible colors and good visibility for 
writing of names and sums. 

Another little machine attracting interest is designed for 
the franking of stamps. In fact the machine in Spanish 1s 
called “the Franqueadors for Stamps.” 

On display, too, is the mimeograph or duplicator. Pur 
chasers are urged to give it a thorough trial for a few days 
before closing the transaction. 

A completely automatic adding machine that saves work 
and gives accurate results is also featured along with mult 
plication and vision devices easy to manipulate. Typewriters 
on sale include the Smith-Corona, the Remington, Under 
wood and other makes. Equipos Americanos Para Aficina, 
S. A. can import any machine desired. 

The Mexico City firm’s business has been growing % 
rapidly that a branch will be opened up soon. This success 
is due in part to the opportunity afforded customers of see- 
ing the articles on display in the window and then of going 
inside and asking questions. 

Completely Mexican as far as its owners and employees 
are concerned, Equipos Americanos Para Oficina, S. A., 
another link in Mexico’s growing industrialization program. 
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THE EXECUTIVE SAYS: 


gs 


yl AQ OY... 


The LIFETIME GUARANTEE on every Comptometer 
Mylar recording belt. Your first cost is your last, because 
it’s practically indestructible, impervious to heat, cold, 
moisture. 


ERROR-FREE DICTATION makes every dictated letter, 
letter perfect. Instead of adding correction instructions to 
your secretary you electronically erase any errors right 
within the dictated message. 


HIGH FIDELITY RECORDING reproduces your actual 


true voice instead of high pitched whines or garbled tones. 


DICTATION MACHINES 


eect 


{name you conrtalk te | St 


_ 





ter, 





2D 
A 
— 


The voice your secretary hears is authentically yours, so 
familiar it makes transcription quick and easy. 
COST-FREE DICTATION with Comptometer’s Erase-O- 
Matic belts that are used again and again, 1000 times or 
more, eliminating the need for expensive “‘one-time”’ 
discs, cylinders or records. 


TRUE PORTABILITY a boon to smal! offices, an extra 
convenience to large—the perfect business companion to 
the traveling man who can either mail belts to his home 
office or have dictation transcribed on-the-spot by any 
public typist, using his own portable Comptometer. 





MR. EXECUTIVE: 


If you are in need of America’s finest high fidelity low cost dictation- 
transcription machine that brings you new economy, write today, 


without obligation, to 


COMPTOMETER Dictation Division 
Felt & Tarrant Mfg. Co., 1700 N. Paulina St., Chicago 22, Ill. 


© FREE 7-DAY OFFICE TRIAL 


DICTATION MACHINE 
a , aa ’ isdinaenclsditsliedsittatl ; — 
CO ; ae 
COMPANY ____ ae 
ADDRESS____ 
CITY ease 


COUNTY STATE... 











FREE DEMONSTRATION 
© COMPLETE INFORMATION ON THE NEW COMPTOMETER 






COMPTOMETER DICTATION- 
TRANSCRIPTION MACHINES, 
@ product of Felt & Tarrant 
Mfg. Co., makers of world 
famous COMPTOMETER Add- 
ing-Calculating Machines, 
since 1886. Manufactured in 
Algonquin, Illinois. General 
Offices, 1735 N. Paulina, Chi- 


@T.M.Reg. cago 22, Illinois. 
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DICTATION MACHINES 









WAG... 


IT’S AMERICA'S MOST WANTED DICTATION 
MACHINE with such exclusive features as: Lifetime 
Guaranteed Recording Belts, High Fidelity Dictation and 
lranscription, Re-usable Mylar Magnetic Belts that elim- 
costly belt buying, and Error-Free Dictation that 

s up to a truly different sales story that brings quick 






PROTECTED FRANCHISED TERRITORIES that present 
profitable potential market for your lifelong business 
territories that are ready for this truly different 

lictation machine. 


the finest name you. canstalk aboat; 


THE DEALER SAYS: 








OPPORTUNITY TO GROW with America’s newest 
dictation machine that promises rich rewards to qualified 
and ambitious dealers backed by America’s most trusted 
name in office machines, Comptometer. 


POWERFUL DEALER AIDS in the form of Catalog 
Sheets, Folders, Demonstration Programs and Devices, 
Dealer Ad Mats and Tested Presentation Kit that brings 
quick and profitable results. 


NATIONAL ADVERTISING in leading national con- 
sumer and business magazines that bring high quality 
inquiries from executives in every industry — inquiries 
that close into quick profitable sales. 









COMPTOMETER DICTATION- 
TRANSCRIPTION MACHINES, 
a product of Felt & Tarrant 
Mfg. Co., makers of world 
famous COMPTOMETER Add- 
ing-Calculating Mathines, 
since 1886. Manufactured in 
Algonquin, Illinois. General 
Offices, 1735 N. Paulina, Chi- 


cago 22, Illinois. @ T.M. Reg. 


MR. DEALER: 


Some territories are still Available . . . 

If you are a qualified dealer searching for a profitable opportunity 
to grow as you build your own security, write us in con dence on 
your own letterhead for complete details, or fill in coupon below. 


COMPTOMETER Dictation Division i ; 
Felt & Tarrant Mfg. Co., 1700 N. Paulina St., Chicago 22, Ill. 




















Name___ ionmenn winastplis ¥ 
Title ’ ee s os 
Company sonninatiailapiaanalaida Ber 
te 
Address eee wit 
City County ——— &: 
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Head Table Figures at Annual Convention of Marking Device Assn. in Washington, D. C. 


From left: Joe Crow, governor districts 3, 4; Ted Cannon, Secre- 
tary, district 8; Elmer F. Way, secretary and general manager of 


Marking Device Association 
Convenes in Washington, D. C. 


The 40th convention of the Marking Device Association 
was held at the Statler Hotel in Washington, D.C., October 
6, 7, 8 and 9, the first time that the MDA session was held 
in the capital city and the first time that it has been out of 
Chicago in some 10 years. Attendance was almost identical 
to that registered in Chicago in 1953, reports secretary and 
general manager Elmer F. Way. 

Business sessions were interesting, well attended and ran 
well on schedule. An innovation was that the panel dis 
cussion was an all-MDA panel. New officers elected by the 
board of directors at a meeting just prior to the convention 
were: 

Chairman of the board—Jack T. F. Bitter. 

President—C. W. Gribble. 

Vice-president—Henry A. Sleeper. 

Treasurer—Paul E. Heidemann. 

Assistant treasurer—Charles Hanson. 

Secretary and general manager—Elmer F. Way. 

It was decided that the convention for 1955, being an 


After the Banquet . . . Dancing occupies 
attention of conventioners following the 
MDA annual banquet in Presidential Ball 
room of the Statler Hotel, Washington, D.C. 
An optical illusion is created by the pattern 
of the floor which gives the impression the 
dancers are swinging and swaying on stairs 
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MDA; C. W. Gribble, president MDA; Curtis Morris, speoker 
representative of the American Gas Assn. 


exhibit year, would be held in Chicago at the Edgewater 
Beach Hotel, September 28-30, just prior to the opening 
of the National Stationery & Office Equipment Association 
sessions beginning on October |. 

There was a speaker at each luncheon during the Wash 
ington, D. C. convention. Thursday's address was made by 
Curtis Morris of the American Gas Association on the sub- 
ject, “Service.” On Friday, Ted Cannon of the Marking 
devices’ industry told why he entered his father’s business 
and did an excellent selling job in the process. On Saturday, 
Howard Henricks, under the subject, “Marking Romance” 
told the members and their ladies some of the most interest- 
ing history of the marking device business. 

On Thursday evening, members were free to explore the 
famous eating places of Washington and some of them took 
night tours 

Friday was devoted to business and that evening the tra 
ditional banquet was on the program. This was held in the 
beautiful Presidential Room. The banquet was followed by 
a floor show and dancing. 

It was announced that the board of directors had unani- 
mously elected Charles O. Lee, Sr., as an honorary life 
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66 In just two years our ribbon and carbon vol- 
ume has grown to more than five times above 
the previous line we carried and it’s still 
growing. 

“Please accept our sincere thanks for your 
Sales Cooperation Program. It has been the 
key to this big increase. 99 


L. E. MORTON 
Morton’s, 214 N. Main St. 
Corsicana, Texas 


Columbia Typewriter 
Ribbons and Carbon 
Papers are nationally ad- 
vertised in The Saturday 
Evening Post, Business 
Week, The Office and 
Purchasing. 
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Place Your Hand Here--when you sell this bookcase! 


Take COMMAND of the situation. Point with con- 
viction to the features of this good H-O-N bookcase. 
Show your customer the attractive radius on the top 
corner. Have him feel the smooth hard finish— it’s 
sprayed and baked enamel over a rust resistant prime 
coat. Slide the thick glass doors—they move easily on 
roller bearings. Explain the rigid cabinet construction 
and good workmanship. Demonstrate how the shelves 
may be arranged as desired on 2 inch centers. Tell 
him the reasonable price—and ask for the order. He 
will have a good serviceable bookcase—and you will 
have a profit. 

P.S. You'll need several in stock. The new colors 
Beige and Mist Green have added sales appeal. Let us 


know how many. 


MUSCATINE, IOWA 


H-ON 


OFFICE EQUIPMENT 


THE H-O-N COMPANY 





The 30B with glass 
(shown), 30C with 
steel and 30A without 
doors. Doors move in 
steel tracks. 30H by 
34142W by 1134D. 


! 


NOW IN NEW COLORS: 


BEIGE 
MIST GREEN 
ALSO 
OFFICE GREEN 
AND GREY 


This is the 48B with sliding 
glass panels. (48A without 
glass.) These 4" thick 
doors slide easily on roller 
bearings. Overall size: 48H 
by 3442W by 1134D. 
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MAKES BETTER SALES SENSE 
EVERY YEAR... 











There are Boling Chairs and Office Sofas for every business and in- 


stitutional need, and every budget. 


Ever since 1904 they've been satisfying more and more customers, 
y ying 


climbing higher and higher to the top of the sales field. 


More than ever, this year and the year ahead, it will pay you to sell 
the value built into every Boling Chair and Sofa. Make certain you have 


our latest catalog! 


y Certified Y 
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% Service 4 
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7th Annual Dinner Dance of New York Office Machine Dealers Assn. in Hotel Governor Clinton 


member of MDA for his outstanding work, particularly 
during the war, and his contacts with the governmental 
agencies during that period. Mr. Lee, now retired from 
business, formerly headed Superior Seal & Stamp Company 
of Detroit, and was president of MDA for 1937, 1938 and 
1939, 

One of the many highlights of the 1954 convention was 
the presentation to honor life members of beautiful plaques. 
These were produced and donated by Tom Papaleo of 
Consolidated Bronze Tablet Company. They were pre 
sented in person to J. R. Swift and Frank H. Eyman, who 
were present at the convention, and by proxy to Henry J. 
Hanson, through his son, Henry W. Hanson. Another 
will be sent to Charles O. Lee, Sr., when it is completed. 


New York OMDA Stages 17th Revue 


The 17th Annual Dinner Dance and Revue of the Office 
Machine Dealers Association of New York, Inc. was held 
Saturday evening October 2, in the Governor Room of the 
Hotel Governor Clinton, New York, N.Y. 

More than 200 members, their wives and guests attended 
the gala affair. Refreshments were served in the adjoining 
foyer, permitting guests to spend an enjoyable hour of good 
fellowship before the banquet. At the sound of a gong, all 
found their dinner places and after singing our national 
anthem enjoyed a delicious roast beef dinner. 

Chairman of the entertainment committee, Harry Ritchie, 
Typewriter Distributors, Inc., extended a hearty welcome. 
Expressing the wish that all would have an enjoyable even 
ing he announced that there would be no speech-making. 
He then called upon Harry Rudnick, Royal Typewriter 
Company, Inc., who asked that all stand with bowed heads 


Knots of Service . President A. C 
Buehler demonstrates a right smart knot to 
Harold Cousins for his hand-painted add- 
ing machine tie. The Victor Adding Ma- 
chine Co.'s president presented the ties to 
all 20-year employees plus Lord Elgin 
watches. All 25- and 30-year employees 
were also honored with sterling silver serv- 
ice and cash gifts at a banquet on Octo- 
ber 25. 
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in honor of Thomas DeWitt, Smith-Corona, Inc., who had 
passed away recently. 

A floor show followed, consisting of a variety of first 
class acts from stage and night clubs. Excellent music was 
provided by Sam Ross and his orchestra with the result that 
the dance floor was crowded continuously for the balance 


of the « vening. 





Victor Adding Recognizes ‘‘Ties That Bind” 

During 20 years of service a man builds strong ties with 
co-workers and company. Symbolic of these “ties that bind,” 
the Victor Adding Machine Company at a banquet on 
October 25 presented hand-painted ties to 10 new 20-year 
employes. 

The ties appropriately were decorated with an adding 
machine and a long paper tape. “This model should add 
up to a lot of pleasant memories,” commented Victor's 
President A. C. Buehler. 

The new “babies” at the Old Timers’ banquet at the 
Edgewater Golf Club also received Lord Elgin watches. 
Mary Accola, the one women in the group, was presented 
with a hand-painted scarf in lieu of a tie. 

The two members of the group reaching 25 years of 
service in 1954 were honored with chests of sterling silver 
and a silver cigarette lighter. 

For their 30 years with the company Leon Lewandowski 
and Eric Erickson received a month’s salary. 

Another feature of the program was the presentation of 
brooches to the wives of all the new 20-year employes. It 
was Victor’s way of saying, “Thanks for your grand help 
in keeping your husband on the job in fair weather and 
foul for over these many years.’ 
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. . 
the offers you these great sales-clinching features 
hes. 3 
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Iver Built better to last 
longer .. . that’s why 

ski Drower with front removed shows tre- Invincible's unique ball-bearing sus- 

more and more people who mendously strong construction, with pension housing, which insures 

smoothly finished edges ond interiors. ““feather-touch'’ drawer operation. 


buy office equipment specify 





Invincible metal filing cabinets. So, 


cash in on this Business Engineered line. Remember / 
* 


Learn how you'll paint a brighter sales picture 








Your profits are protected under 





when you display and stock these popular Invincible's dealer sales policy! 
products. Write today for details. ms , With Invincible's design, it's easy to 
@ Invincible relies on you to do add inserts and insert drawers — to 
the retailing job. We do not sell suit any filing requirement. 


directly to the consumer. 


@ Outstanding design and con- 
struction features make more sales 
for you. 


@ Invincible products are backed 
by a national advertising program 
in leading consumer and trade 








publications . . . with all in- 
quiries directed to you. The original Conceoled Safe Unit — 
Office equipment for better business living — in = age = io aaa 
units — provi maxim 
INVINCIBLE METAL FURNITURE COMPANY ® Manitowoc, Wisconsin for confidential metericl. 
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OMDA Dealers Look, Eat. 
Listen at Victor Plant 


All ingredients for a successful meeting—something to 
see, something to hear and something to eat—were offered 
members of the Chicago and Milwaukee chapters of Office 
Machine Dealers Association October 12. Approximately 
75 members of the two groups attended an open house 
meeting sponsored by Victor Adding Machine Company. 

The something to see: They toured the plant. The some 
thing to hear: In addition to talks by several OMDA mem 
bers, six Victor department heads discussed dealer operations 
in relation to their specialized fields. The something to eat: 
A delicious roast beef dinner that extended from French 
Onion soup to home made apple pie ala mode. 

Dealers able to arrive during the afternoon toured the 
plant in small groups. It proved to be a basement to root 
tour that enabled them to observe Victor production from 
raw stock receiving to finished machine shipping. 

The lesson session started at 5 o'clock. Harvey Miner, 
president of the Chicago Association, welcomed the dealers 
and outlined the evening’s program. Then he turned the 
meeting over to William Remington, director of Champion 
sales for Victor, who emceed the proceedings. 

The open house was rated a big success by all. While its 
primary purpose was to afford dealers and Victor personnel 
an opportunity to become better acquainted, it also served 
to spur sales. President Miner, to show his appreciation, 
placed an order for 10 machines and urged fellow dealers 
to follow suit. Before the evening ended, a sizeable number 
of orders was written up. 

Following are brief summaries of the talks given by mem 
bers of Victor Sales Division: : 

Fred Hohman, Credit and Collection Manager.—‘Here 
at Victor the Credit department is part of the Sales Division. 
Our aim is to help in any way possible to increase the sale 
of our machines. In credit we can best do that by keeping 
dealers in good shape financially. 

“You probably have ledger cards for each of your a 
counts. You know how much each one owes you individ 
ually. But do you know exactly how much is outstanding 
on your books right at this moment? 

“Follow-up also is vital. Use past due forms in speeding 
up delinquent accounts.” 

A. P. Guintoli, Assistant Director of Marketing.—Your 
market, that is, the customers you serve number 15 million 
office and clerical people working in approximately four 
million firms plus about 33 million students. This makes 
up a fabulous market which spends in excess of a billion 
dollars annually just on office equipment and related 
supplies. 

“We feel that too many dealers have spread themselves 
thin—too many lines and an over-abundance of inventory. 
In view of this, isn’t it logical to say that dealers should 
specialize in those services to which they are best suited?” 


F. G. Hulburd, Director of Advertising.—“The big circu 
lar file is never the target for any manufacturer’s sales pro 
motion program. But unfortunately that’s where much o 
it ends, 


“Manufacturers concentrate money, time, effort and skilled 
sales promotion practitioners to devise merchandising pro 
grams that will do a job for their dealers.” Mr. Hulburd 
urged closer co-operation between the dealers and the manu 
facturers. 

At this point the meeting was temporarily adjourned for 
dinner. Afterward Mr. Miner welcomed late arrivals includ 


ing William Davis, president of the Milwaukee Association. 


Mr. Miner summed up the first part of the evening pro 
gram by saying “Based on what we have heard already, we 
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OMDA Dealers Make Tour of Victor Plant... 


1. Harvey Miner, Miner Business Machines, and president of the Chicago 
OMDA chapter, signs an order for machines with William Remington, 
director of Champion sales for the Victor Adding Machine Co. Bill Dick 
(right) Integrity Typewriter & Supply, Milwaukee, and president of the 
Milwaukee chapter, awaits his turn. 

2. Mike Legenza, service department, explains fine point of machine oper- 
ation, to Frederic Veeck, serviceman for Belmont Typewriter Sales & 
Service, Chicago. 

3. George Whipple, guide (second from left), enlightens dealers on work 
done by Russell Gros on machine parts 

4. Dean Leininger, Dean’s Office Machines, South Bend, Ind., points ovt 
need for advertising and vital part it plays in promoting office equip- 
ment sales 


have had three outstauding lessons in merchandising. And 
whether you know it or not, we are in the merchandising 
business. If we don’t keep this fact in mind at all times we 
Mr. Miner then 


are going to lose out on our business. 
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turned the meeting back to Victor personnel for further 
discussions. 

Ed Derning, Supervisor of the Sales Personnel Relation 
Section.—“Selling is an occupation and a very vital one. We 
must pick people who are industrious and will move ahead. 

“Sit down and outline the job and what you expect of 
the person you plan to hire. List the skills the job requires, 
then with this as a guide, start interviewing. 

“Actually the employment interview presents a real selling 
situation. The person interviewed has to sell himself. If he 
can’t do an effective job of selling himself he won’t do a 
satisfactory job for you under stress and sales conditions.” 

Dean Leininger.—‘“My speech is going to be like a wom 
an’s skirt, ‘Short enough to be interesting.” How much are 
you going to spend on advertising? We have taken 5 
of our gross business. Where should I spend it? Telephone 
directory—yellow pages, direct mail, newspapers, display 
material. When should I spend it? Year round, You have 
to keep your name consistently in front of the public.” 

Art Phillips, Assistant Director of Sales Training.—‘“From 
my personal experience, I firmly believe that the biggest 
single cash register market is the little business. The small 
business man has only to be shown a small model cash 
register and he will realize his need for one.” 

Al Ballay, Director of Service—‘It has often been said 
that the Service department is the bottom spot of any busi 
ness and apparently this is true because I am at the tail end 
of the program. 

“I'd like to review a few of the facts we feel are most 
essential. First, anyone selling a product has a service de 
partment to accomplish one purpose, and that is to please 
the customer and at the same time get paid for the service. 

“What type of person do we need to fill the type of duties 
we have? The servicemen must be both a serviceman and 
salesman. After equipment is sold, should difficulty result, 


it is normally the responsibility of the serviceman to resell 
the customer on the equipment. If the serviceman cannot 
please the customer, you may lose him 

Another feature of the evening was a session with mem 
bers of Victor service department. Dealers interested in cer 
tain mechanical functions of adding machines had the privi 
lege of discussing their problems at the round table meeting. 





Tour Art Metal Plant . . . Dealers from ten states and Ontario 
were present at a five-day sales workshop at the Jamestown, 
N. Y. home plant of Art Metal Construction Co. Oct. 11-15. Pic- 


tured, left to right, are: 


FRONT ROW: W. W. Marshall, Pembroke’s, Salt Lake City, Utah; Francis 
R. Clark, Davis & Nye, Inc., Waterbury, Conn.; Robert B. Wheat, Miller 
Huggins, Inc., Anderson, Ind.; M. L. Ober, Stationer’s, Inc., Indianapolis, 

3 Lawing, Kale-Lawing Co., Charlotte, N. C.; J. B. ewman, 
Hazen’s, Inc., Middletown, Conn.; Richard M. Bagley, Bagley Stationery Co., 
Inc., Newport News, Va.; John Robertson, Postindex division. 

SECOND ROW: Richard Johnson, Art Metal Dealer Service div.; Herbert 
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Stationers of Chicago See Movie on Paper 


Meeting as usual in the Merchants & Manufacturers Club 
rooms, members of the Stationers Club of Chicago devoted 
their October 20 session to viewing and hearing the sound 
and color picture titled “The Great White Track Way.” 

The motion picture revealed in an interesting and inform 
ing fashion the process of making paper from the time of 
cutting down trees to packaging for delivery to dealers 
throughout the country. 

Monroe loas arranged for the showing of the Hammermill 
Paper Company film. On hand to answer questions were 
Roy Betty and a technical expert from the Bradner Smith 
Company, Chicago. 


Galespie Heads Philadelphia Chapter 

The Philadelphia Chapter of NOFA elected Sam Galespie 
president at its Oct. 11 monthly meeting at the Footlight 
Cafe. A total of 27 members were present and 18 cast votes 
in the annual election. 

Other members to take office were: Vice-presidents—Joe 
Jaffe, Shoemakers, and O. Krug, Cole Steel; treasurer and 
financial secretary—Jules Ermel, Wm. F. Murphy Co.; re 
cording secretary—Horace Laurence. 

The freight rate question was brought up by H. Laurence 
and after a discussion Max Block was delegated to report on 
it in detail at the next meeting. 


Berk Heuds Office Supply Exporters 


Alfred Berk, export manager of Aetna Safe Company, 
New York, was recently elected president of the American 
Office Supply Exporters Association. 

Other officers named are: vice president, Paul Spoerry, 
Speed Products Company, Long Island City; treasurer, 
Tracy Higgins, Higgins Ink Company, Brooklyn; secre- 
tary, David Manley, Modern Publications. Directors elected 
were: Benjamin D. Curtis, C. Howard Hunt Pen Company; 
Charles Fink, Eagle Pencil Company; George Nicklaus, 
National Blank Book Company, and Henry Williams, R. A. 


Stewart Company. 


Zarling, G. E. Stimpson Co., Inc., Worcester, Mass.; Eugene L. Lewis, Demo- 
crat Printing & Lithographing Co., Little Rock, Ark.; A. Bergman, Dealer 


Service Div.; Edward Zieminski, Hazen’s, Inc., Middletown, Conn.; Lee 
Marshburn, Office Equipment Bureau, Akron, Ohio; Norman Houghton 
Mitchell Houghton Co., Ltd., Toronto, Ont 

THIRD ROW: C. W. Simpson, Advertising & Sales Promotion Mgr.; Algot 
J. E. Larson, president and general mgr.; R. W. Clark, vice-president, Com 
tract Sales; L. R. Addington, vice-president, Stock Sales; T. Swanson, 
Secretary and Treasurer; J. Arthur Johnson, National Accounts and Export 
mgr.; Joseph Bricker, Office Outfitters, Erie, Pa.; Phil D. Jones, Dealer Serv 
ice div. 

FOURTH ROW: V. D. Swanson, mgr., El-Unit Sales; D. N. Larson, mgr 
Dealer Sales; C. H. Bowen, vice-president, Products and Markets. 
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| No. 2200-G 
cle Here is Supreme Comfort 
anv swiveling on the famous 

Sturgis fiber glass base 


For all men in big jobs and big men in all jobs, these 
chairs provide a combination of prestige and comfort as 
distinctive as a maharaja’s limousine. 


The 2200-G swivels on our exclusive Fiber Glass Base 

and the 2200 rotates on our famous streamlined steel base. 
Specifications for both numbers: Seat widths—22% ”’ 

at front, 20% "’ at back; seat thickness—5\% ”’ at front, 

4” at back with full depth foam rubber pad over springs. 
Bac krest widths—23% ”’ at top, 20%” at bottom; 
height-22 ’’; thickness—5\ " including a 24% " cored foam 
rubber pad over springs. Armrests—4”’ wide—1% "’ cored 
foam rubber pads—21” spread. Seat height from floor: 
18%" front, 15% ”’ rear with 3%" of upward adjustment. 
The 2225 is comparable in appearance and specifications 
for rounding out any well appointed office 


for Long Life and Minimum Maintenance 


never becomes unsightly, never needs refinishing, 
will not jiggle on uneven floors and is silent in motion, or 


Bas¢: with all casters enclosed and undercoated 
with sound deadening material for quiet operation. 


Thrust Bearing: takes a lifetime of swiveling. 
nished Spindle Bearing: perfect fit for long life. 
oversize ball bearings, extra wide rubber wheels. 


TURLON® Finish On Metal Parts: 70 to 20 times as 
abrasion-resistant as other finishes. 
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No. 2225 
Office guest chair, a friendly 
companion to either No. 

2200-G or No. 2200. 





POSTURE CHAIRS 


Manufactured in Sturgis, Michigan and Charleston, South Corolina 
THE STURGIS POSTURE CHAIR COMPANY, STURGIS, MICHIGAN 
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Chas. G. Stott Co. is Host .. . TOP—A 
breakfast sponsored by Chas. G. Stott Co., 
on the morning of the first day of the firm's 
1954 business exhibit held at the Willard 
Hotel, Washington, D.C. BOTTOM—A view 
of the show showing the mobile display 
cards in motion overhead. 


Chas. G. Stott Firm 
Holds Business Show 


The 1954 business show held by 
Chas. G. Stott Company of Washing 
ton, D. C., on October 19, 20 and 21 
at the Willard Hotel proved a success 
ful venture for the stationery and office 
outfitting firm. 

This event carried out the custom 
inaugurated with the holding of the 
first government show in 1936 and 
then continued in 1949, 1952, 1953 and 
the present year. 

Henry Davis of the government contract division reports 
that approximately 1300 Federal and District of Columbia 
people attended the show which had 35 exhibits manned 
by factory personnel from different parts of the country. 

A lunch was served to everyone each day of the exhibit 
between 12 and 2:30 P.M. Favors stimulated interest. 

As a welcome to all exhibitors the Stott firm sponsored 
a breakfast on the first morning of the show. Approximately 
45 attended and the group was addressed by Charles G. 
Stott, president, and L. J. Milliken, vice-president. 


Panorama of Equipment 


The show provided a full panorama of the equipment 
and materials being created today for government offices 
and institutions. Some interesting highlights included mag 
netic record-keeping systems, Oil-Stik labeling, lateral sus 
pension filing, presention devices for reading exhibits and 
graphs, mounted waste receptacles, plastic-treated paper con 
tainers, and vertical plan-files. 

Manufacturers represented included Maggie Magnetic, 
Inc., Art Metal Construction Company, Business Efficiency 
Aids, Roneo, Ltd., GR Products, Fototype, Inc., Scripto, 
Inc., Heyer Corporation, Wilson Jones Company, Craftint 
Manufacturing Company, Labelon Tape Company, Cooke 
& Cobb, Beaverite Products, Inc., Art Steel Sales Company, 
Esterbrook Pen Company, Keystone Index Card Company, 
Arlington Seating Company, Roll-a-Liner Company, Sydell 
Manufacturing Company, George F. Cram & Company, 
Sealright Company, Inc., Roberts Numbering Machine 
Company, National Laboratories, Inc., Time-Saving Special 
ties, Woodlets, Inc., and Sales Tools, Inc 
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12:30 Club Adds Four New Members 


The Stationers 12:30 Club of New York held its monthly 
meeting, Monday, October 25, at Rosoff’s restaurant. It was 
the occasion also for the introduction of four new members 
to the club. President Ralph Barnett, Blaisdell Pencil Com- 
pany, welcomed Al Bowen, Champion Stationery Company; 
Kenneth Brown, Brown Printing & Stationery; Lester Mad- 
den, Standard Diary Company; and Richard Karasik, Jaclin 
Stationery. 

Mr. Barnett then spoke to the membership about the 
Blue Cross and Blue Shield medical and surgical plans 
which were being made available to the club on a group 
basis. He strongly invited everyone not already covered by 
this type of protection to participate in the plan and enjoy 
the special rates which the club can offer. 

Harry Fensterheim of S. E. & M. Vernon Company and 
Louis Wachtel, American Lead Pencil Company, who had 
done such a fine job on the club’s last event, were asked 
to take charge of the next annual outing which will take 
place June 7 at the New York Athletic Club, Travers 
Island, N. Y. 


Set Dates for Chicago OMA Show 


The dates for the 13th annual Management Seminar and 
Business Show, sponsored by the Office Management As- 
sociation of Chicago in conjunction with Northwestern 
University, have been announced by Alfred H. Dorstewitz, 
general chairman. 

The two events will begin on Monday, February 28, 1955. 
The Seminar meetings will continue for three days while 
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AMBERG FILE & INDEX CO. « Filing Specialists Since 1868 « Kankakee, Ill. 








the Business Show will run four days. All activities will 
be held in the Conrad Hilton Hotel, Chicago. 
Last year the combined exhibition and sessions attracted 


over 35,000 office executives from the United States, Canada, 


and Europe. 


New York Stationers Golf Association 
Re-Elects Kahn at Final 1954 Outing 


More than 70 members and guests attended the 38th 
annual meeting and final 1954 golf tournament of the Sta 
tioners Golf Association of New York. The day started 
out warm and sunny until late in the afternoon when cloudy 
skies prevailed. The splendid weather attracted a goodly 
number of players who came early to get in some practice. 

After a good day’s sport the players trouped back to the 
club house where they enjoyed a hearty roast beef dinner. 
Chairman of the board Lewis H. Tavernier, Pix-Fix Cor- 
poration, extended a cordial welcome and remarked that in 
closing the 38th year, they took pride in the success the 
association has enjoyed in past years. 

President Julius M. Kahn, David Kahn, Inc., expressed 
the thanks of the group to host R. A. Weissenborn, National 
Pencil Company, for arranging a successful day’s outing. 
He then announced that the secretary, Howard S. Sanders, 
Stationers & Publishers Board of Trade, is recuperating from 
his recent illness at home and urged members to send letters 


Seen by OA Camera At Stationers Golf Assn. Final Tournament and Outing 


1. John B. Kemp, Jr., and Edward Kemp, Ever Ready Calendar Mfg. Co.; 
Robert B. Sainberg, Sainberg & Co., Samuel Kahn, David Kahn, Inc 

2. Harry Fishbein, Melo Envelope & Paper Co.; Joseph Strauss, Fulton 
Marking Equipment Co.; R. S. Meyers, Binney & Smith Co.; Nat Drate, 
mfrs. rep. 

a 2 | Defiance Calendar Co.; Richard Lewisohn, American 

Pencil Co.; Herman Price and David Price, Eagle Pencil Co. 

4. A. J. Lacock, guest; R. J. Urmston, J. S. Staedtler, Inc.; R. Greatfield, 
my Henry Levy, Silver Staty. Co., New York, N. Y. 

. Ray Fritz, Consolidated Stamp Mfg. Co.; Mike Kreps, Greenville Mer- 
chandise Co., Jersey City, N. J.; Mike M. Gentile, A. J. Goldberg, New 
York, N. Y.; Robert Hopler, Siray Sales Co. 

6. William Popper, Popper & Popper; Dr. H. H. Capell, guest; B. H. Nem- 

— Furniture Corp., New York, N. Y.; David Fisch, David S$. Fisch 


7. lrving Orans, Alpha Office Supply Co., Inc., New York, N.Y.; Wm 
Baker, David Stewart and John Duncan, guests 

8. Henry Krudop, Miller Paper Co.; R. Benet, Robe! Press, New York, N. Y.; 

George E. Shaw, National Conference Board Co 





and get well cards to 139 E. 35th Street., New York City, 

Chairman of the nominating committee, George J. Grum- 
bach, American Pencil Company, then placed in nomination 
the following slate of officers for re-election: president, Julius 
M. Kahn; vice-president, R. A. Weissenborn; treasurer, John 
B. Kemp, Jr., Ever Ready Calendar Manufacturing Com- 
pany; secretary, Howard S. Sanders, Stationers & Publishers 
Board of Trade. All were elected unanimously. 

Winners pf the season’s trophies which were presented by 
the donors were: Louis Tavernier cup to winner of Class A 

Philip G. Tagley, Consolidated Loose Leaf, Inc.; Julius M, 
Kahn cup to winner of Class B—Robert Benet, Robel Press, 
New York, N. Y.; R. A. Weissenborn cup to runner-up 
Class A—George J. Grumbach, American Pencil Company; 
Harry Levy Memorial cup to runner-up Class B—Michael 
Kreps, Greenville Merchandise Company; Herman Price 
Trophy (for greatest percentage of improvement) to Joseph 
Schlanger, West Shore Envelope Company. 

Winners of awards for the final tournament were: Irving 
Myers, Herald Supply Company; R. S. Meyers, Binney & 
Smith Company; R. E. Gooley, Cushman & Denison Manu- 
facturing Company; A. J. Lacock, guest; Martin M. Moldow, 
manufacturers’ representative; John Duncan, guest; Julius 
M. Kahn, David Kahn, Inc.; David Fisch, David S. Fisch 
Company; E. T. MacIntyre, Defiance Calendar Company; 
Philip G. Tagley, Consolidated Loose Leaf, Inc.; Dr. H. H 
Capell, guest. 





9. Joseph Schlanger, West Shore Envelope Co.; George J. Grumbach, 
American Pencil Co.; R. A. Weissenborn, National Pencil Co.; Julius M. 
Kahn, David Kahn, Inc. 

10. Philip G. Tagley, Consolidated Loose Leaf, Inc.; Ray Tuite, Manhatten 
Staty. Co., New York, N. Y. 

11. John Schneider, Beekman Paper Co.; Joseph Cohen and Herbert Mush 
kat, Alpha Office Supply Co., Inc., New York, N. Y 

12. Charles H. Kuehne, S. E. & M. Vernon, Inc.; R. W. Mueller, Esterbrook 
Pen Co.; Robert E. Gooley, Cushman & Dennison Mfg. Co.; Walter 
Campbell, Rutgers University Book Store. 

13. Louis H. Tavernier, Jr., Pix-Fix Corp.; Charles Mayo and Goron Allison, 
Hackensack Gelf Club pro and assistant. 

14. Irving Myers, Herald Supply Co.; Herbert Grayson, Ace Fastener Corp) 
Martin M. Moldow, mfrs. rep.; Harry Mandel, Jayem Sales Co. 

15. Charles Truex and Max Dreyer, American Colortype Co.; Fred Calahan, 
J. C. Blair Co.; Dr. J. M. Green 
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wrong way right way transfer to pronto 


Records thrown on shelves are Records in Prontos can be located Save money, transfer into low cost Prontos 
hard to find collect dust and ina jiffy . ° . Stay neat and orderly ond use your expensive cabinets over again. 
take up £ more room. Doubles your filing space. 









SANITARY BASES 
for all size files $3e0 







There is a size made for every office record. These Pronto files 
are sturdily built of 275-lb. test fibre board, reinforced with 


FOLLOW steel on the shell and the four corners of the drawers as well. 





wee BLOCKS They cost no more than ordinary files! Can be interlocked into 
ro > re solid units and stacked to the ceiling. Beautiful in appearance, 
nattanr e for any s 





finished in olive green to match your regular office files. Will 
—_ LETTER SIZE $355 last a lifetime. 


rbrook 
W alter 
Com CHECK size $240 








lahan 3 
Rockies STORAGE FILES 
2/545 


PRONTO FILE CORPORATION 285 Madison Ave., N. Y. 17, N. Y. 


CANADA: COLE STEEL INTERNATIONA ’ »o HLIEFEDID 

















Top quality “RECORD-CARD” files 
at rock bottom prices... 


A combination file for index cards and other RECORD-CARD File> 
records. Three full suspension letter size drawers Nine double drawers accommodate 3x35 
glide smoothly on ball bearing rollers. Also two or 4x6 cards (36,000 capacity). 1434 
drawers for 3x5 or 4x6 cards (8000 cap.). 1434” wide, 52%” high, 265s” deep. Green or 
wide, 52%" high, 265s” deep. Green or gray. gray baked enamel finish, 

No. 323 $57.50 $ 00 
With plunger lock for all drawers. No. 323PL $67.50 No. 1234 75 


DESK HEIGHT 
Contains one letter size drawer, 
two drawers for 3x5 or 4x6 cards 
7200 cap.), plus a sliding shelf. 
14% wide, desk high, 24 deep. 
No. 321 $42.50 
With plunger type lock that locks 
all drawers No. 321PL $51.00 


COUNTER HEIGHT <— CHECK-DRAFT File 
- Nine drawers will house rece 
‘ wide x 4%” high. 
: 12%” wide, 5214” high, 
deep. Green or gray finish, 





Contains two letter size drawers 
plus two drawers for 3x5 or 4x6 
cards (8000 cap.), 14%” wide, 
40” high, 2658" deep. 

No. 322 $53.95 


With plunger type lock that locks 


as Plunger type lock that automatically 
No. 322PL $62.95 ) all drawers of above cabinets. add § 


all drawers 








(lole’s TELEPHONE TABLES 


Contains a secret vault, a suspension letter size drawer 

. protected by outer door under lock and key... 
plus a compartment for phone books. Linoleum top 
with aluminum edging. 19” wide, 30%” high, 19” 
deep. Green or gray No. 20X $59.95 


No. 10X. Same as above but your VALUABLES 


with two storage compart 
ments protected by an outer 

door under lock and key for and VITAL PAPERS 
permeens SOh, qrnes oF gray Contains a dial lock secret 
baked enamel finish $49.95 cut, Melt-sia tees the 


Pines tohtes eve avaliable ta combination). Plus three sus- 
pension letter files. Heavy 


Grained Walnut, Mahogany “oe ' 

or Knotty Pine finish at $12.50 gauge steel. 1434 wide, 

additional 52'4" high, 265¢” deep. Olive 
green or Cole gray. 


No. 2004D $5995 


With additional plunger 
lock that locks all drawers. 
No. 2004DL $69.95 








SLIDING 
SHELF 
CABINET Contains one letter size full su 


drawer plus safety vault. Desk ‘SAMPLE 


14%" wide, 24” deep. rotects san 


$4395 
No. 401 43 No. 20020 94750 Fars ot 


.for sizes 
reen or gra 
10 DRAWER 
high, 1714 
ize: 25%” w 
poe” deep = N 

COUNTER HEIGHT >» jf 1 DRAWE! 
Contains two full suspension letter size drawers plus “@ = high, 15 
Gliding shelves enable you to view contents without ~~ safety vault. 14%” wide, 40’ high, 26%’ deep. [aRmel size 273 
stooping. Upper shelf valuable as a typewriter table. ! j $ 95 z ph, 20%" ¢ 
Simply push back after use, then typewriter can be locked ) No. 2003D 53 Ne 
safely away. 3 smooth gliding shelves. Heavy steel Sis nih on With editiensl Glenna twee tech thet teste ofl 
20%” wide, 40%” high, 24%” deep. Green or gray. typewriter desk drawers No. 2003DL $62.95 


DESK HEIGHT 


With additional lock for botto#t 
drawer No. 2002DL ® 





COLE sree EQUIPMENT CO., INC. 


NEW YORK 285 MADISON AVENUE « CANADA ‘ 














e utmost protect 
f typewriters Protr 


live green or Cole gray baked enamel finish. 


<10 EXCITING COLORS: 
Granite Gray...O0ak Leaf Green 
Wine... Saddle Tan. 
Terra Cotta...Sapphire Blue... 
and soft pastel shades of Coral 
Apple Green. 


Brown 





and Russet. 


e¢ “HEAVYWEIGHT” Stand > 


r your costly electric bookkeeping machines 
ding drop leaves, designed for operator com- 


a, improves work efficiency. Bottom shelf for books or personal 30 DAYS 
f extra heavy 18 gauge steel, electrically welded FREE TRIAL 
. Cannot tip or tilt. The smooth rolling, ball bearing 


t the flip of a lever. Cole’s “HEAVYWEIGHT” 
lever is set. Two drop leaves open up to 
x 26" high. Non-skid top holds machine firmly in place. 





To prove this is 
the best stand 
made for heavy 
office machines 
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Lever 
controls 
retractable 
casters 






(‘oles “ALL-PURPOSE” Stand 


smoothly on four quality casters .. . 


Will last a lifetime. Green or gray 


No. 757 The same table as above 
Made of the same heavy gauge steel throughout 


“SECRETARY” Chair 


No. 759 


$1995 


drawn base equipped with kick plates 





“ALL-PURPOSE” File 


Two letter files and three ad- 
justable storage compartments 
under lock and Plus 
double drawer for 3x5 or 4x6 
cards (3200 cap.). 30'2"’ wide, 
32” high, 17° deep. Green or 
No. 370 $43.95 


With plunger lock for all draw- 
ers No. 370PL $51.45 
Grained Walnut, Mahogany 
add $12.50 


key. 


gray 


or Knotty Pine 





| 
**’SAMPLE”’ Cabinets 
> samples art work 
rlectros, etc Heavy 
steel. Smooth gliding drawer 
onl for sizes up to 19 
sore” or gray 
10 DRAWERS 2276” wick 
nigh, 17% ° 
ize 25% wide 37 nigh 
BY deep No. 1722 $59.95 
am! DRAWERS 24% wide 
2%" high, 19¥%” deep. C 
et size 273,” wide 


igh, 20% 


deep 


deep 


No. 1924 $74.50 








Wes 





eckies Ong 
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outside of U.S.A 


““MAILING LIST’ CABINETS 
Ideal for Offices and Libraries 


Designed for card record systems. Bail suspension 
prevents accidental withdrawal of drawers from 
cabinet. Lock compressors for extra record protec- 
tion. Additional sections can be added. Heavy steel, 
green or gray baked enamel finish. 


DRAWER UNITS (Low Counter-Height) 19,200 cap. 

No Card Size Width Height Depth Price 
4-3353 3x5 18%” 372" 16” $ 58.00 
4-3463 4x6 21%" 37" 16” 67.50 
4-3583 5x8 27%" 37%" 16” 79.50 
*4-3693 6x9 302” §2%" 16” 107.50 
4-3373 ——s 25%" 374" 16” 97.80 


*Height to match 4 drawer file instead of low counter-height. 


DRAWER UNITS (4 drawer file height) 24,000 cap. 


$5-3353 3x5 18%" 37%" 16” $ 67.50 
5-3463 4x6 21%" 52%” 16” 82.50 
5-3583 5x8 27%" 52%" 16” 100.00 
5-3693 6x9 30%" 52%" 16” 135.00 
t5-3373 — 25%" 37%" 16” 119.75 


Low counter height instead of 4 drawer filing cabinet height. 


$7950 


DRAWER UNITS (4 drawer file height) 28,800 cap. Complete 
63353 3x5 18%” 52%" 16” $ 79.50 
63463 4x6 21%” 52%" 16” 100.00 
63583 5x8 27%" 52%" 16” 118.00 
6-3693 6x9 30%" 52%" 16” 160.00 


6-3373 Tabulating 25%" 52%" 16” 139.20 $3.00 per drawer. 


AVAILABLE ON REQUEST 


SEND FOR OUR 


— 


OLE steet EquipmENT CO., INC. 


NEW YORK 285 MADISON AVENUE 


- CANADA 


. “Non-Skid” top 























No. 777 $3,450 


Use it as a typewriter table, “TV” stand or work bench. Has a center 
desk drawer for supplies and a shelf for books that makes it ideal 
as a student’s desk. Also is mighty handy in the kitchen. Rolls 
opens up to 39” x 17” and is 
typewriter desk height. Heavy gauge steel and strong pidno hinges. 
No. 759 $10.95 


. without the center drawer. 


Eliminates fatigue and corrects improper posture. Brushed aluminum 
frame. Has four-way adjustment. Upholstered with thick foam 
rubber and covered with DuPont's famous Fabrilite .. . 


No. 2810 $39.95 





Drawers of above cabinets, equipped 
with locks, add $2.10 per drawer. 


With rods for punched cards, add 











LATEST CATALOG 





COLE’S STEEL SHELVING UNIT 


Clean up your office 
and stockroom NOW. 


At these low prices you might as well do it today. Don’t lay this asi 
order these units now. Cole units are large, heavy duty shely 
cabinets with 50% more capacity than standard units. Built of e 
heavy gauge steel (not to be confused with ordinary light goy 
shelving), yet costs no more than wood. Shelves are adjustable 
2’’ centers, can be raised or lowered, or more shelves added. Fa: 
assembled. An attractive feature of the closed units is the ‘four-s 
reinforcement”’ which give them greater strength. The open shel 
units include four heavy steel gusset-plates for extra rigidity. 0% 
green or Cole gray baked enamel finish. 





PRACTICAL 


add units as needed 


ECONOMICAL 


costs less than wood bins 


ORNAMENTAL 


improves the appearance of 
your office or stockroom 








Illustrated above 


FOUR No. 7512 units $$ 450 


Four No. 7518 instead of the No. 7512 units......$95.80 





SHELVING UNITS (CLOSED) 





a THREE SIX 
ments in UNIT = UNITS UNITS a uitional 
No. Width Depth Height Each Unit ———— Price per unit —— Shelves = 


8712 36” 12” 87" Six $33.95 $32.95 $29.95 $2.95 ea. 
8718 36" 18” 87" Five 39.95 38.95 35.95 3.95 ea. 
8724 36" 24" 87" Five 49.50 47.75 44.95 4.95 ea. 
9XB 30%" 97%" 49" Four 24.95 24.65 24.35 2.60 ea. 


SHELVING UNITS (OPEN) 


iad, ONE THREE SIX } 1 
“* UNIT UNITS UNITS aditional | En 
No. Width Depth Height Each Unit Price per unit Shelves 


7512 36" 12" 75" Six $22.95 $21.65 $19.95 $2.60 ea. 
7518 36” 18" 75" Six 25.95 24.65 22.95 3.25ea. 
7524 36" 24" 75" Six 31.00 29.65 27.95 4.95ea. $2295 $4495 








x ss 











CCee 

















ONE No. 7512 unit TWO No. 7512 units 





SEND FOR OUR LATEST CATALOG 


COLE steet EQquIPMENT CO., INC. 


NEW YORK 285 MADISON AVENUE « CANADA S°9)5 S155 INTERNATIONAL, LTD 


TORONTO, ONTARIO 
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KALISTRON 


EXTRA Health Features— is specified for its unmatchable 


beauty and ease of maintenance. 
Build sales, profits and satisfied cus- 
tomers with this unbeatable com- 
bination — Niagara with Kalistron. 


only the revolutionary Niagara Lounge Chair 
gives the overworked executive comforting deep 
massage that actually stimulates blood circu- 
lation, eases nervous tension, soothes away the 
strain that builds up during his normal work 
day. What a sales story! No wonder dealers 
find that with tense, overtired executives (and LOUNGE CHAIR 
which one isn't) Niagara's deep massage feature 
lands them that big, hard-to-get lounge chair 


rea Pre For EXTRA Sales... EXTRA Profits 
vertising — eer . 
just look how much bigger advertising a> il Tie In This Way 
you get with Niagara! Magazines—Good House- gu Seeeeseasoessseeseaosnseoossssesaseesesy 
keeping, Colliers, etc. Newspaper Supplements NIAGARA MASSAGE, DEPT. OA-12 
— This Week, etc. Radio — CBS, Galen Drake, ADAMSVILLE, PA. 
Local Radio Coast To Coast. Please send me full details on a Niagara Dealership 


Kalistron gives unmatchable wear advan- 
tages. Protected by clear, pure Vinylite. Can't 
show scratching, scuffing or marring. 


I CANADA: MONARCH MASSAGE, LTD., FORT ERIE, ONTARIO Copr. 1954, Niagara Mig. & Dist. Corp. Leasssseseeesecseeeeeeseeecaceeeeesessasesd 
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Judkoff Heads Stationers’ 
New York City Group 


The Stationers Association of New York, Inc., at a well 
attended meeting on October 11 at the Biltmore Hotel 
elected officers and directors. Milton Goldhair, Harmill 
Office Supply Company, who had served three successful 
years as president, declined to accept a fourth term. Carl 
C. Judkoff of Cantigny Printing & Stationery Corporation 
was elected to succeed him as president. The rest of the 
administration was re-elected, namely: 

Vice-president—George Reichman, Mooney’s, Inc. . 

Secretary—Mannie Klein, The Klein-Heimbinder Com- 
pany. 

Treasurer—Irving Steinholtz, Cantigny Printing & Sta 
tionery Corporation. 

Mr. Goldhair was elected to the board of directors to 
replace Mr. Judkoff, who now acts in the dual capacity of 
president of Stationers Association of New York, Inc., and 
governor of NSOEA region 13. 

Other directors elected are: 

Two-Year Term—Sam Rabinowitz, Sport Stationery & 
Printing, Inc.; Bob Reichman, Mooney’s Inc.; Joe Rosen 
berg, Pelzer Printers & Stationers, Inc. 

One-Year Term—William Cantor, Phoenix Stationery 
Corporation; George Fries, Capitol Stationers; Robert Polon, 
Robel Press. 

These men with Mr. Goldhair, J. S. Libien of Libien 
Press, and Arthur Robinson of Simax Stationery Company, 
the latter two serving their final year in the capacity of three 
year directors, comprise the present board. 

New members of the association reported at this meet 
ing were H. K. Brewer & Co., Inc.; Commercial Stationery 
Co.; Commodore Stationery Co.; Empire Stationers, Inc.; 
Gramercy Stationery Co.; Jacques & Co., N. Margolis; Perry 
Printing & Stationery Co.; Republic Office Supply, Shipman 
Stationery Co.; Siltre, Inc.; Sol-Art Stationery Co., and 
Spartan Stationers, Inc. 


To celebrate the 50th anniversary of the founding of the 
Stationers Association of New York, Inc., the entertainment 
committee under the co-chairmanship of Mannie Klein, 
George Reichman and Sam Rabinowitz reports that it has 
secured the Grand Ballroom of the Commodore Hotel for 
a lavish dinner dance on Saturday, May 9, 1955. 


A souvenir journal reflecting the golden anniversary motif 
is in the making. 

At a recent meeting of the Stationers Association of New 
York, Inc. Herbert Markham, attorney for the association, 
informed the members that the Wage and Hour Division 
of the U. S. Department of Labor was investigating several 
concerns in the commercial stationery field in New York 
City in an effort to determine whether they fall within the 
scope of a new memorandum of the Wage and Hour Law, 

According to the Law, retailers were specifically exempted 
from a 40 hour week. Now, the memorandum indicates 
that any firm which makes quantity sales at a discount of 
30°, or more, involving 25°, or more of the total volume 
of business, removes that firm from the retail category and 
makes, it a wholesaler subject to the minimum wage and 
hour law, based on a 40-hour week. The memorandum also 
puts into the wholesale category those firms who make sales 
of printing and engraving other than that of social stationery. 

Mr. Markham advised that if the memorandum stands, 
almost everyone in commercial stationery will have to go 
on a 40-hour week. A review is being sought. 





Schedule Foreign Trade Exposition 


The first Foreign Trade Exposition will be held in Los 
Angeles May 14 to 18, inclusive, at the Shrine Exposition 
Hall during World Trade Week. This event is sponsored 
by the International Exhibitors Trade Fair, Inc. (non-profit) 
and endorsed by the Foreign Trade Association of Southern 
California. 

It is being held for the American importers who stock 
foreign merchandise in the United States and displays will 

(Turn to page 132, please) 








18 Attend Fifth Dealer Schoo! of Victor Adding Machine Co. 


The Victor Adding Machine Co. held its fifth dealer school of 1954 October 
4-16. Eighteen students from all om of the nation were in the group to 


study Victor service operation. Pictured left to right are: REAR ROW— 
Martin H. Dean, Jr., Dean Supply Co., New Braunfels, Tex.; Floyd Bartling, 
Johns Office Equipment, Ft. Collins, Colo.; Lee Galin, Modernistic Print 
Shop, Cullman, Ala.; Samuel Bayer, The Office Equipment Co., Hagerstown, 

- Thomas, Pinnell Office Machines, Yakima, Wash.; Desmon Fernan- 
dez, Roesch Office Supplies, Sandusky, Ohio; Jack Cowart, Durrett Type- 
writer Exchange, Inc., Atlanta, Ga.; MIDDLE ROW—Robert E. Allen, The 


82 


Typewriter Exchange, Columbus, Ohio; Michael Legenz, instructor; Jerry 

Sommer, The Gerrie Press, Sault Ste. Marie, Mich; Roger Geurink, Larson Of- 

fice Equipment Co., Wausau, Wis.; Harry Jumps, George Wofford, Charles- 

ton, W. Va.; William W. Shimmel, Harry E. Mann, Clearfield, Pa.; Elvin 

Lefan, Upton Business Machines Co., Baton Rouge, La.; FRONT ROW—Frank 

Janowiecki, Vamco, Toledo, Ohio; Cecil Rhinehart, Bissell Office Equipment, — 
Harlan, Ky.; Eddie Cranor, General epeeesee Co., Ogden, Utah; Albert § 
Green, Oklahoma Typewriter Co., Oklahoma City, Okla.; Charles Garrett, 
Nielsen's, Port Arthur, Tex. 
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America’s lowest-priced 


“quality” business chairs! a ie 
( Sa 


Why sell your prospects “just any” chair? 
Today's aggressive competitive selling em- AN 
phasizes the importance of handling the 
line that offers more for the money. Com- 
parison will show that the WELLS “ARISTO- 
CRAT” Line offers just that! Here is a guest 
complete line of the most luxurious chairs 








AS 
on 
‘ed 
it) 
Tn 





Completely 


ever presented. zee 

ck adjustable for Write TODAY for complete details. . | 
be a ... and don’t forget, WELLS PAYS THE © > 
- posture and FREIGHT! on shipments of 100 Ibs. or more. os 
- maximum ™™ SY 
comfort. a : 


thick, comfortable 








JUNIOR EXECUTIVE POSTURE NO. 274 
Illustrated in elastic Naugahyde 


$7 500 list 


slightly higher in zones 2 and 3 





on all cushioned areas! 


visitor 
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president director vice president junior executive comptroller debonair debonair 








WELLS SALESMAN OF THE MONTH 
MR. DAN CONSODINE 























jerry 

he bce 7708 JARBOE STREET a 

Evin KANSAS CITY 14, MISSOURI 

— 

Ibert 

rrett 

7 WELLS CHAIR CORPORATION, Michigan City, Indiana 
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Name Heads of NOMDA 


Convention Committees 


Chairmen of all NOMDA national convention commit 
tees, with one exception, have been appointed by Denver 
chairman, Ralph Legge. The various tasks will be pet 
formed by the following men: 

Registration—Harry Honour. 

Finance—Paul Honour. 

Transportation—Frank Stark. 

Entertainment—Leo Horal. 

Publicity—Joe Evans. 

Hotel—Louis De Scios« 

Golf—Joe Berlin. 

The one chairman yet to be named is the head of the 
ladies’ committee. Much work has already been done by 
some committeemen to get their work out of the way, 
enabling them to pitch in on some of the later duties that 
will take much time and effort during the final days of 
preparation. 

“We are going to enjoy very much hosting the members 
of NOMDA next June,” stated chairman Legge. “We feel 
that Denver and the surrounding area has as much or more 
to offer the visitor than just about any other place in the 
United States. We believe we have a hospitable population 
in Colorado and we are looking forward to hundreds of 
dealers, their families and scores of manufacturers’ repre 
sentatives with their folks joining in one of the finest con 
ventions NOMDA has ever put on. You will hear more 
from Colorado in the next few months and we want 
everyone in the industry to come on out west June 26-29, 
stated Mr. Legge. 


McPike Heads Weis 

Harold C. McPike is the new presi 
dent and general manager of the Weis 
Manufacturing Company, succeeding 
E. T. Weis, who had served as presi 
dent of the Monroe, Mich., firm since 
the death of H. Austin Consor in Jan 
uary, 1941. 

Resigning as president, Mr. Weis 
continues as director of the company 
and will be available as consultant at the request of the 
board of directors. 


H. C. McPike 


President McPike has been associated with the firm for 


about 30 years and has been vice-president and general 
manager during Mr. Weis’ presidency. 

A. G. Wuest, who has been treasurer, will continue in 
that capacity and also will be vice-president. R. H. Sprague 
continues as secretary. 


Directors of the company, in addition to Mr. Weis, Mr. 
McPike, Mr. Wuest and Mr. Sprague, are Harry S. Martin, 


Kressbach 


G. O. Weis and William | 


Automatic Typewriter Co. Moves 


American Automatic Typewriter Company has moved its 
quarters from 614 N. Carpenter St. to 2323 N. Pulaski Road, 
Chicago 39. 
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pare Sacre 


Royal Typewriter Appoints Three in Sales 

D. B. Starrett, vice-president in charge of sales for the 
Royal Typewriter Company, announced three top sales 
appointments effective November 1. 

W. W. Pennels, formerly sales training manager, takes 
over the newly-created post of sales administration manager, 
and H. J. Feaster, formerly sales policy administrator, as 


2 & f 


W. W. Pennels H. J. Feaster G. L. Rafter 





sumes the new position of assistant sales manager of the 
Regal Typewriter Company. To replace Mr. Pennels as 
sales training manager, Vice-President Starrett has ap 
pointed a man who has had a great deal of sales training 
experience—George Rafter, formerly district manager at 
Harrisburg. 

Mr. Pennels has continuously been devoting his efforts 
to Royal for more than 26 years. Prior to coming to New 
York in February of this year, Mr. Pennels had been dis- 
trict manager of the important branch office in Chicago. 

Mr. Pennels, working under the direction of Vice-Presi 
dent D. B. Starrett, will, in his new post exercise general 
supervision Ol sales administration, order processing and 
distribution activities. He will also assist in the develop 
ment of general sales policies and co-ordinate policies and 
procedures of the sales operating departments, including 
the development of sales compensation plans, and estimated 
requirements for typewriters, typewriter parts and Roytype 
supplies. 

Mr. Feaster, will, in his new position of assistant sales 
manager of the Regal Typewriter Company, assist the gen 
eral manager, Marcus Harwitz, in developing and admin 
istering special policies and procedures pertaining to the 
sales operations of the company which are concerned with 
used typewriters and typewriter supplies to second-hand 
typewriter dealers. 

In his new capacity as sales training manager, Mr. Rafter 
will direct sales training on the electric, standard and port 
able typewriters for salesmen, distributors and dealers with 
in the company, including foreign subsidiaries, as well as 
sales training for the Roytype Division. 


. = $$ 


Burroughs Plans Chicago Expansion 

As part of a major expansion in the Chicago metropolitan 
area, Burroughs Corporation has leased ground floor space 
in the McCormick Building, 324 S. Michigan Ave., for 4 
new branch sales and service headquarters and exhibit cem- 
ter. The corporation also will soon lease four other sales 
and service locations within the city, it has been announced 
by Willis E. 

Burroughs has signed a long-term lease, Mr. Morgafl 
said, with the Leander J. McCormick estate for 23,00 


square feet of the building at the northwest corner of 3 


Morgan, vice-president of marketing. 
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only wire insulators give the 


UNIFORM DISTRIBUTION 


so vital to plastic upholstered furniture! 





Here's What Happens! 


vithout wire insulators with wire insulators 















a 
the 
ng 
a Ordinary “soft” insulators allow padding to cup into No matter where pressure is applied on seat or = 
i aes dae : : Perm-A-Lator Wire Insulators take up strain instantly 
Spring ope y = > 1S a ° t - 
ort SI ' a when pressure is applied. Plas oF uphel and distribute it evenly over entire surface area. Plas- 
" stery is pulled unevenly . . . soon shows strain lines tic upholstery is not strained in any single spot. . . as 
\: and unsightly sagging. stays smooth and resilient, and lasts much longer. ‘et 
ge 
a Oat ee ” 
an You can eliminate all '‘come-backs’”* when 
ue + oo * - * 
a you specify furniture built with stronger, longer-lasting 
eal e e 
ite 
- PERM-A-LATOR wire insulators 
, * due to insulator failure 
ALCS 
yen Most common cause of “come-backs” in upholstered furniture is 
nin insulator failure. Padding cups into spring openings and cushions 
the and backs become lumpy and sagging. Perm-A-Lators are closely 
vith spaced spring steel wires that keep padding out of spring openings 
and permanently. Padding can’t shift or sink . . . springs work free and 
easy. Your furniture stays plump and comfortable and gives many 
after extra years of service. You can be sure of enduring customer satis- 
ort faction when you insist on stronger, longer-lasting Perm-A-Lator 
vith Wire Insulators built into all the upholstered furniture you buy. This 
I as extra assurance costs no more—so, why take less? 
~ 
Torture Tests Prove Wire Insulators NATIONALLY ADVERTISED TAGS! 
Last 212 Times Longer Perm-A-Lator Wire Insulators are a quality 
‘ feature known to millions thru continuous 
lita Torture tests of millions of poundings prove " las + Ask li f 
me conclusively that Perm-A-Lator Wire Insulators national advertising. Ask your supplier for 
paws last more than 2\% times longer than ordinary these well known Perm-A-Lator tags, sample 
or 4 insulators . . . positive assurance of furniture pads, floor and window displays, and other 
cen with longer life and lasting comfort and FREE SALES AIDS 
] beauty. . XN 
“7 ag WRITE TODAY FOR FREE INSULATOR MANUAL | 







Perm-A-Lator Wire Insulators are made by 


ool 25> Com Vie) teal mat sr cl ae toe 


Plants in Carthage, Mo. and New Castle, Pa. 
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No scared rabbit can ‘“‘take off” faster than an Esterbrook 
Fountain Pen. A great many things contribute to an Esterbrook’s 
ability to start the instant the pen touches paper. One of these 
is the cap, with its special inner liner that seals the point in an 
airtight chamber and thus prevents ink from evaporating 
from the feed. 


TEST THE AIRTIGHT ESTERBROOK CAP YOURSELF 


Take an unfilled Esterbrook Fountain Pen from your stock. Screw the cap 
on tight. Then dunk it, cap end down, in water. Operate the filling lever. 
Notice that no matter how often nor how hard you work the lever, no 
tell-tale bubbles appear. Here is proof that air can't get in to dry out the 
point... proof that an Esterbrook will start to write the instant you touch 








it to paper. 


This airtight cap which contributes to the fine performance of 
Esterbrook Pens is just one example of the many quality fea- 
tures that distinguish products bearing the Esterbrook name. 
But it is this quality that makes it possible for you to recom- 
mend Esterbrook Pens wholeheartedly. And this same quality 


is one of the things that has made Esterbrook the first choice of 
folks buying pens for their own use. y 
R 
s : | ; : 
7, “Choose the 














FOUNTAIN PEN ' right point 
THE WORLD’S MOST PERSONAL FOUNTAIN PEN © for the way 
| > you write | 
MADE IN U.S.A. CANADA AND ENGLAND } a 
— by number 
THE ESTERBROOK PEN COMPANY, CAMDEN 1, NEW JERSEY © The Esterbrook Pen Company of Canada, Lid., 92 Fleet Street, East; Toronto, Ontorie 
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PEERLESS-IMPERIAL 
NO CURL-NO SMUDGE 












pee a No Curt No SmMupDGE Carbon has captured the hearts of— 


e « e because it is sharp, clean and has that wonderful extension end, 
which makes it so simple to remove without soiling the fingers. 


e e e because No Curt No SMUDGE has premium quality at regular 
prices. Its high degree of manifolding power and long-lasting 
durability make it an exceptional value. 


e e e people like you, who, looking for a winner to latch onto 
in tough competition, have found that No Curt No 
SMUDGE is tops in sales, repeats and profits. 

For samples and complete information write today. 


PEERLESS-IMPERIAL CO., INC. 


General Office and Factory: 32 Peerless Place, Newark 5, New Jersey 


e New York Office: 13, 108 Franklin St. ¢ Chicago 2, 179 W. Washington Street 
f Detroit 18. 37 Linden Street, River Rouge, Michigan ‘ 
y = ; pis a + ; 
e 6“ l) tC. 9 

7 
r” id real JS ame tu pa an Ribbons, carbons, spirit and gelatin duplicating 
- carbons, master units, carbon ribbons, carbon rolls for every business need. 
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A VAST NEW ADDING MACHINE 
MARKET OPENS UP FOR YOU! 


New Remington Rand Wi fight 


just right for Home, Farm and Small 


Right now figurework requirements everywhere are reaching their peak. This new 
TOPflight lets you enter the home, the farm and small business markets with an adding 
machine that exactly fits their requirements. Model 7161-5 is a fully equipped machine 
that adds, lists and totals to 9,999.99. It has been designed and engineered to the same high 
standards as are all TOPflights. ...has Remington Rand’s simplified 10-key keyboard and 
exclusive Cushioned Power. Your markets for this new TOPflight are practically unlimited. 
In the home, checking bills, statements and figuring budgets...on the farm, preparing reports, 
payrolls, production...in retail business, at the check-out counter or as a general-purpose 
machine. Your best adding machine selling season is just ahead. Get set to profit fully by 


placing your order for this new fast-selling TOPflight model now. 


FOR PLUS SALES 
AND PROFITS THE 
YEAR ROUND 





OFFICE-RITER and PORTABLE TYPEWRITERS * VICTOR SAFE and EQUIPMENT PRODUCTS + TOPFLIGHT ADDING MACHINES 
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Model 7161-5 is 


Business 


Victor Mak-Ur-Own Index Tabs 


Every office you visit is a potential user of : 

Victor Mak-Ur-Own Index Tabs. They’re : 

ideal for quick, permanent indexing of any 5 

record. Available in three extensions and ‘ 

seven brilliant colors, Mak-Ur-Own Index : 

Tabs are a sure, year-round profit-maker. Write . 

today for complete information. ~ 

° 

. *. + . 7 . . . . . * . ” * * . . 7 . e . . ” _ . . * . 
INES Remington. Fareed. DEALER SALES DIVISION * 315 FOURTH AVENUE * NEW YORK 10, NEW YORK 
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Michigan Ave. and E. Van Buren St. Plans call for May 1 
opening of all five new locations. 

McCormick Building quarters are to be remodeled into 
a 4,000 square foot exhibit center facing on Michigan 
Avenue. The center wil! have a complete small theater 
with projection facilities for the showing of films. The 
remaining 19,000 square fect are to be used as adminis 
trative headquarters, sales and service facilities, a microfilm 
processing center and operator's training school. Entrance 
for this section will be at 80 E. Van Buren St. 

Each of the other four new locations will be conveniently 
located for: customers, Mr. Morgan pointed out, and _ all 
will have complete sales and service facilities. They are 
to be located from four to eight miles out of the loop. 

Burroughs has been operating out of a single headquarters 
in the Mercantile Exchange Building, 308 W. Washington 
Blvd. Increasing business in Chicago was the deciding 
factor that induced Burroughs to establish the five-unit 
plan that can more quickly serve customers, Mr. Morgan 
said. As a result, Burroughs has cancelled plans for con 
struction of a 40,000 square foot new single branch build 
ing to have been built at Grand and Outer Drive. 


Harter to Manufacture in Canada 

Harter Corporation of Sturgis, Mich., manutacturer of 
steel office chairs, will start manufacturing operations in 
Canada soon after the first of the coming year. It was an 
nounced recently by Evan S. Harter, president. 

The firm has leased a recently constructed plant in 





G. E. Laughlin 


E. S. Harter 


Guelph, Ontario, Canada, which is approximately 40 miles 
west of Toronto. Harter will conduct Canadian operations 
through a wholly owned subsidiary, Harter Metal Furni 
ture, Ltd. 

Mr. Harter also announced that Guy E. Laughlin of 
Sturgis will be general manager of the new company and 
will be located in Guelph. Mr. Laughlin at present is man 
ager of national accounts for Harter in the United States. 

Harter plans eventually to make most of the models in 
its wide line of executive and stenographic chairs in the 
new plant. 


Lit-Ning Expands Sales Force 

Expansion of Lit-Ning Products Company, Fresno, Calif., 
is evidenced by the recent appointment of four new sales 
representatives. 

Robert M. Cleary, 773 Prospect St., Winnetka, Ill., will 
service dealers in Illinois, Indiana and Wisconsin. Jack C. 
Kern Company, 2100 McKinney Ave., Dallas Tex., will rep 
resent Lit-Ning in Arkansas, Louisiana, Oklahoma, Texas, 
Mississippi, Tennessee, Kansas and Missouri. 

Covering Ohio, Michigan, West Virginia and Pittsburgh 
will be Patterson Sales Company, 3710 Grosvenor Rd., 
Cleveland, Ohio. In Alabama, N. and S. Carolina, Florida 
and Georgia, the representative will be James B. Wilson, 
1512 Sunnyside Ave., Charlotte, N. C. 

“Widespread acceptance of the Lit-Ning line throughout 
the country has been very gratifying,” stated Z. A. Bump, 
president of the firm. 
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$1,600 Awarded First Month 
Wilson Jones Contest Winners 


1. Neal R. Sullivan, Knaver Office Supply Co., Erie, Pa., $25 

2. Martin Hurtig, owner of Puig's Commercial Staty. Co., Chicago, $100 
Mr. Hurtig has been a free-lance artist and was formerly employed by 
Acme Staty. Co., Chicago. 

3. Alfred Pfeiffer, purchasing agent for Graver-Dearborn, Chicago, $100. 

4. Sumner Fellman, partner in Port Stationers, Newburyport, Me., $100. 

5. Herman Pearle, member of sales force of H. S$. Horne & Co., Boston, 
holds the $50 check awarded him. 

6. Bill Niesen (left), WJ regional sales manager tells good news to A. J 
“Jerry” Kaufman ($50 winner) and brother Ed ($100 winner), both of 
F. W. Roberts Co., Cleveland, Ohio. 


Checks totaling $1,600.00 have been mailed to 94 prize 
winners in the first month of Wilson Jones Company’s big 
“Sell-and-Tell” Catalog Contest. 

Winners of $100 first prizes are Ed Kaufman, F. W. 
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There is a touch of magic in the way 
MILWAUKEE METAL-LUX Chairs transform an 


icsteated: office from the ordinary into the realm of 


FOR THE OFFICE OF DISTINCTION 


(Miboaubeey METAL-LUX 





’ . distinction. METAL-LUXx dealers capitalize on If you haven't yet 

ar yy sos eal alt UE a . shored in METAL-LUX 

osture Vhair. this quality o eee. ese are the sales and profits, write 

0 M-5000, Matching chairs that give them every selling advantage: for full literature today. 
y 


Side Arm Chair. the merit of clean, modern beauty never 
before attained in a metal chair, superlative 
comfort and construction—and such obvious 

good value. MILWAUKEE METAL-LUX sells 


on sheer superiority. 


GR 


Dig MILWAUKEE METAL FURNITURE COMPANY 
Wy 101 N. Campbell Ave., Chicago 12, Illinois 
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Roberts Co., Cleveland; Martin Hurtig, Puig’s Commercial 
Stationery, Chicago; Sumner Fellman, Port Stationers, New- 
buryport, Mass., and Alfred Pfeiffer, Graver Dearborn, Chi 
cago. The $50 second prizes were awarded to Jerry Kaufman, 
Herman Pearle, Anthony Scalzo and Hamilton Utterberg; 
with $25 third prizes going to Neal R. Sullivan, Martin 
Chanes, Mrs. C. Fulton, John Drucquer, Robert Beatty and 
Seymour Alpert. There are six third prize winners instead 
of the usual four because of a three-way tie in one product 
group. 

These 14 top prize winners were chosen by the “Sell-and- 
Tell” panel of final judges—Paul E. Burbank, secretary 
general manager of NSOEA; J. A. Gilbert, publisher of 
Orrice Appiiances; and Alvin M. Hattal, managing editor 
of Geyer’s Topics—after preliminary judging had been 
performed by Reuben H. Donnelley Corporation. Photo- 
graphs of many of the winners were on display at the Wilson 
Jones booth during the September NSOEA convention. 
Checks for $10 have been sent to 80 runners-up. Winners 
in the second and third contest periods will be announced 
as soon as the judges select them. 

According to William K. Ryan, Wilson Jones advertising 
manager, the response was nation-wide. Entries telling how 
the new WJ catalog helped the writer make or increase a 
sale were received from stores as far apart as Newburyport, 
Mass. and Berkeley, Calif. Some of the winners work for 
large organizations, some for small shops. Some sell over 
the counter and many travel. Women placed high in the 
list, winning 13 out of the 94 cash prizes. 

After the contest ends on October 15 the best letters in 
the entire three-month contest will be returned to the judges 
panel for final selection of three grand prizes: a $200 third 
prize, $300 second prize and a grand first prize of $500 for 
the best letter of all. 





GF Branch Opened in Cleveland 


The opening of General Fireproofing Company’s new 
branch office and warehouse at Chester Ave. and E. 36th St., 
gives Cleveland, Ohio, one of the most compact and efficient 
office furniture distribution centers in the country. 

Designed and built by The Austin Company, it has offices 
and showroom across the full width of the two-story section 
on Chester Ave., where aluminum sash rising to a height 
of 32 feet has been enclosed with plate glass in the contin 
uous window areas, and rough green, semi-tempered heat 
absorbing glass for spandrels. 

Sales, clerical and private offices located on the ground 
floor, directly adjacent to the showroom, have been laid 
out in a manner which puts their furnishings on display 
right along with the hundreds of desks, tables, chairs, files 
and other office equipment on the sales floor, 

Continuous fluorescent lighting units with diffusing lenses 
and adjustable spotlights have been recessed in the suspended 
acoustic ceiling and asphalt tile flooring has been installed 
throughout the showroom, with carpet overlaid in certain 
“model room” areas to simulate actual office layouts. 

Installation of vision panels in the partitions separating 
the sales and clerical offices not only provide easy visual 
control, but enhances the overall perspective which is built 
up by the use of contrasting colors in the various offices and 
on the plastered back wall of the showroom. 

A 15,000-square foot warehouse area having 16-foot over 
head clearance, with two-level shop layout in one corner is 
located directly behind the showroom. The two-level shop 
and service layout has been completely equipped for weld 
ing, anodizing, spray painting and upholstery work and 
includes the heating plant, warehouse, laboratory and locker 
facilities. 
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New G-F Headquarters in Cleveland .. . 


TOP—Aluminum sash and glass rising to a height of 32 feet encloses a large 
art of the Chester Ave. facade of General Fireproofing Co.’s new Cleve- 
and branch office and warehouse. 

CENTER—This arrangement of counter height files and General Fireproofing 
office furniture greets visitors at the Cleveland branch 

BOTTOM—The new showroom on the ground floor can be seen by passing 

traffic on Chester Ave. The carpeted section on the right has been ar- 
ranged to simulate actual office layouts 





Mead & Wheeler Expand 

Mead & Wheeler Company, 218 W. 
Monroe St., Chicago, has been reor- 
ganized and will expand operations to 
include a complete contract division 
featuring furniture and equipment for 
hotels, schools and factories. 

Emil F. Jarz, formerly executive 
manager of the hotel and contract di 
vision of Mandel Brothers, has been 
named president and treasurer. He suc- 
ceeds John A. Wheeler, who was elect 
ed Chairman of the Board. Merve Mowat and Ed Tyre, 
NOFA treasurer, were re-elected vice-presidents, and Ralph 
B. Millard, secretary. 

In the contract division, Mr. Jarz will be assisted by a 


e 





E. F. Jarz 


group of experts covering every phase of the contract field. 
Balance of Mead & Wheeler organization remains intact. 
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Put your Cosco chairs 
| right in the prospect’s 
4 office on 10-day trial. 

Comes the IIth day... 


you make a sale! 


Get set for the hardest-selling office 
chair promotion ever! Here’s how it 
works. Your customer sees for himself — 
proves to himself—how Cosco chairs 
reduce fatigue, increase efficiency, boost 
work output. He is self-persuaded. He 
is convinced! 

Cosco unleashes the selling power of 
this campaign beginning in January in 
Newsweek, Fortune, Business Week, U. S. 
News & World Report. Plan now to get 


ge as much of this business as you can. The 
7 tie-in floor display is colorful, sturdy, 6 
ing feet high... yet costs only $7.95. Order 
ing i yours today. Put it up 
aie tum soon as it comes. Then 

(Free Tnal (iffer start throwing “‘elevens”’ 


every time! 





Feature Nationally Advertised 


COUFLD cio 





no COST | 





Zz 
NO OBLIGATION! 


re, 

ph It pays to give the customer what he wants 
} a 

1d. 

7 HAMILTON MANUFACTURING CORPORATION: Columbus, Ind. 
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R.C.Allen Vi sOmatlics 


Profit conscious dealers today are promoting R. C. ALLEN VisOmatic 
Adding Machines. 










No others offer the visibility and the automatic features which give 
the VisOmatic line its name. These are the features that put it far 
ahead of every other make. 


And the R. C. ALLEN line builds volume because it’s designed and 
built to the most exacting standards, to give lasting satisfaction. 


No matter how you figure, you can’t add up to a better buy for your 
customers or a more profitable line for you to handle. 


No. 915 
Electric 
Adding Machine 
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; —easiest to sell profitably 











No. 700 
VisOmatic 
Typewriter 






Now there’s a new standard of excellence for manual typewriters. 
R. C. ALLEN’S VisOmatic — unquestionably America’s most ad- 
vanced office typewriter. Its features make it wanted wherever 
it is seen. 


Only the VisOmatic offers a combination of visible and automatic 
margin setting. Ultra-modern styling, the 10-second “Quick Switch” 
platen, keyset tabulation — in all 38 points of superiority make this 
the finest, smoothest-acting typewriter on the market today. 


And the features that make it so easy to sell make it such a wise 
choice for you to promote. They mean fast sales, satisfied customers, 
steady volume and high profit. 


Write for complete dealer information. 


R.C.Allen Business Machines, Inc. 


680 Front Avenue, N.W., Grand Rapids, Mich. 
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Brosk’s Expands 


Kenosha Quarters 


Top Personne! Harold 
“Lucky” Brosk (seated), owner 
of Brosk Office Supply, Kenosha, 
Wis., is surrounded by top per- 
sonnel as he looks over a page 
newspaper advertisement herald- 
ing his remodeled store and 30th 
anniversary. With the owner (left 
to right) are Robert Ruffalo, 
Frank Engels, A. J. Van Der 
Wall, Paul L. Schutz, Jerry Ham- 
erman, R. T. James, W. “Chuck” 
Seavert and Conrad Gauss, Jr. 


Harold Brosk, enterprising and personable stationer of 
Kenosha, Wis., bears the nickname of “Lucky”. But this 
symbol, born out of an earlier association with a well known 
tobacco firm, doesn’t represent his growth in business. 

When friends and customers gathered at the Brosk Office 
Supply, 5810 7th Ave., on October 29-30 for the grand open- 
ing of a newly-remodeled and enlarged store they were 
ready to attribute business success more to energy and con 
fidence in the future than mere luck. 

Thirty years in business and the expansion of quarters 
were both observed at the grand opening. This was the 
third time in their three decades of stationery and office 
equipment selling that Harold and Rosa Brosk have dem- 
onstrated their confidence in Kenosha with an expansion 
program. 

20,000 Feet of Space 


The Brosk firm has taken over the building to the north 
of its original store and the second floor of the building 
occupied by Buehler Brothers’ Meat Market. This expan- 
sion provides 20,000 square feet of selling space. Ware- 
housing is done separately. 

An enlarged first floor contains an expanded line of office 
supplies, stationery, lamps, luggage, card tables and chairs. 

Modern cases, counters and pegboards for mounted dis- 
plays have been installed. 

The new ground floor salesroom features a luminous ceil 
ing for non-glare lighting and, like the floor above it, fire 
proof gypsum grainboard paneling in bleached walnut. 

Office furniture in complete room settings is displayed on 
the second floor. Customers can select furniture complete 
with harmonizing carpets, lamps and pictures. An inno- 
vation is the electrified ductile ceiling track permitting flex- 
ible lighting arrangements. Brosk’s claims to be the only 
Wisconsin store belonging to the Certified Office Planning 
Service for complete office layouts from floor to ceiling. 


Have Contract Division 


One of the outstanding features of the enlarged store is 
the contract division for hotel and motel furniture. A spe- 
cial section is alfo provided for displaying school furniture. 
In addition to the territory covered by the industrial sales- 
men, the school and seating division salesmen travel west 
to the Mississippi River and north to the Michigan line. 
Several well known lines are carried by the firm which 
recently furnished the equipment for reseating programs 
in the Kenosha, Racine and Milwaukee public schools. 

Harold Brosk recently announced the appointment of 
J. S. Hamerman as general sales manager. Mr. Hamerman 
comes to the Brosk organization with many years of ex- 
perience. Robert R. Ruffalo heads up the new contract 
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An attractive model office layout at Brosk 
Office Supply, complete in all details including lighting arrange- 
ments. The light operating from track overhead can be moved 
at will for demonstrations. Imperial Desk Co. lines in wood and 
Art Metal Construction Co. in steel are featured. Note ingenious 
netting arrangement to separate model offices. 


Model Office . 





School Seating . . . Brosk Office Supply does a large business 
in school seating, featured in one division of the enlarged store. 
Hotel and institutional furniture is carried in the contract division. 


division. Paul Schutz has been named assistant managef 
of the store. 

Twenty-five persons are employed by the firm, including 
six outside salesman. 
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9 famperciall desk company 


MEMBER WOOD OFFICE FURNITURE INSTITUTE w EVANSVILLE 7, INDIANA 
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KRAFT 


A popularly priced yet durable file for 
office or home use. Made of attractively 
grained, heavy kraft. Each pocket ex- 
pands 7% inch, gussets are reinforced with 
cloth, and front and back are reinforced 
with heavy board. All Oxford Expanding 
Files incorporate tabless, undercut, visible 
indexing. 


RED FIBER 


The red fiber used on front and back is 
attractively grained. The gussets are re- 
inforced with cloth and the partitions 
have folded top edges. 


FULL CLOTH 





EX-P-A-N-D-ING FILES 
s¢dded to the Orford Line! 


To round out the Oxford line of expanding en- 
velope specialties, we have added twenty-two 
items of Expanding Files. This covers all the 
popular bread-and-butter items you need to take 
care of your customer's requirements in Ex- 
panding Files. 


We think this line merits your attention and 
your orders because: 


(1) Oxford Expanding Files are second to none 
in quality and appearance. They incorporate 
all the preferred features of design. Bear- 
ing the Oxford name, you know they will en- 
joy ready and widespread acceptance. 


(2) These files are packaged for self-selection 
selling! Individually wrapped in tough, 
transparent film, their attractive and in- 
formative "end labels" show that they be- 
long with other Oxford items. You know how 
Oxford "rates" on packaging details; need 
we say more? 


With your next order for Oxford Filing Sup- 
plies, include your selection of Oxford Expand- 
ing Files. And when you watch them "move" you'll 
be mighty glad you did so. 


Sincerely, 






Oxford Filing Supply Co., Inc., 
Garden City, N. Y. 


Oxford 


Sales Manager 



















A fine count cloth, in red fiber shade, covers the 
front, backs and flaps of these files. The same 
cloth, laminated to red fiber, forms the gussets. 
The partitions of heavy red fiber have folded top 
edges. All these features add up to the most 
durable files available anywhere. 
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Climaxing the celebration of its golden anniversary year, the 
Milo Harding Co. of Los Angeles, manufacturers of Tempo stencil 
duplicating equipment and supplies, announces the completion of 
its beautiful new and modern manufacturing plant and general 
offices, in Monterey Park, Calif. Ideally and centrally located 
in the heart of the Metropolitan area, Monterey Park is just 10 
minutes east of downtown Los Angeles, on the Ramona Freeway. 
The site of the new home of the Milo Harding Company lies in 








New Plant Completed in Monterey Park for Milo Harding Co... . 


a small valley now being industrially developed, at the western 
end of Monterey Park. New Tempo products to further improve 
stencil duplicating are planned, and the completely equipped, 
modern experimental laboratory is expected to speed up that 
part of the expansion program, while the increased manufac- 
turing, warehousing and servicing facilities will result in even 
faster and more efficient service to the network of Tempo dealers. 





Corry-Jamestown Opens Dallas Warehouse 

The Corry-Jamestown Manufactur- gop 
ing Corporation has announced the © 
establishment of a warehouse in Dallas, 
Tex., to serve the company’s dealers 
in Texas, Oklahoma, and Arkansas. 

A. E. Okerberg, manager of the com- 
pany’s Dallas branch, said that large 
stocks of Steel Age desks, files and spe 
cialty units already have arrived at the 
new warehouse facilities, which are lo 
cated in the Central Forwarding Incorporated Building, 1412 
Jeffries St., Dallas 10. 

He added that the new warehouse now is making same 
day shipments on all orders that are received before 1 p.m. 





Cleary to Represent 3 Companies 

Robert M. Cleary of 773 Prospect, 
Winnetka, Ill., announces he is repre 
senting H-O-N Company, Maso and 
Hang-A-File in Illinois, Indiana and 
Wisconsin. 

Mr. Cleary states he is interested in 
handling an additional line of any top 
grade product, particularly a supply 
line of file folders with good repeat 





volume. 


Officers Elected by Royal McBee 


F. P. Ryan has been elected executive vice-president and 
vice-chairman of the Board of Directors of the recently 
formed Royal McBee Corporation. He retains the presi 
dency of Royal Typewriter Company. 

H. C. Davis, president of The McBee Company, is vice 
president of the new corporation. 











Goodrich to Expand Foam 
Rubber Division Facilities 

A $3.5 million expansion which will more than double 
the company’s foam rubber production capacity has been 
announced by F. M. Daley, president of the B. F. Goodrich 
Sponge Products division. He told employees at the com- 
pany’s Shelton, Conn. plant that construction is scheduled 
for completion in December of 1955. 

Mr. Daley pointed out that the expansion is the com 
pany’s third such project in New England this year. B. F. 
Goodrich has completed a $1.5 million plant to augment 
present Koroseal floor tile manufacturing facilities at its 
footwear and flooring division at Watertown, Mass. 

Recently, the company opened a new 70,000 square 
foot distribution center at West Springfield, Mass. to serve 
its expanding business in the six New England states. 





Standard Register Co., Explains System 

How a whole chain of business records can be created 
automatically on various office machines, once the data is 
originally written, was demonstrated by the Standard Reg- 
ister Company at a press conference held in the Biltmore 
Hotel, New York City, on October 28. In this demon- 
stration of integrated data processing it was pointed out 
how the system, based on different machines’ common 
ability to translate and to punch coded paper tape, largely 
eliminates manual copying and human error. 

In the demonstration, all the data pertinent to a customer 
order was coded into a paper tape as a by-product of typing 
a form for the original order entry. Thereafter, from this 
and other by-product tapes, all the paperwork necessary 
to complete the transaction through invoicing and account 
ing was performed by an almost entirely automatic process. 

Flexowriters, teletypewriters and a tape-to-card punch 
were linked in the chain as examples of the “common- 
language” machines now capable of being operated by and 
of making a five-channel perforated tape. 


Demonstration . . . Machines lined up for 
Standard Register Co.’s demonstration in 
New York of integrated data processing. 
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. The steel closure 
v2 = makes the 


difference! 
















THE NEW 
SIMPLIFIED 
FAST- 


CLOSING- 


AND-OPENING 





STORAGE BOX 


The metal strip (22 
gauge steel) is 3” 
wide, extends the 
full length of the 


- STORAGE BOX 













a box and is shaped to 
e ° A, ws ” Permafile is stronger because of fit over each end of 
pi 7 / Z - the steel closure box. It is an integral 
4 © Permafile is safer because of part of one flap and 
S = oe ee laps over the other 

eg Permafile lasts longer because P 


iY + of the steel closure flap when in closed 
“S-STORAGE BOXES: 1% Permafile 1s easier to close and position... dust- 


open because of the steel closure . 
proof construction. 























PERMAFILE’S SUPERIOR FEATURES Cords attached to 
each end of steel 
* Stronger, longer-lasting box * One-piece construction with fully | strip are quickly se- 
reinforced bottom cured to fiber but- 
* Faster closing and opening be- tons to close box. 
* Fiber glass tape secures bottom 
cause of steel closure , 
more firmly 25 Sizes 
x oohiang for better and safer * Smooth inside bottom insures neat PACKED FLAT 
enti filing KNOCKED DOWN 
* Holds heavier loads * More impervious to moisture 
Sold Only Through Office Supply 
‘eee and Equipment Dealers 
ieatnh Seenaititiin aiid OFFICE EQUIPMENT MFG. CO. 
~ ] a | 2208 Summer Street 
‘i | 


Dallas, Texas 





discounts. 


‘eo DTT 
"BTA 


2208 Summer Street Dallas, Texas PRospect 6897 


| 
| 
| 
Please send me catalog and prices with 
| 
NAME | 

| 

| 


ADDRESS 
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RAPID DELIVERY 


Why not let Royal Register prove to you, as it has to ... Mark-ups running from 25% to 30% plus additional 
thousands of dealers throughout the country, that Royal's discounts for volume. And, this long mark-up can be yours 
two to three week delivery of most register forms is the without adding a penny to the cost of your inventory! 

key to more sales and more profits for you? For, Royal's Your orders will be acknowledged immediately. And your 
two to three week shipment plan will build customer satis- customers will be delighted with the variety of register 
faction for you and protect your present accounts as well forms — cash and charge — cleaners and dyers — bills 
as helping you give the kind of rapid delivery which will of lading — custom forms with standard specifications — 
help you get new business. which Royal cam drop-ship to your customers in from two 


to three weeks. 


LONG MARK-UP, TOO Write today for Royal's complete catalog of register forms 


and equipment and find out for yourself the advantages of 
As a Royal Register dealer, you will get all the advantages selling the nationally advertised Royal line. Your customers 
of the most rapid deliveries in the register form industry will love Royal’s “rapid delivery’. So will you! 


The nationally advertised Royal line is right . . . in 
quality, in price, in faster service. 


} 





SL 

ROYAL REGISTER COMPANY, 

1 Nashua 1,N. H. 

1 

| Please send me your lates? catalog of Register Forms end equipment. 

Tada saichicinandeticionanncinendsansienebiepeiiinnitataiebiere=ee ! 

1 appress REGISTER COMPANY 

Se etrsotemvstonsbosevsonnonevrncnoonsovncoursomneresaininianiediirtnnenen «aun on epee 
I iitlaiebitianicetibnvcivitenesccreonssatesoinsnesd TD saiciicseiescterenee ! B a am 

i Sr oy eee 
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OLUMBIA 


DISTINCTIVE OFFICE FURNITURE 


THE HIGHEST GRADE EQUIPMENT AVAILABLE PROFITABLE TO SELL 


~ 


DESIGNED FOR EFFICIENCY, COMFORT, APPEARANCE AND LONG WEAR 
A FILING CABINET FOR EVERY NEED e« DESKS AND TABLES FOR EVERY BUSINESS PURPOSE 


BUY AND SELL THE BEST TO KEEP YOUR BUSINESS GROWING 


COLUMBIA 

FURNITURE 

FOR BETTER 
| OFFICE LIVING 


2] 
COLUMBIA STEEL EQUIPMENT COMPANY 


4500 NORTH THIRD STREET, PHILADELPHIA 40, PENNA. 
Phone: Michigan 4-3983 
Plant No. 1: Third, Orianna, Annsbury & Wingohocking Sts. * Plant No. 2: American, Bodine & Wingohocking Sts. * Plant No. 3: American & Philip Sts. 
ESTABLISHED 1919 ALWAYS DEPENDABLE 
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THROUGH 
DEALERS 
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SINCE 1940 


























Interior Views of Jack Weiner’s Remodeled Belmont Typewriter & 


The “self-service” unit. 

Looking north from entrance—three-panel display case fronted 
by a combination sales counter and self-demonstration type- 
writer tables. 

West wall and service counter. 

Loose leaf department, fountain pen display case and self- 
service unit for inks, stamp pads and kindred items. 


Modernize at Same Location 
For Belmont Ty pewriters 


Jack Weiner, a past president of the National Office 
Machine Dealers Association, has been in the typewriter 
business for only 14 years. Since 1940, when he established 
the Belmont Typewriter & Supply Company, Chicago, he 
has bought the building housing his business, put on a 
new front and show windows, remodeled the second floor 
into several offices for local business men, and this year 
remodeled the store and installed an air-conditioning system. 

When Mr. Weiner decided to modernize his store he 
called in Ray J. Eichenlaub, Service Steel Products Corpo 
ration, Chicago. Together they brought into being a prac 
tical and efficient merchandising establishment with special 
factors of attractive appearance and a particularly pleasant 
atmosphere due to air conditioning. The equipment used 
not only cleans and purifies the air, it also provides heat 
in the winter and coolness in the summer. 

The harmonious color scheme involves gray asphalt tile 
on the floor, deep tan wall and other fixtures, and light 
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Store Personnel . . . Pictured at top are Mrs. Jack Weiner, Fred 
Veeck, Mrs. Cornelia Howe and Jack Weiner. BOTTOM—Mrs. Cor 
nelia Howe poses as a customer and puts a portable typewriter 
through its paces. 
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and here’s why: Sensational! That's the only word to describe the all- 


new REGNA Adding Machine! Streamlined as the 
newest cars . . . so low in cost it's a dream-come-true 
© covelutionary yeutkaieed le for small business owners. Lets many firms cut ex- 
5 Geach « ne pane penses and increase production by supplying a 
ornate ed pnscerri = machine to every department, to every desk where 
full P remnatié: taeiee timation adding is done. It took REGNA engineers years to 
a ee eee develop an adding machine of such supreme quality 
> : a pagans er at such a remarkably low price. It will take your 
< area gies: “eyrrere. Y customers only minutes to realize that the new 
correction key clears entire keyboard REGNA is their “best adding machine buy" 
lifetime handle construction mee Rapier at ee great: gee ollie 
scientifically designed moulded keys =... op Oy -enelnpuppatamaa _— 
trouble-free performance... =e” New York 10, N. Y. I 


minimum maintenance | Gentiemen: 1 
39 _— ; Please send more information on the new Regna Adding Machine and ovtline 
advantages of becoming a Regna Dealer. 


®@ models with or without direct 
subtraction available 


PS uae - - “ . uciaitaecnnebibiseitinsiiniaan tal | 
ee Se a 
City ee ER ER 
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green walls above the shelving. Acoustic ceiling tiles in 
neutral tones and maroon-colored cutout lettering indicative 
of product locations complete the color pattern. Slimline 
fluorescent lights, augmented by strategically located spot 
lights, provide a high level of illumination. 

Mr. Weiner is especially proud of the office machine dis 
play cases on the back wall of his store. Slanted shelves 
bring the machines into excellent view. The center case 
is illuminated at all times. Because the store is shallow 
machines in the lighted case are always visibly on display 
even when the store is closed. 

Another unusual feature is a selling unit consisting of 


a counter, a display case and two typewriter demonstration 
tables. At the back of each table is a vertical panel carrying 
a sign which reads as follows: “Let Us Demonstrate Any 
Machine in Stock. Small down payment. Balance 12 to 18 
months.” Posture chairs in front of each table make it 
easy for a customer to sit down and try a machine or to 
explain some moot points. 

Outlets for demonstrating electric machines are conven- 
iently located. A buzzer system makes it easy to call a 
mechanic when one is needed to serve a customer. 

After only 14 years, Mr. and Mrs. Weiner are in a posi- 
tion to make a very good “progress report.” 





Wrapping 
Made Easy 


County Stationers, Inc., Ventura, Calif., 
passes along to other stationery dealers 
these views of a new wrapping counter. 
Says B. F. Henderson of the Ventura firm, 
“Because it represents considerable thought 
and planning based on past experience 
and has proven extremely workable and 
satisfactory since its installation, we thought 
other dealers might be interested in seeing 
it.” The public side (top photo) provides 
display and the opportunity of self selec- 
tion on items used primarily for wrapping, 
i.e., Scotch tape, twine, kraft tape, cello- 
phane, tissue and roll gift wraps. At either 
end of the counter are stored resale rolls 
of heavy kraft wrapping paper. The work- 
ing side (bottom photo) provides amply for 
bags, sales book and charge pads. In the 
six drawers are placed special orders (to 
be filled), all tickets from completed sales, 
and various supplies. The counter was con- 
structed in two six-foot sections to facilitate 
installation and possible future moving. 
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Home Show Display . . . Hopper’s Office 
Furniture Co., Glendale, Calif., set up this 
booth at the Glendale Home Show recently 
and found the venture profitable in sales. 
Seen in the booth are Harry M. Fuller, The 
Globe-Wernicke Co.'s district representative 
seated at a G/W Techniplan unit; F. M. 
Patton, Hopper’s employee who set up the 
booth, and Don Hopper, owner of the firm. 
The picture was made by Bruce Hopper, 
son of Mr. & Mrs. Don Hopper, who just 
recently returned from Japan where he 
was stationed with the Armed Forces. 
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when ic the sky 
NOT the limit? 


Unlimited sales potential...unlimited profits are 

yours when you sell Techniplan Modular Office Equipment. 

The reason is Techniplan has three important sales-helping 

advantages: 

1. Techniplan is the original modular system of office equip- 
ment and is established as a quality product. 

2. The idea of modular offices and Techniplan itself has 
been promoted continually through effective advertising 
in national magazines. 

3. The service supplied by Techniplan engineers goes right 
along with the product to assure the customer of the most 
efficient arrangement for his office. 


~ — ” 
Engineering Specialists 


in Office Equipment, 
Systems and Visible Records 
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So get behind and profit with an already great name. It’s 
easier and safer to sell a “name” product like Techniplan 
because you know the customer will be satisfied—and 
customer satisfaction leads to your repeat business. In 
Techniplan sales, the sky is not the limit! 


For complete information on Techniplan write for 


Catalog No. T-352, Dept. No. A-124. 





Cincinnati 12, Ohio 
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NOFA Opens Campaign for 


Increased Membershi p 


Directed by Roger W. Young 
Office Furniture Association membership committee has 
launched a drive for increased membership. Using the ofh 
cial title of “The 300 Campaign,” a concentrated effort is 
being made to add at least 300 new members to NOFA 
before the 1955 convention opens. 

A national committee composed of the 
spearhead this campaign: 

R. W. Young, Detroit, Mich 

George F. Rocker, Westfield, N. J. 

Frank Sandstrom, Huntington Valley, Pa. 

David Myles, Houston, Tex. 

James Wallace, Indianapolis, Ind. 

William Oehmler, Pittsburgh, Pa. 

Robert Crippen, Bedford, Ohio. 

Paul Harris, Los Altos, Calif. 

Henry Deutsch, Dallas, Tex. 

William Tonkin, Los Angeles, Calit 

John Dwyer, Boston, Mass. 

Robert Mathews, Chicago. 

The national committee will be supplemented by the 
membership committees of the various local chapters who 
will aid in this effort. In addition, a number of manufac 
turer members of NOFA pledged their active co 
operation. 


as chairman, the National 


following will 


have 


Philo Leonard Now Manufacturers’ Agent 

After 154% years with The Globe 
Wernicke Co., Philo Leonard is now 
in business for himself as a manufac 
turers’ representative, covering the 1] 
western states. He is seeking non-con 
flicting lines for representation in his 
chosen area, operating from 60 Glen 
brook Dr., Hillsbourgh, San Mateo, 
Calif. 

Mr. Leonard has been 
furniture and supply industry for the 
past 25 years, beginning in 1930 with Consolidated Printing 
& Stationery Company, Salina, Kans. He later represented 
Stationers Corporation, Los Angeles, and County Stationers, 
Ventura, Calif., in retail sales before joining The Globe 
Wernicke Co. His service included district representation 
in Texas, Oklahoma and Kansas during which he was 
president of Texas Travelers Club in 1949. He later became 
manager of systems division in the home office of The 
Globe-Wernicke Co., and from Jan. 1, 1952, until his 
resignation effective November 1 was northern California 
district representative. 


Elmira, N. Y., Site of New Firm 


Empire Card Company, a new greeting card and station 


ery store, has been opened at 250 W. Water St., Elmira, 
N. Y.—GET 





in the office 


Matt Dillon Retiring from Smead; 
Gordon Kickels New Representative 

With the retirement of Mattew A. Dillon, veteran sales- 
man, Gordon Kickels has joined Smead Manufacturing 
Company as the Chicago area representative. 

Looking forward to well-earned relaxation, perhaps in 
Mexico, “Matt” is ending a business career which was spent 
entirely in the stationery field except for a period of service 





Matt Dillon Gordon Kickels 

in the United States Army. For 22 years, Mr. Dillon was 
with Associated Stationers Supply Company. He resigned 
in 1948 to join the Smead organization and served the 
Chicago area. 

In his long salesmanship career, Mr. Dillon covered the 
Northwest and Rocky Mountain states. He was identified 
with the Northwest Travelers club, becoming _ president, 
and belonged to the Midwest and Great Lakes Travelers 
Clubs. For many years a favorite vacation retreat was his 
cabin high up in the mountains of Colorado. 

Gordon Kickels, new Smead representative, is one of the 
best known travelers in the stationery industry and served 
as 1948-49 vice-president of the Field Division, NSOEA. 

Mr. Kickels has_ been related to the filing equipment 
and supplies field since 1929. For a number of years after 
completing school he was connected with another field before 
joining the Chicago office of the Security Steel Equipment 
Corporation. For the succeeding four years, until 1933, he 
continued under the Security banner and then became a 
sales representative for The Globe-Wernicke Co. The G/W 
connection continued until his afhliation in May of 1944 
Barkley & Company. 


with the sales staff of C. L. 





In caption under NSOEA board of control picture in the 
November issue, page 17, Clarence Larkin was incorrectly 
listed with J. K. Gill Company, Portland. Instead, he is gen- 
eral manager of D. C. Wax Office Equipment House, Port 
land. We're sorry that an error was made. 





Happy Day on Coast... 

Is the Royal “brass” pleased with the new Royal 
Typewriter Co. electric typewriter? Here is con- 
crete evidence of the officials’ reactions after the 
new machine was presented to the branch and 
distributor personnel at the Hotel Statler in Los 
Angeles recently. Left to right: Den Davies, Bur- 
bank branch manager; Fred Pace, long Beach 
branch manager; Dave Farr, genera! sales mana- 
er of typewriter division, New York City; Walt 
i. Lewis, regional sales manager of western 
division; Red Eiseman, Los Angeles branch mana- 
ger. 
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Burroughs low-cost hand-operated adding machine 


The all-new, all-electric Burroughs TEN KEY adding machine 


Burroughs 


Burroughs combination cash register plus adding machine 





is better than ever! 





To do right by a dealer organization—to 
help dealers show a profit—you’ve got to give 
them products that sell .. . and then back 
them up with good advertising, good pro- 
motional materials, and a good name. 


Burroughs dealers have all that. 


Up above, we’ve pictured four of the many 
reasons why Burroughs dealers are going 
strong —four models of the adding machines 


and cash registers they have to sell. These 
machines are built for quality and priced 
competitively. And they cover a range of 
business needs from the small store to the 
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large corporation. There’s a big market! 


Backing up these machines, and the dealers, 
is one of the oldest and most respected names 
in the office machines field . . . plus profit- 
keyed promotion aids and hard-hitting, large- 
scale advertising in leading publications. 


No doubt about it —being with Burroughs is 
better than ever! 


Burroughs Corporation, Detroit 32, Mich. 


WHEREVER THERE'S BUSINESS THERE'S 











syoW YOU CAN ELIMINATE 





oi ieny-Wil, fe 
NEEDLES 


qnenenst 


In 


DICTATING 


ee 


—— Y 














featuring 
(NO NEEDLE) MAGNETIC DICTATING 
plus Miracle Magic Eraser 
ADVANTAGES OF MAGNETIC RECORDING DISADVANTAGES of Needle or 
1. Does not destroy medium (disc). Therefore Jewel type dictating machine! 


the Rex Recorder disc is reusable 10,000 
times or more. (10,000 uses on ordinary dic- 
tating machines would cost a minimum of 1. Needle or Jewel destroys medium (disc or belt). Cost to 
$300—and as much as $1300. You have a 
definite hard cash savings with the REX 


you, the user, from .04 to .13 per use. 


RECORDER. 
2. Simple construction (Makes for a more repair 2. Needs more expensive construction. (cutting Jewel type.) 
pea free and less expensively constructed product. Therefore machine usually costs $335 or more per unit. 


The REX RECORDER costs only $265 per unit.) 


3. Because of no cutting jewel the REX 
RECORDER discs never decrease in tone and 
quality. jewel or stylus. (Recording head is expensive to replace.) 


See for yourself why REX RECORDER TRIPLED SALES in one year 


3. Quality of cutting type recording decreases with use of cutting 


Talk with any unbiased dictating 














. lett machine man or better still—ask the 
Without a o& “eo Le ee man who uses a REX RECORDER. Write for the name of your nearest 
ote + a . en You will be pleasantly pleased with Authorized REX RECORDER dealer. 
eee the overall savings and the simplicity 











of operation. 





EXCLUSIVE NATIONAL DISTRIBUTOR . 


AMERICAN DICTATING MACHINE COMPANY, INC. 


65 Madison Avenue e New York 16 New York e MUrray Hill 4-3554 
ESTABLISHED 1923 
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ACE CLIPPER 
Stapling Pliers 


a 
a. 


> 


ACE STAPLES 


Stock and feature the whole ACE line. Make full use 

How To Sl Ly Your of the attractive display material we'll gladly send 
you without cost. Use it on counters . . in windows. 

g li M hi It catches the eyes, always gets attention and sales! 
lap ing ac ine Check your stock. Be sure you have a representative 
assortment of the complete line. This is essential to 


Sales and Profits ! your success in stepping up Stapler sales and profits! 


SOLD THROUGH DEALERS EXCLUSIVELY 


ACE FASTENER CORPORATION 3415 NORTH ASHLAND AVENUE e« CHICA 
IN CANADA: ACE FASTENER (CANADA) LTD., 6705 UPPER LACHINE ROAD, MONTREAL 28 * 770 DU PONT STREET, TORONTO 4 
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MANUFACTURERS 


ced the 1ppointment 


ka in., firm special Burroughs Corporation has ann 
izing in office equipment, has been ome ed at 304 Kansa Wayne - Tarter as supervisor of the sales training school 
Ave. Partners in the new venture are three experienced deal A native of Shelbyville, Tenn., he joined Burroughs as a 
ers, Wade Reed and son Quentin, Ir | Roy Wiedwaid ales trainee in 1948. Mr. Tarter attended Tennessee T 
The Central Typewriter Company now i ing busine rt Institute and served in the Air Corps. He succeeds L. 


Midwest Office Suppliers, a new 








its new location, 116 Horie Second, Ponca “City Okla. The Whitney, who —— became manager 

company sells and serv ff machines and handles gen Promotion of Ambrose V. Manley t 

eral office supplies Lester onesies, the owner, is a vet manager of the Cedar Rapids, l 

eran in the office equipr ndustry—WLF relayed by Marchant Calculators, Inc 
i All it 509! third Ave., S. E 





Wilbert Johnson has sold t } ypewriter Company 

605 Jackson, Topeka, Kan., t Donald G. Wishart. The new S. L. Hatch, president of Sell Corporation, has announced 
owner previously was secretary-tre of Frontier Chem the opening of a sales and service office at 12198 Ventura 
ical Company, in Wichita. Mr Wish it was associated wit! Blvd., Studi ity, Calif. Mr. Hatch is located in Los Angeles 
Burroughs for several year na recognized as a special ind personally will direct activitie of the new branch 

ist in the field of office management and system work.—GMH The new Chicago office is located at 216 W. Jackson Blvd 
1e general managershi; Jim Cocalis. 








ma noer th 


* * 


Mr. and Mrs. Jerome Reidy. recent arriv in Biloxi, Mis * 1% * 
have opened an office equipment business under the name W. W. Davidson. Jr.. executive vice-president of the David 
of Accurate Business Machine 1t 1314 E. Howard Ave. They on CC ry ition of “Rove a nced tr appoint- 
will act as franchise dealers for Smith-Corona, Inc., and ment of E. G. Ryan & Compa n Chicago 
Gestetner Duplicator Corporation. Mr. Reidy served for year 1s distributor for the Gator | ‘hicago area. Sales, service 
in the British Army with the Royal Ulst i und supplies are being handled from t {tice and the 
is an author and a former newspaperw Davidson branch outlet at 531 S. Plymouth Court has been 
Shrock has opened an office supply shor 
in Marysville, Kan. The building has been 
meet the requirements Shrock 








‘ Company have been suppliers to the graphic arts 
industry for 25 years. They moved to new ar yer quafr- 
ters last May and increased th: personne 
Wayland Worley has disposed of | nterest in the Kermit 2 2 
Office Supply send in Kermit, Tex. He has switched 
his business interests to Odessa, Tex., where he operate: 
typewriter service s! hop Glen Dennis will manage the Kermit 
store. . Guthrie's Office Equipment Company, 17 NW 3rd 








St., Evansville, Ind., has been taken over y 
Russell T. Hughes. The business rchase 

by Mr. Hughes and Morgan F. - Hundley. he n 

had been with Remington Ran vin 

of Kentucky. He is first vice-president of the | 

of the National Association of Cost A intants 





The Baldwin Typewriter Company, Kirksville 
completed a remodeling and expan n pr Jan. 7-11—Nat 31 Retail Industry Ww Sf red | Modernization 
zanine floor has been installed and the display space in Institute and combined with the 5th St ‘ liso 
creased to 1,600 square feet. The store lighting has been , rae : ty 

‘ , . ma F 7-l11—Stationers As stior t Brita g ind Stationery 
doubled and a self service layout is featured The Subur ebruary yate, England 
ban Office Supply recently Dé nea ior Du ine 3 at 2434 3 731 February 28—Mar ch 3—13th annual M sement Ser ; 1 Business Show 
Ave., Elmwood Park, a suburb of Chicago. William I. ag the Office Management A st 3g0 in co 


A 





owner, states a complete line of office equipment will be th Northwestern Unive , 1g A é . 
: . - , oe March 20-23 —N at 31 Office Furniture A tic tion and exhibit 

carried. His slogan i Small enough know you; big rh. itiaa Saket Chics 

enough to serve you He will be ted by his wite March 24.25—NSOEA Realon 4 cael B A Ascii mae 


Myra. Mr. Nelson previously wa i esman ior Muller April 3-5—NSOEA Region 5 convent é Lick Sx 15 Hotel. Frenct 

Bryant-Pierce | ‘y 

ee -e¢ 8 April 21-22—NSOEA Region 9 nvent M Ly Hle Rock Art 
April 24-27—Nat 31 Associatior f -4 ~ 


L. E. Askew is back in the office supply business. For more May 1-3—NSOEA Reg er Wre Wis 
than 20 years his name wa ynonymous with olfice equly May 5-6—NSOEA Reg 8 B a _ eee 
ment in Dallas, Tex. The Askew store located at 210 N May 9-I0—NSOEA Reg 10 F N.M 


Akard St., Dallas Blue ffice | quipment Company May 16-17—NSOEA Region 14 convent Ambassa tel. Los Angele 
Inc., of 127 S. Spring St., Springfield | has moved t . — ame? 7 

rger quarters at 61 W. Main St., Springfield ay |9- YSOE egion I2 c t yremont H Berkeley, Calif. 
™ id - May 22-26—36t! ter na fe ® Exc ' N Office 





Osteen-Davis Printing Company, Sumter, S. C., has pu atonal 
chased the office and photographic supplie tore of Osteer May 23-24—N “eee , +. ae 
Publishing Company at 16 W. Liberty steen-Davis wa May 27-28—NSOEA Region 7 ent Hotel [ idle 
organized in 1948 and is headed by H. D. Osteen. BG. May 29-June |—Stationers Guild of eeting, Admira 
Osteen is vice-president ar 1 Joe E. Davis secretary-trea Fotel, ot mm. 2 
urer and general manager. W. E. Harelson, who had beer June 3 prem ae eng gga phere ke Placid, N. 7, 

: . ; une 13-14—N EA Re r nvent Ma f Manor 
office supply manager at teen, w ontinue in the same Pa 
capacity for Osteen-Dav June 19-2iI—NSOEA Region !3 nv sing try Club, Grot 

4 s “ F sing Ferndale), N. Y. 

The Veedersburg (I on June 23-25—NSOEA Region | convent riswold Hot ~eoton. Call 
pany to service the nearby district with a complete line of June a6 ae Nationa on ce Machine ers Associat ynnual convention 
office supplies and furniture. The fir ill be known a: ver, Colo. 
the Wm. c Boggs Com} i Mal McClure of Crawford September 28-30- ‘Ann — aietel M and exhibit of Marking Device Assoam 
ville, Ind., will be sales representative. He previously had October 1s Nations! Stationery & Office Eavipment Association Gal 


been associated with Henderson Office Supply convention, exhibit, Conrad Hilton Hotel, Ch 
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hello 
there! 











america’s greatest directory-catalog | 
and fast fact reference systematizer 


A new concept in dimension 
in efficient office procedures 
that pays for itself ...in 
convenience and savings! 

















laveufory. parts “control. fast fact 


Poi finding systems, catalog reference. 
, 
























extra spacious si< 
artment. 





Buying ie. credit, sales. 





The Most ar ee Idea in Office Equipment in 25 Years 


Your telephone system (or catalog or fast fact reference) is the heart-beat of your entire business. Better 
telephone procedures—faster call service—lin and out)—faster fact checking—records and figures at instant 
finger-flip control—are easily secured when you standardize on Steelmaster’s magnificent Dureclour . 


Your Steelmaster Direttove is a highly engineered, top working 
unit, indispensable wherever efficient operations are needed. 



































Overall Dimensions 

Cat. Ship 

No. Decription Height Width Depth wt. Price 

D-6 | 6 binder stations ( 6 DB-1) 3042" 4014 18” 120 $135.00 

D-9 | 9 binder stations ( 6 DB-1, 3 DB-2) | 30¥2" 4044" 18” 130 155.00 Available in standard grey 
D-10 | 10 binder stations (10 DB-1) 3042" 40%" 18” 135 175.00 or green or decor finishes— 
D-12 | 12 binder stations ( 6 DB-1, 6 DB-2) | 30%” 4044" 18” 145 200.00 Frost Tan and Frost Green— 
D-15 | 15 binder stations (15 DB-2) 3042" 4014" 18” 175 220.00 to match office harmonies. 
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You can bring all of your fast fact reference work 
procedures desk side or wherever required at point 
of operation for better, faster and more efficient usage 
and service. A magnificent application. 


The Mobiler Durctlove is precision made to exact- 
ing requirements and is standard equipped with four 
modern silent speed casters to secure easier mobility 
in operation. All other appointments are top-grade. 
Extra safety storage compartment, lock and key. 


Colors: grey or green, 
Frost Tan or Frost Green: 













































Cat. Outside Dimensions 

1 No. | Description 4. | WwW. js | ¥ 
i0-4 | 4 binder stations (4 DB-1) 31%4'117% 116%" 
30-6 | Gbinders(60B-2) |§ | | 31%2°417%'416%" | 
3D-6V | 6 visible binders (6 DB-3)_~*«|:~:31%@417% 416%" | 





STORAGE SECTION 1142” H. x 1644" W. x 16” D. 











*Patent 


MAKE YOUR OWN 
INDIVIDUAL DIRECTOIRE ARRANGEMENTS 


BINDER SECTIONS 


4 
Note: in making your own individual Dircilove . 
arrangement, you may employ three D%8-2 or 
DB-3 binders in place of two DB-1 birders, or 
vice versa. No other multiples are «-rmissible. 











Binder sections are available in two widths—standard—DB-1, 3” wide outside, and DB-2, 17," wide outside. 


DB-3 is a special visible fast fact section fully equipped with 48 visible pockets ready for instant use and 
reference and is 17%,” wide outside. 


All binder sections are made of stainless steel mat finish with heavy lifetime Masonite legves t permit 
complete visibility and accessibMity of contents in working position and action. The ()y0c binder 
sections are engineered to meet the many needs of industry for individual catalog presentation, inventory 
lists, departmental reports, records, surveys, etc. and 1001 uses. 


SISUOSNI8 Ring Binder accessory extra, $2.50 each—for faster in and out individual page insertions. 























Cat. Book Dimensions Price 
No. Height | Width; Depth (each) 
DB-1 10%” | 3” | 12%” $10.50 
DB-2 10%” | 1%” | 12%” ee 
DB-3) S| = 10%” | 1%” | 12%” 12.50 




















the best grade “A” features 
in low cost desks 


America’s Finest Budget Desk Series 


Steelmaster 3294/4933 give you every top business 
desk efficiency and service exactly as you want it. 
Brilliantly styled in the modern manner, these desks 
secure prestige, performance and satisfaction. 





Made by master craftsmen, best grade furniture steel, 
electrically welded, reinforced nylon glides, full-width 
drawers, center drawer lock (optional), adjustable 
height, rubber bumpers, extruded satin finish aluminum 
binding for all linoleum tops. Exclusive recessed alu- 
minum easy drawer pulls, noiseless glide drawers. 


Steelmaster 300924933 compliment and are companion 
units for your outside office—home—den—study — or 
wherever you wish your desk. You get the greatest 
dollar value in high quality, completely functional low 
cost desks. Tremendous desk dollar value. 


Engineering Features — Rigid Specifications 


24 in. deep 






















































































Item Platen Knee Space Pedestal Shipping 
No. Description—DOUBLE PEDESTAL DESKS | Size Width Width Height Weight Price 
2455 Left pedestal, 3 box drs. 
; Right pedestal, 1 box and 1 letter dr. 55x24" 23%" _ __15” _fs on alll desks 210 $98.50 
2455A Left pedestal, 1 box and 1 letter dr. adjustable 
Right pedestal, 3 box drs. 55“’x24"" 23%" eg SiS” _] from 294%" =| 210 98.50 
24558 Left pedestal, 3 box drs. to 3042" : 
Right pedestal, 3 box drs. 55’’x24” 23%" 15*’ 210 98.50 
Item Platen Knee Space Pedestal Shipping 
No. Description—SINGLE PEDESTAL DESKS | Size | Width | Width | — Height — _ Weight — Price | 
2442 Right pedestal, 1 box and 1 letter dr. 42x24" | 23%" 15” ie On all desks 160 $75.00 | 
| 2442A Left pedestal, 1 box and 1 letter dr. 42x24" _ 23%" adjustable 160 75.00 — 
| 2442BL | Left pedestal, 3 box drs. Ss 42x24" 23% _ ee from 292" | 160 | 75.00 | 
| 2442BR | Right pedestal, 3 box drs. 42x24" 23%" s 15” 1 edict 160 | 75.00 | 
Center Drawer (On ali units where required, add letters ‘‘CD’’ to item catalog number) eae _10 | 8.00 
Look for center drawer (if required, add letter ‘‘L’”’ to ‘‘CD’’) 3.50 


































COLOR DETAIL 


Standard Grey or Green; 
Frost Tan or Frost Green. 


— file 





@ MORE 
FILING CAPA 


(+334 %) 
@ NO Loss 


FLOOR AREA 
HEIGHT 





TIME—RENT 


@ 6,5,4,&3 
UNITS AVAI 








5005 5 DRAWER 
SPECIFICATIONS 









































® Full progressive suspension. @ Full bottom reinforcement base. @ Best grade furniture steel 
® Ten rollers per drawer—4 ball @ Easy grip aluminum hardware. renee Pep rece 
7 X 2 : eav —t . 
bearings, 4 solid, and 2 floating. @ Reinforced tie-bar construction. . 
: - @ Full plunger cabinet lock 

© Side locking positive compressor. @ Safety rebound drawer catch. available. 

® Six reinforcement posts. @ Folders and guides available. @ Fits in with present filing units. 
Catalog | a Outside Dimensions 

He. | Description idth | Height De 
5006 | 6-drawer letter 15” 62” 2612" 
5006C | 6-drawer legal 18 62” 2642" 
5005 | 5-drawer letter 15 $2” 2642" 
5005C 5-drawer legal 18” 52” 2642" 
5004 | 4-drawer letter 15 42” 2642" 
5004C | 4-drawer legal 18” 42” 2642" 
5003 3-drawer letter 15" 32” 2612" 
5003C | 3-drawer legal 18°’ Std 2642" 
FOLDERS | PRICE | ____ INDEXES | PRICE MISCELLANEOUS PRICE 
FILING ! individual name folders | Box of | Speed A to Z, 2 posi- Set Colored A to Z manila folder, third Position only. Set of 25 
SUPPLIES } 91/4x11%4" tabbed, 2/5 cut,| 100 [| tion press board, A to Z | Special exclusive hang folder 94% x 1134” O.A Set of 25 $4.25 
4 & 5 position combined $3.30 | 25 pt. 9¥4x11% $1.85 | Hang bar bracket no cost when exchanged for follow biock. | Otherwise $1 extra 























(IF LOCKS WISHED, SPECIFY “L” AFTER ITEM NUMBER) 
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An Sst Guild-up SfU2182? to conserve critical space, utilize present equipment, and main- 
tain all of your books, records, ledgers, large units and storage supplies right at your fingertip 
exactly where you want it—when you want it. Can be set-up on 22 Steelmaster units 


An engineering achievement, securely sets on four extra-duty, extra heavy corner guards that 
secures rigidity and durability to the unit. Sliding doors equipped with paracentric lock, adjustable 
shelves to permit re-arrangement of interiors in accordance with your needs. 


CAN BE SET-ON Available in five widths—24”,27”,30”",31" and33” w.—27 "h.,16" d. CAN BE SET-ON 


FOR BETTER—FASTER— 
LOWER COST STORAGEMENT! 


STORACERS 








INTERIOR 
ARRANGEMENT 


HEAVY WEIGHT — TOP GRADE STEEL 
SSL 3 BUILD-UP CORNER BRACKET 


Stenderd Grey or Green; 
Frost Tan or Frost Green. 


See catalog pages 27 and 28 for All-in-One Series, page 30 for Storagers, and page 26 for CB Series. 











HAS HATCHED 
A GREAT 6-WAY 
PROFIT DEAL FOR 
SELECTED DEALERS 


Here’s an event worth crowing about—your 
opportunity to obtain an OLD TOWN 
Dealership! This is the line that builds 
profits 6 ways: fully protected territory ¢ 

a complete line * bigger mark-up * 
world-famous standard of quality * a sure 
formula for repeat business * personal 
sales support from headquarters, 























Get the complete facts today—by signing 
the coupon below. You’ll learn why so many 
leading dealers, chosen for their forcefulness 
and foresight, are gaining greater profits 
with the OLD TOWN line. 


345 MADISON AVE., NEW YORK 17, N. Y. 
Gentlemen: 

Send me full particulars on the new OLD TOWN 
Dealership Plan. | am interested in 

(0 DUPLICATING MACHINES [) CARBON PAPERS 
() DUPLICATOR SUPPLIES C) INKED RIBBONS 


Company Name : aa 


| o> TOWN CORPORATION, DEPT. OA-12 
! 








Your Name___ ee a 


| A . ne 
, World’s Foremost Maker Of Carbons, Ribbons, Duplicators and Supplies | City cee hole Mall anes 5 2 
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SMOOTH-SLIDING Bassick 
rubber-cushion glides can’t 
harm the finest floor. Broad, 
flat base of highly polished 
steel glides smoothly over 
any surface. Live-rubber 
cushion absorbs jars and 
shocks. 

Make sure every heavy 
table, chair and sofa in your office wears a set of these 
famous glides. Nail drives easily into wooden legs; special 
adapters fit glide to metal tubing legs. 


06-93-14” 











CG-92-14" 


CG-91-1,” 


C6-90-%," 





‘‘Diamond-Arrow” Casters 


Chairs, portable tables and stands 
roll at a touch when fixed up 
with easy-swivelling “Diamond- 
Arrow” casters. Double row of 
ball bearings. 

















Nomar cups and shoes 


Heavy furniture rests in peace on 
these heavy-duty Bassick Nomar 
cups and shoes. Square rubber 
shoes or round and square com- 
position cups. 














Help the help to enjoy quieter working condi- 
tions and protect your investment in floors, rugs 
and furniture by using Bassick floor protection 
devices. Your office supply store has them, or write 
THE BASSICK COMPANY, Bridgeport 2, Conn. 
In Canada: Belleville, Ont. 
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75 YEARS OF CASTER LEADERSHIP 


SERA S, 4 


A DIVISION OF 





MAKING MORE KINDS OF CASTERS... MAKING CASTERS DO MORE 
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A. R. Nylen of Honolulu, Hawaii, visited our offices on 
October 13. Mr. Nylen, who is an office equipment dealer, 


was in the States combining business with a hunting and 
hshing trip. He is expanding into new merchandise lines 
and reports a very encouraging outlook for the office equip- 
ment business in the Islands. 


John Butler of the world headquarters of International 
Susiness Machines Corporation signed the guest book on 
October 20. Mr. Butler, as a member of the Market Re- 
search Committee of Office Equipment Manufacturers In- 
stitute, has been engaged in work with the Bureau of the 
Census arranging a special census of office machine manv- 
facturers which is being taken this year. He is also active 
in the American Marketing Association. 


R. H. Sprague of Weis Manufacturing Company paid 
Orrice APPLIANCES a visit October 20. He had been to 
Whitewater, Wis., to spend a couple of days with his 
daughter and was on his way back to Monroe, Mich. He 
finds his greatest satisfaction in working at his desk in the 

y bd » S ° 
Weis office where he has occasion daily to draw upon his 

- ° - ° - e , . I . 
remarkable fund of information on filing supplies, including 
production, applications, and costs. The welcome mat is out 
for Rol Sprague—always. 


Irwin R. Ritchie of Typewriter Distributors, Inc., New 
York, dropped in at our headquarters for a visit October 22. 
Mr. Ritchie, a former president of the National Office Ma- 
chine Dealers Association, is one of the best posted men in 
the industry. He was winding up a successful trip which 
had kept him on the road since September 10. While in 
Chicago he called upon leading distributors and included a 
visit to the recently remodeled store of Jack Weiner, pro- 
prietor of Belmont Typewriter Sales & Service, also a former 
NOMDA president. 





Boone Blank Book Observes 75th Year 

The year of 1954 marks the 75th year of operation for 
the Boone Blank Book Company of Boone, Iowa, a firm 
which was started in 1879. In that year C. C. Purinton 
opened a small bindery which had only one employee other 
than himself, 

At that time, the equipment consisted of a ruling machine, 
a board cutter and a few bookbinder’s tools. Since then, the 
business has grown to much larger proportions. 

As a matter of fact, Mr. Purinton’s business developed so 
fast that in 1881 more space became necessary and the plant 
was moved into a larger room where 12 workmen were given 
employment. A retail department was added in 1934. 

Several of the present personnel have been with the com- 
pany for many years, including Earl Emerson who has had 
34 years’ service. 

In December, 1925, C. V. Waychoff joined the organiza 
tion and he has served as manager since 1927, Miss Irene 
Bowman started in 1928 and has been assistant managet 
since 1930. 
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This STEEL AGE 
Typewriter Shelf 


toa. tgpen. la 


Here is the answer to one of the most annoying 





LZ 








of all secretarial problems—the stubborn typewriter 
shelf! This remarkable Steel Age Shelfomatic* 


typewriter shelf actually glides open at a touch and remains 








steady as a girder, even after years of daily use. It 
has a simple, rugged design . . . no exposed levers, 
brackets or latches to pinch or bump 
operator. And the tension can be easily ad- 
justed for effortless, float-open action 
with any weight typewriter. 

This new development in secretarial 
desks is one more example of the 
advanced design engineering which 
provides Steel Age Dealers with 
one of the nation’s most progressive 
lines of fine office furniture. 
Write today for complete details on 
this and other new Steel Age 


sales opportunities. 


*Patent Applied For 





The Quality Choice of Modern Offices 


CORRY-JAMESTOWN MFG. CORP., CORRY, PA. 
Branch Office Boston + New York + Philadelphia + Atlanta + Detroit + Chicago + Dallas + Oakland 
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A TOP QUALITY 





STEEL EXECUTIVE SWIVEL 
ARMCHAIR! ia 


$ 
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HARTER MODEL 18008 C: 


Check and Compare 
This Quality Construction . 


- e ol 
Smooth Steel Construction—no weld spatter 
or hose-catching roughness. 


Comfortably Curved Backrest with Foam 
Rubber Cushion. J. 





Molded Rubber Armrests — never need re- Ir 
upholstering. Ww 
‘ . ' t 
“Balanced-Ease” Chair Control—fingertip : 
handwheel adjustment. : 
Ww 
Seat has Resilient Padding over Coil Springs | 
—waterfall front. 
Heavy Gauge, One-piece Formed Steel Base— bt 
stainless steel scuff plates—finest ball-bearing 
casters with two-inch soft rubber tread. 
HELPS YOU SELL COMPLETE JOBS @ Fabric, Plastic Coated Fabric or Leather Up- 
holstery— wide range of pleasing colors. oe 
The Harter 1800B li f fi atching chairs 5 
; : i ee . a Ph 7 “on we ang es @ Two Coats Durable Baked-on Enamel — me- m. 
includes the swivel armchair, side armchair, tallic gray, green, brown or pastels. | % 
swivel chair, and side chair. This harmonious K 


executive suite helps you profitably sell com- 
plete installations. For information, write 


Harter Corporation, 1225 Prairie, Sturgis, Mich. an al (AQ) T = 
ARI ER ; 


STURGIS, MICHIGAN W 


STEEL CHAIRS 
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Joseph G. Weiskopf Completes 
50 Years in Stationery Industry 
Elmer Krumwiede & Associates, Inc., 
of Chicago, with which he is still ac 
as a salesman, recently 
notice of the fact that 
skopf has rounded out a 


tively engaged 
took appropr 
Joseph G. W 





half century of service in the stationery 
and office ipment industry. 
“This is Your Life, Joe” was the 
theme of formal gathering at the 
home of | Krumwiede in Park Joe Weiskopf 
Ridge, Ill., where the personable sales 


in Auld Lang Syne manner and presented 
with an eng! d gold watch by his host and employer in 
manutacturer representation. It was a memorable session 


man Was Nalit 


for Mr. Weiskopf and his friends, including a longtime as 
sociate, George J. Aigner. 
Answered Want Ad 

Mr. We recalls that his connection with the station 
ery business started in 1899 when as a boy of 15 he followed 
up a want ad reading: 

Wanted: Ar rand boy, etc. Shea Smith & Co., 18-20 

Custom H Place. ( Chicago.) 

Says Joe, “There were about 30 boys in the line waiting 
their turn interviewed by Fletcher B. Gibbs. After 


talking to three or four, Mr. Gibbs became aware of the 
| was a long line waiting for interviews. Get 
is chair he looked us over. I was the 20th 
he said, ‘You, young man by the side of the 
| wish you would come to the front.’ After 
a short ew I got the job.” 

Fred H. Butenshoen, manager of the order department, 
directed the young Weiskopf’s activities. Years later, he re- 
nt into business as a manufacturers’ selling 
starting his own business—Imperial Methods 


fact that ther 
ting up 
one 1n ill 


( ish registe! 


signed and 
agency befor! 


Company 


“T conti | working for Shea Smith & Company until 
the year of 1913. My desire to get outside and sell goods 
prompted to sever my connections with them,” points 
out Mr. W copt 

Joined Sengbusch 

‘Through an introduction by Charles W, Johnson to G. 
J. Sengbuscl y connections with Sengbusch Self-Closing 
Inkstand Company started as an agency and missionary 
work to d ; and consumers on February 1, 1913. Under 


Arthur G. Schaefer, director of the sales 
proved to be another wonderful experience 


the super 


force, again 


which in lid lead the way for better things to come. 

I repres he Sengbusch Company until the year 1934. 

“For tl t three years I sold various items to dealers 
Dut want t prove my connections. 

Hired by Krumwiede 

“In 19 Paul C. Mielke, a stationer, suggested that | 


with Elmer Krumwiede who was then sales 
manager for G. J. Aigner Company. The experience I had 


with for onnections satished Mr, Aigner and Elmer 
Krumwiede hired me. 
‘In 1943, Mr. Krumweide organized his own agency as 


representatives covering 15 Middle-Western 
en were added to this growing organization. 
in this firm as a representative.” 


manutfact 
States Me I 


| am stl 


Looking over his 50 years with this industry, Mr. 
Weiskop! 

“IT have s ich to be grateful for. The gods of good 
fortune smiled upon me and I have been blessed with good 
leadership which in turn has made my pathway through 
lite so much easier and has given added strength to my 


eff 
rorts 
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HAND ON 





...to feel how each finger falls into 
natural working position on the keyboard 
(right or left hand) eliminating time-wasting 
motions and decisions in key selection 








helps you figure the natural way 


Actual items you enter on keyboard 
are shown in this Check Window 
before they print on tape. This new 
feature on an American 10-key ma- 
chine simplifies changes, corrections. 


You have never seen or used an adding machine 
like this before! 

Friden-engineered completely new...without the 
handicap of existing dies or parts inventories... here 
is the first adding machine to fit and pace the human 
hand; the first American 10-key adding machine to 
show ACTUAL ITEMS before they print on tape. 

So expect a fresh experience in easier, simpler 
figuring when you first put your hand on this new 
“Natural Way” Friden Adding Machine. Ask your 
nearby Friden Man to bring in one of these new 
machines for you to try. Friden sales, instruction 
and service available throughout the U.S. and the 
world. FRIDEN CALCULATING MACHINE CO., INC., San 
Leandro, California. 


. 
PRODUCTS OF Tl ¥ | | THE NATURAL WAY 
ADDING MACHINE 


THE AUTOMATIC CALCULATOR 
THE COMPUTYPER THE ADD-PUNCH MACHINE 
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THE HANGING FOLDER 


WITH ADJUSTABLE METAL TAB 


Guid.0. 


These hangers 
won't fall out! 


Pat. Pending 


File clerks like Guide-O-folders because 
they never have to worry about the metal 
hangers falling out when the folders are be- 
ing prepared for the file or taken out of the 
file for reference. The metal hangers are 
riveted and pressed on all Guide-O-folders. 
They can’t fall out. 


On each Guide-O-folder the metal adjust- 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET 


WEST 
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GUIDE-O-FOLDER 
METAL HANGERS 
ARE RIVETED TO THE 
FOLDERS. THEY 
NEVER FALL OUT—IN 
THE FILE OR OUT OF 
THE FILE. 








able tab is easily set in any one of the 
standard filing positions. It can be moved 
quickly and easily from one position to the 
other as the occasion requires. Sure, Guide- 
O-folders give the greatest possible flexibil- 
ity of folder arrangement—fitting right into 
any system. 


Hanging on metal Guide-O-frames, they 
glide along with finger tip ease. They can- 
not sag and are always in an upright posi- 
tion because they are wholly suspended. 
Files are always in a clean, workable condi- 
tion when Guide-O-folders are used. 


Now is the time to convert all your custom- 
ers’ active files to Guide-O-folders. 


NEW YORK 13, N. Y. 
COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL. 
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Trademark 


Transfile 


STEEL FRONT FIBRE BOARD TRANSFER FILES 


Sell your customers the modern, low cost, TRANS- 

FILE way of keeping permanent and semiperma- 
Guide-O-Tray — cso oe A y og fingertips — 

of heavy fibre boa or economy, TR 
— —— oe FILES are so reinforced that all the weight of the 
yn ged pase phe drawer and contents is supported on steel. They 
wetter po ere ~ Avast can be interlocked and stacked as high and wide 
important data at fin- as desired. No tools, bolts or nuts are required. 
ger tips always in an 


upright position. Unit 
consists of metal tray 3 1 

d 25 Guide-O-fold ) 
nie sabe aa > S T Y 4 E S S I Z E S 


serts. 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET NEW YORK 13, N 
WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAI 
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% General Office and Factory, Quality Park, St. Paul 4, Minnesota 
% Chicago Office and Warehouse, 564 W. Monroe St., Chicago 6, Ill. 


f+ 


THE HOME OF QUALITY PARK ENVELOPES 


FACTS ano FANCIES 


By McGillicudy 


Certainly funny how this time of year affects folks 
... you'd think that here in the twelfth month of 
the year, after a ruggedly active Fall, going into a 
winter season, facing the usual after-the-first-of- 
the-year letdown . . . everybody would be bushed 
and irritable and ornery. 


But December is a magic month . . . the folks you 
don't like seem to have some good characteristics 
after all . . . the meanest kids in the neighborhood 
start to look and act like regular children . . . the 
dog that always growls at you has harmony in his 
growl and a twinkle in his eye . . . it’s easier to 
laugh at your own mistakes and forgive the mis- 
takes of others .. . there’s probably no more money 
to spend, but you spend it much easier and get 
pleasure out of doing it. That's December and the 
Christmas spirit . . . and as Christmas approaches, 
it takes a pretty tough customer to defy these 
special feelings. 


This is the time of year, too, when a lot of business 
firms stress friendliness and say they “Keep the 
spirit of Christmas'’ with them the year around 
and all that. It's a nice thought—but it doesn't 
work that way ... it can't. On account of people 
aren't made that way. And besides, if we had it all 
year around it wouldn't be the special thing it is at 
Christmas. So we at Quality Park are giving you 
fair warning. In 1955 we might come right out and 
say, ‘Look, let's quit beating around the bush. You 
got the best customers in the world and the way to 
keep them is to give them the best quality you can. 
So shoot in your order for Quality Park envelopes." 
We might even get real tough and put"... or 
else!" on the end. 


In the meantime, of course, all of us at Quality 
Park wish you an exceptionally Merry Christmas 
with a New Year full of happiness, prosperity and 
good health. And remember .. . the Quality Prod- 
ucts, Quality Service, and Quality Packaging of- 
fered by Quality Park mean satisfied envelope 
customers and repeat business for you in the New 
Year ahead. 


Sold Through Dealers Only 


Quality IP. 
Product 


CZ 
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Baverkemper Joins Stationers Distributing 

Lorenz Bauerkemper has joined the sales staff of Sta- 
tioners Distributing Company and Wholesale Office Equip. 
ment Company at the Houston, Tex., branch. 

Mr. Bauerkemper, formerly associated with the Houston 
branch of Maverick-Clarke as buyer, has had 27 years’ ex. 





Art Buchanan 


L. Boverkemper 


perience in the office stationery, furniture and equipment 
industry, first employed with Pillots Book Store in Houston 
in 1927, 

In his new field, Mr. Bauerkemper will assist Art Buchanan 
in covering metropolitan Houston, Galveston, Baytown, 
Texas City and Freeport. The two will work together on 
a co-operative basis. Mr. Buchanan has had 29 years of 
experience in the industry. . 





Watson, Lewis Elevated by Smith-Corona 
J. B. McCormick, vice-president of Smith-Corona, Inc., 
Syracuse, N. Y., has announced the promotion of Milton L. 





Milton Watson Emerson Lewis 

Watson to the position of sales manager ol the portable type- 
writer division. He succeeds Harold Dash, who resigned 
August 31 to enter another line of work. 

Mr. Watson was first employed by the company in 1934 
and in June, 1952, he was appointed sales manager of the 
adding machine division of the company, holding this posi- 
tion until he received his new appointment. 

Emerson J. Lewis has been named to Mr. Watson's former 
position from his post as home office field representative 
with headquarters in the Columbus, Ohio, branch office of 
the company. 


Brand Names Day April 13 

The fational Brand Names Day celebration sponsored 
by Brand Names Foundation, Inc., is scheduled for April 
13, 1955, at the Waldorf-Astoria Hotel in New York City. 
The announcement came from Henry E. Abt, Foundation 
president. 

On that day the Foundation will honor America’s out 
standing brand retailers by awarding its annual Brand Name 
Retailer-of-the-Year plaques and certificates to one hundred 
and twenty-five merchants in twenty-five categories of re 
tailing. 

The honors will be given at a dinner in the Grand Ball- 
room before an expected attendance of more than seventeen 
hundred leaders in manufacturing, advertising and distribu- 
tion. 

The Brand Names Day dinner will climax a three-day 


festival. 
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Mew TP; 


Duplicating 
simplified 








ts... Mew Ualues.. 


Double Profit Leader . . 
Sell Machines, Supplies 


Mew Seatures in... 


Spirit Duplicating 









New H-44, Hand Feed 


Superbly engineered spirit duplica- 
tor, carrying one of the lowest price 
tags in the field. Where cost is a fac- 
tor, you'll have a decisive advantage 
with this Duplicopy model. Pre- 
ferred by schools and small! busi- 
nesses. Easy to hand feed because of 
the special paper guides which pre- 
vent crooked or wrinkled sheets. Has 
Magic Fluid Flow moistening sys- 
tem and free turning drum. Excel- 
lent registration. Same smart styling 
as the A-44. 

Retail price $119.50. 





Dept. OP-12 
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224 W. Illinois $t., Chicago 


U, iLicop Y company 


10 


New 2-44, Automatic Feed 


Featuring an entirely new rotary 
quiet cam-cycle for easy turning. 
There’s no whip or tension—a child 
of three can turn the drum. Six other 
brand new features include a new 
feed unit that is positive and elimi- 
nates skip feeding; hairline regis- 
tration for forms work; heavy duty 
bearings for longer life. Remember 
only Duplicopy has the patented 
moistening system, Magic Fluid 
Flow, assuring clean, bright copies 
from the very start. 

Retail price $169.50. 


... NEW ease 
of operation 








...@ machine 
for every market 






| 
; 












New Tag, Card, Label Printer 


Nothing else like it! Only spirit proc- 
ess printer made that will reproduce 
on wire or string tags and gummed 
labels. Reproduces in 1 to 5 colors 
at a time on any tag, card, or label 
stock. Hundreds of applications in 
large or small businesses. Ideal for 
running identification tags, labels; 
postcards; office, credit, and bank 
forms; envelope stuffers, etc. Prints 
up to 100 copies a minute. Takes 
stock up to 434” x 7”. Price includes 
pint of fluid and 6 master units. 

Retail price $34.50. 





Mail Coupon 

Get started with Name........ 

Duplicopy today. 

Place sample order 

or write for more in- 

formation on dealer 

franchise. 0 rccccennensnsveviinersesnciapemnenseienscconns 





CQ sccntenicientenectnnn 
IE ia ckiseniniatamiininnie , 


Please send me all the facts on Duplicopy 



























CHAIR COMPANY 
Bedford, Ohio 
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Make this sensational new Taylor chair 
the center of attraction in windows and 
on the floor during the coming holiday 
shopping season. 


Its generous proportions, deep, foam- 
cushion comfort and customized uphol- 
stery make the 4206 a leading contender 
for favor in the luxury gift market for 
offices and home libraries. 


ORDER TODAY BY PHONE OR TELEGRAPH 
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™ \ CHECK and COMPARE for quality 
, (ZL 


and value these feature 








Face 


ILLSIDE 


dnnounces 


OF MOLDED 

OMPLETE_LINE 
Ss 

THE MOST € S AND TABLES 


DESK 
E, ISLAND BASE 
DARD AND DECORATOR COLORS | 

















EDG 
IN STAN 


















$P60 — Single pedestal flat top 
(60” x 32”) with 15” overhang. 
Also (55” x 32”) with 10” over- 
hang. Lefts or rights. 


DP60— Executive desk (60”x32’’). 
Also (60% x40”) with 8” rear 
overhang. 


DP76 — Executive conference desk 
(76 x 40”) with 8” overhang on 
3 sides. Also (72”x32’). 





$T60 — Double pedestal secretar- 
ial desk (60” x 32”) with eleva- FB60 — Double pedestal fixed bed 
tor mechanism. Also (45” x32”) (60” x 32”) with separate lock- 
single pedestal, mechanism ing mechanisms for each pedestal. 


pedestal left or right. Also (55” x 32”). 


SP45 — Single pedestal flat top 
(45” x 32”). Lefts or rights. 





PT76—Panel end table (76”x40”’ )} 
one drawer, 11%” overhang on 
each side, 8” in rear. Also 
(72”x32”) and (60”x32”) with 


smaller overhangs. 


FB45—Single pedestal fixed bed 
(45” x 32”) with locking mecha- 
nism on pedestal, 


PT55—Panel end table (55”x32”’) 
one drawer. Also (45” x32’) 


Send for HILLSipe 
pan STEEL OFFicE 


NE Ww FURNITURE 


“CHECK 
and 
COMPARE” 
catalog 


HILLSIDE Mtl Products Inve. ewww sv. 3 
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T60 — Leg table (60”x32”) one 
drawer, also (55”x32”) and 
(45”x32”). 


172 —Leg table (72”x32”) one 
drawer, 6” overhang on each end. 

















Display it! 
It will 
sell itself... 











OF SATISFACTORY SERVICE 


Just insert wooden pencil at the natural writ- 
ing angle and the Electro-Pointer automatically 
gives you a perfect point, instantly. Will not 
chew up pencils, but sharpens just enough. 
A real item for office, home or school. 


lancuglaciicters. (NC. 


1825 MACKLIND AVE. + ST. LOUIS 10, MO. 
WRITE TODAY FOR COMPLETE INFORMATION 
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PROVEN THRU 13 YEARS 
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Time Out 


Richard Lewisohn, Jr. (left), president of the Ameri- 
can Pencil Company, Inc., and TV star Herb Sheldon, after discuss- 
ing the current campaign featuring Venus Paradise coloring pencil 
sets on the Herb Sheldon show take time out to introduce young 
Clifford Lewisohn, 4, to Egbert the Bookworm, one of Herb’s pup- 
pet characters. Inset shows the new Venus Paradise coloring set 
with easel rack and sharpener, along with four pre-sketched draw- 


ings and one dozen Paradise pencils. 





W. AA. Chooses New Name for Firm 


W. AA. Johnston, veteran office machine dealer of Knox 
ville, Tenn., has capitalized on his unusual double middle 
initial in ing his new firm. It is now AA Carbon & 


Ribbon Company with offices at 1718 St. Mary’s St. in 
Knoxville tead of Wm. AA. Johnston Ribbon & Carbon 


( ompany 


Exclusive iler for Columbia ribbon and carbon prod- 
ucts, Mr. Johnston decided his former firm name was long 
and mucl that of the company which he sold. His 


\A Means the Best” and “AA Service will 


slogans are 


Please You 


New Duplicating Firm Opens in Denver 

Duplicating Equipment Company, retail dealer, opened 
a new store Denver, Colo., in early September. Headed 
by A. L. Mantle, Duplicating Equipment Company offers 
Stenefax equipment which uses but six minutes in trans 


ferring a ture or printed copy to mimeograph stencils. 
In addition sales and rental, the company will handle 
duplicating contracts, according to Mr. Mantle, a veteran of 
10 years in duplicating equipment lines—RAL 





New Store Opened in Akron, Ohio 
Allied Office Machines has opened a new store at 362 W. 


Market St., Akron, Ohio, featuring a complete line of new 


ind used typewriters, check writers, adding machines, office 
equipment supplies. The store also features a repair 
ind servi partment.—_GET 


Adding Machine Missing in New York 


A new Victor Portable adding machine No. 1004552, 


Model 7¢ eported missing from the stock of Ideal 
Business M es, 425 Fourth Ave., New York City. If 
ocated, the finder is asked by Harold Peck to telephone 
him at Murr Hill 6-5921. 
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20°° FASTER ADDRESSING 


For your customers! 


100°° FASTER SELLING 


for you! 


New, Nationally Advertised 


OUPLISNAP? 


ela slolsMmlsbicialcieh acts 
Mail Aid Addressing Labels 


It's a ‘‘snap’’ to sell 
DUPLISNAPS, the quicker, more 
economical addressing 

method. 20% FASTER than 
other mailing aids, DUPLISNAPS 
offer these sell-on-sight 
features: 






@ labels are perfectly aligned 


© up to 5 labels can be typed 
at one time 


@ no carbons needed — 
come complete with carbons 
interleaved 


@ sheets numbered for easy 
identification 

100% EASIER TO SELL 

because they're neat, accurate, time 
and labor-saving because they're 
PRE-SOLD to your best prospects 
through buy-attracting national ads! 


Available in sets of 2, 3, 4 or 5 sheets. 
33 blank labels on each sheet. 


Get your plus-share of profitable DUPLISNAP business. 
EUREKA SPECIALTY PRINTING CO. 
538 Electric Street, Scranton 9, Pa. 


Makers of the famous DUPLISTICKERS 
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AM@RICAN 


NUMB@KING*MAC RINGZ 





For All Special Requirements 


3 MOVEMENT—5 MOVEMENT 
—9 MOVEMENT—LEVER 
MOVEMENT—LEVER NUMBER- 
ING MACHINES—CARBON 
COPY NUMBERING MACHINES 
—HECTOGRAPH RIBBON MA- 
CHINES—DATING MACHINES 
—COMBINED NUMBERING & 
DATING MACHINES — PRICE 
MARKERS—SPEED SET LOT & 
PIECE NUMBERERS—SPEED SET 
YARDAGE MACHINES — SPE- 
CIAL MACHINES ON PLAT- 
FORMS. 








123456 


Facsimile Impression 


Please give full details and 
mention reference numbers 
shown below on special requirements. Write for 
latest folders describing all models. 


bet. » 12345 


AA 123456 





123456 
123456 | | ' 


2 123456; |” 
se 123456) | * 
© 123456) | ° 


; 123456 » 654321 
3 123456 
‘ 123456 |} 654321 


1,234,567 
94321 


12345 
12345 


20 ~VM17162A 
22 610-123-456 
2 54321 
24 6 CREDIT 543215 
2s 3456 BRANCH 1235 
206 654 1234 

207 L2I345 


208 
FIVE SIX SEVENEIGHT 


o HREAS 
10 JAN 251945 12345 


eo 


°o 




















_ 











AMERICAN NUMBERING MACHINE CO. 


ATLANTIC AND SHEPHERD AVES. BROOKLYN 8, N.Y. 
BRANCH—105 WEST MADISON STREET, CHICAGO 2, ILL. 
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Meetings and Dinners 





Continued from page 82 


be of the following commodities: Glassware, China, Cer- 
amics, Giftwares, Housewares, Cutlery, Watches, Clocks, 
Jewelry, Leather Goods, Sporting Goods, Toys, Bicycles, 
Cameras, Precision Instruments, Typewriters, Sewing Ma- 
chines, Furniture, Musical Instruments, Perfumes, Food- 
stuffs, Textile Products, such as Wool, Cotton, Rayon Fab- 
rics and Finished Products, and so forth. 

This event, being the first of its kind to be held in Los 
Angeles, is expected to be a real success now and for the 
future, according to H. Wes Johnson, president and chair- 
man of the International Exhibitors Trade Fair, Inc., spon- 
sors of the exposition. Their headquarters is at 1218 N., 
Hobart Blvd., Los Angeles 29, Calif. 





Introduce New Clary Adder at Meetings 

The most extensive program of meetings for its branch 
and dealer representatives in the history of Clary Multi- 
plier Corporation has been in effect during November. 

Meetings, at which home office and regional sales execu- 
tives introduced the company’s new 10-key adding machine, 
were attended by approximately 500 branch and dealer 
managers, owners and service managers. 

Sixty-six branch managers and branch service managers, 
meeting in Chicago, Newark and Seattle, participated in 
separate simultaneous week-long indoctrinations, supervised 
by J. W. Stallings, general manager of distribution, Richard 
D. Dodge, assistant to Stallings, personnel director James 
Reed and regional managers J. L. Jackson and Robert Pratt. 





First Off Line . 


. . No. 1 of the new 10-key Clary adding ma- 
chines off the production line is received by Hugh L. Clary (center), 
president, and J. W. Stallings (right), general manager of distri- 
bution, at the San Gabriel, Calif., factory of the Clary Multiplier 
Corp. Proudly handing over the first machine is Art Crane, as- 
sembly foreman. 


Cities represented in these meetings include: Chicago, 
Milwaukee, Minneapolis, Kansas City, St. Louis, Dallas, 
Houston, Cincinnati, Columbus, Detroit, Cleveland, Den- 
ver, New York-Queens, Philadelphia, New York-Down- 
town, Buffalo, Pittsburgh, Washington, D. C., Boston, 
Newark, Atlanta, Youngstown, New York-Uptown, Seattle, 
Portland, Salem, Spokane, Salt Lake City, Sacramento, 
Eugene (Ore.), San Francisco, Oakland and Los Angeles. 

Meetings for dealer representatives were held in two 
series, one for owners and the second for servicemen, in 
46 states. 

The first series of 90 meetings, emphasizing selling 
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news tor business 
plicate copies vou see 
it carbon paper! This 

ise of a special paper 
research laboratories of 
Register Company. It is 
No Carbon Required) 


} 


nd to irksome handling 


inserting, removing 
storing 

Saves Time. Avoids Smudges. [astcr, 
in tsmud r fingers 


Making mu ecords is now as easy as 


ICKING up ; ore) forms from a stack 
in a ty pewrite! TY 


arbon equire id) 


business machine. And NCR Paper provides 
exactly the same advantages when making 
copies by hand (receipts, sales slips, guest 
checks, et 


Better Copies. When forms are placed to- 
by typewriter, busi- 
clear, clean 


gether and written on 
ness machine, or by hand 
copies are made without carbon paper. 


Ends Carbon Paper Disposal. With 
NCR Paper, troublesome removal and dis- 
posal of used carbon sheets are avoided. 


Try the new NCR Paper and be amazed at 
the new ease, simplicity, cleanliness and 
time-saving it brings to multiple copying. 


THE NATIONAL CASH REGISTER COMPANY. Dauton 9, Ohio 


949 OFFICES IN 
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O04 COUNTRIES 


Contact your local business 
forms printer for VCR Paper 

or your nearby National 
representative or write to 
The National Cash Register 


Company. Dayton 9. Ohio. 








BARKLEY TAB GUIDES 
A BEACON GUIDE 


For Faster 
Filing and 









-GAVES FILING SPACE 
DATTA TAN AAT AA >. nan y 


















WELL PROVE /T TO YOU 





For those buyers who quickly recognize the modern, 
efficient way of doing a job and also for those difficult, 
harder to please customers, suggest Barkley Tab 
Card Guides. They spell improvement in any card file 
system. The crystal clear plastic tab angled for greater 
visibility is the feature that does the “trick.” Available 
in all standard sizes 3x5, 4x6, 5x8. Special arrangement 





of tabs for any special system——do it with color. 
Write for Illustrated Literature 


Patent No. 2248355—D128118 


Established 1921 


(. L. BARKLEY & C0. 


lanufucturers of Filing Supplies 


1220 W. Van Buren St. Chicago 7, II! 





methods, was attended by more than 300 dealers, with K, 
A. Adams, dealer division manager, William Petit, Jr. 
assistant to Adams, and Richard Barrett, machine specialist, 
in charge. 

The second series, at which servicing techniques for the 
10-key machine were demonstrated, was held for 155 dealer 
servicemen. Meetings were under the direction of John 
Winters, service manager, and Lawrence Wirtz, branch 
service supervisor. 





Philadelphia Stationers Hear Paul Steever 

Philadelphia Stationers Association met on Thursday eve- 
ning, October 21, at the Alpha Club, Philadelphia, with 
President Charles A. Newcomet, The C. F. Heller Bindery, 
Reading, Pa., presiding. 

Joseph O’Brien, William Mann Company, reported that 
plans for the association’s annual banquet were completed. 
It was to be held on Saturday evening, November 20, in 
the Penn-Sherwood Hotel, Philadelphia, preceded by a 
cocktail party courtesy of the Penn-Mar-Va Travelers Club. 

The appointment of a nominating committee to present 
a slate of officers for the coming year was on the evening’s 
agenda. Members of the committee are Charles W. Lukens, 
Yeo & Lukens Company; Ben Wachtel, Parker Pen Com- 
pany, and Irving A. Roth, Roth Brothers, all of Philadelphia. 

The guest speaker was the NSOEA 3rd Region district 
lieutenant governor, Paul F. Steever, Office Equipment Com- 
pany, Harrisburg, Pa. His topic was the “Buyers’ Market 
Place” and had to do with the trend of self-service and self- 
selection. Aided by a series of colored slides showing various 
sections of the model store featured at the NSOEA conven- 
tion, he proceeded to discuss the numerous advantages. 

In a colorful and informative talk, Mr. Steever called 
attention to the fact that the stationery business has made 
considerable progress in marketing methods and predicted 
a bright future for the industry. He saw the necessity, how- 
ever, of changing selling techniques to conform with self- 
service and self-selection buying habits created by super 
markets, drug and chain stores and others. 

Some of the advantages he envisioned were: open display, 
eye appeal, impulse buying, easy selection, departmentaliza- 
tion, easy arrangement of related products, better sales tech- 
nique, reduced cost of sales and reduced operating cost, 
resulting in increased volume, lower overhead and better 
service to more people in less time. At the conclusion of his 
talk Mr. Steever answered numerous questions from the 
floor. 





New York Metropolitan Travelers Club Meets 


The fifth meeting of the Metropolitan Travelers Club of 
New York City was held on Monday evening, October 11, at 
the Hotel New Yorker with President Martin M. Moldow, 
manufacturer’s representative, presiding. 

Secretary Herbert Grayson, Ace Fastener Corporation, an- 
nounced that three new members have joined the club. 
They are: Leo Berg, Aigner Index Company; Al Miller, 
Joseph Dixon Crucible Company, and Milton Salit, Cellu- 
lose & Paper Converting Company, Inc. 

President Moldow expressed the club’s appreciation to 
James T. Hurley, Oxford Filing Supply Company, editor of 
the club’s news bulletin, for doing a splendid job. Mr. Hur- 
ley replaced Martin Glaubinger, Zephyr American Corpora- 
tion, as editor-in-chief. 

The report of the sales employment committee was given 
by chairman William Lowenthal, A. W. Faber-Castell Pencil 
Company, Inc., in which he informed members that several 
manufacturers’ requests for sales representatives had been 
referred to members who were desirous of carrying those 
lines. He went on to say that the club now has a surplus 
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For general stenographic 
and clerical use 


682RSB 


The Curve of the Seat... it Means Extra Profits for You 


GUNLOCKE LEADS AGAIN with 
these Exciting New Features: 


This new seat is expertly contoured to cradle 





your weight easily and evenly on two full inches EGE pr vies. 
fort’’ contour for broad. 
er support insures all- 


of buoyant foam rubber. Notice how the sides pl Nip By 
of the seat turn upward to form a gentle curve 


that provides added support over a broader area 





for complete sitting comfort. Both 682RSB and 


the 684RSB are upholstered in genuine leather that otters 2 full inches 


of soft-cushioned eose. 


except for the top of the seat which is covered with a durable 


fabric for added coolness. 





Offer these fine chairs for free trial. It is easy to point out the 


The new ‘floor saving’ 


many extras found only in Gunlocke clerical seating. Let the movement casters that 
: . swivel on 2 rows of 
boll beorings ond roll 


682RSB and 684RSB with the new curved seat join other fine on 1%” soft rubber 


wheels. 
Gunlocke chairs in making extra sales and extra profits for you. VA 
e 


ob WH. GUNLOCKE CHAIR COMPANY 





Here's co nect brochvfe” 
designed to heip. you 


WAYLAND, NEW YORK sell the new Gunlocke 


Secretarial Choirs 
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Established 1906 


‘We lead, others follow’ 
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Our Pure 


Klean Write Stencils are 


yellow, white, and orange 
| ...in all sizes and types 
and for all machines, either 
foreign or American. 


Stencil... made 


troduce them commercia | 
out the country: and we sold them our new Atomic Green wes _ 
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FRANKEL MANUFACTURING COMPANY 


STILL AVAILABLE... 


Igy tie GRANDE BLVD. * DENVER, COLORADO 
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f sales repr e opportunities including one full time 


iob as salesma a large company. He urged members 
to contact the mittee so that these vacancies may be 
filled 

The guest speaker of the evening was A. B. Imhoff, sales 
manager of Paper-Mate Eastern, Inc., who told in some detail 
the story of progress of the company. Starting from a 
some five years ago in the fall of 1950, 
and his associates determined to develop 
built ball point and an improved new 
r efforts were successful and the need for 
e was seen and because the pen is a mate 


Paper-Mate was adopted, he said. 


small beginning 
President Fr 
a better pre 
chemical ink 
an appropriat 


to paper, the 


In conclusion Mr. Imhoff gave his ingredients for success- 
ful selling, which were: price maintenance, new ideas, 
fresh sales presentations and hard work. He ended with the 


slogan ‘Sell M Advertise More—Sell More.” 


A committ ; appointed to find a new meeting place. 
an Louis Wachtel, American Pencil Com- 
treras, Joseph Dixon Crucible Company; 
Harry Letkowitz, Guide System & Supply Company, and 
Leo Berg, A Index Company. 

President Moldow then appointed a nominating com 
nittee: chair , Milton Stone, Milton Stone Associates; 
Dan Nigro, Nigro-Kuester Associates; Fred Steinhilber, 
Geyer Publi and Arthur Friedland, Advanco Prod 


They were 


pany: Emil J. Cor 


icts 
The balance the meeting was devoted to discussion on 
group insuran tarting meetings at an early hour, NSOEA 


13th district mal meeting, and other topics of interest 


' 
1d importa 


group and the industry. 


Marino Addresses New York OMDA 


( )fhce Mact 





Dealers Association of New York, Inc., 


ret on Wed: evening, October 13, in the Florentine 
Room of the Hotel Governor Clinton with president Harold 
Peck, Ideal B ess Machines, presiding. 


President P velcomed two visitors, Frank R. Dellitt, 
tion, and Mike Lippoth, Kores Carbon 


Paper & Ribbon Manufacturing Company. He also greeted 


tr 


nderwood ( 


ree nev Martin Wortman, Cormac Industries, 
F. Micl Kores Carbon Paper & Ribbon Manuta 
ring Compa ind |. Brozdowicz, Alma Office Machine 


orporatiolr York City. 


In expressi association's regret at the loss of an old 
vember and friend of all, Thomas De Witt, Smith 
Corona It recently passed away, President Peck 
sked all to st with bowed heads in respect to his 
emory. A tion was made and passed to present to * 
Smith-Cor¢ a suitably engraved plaque commemo 
tating the 1 ry of Thomas De Witt by his many dealer 
riends in the lustry. David C. Silvers, American Busi 
ess Machines, Inc., the author of the motion, was appointed 
hairman of tl mittee to select the plaque. Mr. Silvers 
en gave his report of the recent NOMDA directors’ meet- 
ng and fina report. Chairman of the entertainment 
mittee Harry Ritchie, Addressing Machine & Equipment 
mpany, report that the Association’s annual dinner 
nce and 1 vas a big success from every angle and 
ohtabl. ( 
The guest speaker of the evening was James P. Marino, 


Machine Company, who displayed and 
Recording Machine, a rugged mag 

| transcribing machine made in Denmark. 
effective mstrated how easily corrections can be 
ide wher: iry in any part of the recording simply 
Another feature demonstrated was quiet 
cutting or background noises apparent. 


redictat 


transcripts 


i 


The Rex-] is sold through dealers nationally with 
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Across the street from you 


Ir ( CT) figure- thinking 


is helping a business save 


Everywhere in business you find Fridens. Because 
the Friden performs more steps in figure-work 
without operator decisions than any other calcu- 
lating machine ever developed. Each automatic 
Friden decision reduces costs by saving human 
time. It’s likely your business can’t afford NOT 
to own a Friden. See what you think when you 
see the Friden figure-think. Call in’ your nearby 
Friden Man and watch a demonstration! Friden 
sales, instruction and service available throughout 
the U. S. and the world. FRIDEN CALCULATING 
MACHINE CO., INC., San Leandro, California. 


The Thinki M L: 






Friden builds ies 


in a wide price range, in every 
size, for every figuring need 


DRUGGISTS . . . doing widely varying volumes of 
business reduce overhead operating cost with the fully 
automatic Friden Calculator. They use the Friden on 
inventory, to extend and audit invoices, for payroll 
and tax calculations. The Friden works so automati- 
cally no special operator training is required! 


RESEARCH LABORATORIES . . . work intricate equa- 
tions, raise the power of numbers, determine corre- 
lations with the fully automatic Friden Calculator. 
With a touch of one key, the unique Friden Model 
SRW extracts square root automatically —for the first 
time on any desk calculator. The Friden provides 
automatic figure-thinking for every figuring need! 


DEPARTMENT STORES... simplify figuring of 
accounts payable invoices with the fully automatic 
Friden Calculator, also use time-saving Friden short- 
cuts on payroll and statistical calculations, expense 
distribution, inventory, sales audit. A Friden quickly 
amortizes its original cost with work-hours saved! 


© Friden Calculating Machine Co., Ine, 
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There are a dozen prospects 


3 0.” times faster 


than by hand 


LETTER 
OPENER 





for a Scottie Letter Opener for 
every single one who can use one 
of the larger, more expensive 
machines. Thousands of smaller 
businesses, as well as lots of 
large offices, offer an untapped 
market for this speedy, low cost 
time-saver. 


Retail stores . . . insurance and 
real estate offices . . . banks and 
factories . . . all will be inter- 
ested on sight. Wherever time is 
money—that’s the place for a 
Scottie. 


The Scottie will open 200 to 
300 letters a minute—30 times 
faster than by hand. Gets the 
mail open and the office off to 
a fast start. Clips a clean slice 
from all sizes of envelopes with- 
out cutting corners or damaging 
mail. Weighing only 9 pounds, 
—you can carry it anywhere. 
There’s nothing like the Scottie 
Letter Opener for steady, per- 





manent profits. 


ARNOLD MAC KENZIE, 


Only $105 


F.O.B. FACTORY 


plus excise tax. Stacker 
optional at nominal price. 
(Prices subject to change 
without notice.) 


@ Opens 200 to 300 
letters per minute. 


@ Opens all sizes of 
envelopes. 


@ Weighs only 9 Ibs. 


@ Designed and priced 
for offices receiving 
200 to 2000 letters 
per day. 


@ Thousands of small 
and medium sized 
businesses offer a 
large market. 


@ If you are experi- 
enced in specialty 
equipment sales—send 
coupon—some 
territories are open. 

INC. > 


3133 OVERLOOK DRIVE, MINNEAPOLIS 20, MINN. 





ARNOLD MacKENZIE, INC. 


full information on Scottie Letter Opener. 


3133 Overlook Drive, Minneapolis 20, Minn. 


1 am experienced in sales of specialty office equipment. Send 
My territory is: * 





full co-operation of the distributor, who will demonstrate 
the machine to users for the dealer. They can be rented 
or sold on a rental purchase plan if desired and attractive 
display cards are supplied to dealers. Also available to deal- 
ers are envelope stuffers and other mailing literature for 
promoting the sale of the machine to their accounts. Con- 
siderable interest was shown by those dealers present as 
evidenced by questions from the floor during the question 
and answer period that followed. 

The next order of business was the appointing of a nomi 
nating committee. They were Jack Hutter, Check Writer 
Company, Inc.; Walter Dailey, General Business Machine 
Company; Nick Fucci, Business Machines, Inc.; Harry 
Ritchie, Addressing Machine & Equipment Company, and 
Paul Martin, Longacre Office Machines Company. 





Boston Stationers Begin Fall Meetings 
Reported by Harley J. Lewis 


The Boston Stationers Association inaugurated its Fall 
series of meetings at the Hotel Kenmore on October 18 
with social hour and dinner at which William H. K. Don- 
aldson, a practicing attorney in Salem, Mass., was the guest 
speaker. Mr. Donaldson told of his experiences as a special 
agent with the FBI. 

President Walter M. Tanch, L. B. Moody Company, Inc., 
Salem, Mass., presided at the meeting attended by 57 mem- 
bers and guests. NSOEA Governor Garry Dell, Burt & 
Dell, Hartford, Conn., was present to tell about the 1955 
regional convention which will be held at the Griswold 
Hotel, Groton, Conn. 

An interesting report on the NSOEA national convention 
was given by President Tanch. 





Chicago OFA Discusses Inventory Controls 

Under the chairmanship of Vice-president Warren Spitzer, 
Spitzer’s Office Furniture House, the regular monthly meet- 
ing of the Office Furniture Association of Chicago got under 
way shortly after seven o'clock on Monday evening, Nov- 
ember 1, in the Blue Note Club. 

Lou Farber, activities secretary, introduced J. C. Butler, 
director of the control and management division of the 
National Retail Furniture Association. Mr. Butler spoke 
very informatively on the subject, “Inventory Controls.” 
Outlining the basic records pattern, Mr. Butler first dis 
cussed sonteal in terms of dollars. Next he covered control 
in terms of units or products. He pointed out that the most 
used system was the inadequate one of annual taking of 
a physical inventory. 

Mr. Butler recommended a combination of all three sys 
tems, organizing the records by department. He admitted 
that the combined system sounded rather complicated, but 
he assured his listeners that after the initial setup, it should 
be possible to maintain inventory control economically even 
if the total annual volume of business is no more than 
$150,000 to $200,000. The keeping of the necessary records 
would not be a full time job. 

In the discussion period that followed the address, the 
27 dealers, manufacturers’ representatives and guests present 
learned much about the details of operating an inventory 
control system. 

At the business session Norman Ginsburg, Joseph Gins 
burg, Inc., reported on the recent NOFA officers’ confer 
ence and Hy Natovich, president of the local group, 
commented on the results of the “management clinic” held 
by Chicago dealers a couple of weeks previous to the Nov 
ember assembly of the local association. 

John Gray, secretary of the National Office Furniture 
Association, spoke enthusiastically about the 1955 NOFA 
convention, scheduled for the Hilton Hotel, Chicago, next 
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Wolds Finest Duplicators 


AT THE WORLD'S LOWEST PRICES 


Srl coducing 
SPEED-O-PRINT’S 


LIBERATOR MODEL 3OO ELECTRIC 


SPEED-O-PRINT CORPORATION 


1801 W. LARCHMONT AVENUE + CHICAGO 13, ILLINOIS 














YOUR LIFETIME OPPORTUNITY «+ The most valu- 


able business asset in this industry—the Shaw-Walker fran- 
chise —is available in a few cities. Perhaps you qualify for it. 
Inquire! Shaw-Walker, Muskegon, Michigan. This may lead 
you to the greatest profit move you ever made. 


140 





. Built Likea 
# Skyscraper 





OA — 12/54 











embr 


OA - 





kea 
per 


» /54 











March. | lition to the exhibit of office furniture manu 


facturers, tl will be a special showing at the 1955 as 
sembly « rehouse loading equipment and other items 
that can contribute to increased efhciency of dealer operations. 

Mr. Gr troduced Harold Winniger as the newest 
member of the NOFA staff. Mr. Winniger will be in 
charg relations and program development for 
NOFA 


12:30 Club of New York 
Holds Ist Fall Meeting 


The first ting of the Fall season was held by the Sta 
tioners | Club of New York, Monday, October 4 at 
Rosoft’s R rant. This also was the occasion for the long 
awaited p tation to the membership of the club’s 1954 
roster, cont go the names and addresses of all of«the cur 
rent and narter me mbers. 

The roste: is put up in handsome loose leat binders 
with th signia on the cover. Included as well were 
the constitut ind by-laws of the organization. The bind 
ers wert ted by Philip G. Tagley of Consolidated 
Loose | | and the loose leaf metals by Wilson Jones 
Com} il 

Following t all to order by President Ralph Barnett, 
Blaisdell P Company, the members were asked to stand 
in silent t te in memory of Treasurer Dwight Briggs, 
Sun Rubber Company, and Charles Karasik, Jaclin Station 
ery Corporation, New York, N. Y., who recently passed away 
he pres t then called on Ed Leventhal, Biddle Purchas 
ing Com} ting treasurer, to read the financial report. 

Stanley ‘ r, Joshua Meier Company, Inc., reported 
on plans for t 13th NSOEA regional convention which 
is to be he Sunday, June 19-22 at Grossingers Hotel, Gros 
singer, N. Y. A fine turnout is expected and members were 
isked to get their reservations in early. 

Another ortant affair was announced by Mr. Leven 
thal who the progress being made on the Stationers 
Square ( \nnual Dinner and Dance November 20, at 
the Hot I New York City. 

Guest I t were then introduced by President Bar 
nett. The Martin M. Moldow, manufacturers’ repre 
sentative pr nt of the Metropolitan Travelers Club, and 
George R , now representing the C. Howard Hunt 
Pen Compa the New York area. 

The ba the evening was spent discussing general 
business a ws of the trade. 


Burroughs Gets Direct Mail Award 


The Dit Mail Advertising Association (DMAA) has 
warded Burroughs Corporation’s advertising division a 
Best of [1 try’ award in the business equipment category 

DMAA 54 nation-wide best of industry contest, 
Burrough’ rtising director, William C. Sproull, has 
been notifie 

The awa vas given for a highly successful campaign 
reated by the advertising division to introduce and promote 

the use of Burroughs new Ten Key and Director lines of 

Ilding macl s, Mr. Sproull said. 

Contest off said winning entries had to excel in four 
spects. TI re: effective results of campaign; excellence 

opy; desis :yout and appearance; and, plan and conti 
ity. 





Nelson-Eismann Named Distributor 


The Ne Eismann Company, 122 S. Michigan Ave., 
Chicago, has been named exclusive Chart-Pak distributor 
or the Greater Chicago area, including Cook, Lake and Du 
Page count Illinois and Lake County, Ind. The system 
embraces graphic and statistical charts and industrial layouts. 
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e manele 
Conporetio® 


cronies 






! 


For 


PROFIT 


Start 


~ now 


30 sec 


SELL 


Snap-a-part Sets 
Continuous Forms 


Continuous 
Carbon 
Interleaved Forms 
Autographic 
Registers and 


Forms 
by... 


Tops in 
appearance 
Competitively 
priced 


Shipped under 
your label 
Imprinted with 
your name 


Billed to you 


Some Dealerships open 
in the South, Southwest 
and Midwest for es- 
tablished Stationers. 





HOLYOKE, 


MASSACHUSETTS 
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THE TWO-IN-ONE BANK PEN 


Changepoint Pens may be had as Fountain Pens or Ball Pens, 
and either may be converted to the other type. Such adapta- 
bility makes Changepoint Pens especially practical for office 
standardization. 

Due to Recent Improvements, Changepoint Ball Pen refills will 
now write to the last drop of ink and give the full measure of 
service. They still hold four times more ink than average of 
other refills. Ink is non-transferable and permanent. Colors 
blue, green, purple and red 


NEW! Giazen 
PORCELAIN BASES 


Just as Functional as 
Bronze or Chrome but 


Much Lower in Price 


Ball Pen Refill (Actual Size) 














Yo ) 


We, 


ys 224 


Yeseeser™™ 


Write for Literature 


TELEPNONE F7IES S44 5 KFORO 


TULSA, OXLAN OMA 





47H District Notes 


R. E. HILBURN, CORRESPONDENT 
P.O. BOX 2835, GREENSBORO, N. C, 








were damaged in North and South C 
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Now that "Haze has come af 


newhat have tried to tind t t 


Bob Bishop (S. P. Richards) and Jack 


due to the fact that Dick built +t ne himself. He 
been spending a lot of time back in the 


because they say the paint and f¢ 
It will be ristened "Miss Lucy" at the la 


and things have settled 
wnat exten Our boys 


na | Wd nthe H &§ 


k Store, Florence, S. C., when the storm struck. The three huge 
Te } ; Ww r 3 WS Cc verina The enrtire TronT 7 The T re wenr 
+ shortly after | left end ain Gamace wa iffered by water, 

rowever ] 3rae tarpaulin wa rhrowr i f atterward so 

Ar. Saleeby Jamage wa ght 
Ss « ¢ &@ a 
Jim Allen, Allens Office Supply, Myrtle Beach, writes that he 
iy windows and had about $200 damage trom water, a 
red by insurance. However, Jim had a beautiful neon sign 
the street on top of a building wa t insured and 

T T x TT T f part inkn wn. 
He already having a new sign designed and says he is going 
plaster it up against the building t time t another Haze 
mes along it will stay put. Undoubtedly there were many losses 
water and windows going out t tar 8 have been able 
earn the tw mentioned here were hurt the ; 

s+ ¢€ &€ & 
W | 1 it. Most of you k by this f that the Southern 
Travelers Club won the field div n trophy at the convention in 
~hicag Now all we gotta d win it two more times and it is 
for keeps. So—get you busy boys and sig p those "hold 
t'' dealers, manufacturers and field div members. We can 
Jo it ¢ f everybody wil! pitch in and d y t Ellis) part. 
* * * * * 


Cooper should get to- 


J it what the other recipe Bob has two boys 
nda now aCk mes aiong with a new da nter, name T Judy Ann. 
Janet, that idy's sister, was three years old the day Judy was 
born. Now that is what | ca cheduling from way back. 

* * * * . 
Sure was good news to learr Leo Gassenheimer, Merchantile 
Paper Company, Montgomery, was back on the job again after 
penair tT of The summer in ana T oT pit 

* * > * : 

Understand Dick Wilkerson, Jacksonville firm of same name 
about ready t aunch his new cabin cruiser. Now a project of 
+ na tod worthy ot note anytime but tt ne | even more 


lust nave 
p retinishing those used 
n a sight To see. 


unching with Lucy wield- 


ing the champ—whoops—gingerale. | just might get down tha 
way during December, Dick and if | d ma now "horning 
me in f » ride. 
* * * > > 
Producer’ Lamar Williams, Fayettville Office Supply, has done 
aga T time, October 8, it was a girl name of Margaret 
Rawlins with all parties concerned doing fine, thank you. Good 
thing Lamar built that new home with plenty of roon ks like 
Ww needa T IT 
* * * * 4 
. r co 
Tommy Olmstead, American Printing Company, Macon, on Sep 


tember 22 reased the populatior t M 


Kathryn Olmstead, six pounds, eight ounce 


acon by one po Biees Mary 


And Joe Colvin— -good ole ( ffice anager for George 
Martin scksonville, will, along about 1970 be havinc boy 


Trouble Dé suse seven and 4 Nait ¢ ing 


f Sandra Janell Colvin 


made her debut in the Colvin ehold ‘last 
* - * * * 
= sd cases of ‘'Buickit Jack Miller, S. P. Richards 
yave the station wagon to Dorothy (deliveries bad, Jack?) and 
t himself a new job. ‘eens Whaley, Taylor Printing Company 
TX 
* * * * J 
Homer Nix, the ex-road boy gone store manager with H. & W. B. 
rew Company, Jacksonville, etting a very fast pace with @ 
npletely new layout and redecorating jot 
* * 7 o- 
At Jays ago, October 28 to be exact, was the formal open- 
y dat Sanford-Hall Company's new furniture sales oom af 
50 Rive Je Ave., Jacksonville. Guess we w be aettina glowing 


* * * * * 


reported that Bob Peacock 


OA — 12/54 

















OA 


HERE'S HOW YOU'LL MAKE 
MORE MONEY = 1999 


WITH 




















nn. 
was 


Your own territory guaran- 
teeing you maximum income. 





Scheduled to appear in the 
nation’s leading business 
publications. 


A great new dictation system—perfect in design, 
with flawless performance, plus unequalled ease of 
operation ... America’s new standard of dictation 
excellence—backed by a powerful merchandising 
plan—your ticket to bigger profits in 1955! 





Beautiful four pan. business 
reply cards and lead produc- 


WITH THESE OUTSTANDING FEATURES ing sales letters. 


+ | @ Perfect Voice Reproduction @ Modern Styling 
© No Primitive Stylus to Scratch or Scramble Dictation 


are? 








Mary | @ Error Free @ Belt Re-usable Thousands of Times ' 


Watch for announcement of our new, low cost Micro- Colorful, descriptive folders, 





phone Network Dictation System. Feeds light dictation 


olvin of multiple dictators to a single combination dictating- catalog sheets, mailers, etc. 
transcribing Magnetic Belt unit. 





It’s A | OY =¥:1 (=) ae Dream ! Yes, I want to get the benefits of the exclusive 


Minimum of Service « Competitively Priced franchise Peirce Dealer Plan. Rush complete 
NB Attractive Discounts * Exclusive Franchise information, merchandising kit. 


PEIRCE ee eee 


DICTATION SYSTEMS Address — 
5900 Northwest Highway ° Chicago 31, Illinois  — 








Zone State__ 
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PROOF: The dry, high-slip finish of 
Du Pont Fabrilite sheds dirt and 
grime, stays cleaner longer! 


usT see the difference between the 

two halves of this plastic-covered 
cushion! During this test, the cushion 
was used continuously for over two 
months without washing— yet see how the 
half on the left, covered with “‘Fabrilite,”’ 
has shed dust and dirt, looks clean and 
new. That’s because of the dry high-slip 
finish specially engineered by Du Pont. 
**Fabrilite’’ elastic-supported viny] plas- 
ticupholstery just doesn’t collect asmuch 
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dirt and grime! There is also more sitting 
comfort to “Fabrilite’’ because of the 
pleasant ‘‘feel’’ of this high-slip finish. 

Elastic-supported ‘‘Fabrilite’”’ is avail- 
able in many high-style patterns and a 
wide range of colors. “‘Fabrilite’’ uphol- 
stery keeps its pliability for years— 
resists cracking and splitting. So specify 
Du Pont “Fabrilite’’ when you buy up- 
holstered furniture .. . offer your cus- 
tomers all these advantages. 


DU PONT 


F c it t 
ELA Ss ft G&G 
supported viny! plastic upholstery 


BETTER THINGS FOR BETTER LIVING 
«+ THROUGH CHEMISTRY 
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mpa 
A 1€4 ana e back Ww 
Ké c - nt e Ww 
* * > . 
Jim Honecamp Hucke ea man." had some "rear end 
=| t + pita r a repair 
ba + pect 4 ¢ e 
- 
> * > > > 
Mrs. Holloman fice Supply Store, Ahoskie, N. C fered 
a t rT ted a couple , 4 
> > > > 
Bob Powell f Powe ice Equipment, Rocky M 
N C t } rinrf car ir } ana ame + with bot 
a ple ntr ack time ana a 
DE T Bob wa abie ft walk 4 ew 
te d be back circulation by 
> * * > > 
Don Smith S Pe nm w d F a pack 
a The t wit art attack n june le} 
> > * > * 
E. S. Jenkins tallings-Jenkir Company, Tampa, i now the 
roud Ora | @ randson named E, S. Jenkins WV. Boy 


* * * * * 


t Horace B. Means, head salesn 


r w 
M Npa Tar 3 died in J ly. 
> * > > > 
Charles G Harrison, F r-Har ¢ mpan Green bor 
N - jiea } stter many montt + declining healt 
* * * > * 
Louis Maxwell Hesterly, owner of Quality Press Office Supply 
Hende: N Jied suddenly on Friday, October | 
> > * > * 
Furr Ture Miam had a break 
r Mr t int argument with another 
car wit! k Station wagon and wa rced into a ‘det 
n IOW 
> * * * * 
Iging ewspaper spread jiven the torma per | 
Company's new store on October 6-7 
sla affair. The new ne stop headquarter 
) “ at 1021 E C nial Drive ne b| ck 
west hway 17-92 and 50. 
* * * > > 
ar ys in Greenville, S. C., are at it again + 
hear They Jelina the a ervice station building next 
d snd basement equipment display roor 
The ra k now forming on the right. 
* * * * * 
detai n tt ne due to the fact 
t Nawth of the deah ole Fourth but the 
the vicinity of Martinsville, Va., and 
t modern, ahead-of-the-minute ffice 
} Martinsville Office Supply Company and 
brand new kt Jing a block ove 
ave the ve t in shelving, counters 
erritic ba ent turniture display r 
epair fr rm , nne ted by one ot the 
e ever seen, For anybody conten 
t Martin Office Supply an 
, 
N mt | 
> > > > * 
Mar Paul (son) Jenkins, Jackson (Inky Sanford) 
Lydiard re pe he do it) Maura and (three cheers for her 
Ame Hucke we neip fri mont Don't know what 
Richards boys, Jack and Johnny, < r ole Tommy 
cccstes! Tompkins. Will look for ther month, 
* * * > * 
MERRY CHRISTMAS everybody 
AR atime Teil 
> * > > * 
"Good Chompin ‘Ternite’ ™ 
Fayetteville, N. C., Lamar Williams 
k best bart places I've seen in 
A had barbecue it noted for charcoa 
ak The atmosphere fine and if you want 


Lodge the 


them a Tr ~ 


an nave T Barbecue 
T G ve 
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FLO-MASTER | 


the Miracle Pen with the FELT Tip 
Get your share of FLO-MASTER Sales this Christmas 


Everybody wants to give — or receive — a gift that is 


DIFFERENT. That’s why, at Christmas time, every- 
body’s a customer for Flo-master..So take advantage 
of Flo-master’s Christmas consumer campaign. 


PARENTS’ MAGAZINE 
December issue (4,875,000 readers) 
will feature Flo-master as the ideal 
Christmas gift. This in addition to 
dozens of other magazines—regularly 
carrying Flo-master advertisements 


WINDOW STREAMER 


This attractive streamer will make 
“buyers out of eyers”. It’s FREE. 


DISPLAY CARD 


The Flo-master advertisement 
mounted on the famous “As seen in 
Parents’ ” Card —a sales builder in 
your window or on your counter. 


It’s FREE. 
CHRISTMAS WRAP 


A beautiful eye-catching wrap you 
can attach to your present stock of 
Flo-master sets. Easily removed 
after Christmas. They’re FREE. 


To get this FREE point-of-sale material 
send this coupon — TODAY! 


c--—-—----e eS Se eee 


| CUSHMAN & DENISON MFG. CO. 

| Dept. H-33 153 West 23rd St. New York 11, N.Y. 
1 Count me in on your Christmas Campaign. Send me the following: 
| C Flo- master Christmas Box Wraps, FREE 

| “As seen in Parents’” Display Cards, FREE 

| : Window Streamers, FREE 
| 

| 

| 

| 

| 


Send me additional Fio-masters as per attached order 


Individual’s Name 





Store Name —__ ———SEe 
Street and No. — 
City & State - 


—_— oo 


Lec asec is canines enti a 
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EQUALS 
FILE-A-DEX 


FILING SUPPLIES HELP YOU MEET YOUR CUSTOMERS REQUIRE- 
MENTS FOR HIGH QUALITY AT MODERATE COST. 


rant 
) 
we 





INDEX CARDS ALL SIZES AND RULINGS 

SINGLE TOP FOLDERS—MANILA—KRAFT—COLORS 
DOUBLE TOP FOLDERS—MANILA—KRAFT—COLORS 
PRESSBOARD FOLDERS—METAL TABBED 

VERTICAL FILE GUIDES—MANILA PRESSBOARD 
INDEX FILE GUIDES BRISTOL 

CAMBRIC LOOSE LEAF REINFORCEMENTS 


Sold ONLY thru dealers everywhere 








Crownola Loose Leaf Products, Inc. 
114-116 Bleecker Street -:- New York 12, N. Y. 
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=> StH District Notes 


C. O. SCHLAVER, CORRESPONDENT 
OFFICE APPLIANCES, 600 W. JACKSON BLVD., CHICAGO, ILL, 





T tmas party of tl reat Lake rvelers Club 
4' agenda T The Janizat r rT W de neid 

irsday, December 16, at noon at the M ; 

Chairma Gordon Kickels, 1d Manufacturing Company 


nd sirmar Wes Wilson, San P. Ward Manufacturing 
company. Assisting are William wena Seye Tor Cc. O. 
Schlaver, FF APPLIANCES; Bob Kane, manufacture: epre 

t Jerry ty hoe sg ' ° mpar 
Ray J. Eichenlaub, Se Stee 


, } xe 

. ea 

Cc The G a 
be 2 | ker P 5 - 
Birthday Ba nt to be held on 

Saturday 1 Fe Clarence W. 

Clemen, G Aigne Sompany, w be 

chairman of the event and Homer Smith, 

TT r ‘ nairmar 


reat Lak veler Y new 


masters, { xample, a Gordon Kickels 
Company Robert Cleary, w a anutac 
rers’ repre ; ind Wes Wilson, now 





ore »d a 2 ta M 
2 MW 1 Compar a > 
Good 
* 
T Don C, Sharpe k A sct 
npany, ?f er JO presicent rne Tt vitfé and p 
Eldora. Funeral! rite attended by many of the member 
held tober 15, with buria H 4 emetery, M 
3 Tn the IV 1 and Mar 
} Te Kerr and c J¢ “ 
4 
* 
Die Milwaukee ... Ben Terkel, 78, of H. Niedecken Company 
Milwaukee, diea recently. He had bee ; sted with the M 
waukee stationery tirm tor 60 years and was s¢ etary ang purchasing 
* * 
M/¢ M, f 
Club are Jack E Bisth, Pe 3p rpora : Bob Roth, 
Stee Corporat Alan Golden, M i a m 
pany ‘Jim ‘Gordon Royal Metal M facturing pany and Roy 
Green, sir Compar 


Ch ¥ 


A+ 
O 


Art Finger of S. J. Olsen C 


, May 
955 qu dar 
tor § ning and B 
Milw K nized 
{ + mee t 
qd Art 
3 pron >] 
Miiwa ikee T 
baseball tea 


* * * 7 * 





are Erwin W. Doepke, S npany, | 
Bolingbroke, A. W. Bolingbrok npany president, and 


Ernst H. Franke, Forrer Equir rer 
Pa A recent enter F a at Mad 
€ fi p saw M rr going 
M ; MAC . ssions #8 
a njoyed and ther 
t in con the 8 
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Once again, as for seventy-three years past, 
we wish you a most joyous Christmas Season 
and a happy, prosperous New Year. 


MITTAG & VOLGER, INC. 


Park Ridge, New Jersey 
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Spas F 
Greetings ...... 


May the joys of this beautiful season 

stay long with all of you, 

our customers old and new ... . and may the 
coming New Year be one of happiness 

and prosperity for you, your families 


and your friends! 


FROM ALL THE FOLKS AT 


Copy tle 


WOLBER DUPLICATOR & SUPPLY CO. 
1203 Cortland Street, Chicago 14, Illinois 
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7TH District Notes 


ARNOLD E. BERGLUND, CORRESPONDENT 
4415 CHOWDEN AVE., S., MINNEAPOLIS, MINN. 





N traveler C c 
at ’ erce Club, 328 
A jeale and a ca 
'? wy Th J 2a 
2 
> + * o 7 
f the Travelers’ Christmas Party 
. fina Country Club Saturday, December 4 


P.M. and dancing until | A.M. 
ners are invited for this ladies night affair. 


* * * * * 


Martin Foreshew P 5 veteran stat 
>] TU We Ter the deepest ympatt 
1a nt A 
* 7 . * > 
Gordon Fisher j-Hall-Marvin Sate Company, tangled wit 
; t - + a) and 3me t second best. He 
Hospita at Rapid C Ty. We sincere 
tT a } 3 8 new 
7 . 7 ” © 
| } peedy recovery are ottered the wife 
Bud Caruso, N tates Envelope Company, wh at Nort} 
* * * . a 
Arnold Berglund, eph Dixon Crucik 
n St. Andrew H r tal and it's not 


9 was ¢ 
eeting wa | 
a Trea C 
B Farn +] 





ns why 
NSOEA T 
Ed Erickson, owner Hik 
rvic } M nr ex 
ee ae ee Clarence Benson 


and asked for further suggestions. Some 
tage but n t plans are well alona 


Ned Safford j r Superior, W »-chairman 
T ang made me suggestions as did 
Earl Collins 4 and star salesman for Rock 
P 
Harry Berquist m-Pease Company, as first vice-president 


er t the Traveler mmittees: 
Harry Berquist, Larry Goodhand. 
Regist Stanley Greibel, Berk Ertl. 
Banquet—Al Collatz, Ronald Sandberg. 
F Bud Caruso, Jim Hyink, 
Bill Carroll, Chet Sheets. 
Bruce Blackbourn, Harry Hitchcock. 


Me Sowell and a ex-pre the Northwest 


Mem| ’ A—Bob Vater, lowa; Ed Stivers, Wisconsin: 
Earl Collins, | kota; Paul Ulwelling, South Dakota: Ed Wil- 


iamson 


nittees—Golf, Jack Haglund; tour, Larry 
Johnson: { Jim Roche; Friday dinner, Merrill Hasty. 
** * * & 
Arnold Berglund th Mrs. Berglund, won the state of Wiscor 
. | 1 r » Septen be N Dixon pen 2| 


and Forks, N as a new store near 


Frank Dandrea time buyer at Sct 3t Company St. Pa 


OUR LATCH STRING IS ALWAYS OUT 
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CARTRIDGE 
— al 
FILLED! 





FASTEST! CLEANEST! BEST 
FELT-TIP MARKER MADE 


Feather-Mark 


—— 
Colorful Display 
Carton Sells 
Shoppers 

on Sight! 












FILLS 
IN 10 SECONDS 


"Your Hands 
Never Touch Ink” 
















cid 


Saves Time! Labor! 
Money! Does everything better! 
No ink is ever spilled—or lost through evapora- 
tion. Hands are never soiled—time is never lost 
cleaning up. The sealed ink cartridge opens 
automatically after it is in the pen. Writes on 
every surface—dries as it writes. The all-purpose 
tip draws fine, medium and wide lines. 


2 sizes. Large AUTOMATIC set retails profitably 
at $4.50. Pocket size Artrut set, $3.25. Ink 
cartridges in 5 colors sold in boxes of 12. 


Order FEATHER-Mark today from your whole- 
saler—or write for descriptive folder. 


BINNEY & SMITH INC. 
Makers of CRAYOLA® CRAYON, STAONAL® MARKING CRAYONS, etc. 
380 Madison Avenue, New York 17, N. Y. 
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81H District Notes 


IZZY VODA, CORRESPONDENT 
2001 S. HANLEY RD., ST. LOUIS 17, MO, 















HONORING UR WN 
EONARD B. WILCOX, PRESIC 
NATIONAL STATIONERY & FFICE EQUIPMENT 


ASSOCIAT 
EVERYONE CORDIALLY INVITE BRING THE LADIES 
STATIONERS - THEIR EMPLOYEE! MIDWEST TRAVELERS 
INFORMAL 

0:UU 7:30 P.M.— H r er 

1:30- 8:30 P.M.—Dinn« $4.50 per ps 

8:30- 8:45 P.M.—Presentatior f Gue 

8:45- 9:00 P.M.—Drawir f Prize 


7:00-12:00 P.M.—Dar 


XMAS 


EVERYONE BRING A TOY FOR ME CHIL 











W. n the 8th Region wish to pay 


e to Paul Burbank, Ger 
al Mana Walter Miller, President, and other officers, and the 
Exec itive C mmittee + the NSOE A 4+ , t wr jone r 1954 
We wish to thank them for helping . ‘ n 
T co F 

! a 8 na huge a a na 

nt y nela in Ct ank ff Cc 
a n Wa ton, D. C we Tak Y a 
a dor a " b. Thank Pa , r leade hic r ir in 
dustry ; a areat inspirat ntoa N‘ FA membe T the execu- 
committee past and present Ww TNank T if pas? 

dents from the 8th Regi 


William J. Kennedy 
Ww. Kenneay Staty C 


Robert D. Patterson 


Fred D 


owns 
Charlie Mitchell Rand 
Crane & C mpany T 3 
Topeka, Kar 


Robert Latsch 
Latsct Br 
Lincoln. Nek 

ew president: 

Leonard Wilcox 

R bert Printin 1 & 


riut Kar 


Dest w é Leonard, ang ca iny time wv t the stn 
Reaion now ¢ nh torwara ft 1955 7 ’ reat , n NS 


Dn next April |, Schooley's Printing & 
tationery Company Kansas C ty wy 
ebrate with Joseph D. Landes, vice-pré 


dent and secretary, his 5Oth 
a . . - 
l 






rie } tr 5 ait 
na intear + 





- 
| a 


Joe D. Landes 
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the greatest safe 
promotion idea ever hatched! 


LISTEN ... Jt has a French accent 
LOOK ..... It’s crackling with American ingenuity 


WATCH .... It’s going to break, next February, with a 
smashing color spread in LIFE Magazine 


Never before anything like it in the safe industry. Never before anything 
quite like it in the entire office equipment field. Mosler dealers have 


been alerted. They’re getting ready to tie in big—cash in big. 


& Mosler Safe “, 


Worla’s largest builders of safes and bank vaults 


OA — 12/54 151 








152 


No streaks 


—with FLAGSHIP 





Streaks (roller marks) have been voted the most baffling problem in getting 
out perfect carbon copies — especially with the high feed-roll tensions of 
modern typewriters. 


Now, wiih Flagship’s newest metallic-back carbon paper development you 
have the easily proved, quickly demonstrated answer to that problem. 


Roller marks are out! Clean, perfect copies of brilliant color strength and fine 
erasability are in — for good — with Flagship. 


And Flagship can be counted on to lead the race for « genuinely better 
carbon paper that will give more satisfaction to more customers. If you are 
not getting results with ‘‘the line you have always bought"’ Flagship may be 
your answer. 


metallic back makes it easier to handle, wear longer and give sharp, 
permanent copies. Meets the needs of more people with fewer 
weights and writing strengths. 


‘~ FLAGSH i ma is curl-proof, with smudgeless erasures. The 





Let us tell you more about Flagship. Make it a point to call or write us today. 


AL LEE BD carson ano risson MANUFACTURING CORPORATION 


General Offices and Factory: 165 Duane Street, New York 13, N. Y. 
Western Office and Warehouse: 3404 So. Main, Los Angeles 7, Calif. 
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Froehle west 
8TH REGION DEALERS—+ a Airmar 

M ' re C Moore, ladie 

Frosty Beal, program: $ 

A srvanqethente: Cale 
MIDWEST TRAVELERS yeneral Chairman, Bill Cromwe 
PUBLICITY COMMITTEE—Chairma zy Voda: Co-Chairmar 
HOUSE OF FRIENDSHIP—Chairman, Al Perry; Co-Chairmar 
LADIES' COMMITTEE sirmar n O'Brien; Co-Chair 
REGISTRATION COMMITTEE—Cha sn, Newman Donnell; C 
ENTERTAINMENT COMMITTEE—Chairman, Maxwell Ander 
RECEPTION COMMITIEE—Chairman, Max Keating; Co-Chair 


MEMO FROM THE GOVERNOR'S DESK" 


>Tart 


ara W 


De 

3 at 

M 
Ray Baldwin 

Clint J. Cooper of the Esterbrook Pen Company, we have 
t pe j Moore-Hardin Office Supply 
{ Kar wner Ike Hardin ana 
Charles Moore me all Traveler Good luck, Ike and 





lke Hardin and Charles Moore in New Store. 
* * * * *& 
Bill Glen r 3 Supply ¢ npany tactory manager 
take ‘ i 
3 ) al Methods C 
B nns assistant 3 
B w t c 


Clayton M 
f hart Bro 16 N 
1 f 6 N. Central A 
Ralph Bresiden M. Signo. Jealers in Cla 
r 35 N M vad Peacsesalt Stes 


tationery Company pilin, Mo., under the 
Jack Manning and Gene Hays, 
plin. Ernest Brickey and John Martin 


sponsoring the 


Company heave recently ret 


Dick Steding, Wallace Penc c mpany 
Thomas Steding, and aunt, Miss I. E. 
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THE CROWN LINE 


For that Extra Quality Economy Efficiency 


Faster Delivery insist on the best line 


THE CROWN LINE 


* 


a 


R.A. STEWART AND CO.,INC. 


80 Duane Street + New York 7, New York 


' 
| 
! 
! 
| 
! 
| 
l 
{ 
{ 
{ 
{ 
Sa eee 
| 
’ 
i 
{ 
i 
{ 
l 
| 
{ 
i 
l 
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Just One of Many 


Indiana Chai 








MONEY MAKERS! 


You'll find ALL Indiana Chairs make more money 
for you bring in volume sales with extra 
profits. It’s their fine, durable wood construction 
that catches the customer’s eye—makes him buy. 
It’s the service and satisfaction they give that 


brings him back for more. Start getting your 


share today—write for details. 


_tndiana Chair Co. we 





SmeoareR, INDIANA 


YVOOD OFFICE FURNITURE INSTITUTE 








Steding. 


Jay and Jane Perrott, Water 


wa 


Mrs. Jesse Lee Williams, wife 


Jim Nacy; 
Tanner; Br 


Weber. 


f Vic Agee, Pat Schwaller 


Dan MacBouget and Art Pfister have been sailing the skies 


pa ng away ne week apart was ratner idden, 


ryt 

Of Supply Compa Waterloo 
; 

sie eet ie 46S 
St. Louis to attend k era 


Vaughn T. Williams, Schooley 


ry D mpeny Kansa Ty M na naa @ very 
epresentative of B t College, Beloit, W 


Srandma Dorothy Alien, Roberts Printing & Stationery 
; Kans. Everytt mes + her wt waits. 


= a Supplies In att< ’ City M 
4 Margot MeGeovern, now 


All Travelers are ir V tore 


naer the 


tore brings a tota! of tour deale t offe arson 
eing General Office Supy Cc Joe Nacy and 
Midland Stationery & Supply Lloyd Hauser and Al 


Weber Stationery C Bob Brown and Tony 


> thwest in the Blue Bird. Art t t ate t 
Sood luck, Betty. 


Floyd Marshall, Jr., son of Mr. & Mrs. Floyd Marshall f the 























Marsha ipply Company, | a, Okla w traveling 
Oklahoma Nebraska, North and South Dakota, Minnesota 
d Ka City, Mo. for Acco Products, Ir 
* * * & ¢ 
Mr. & Mrs. Robert Comfort of Comfort Printing & Stationery 
Compan St. Lou are the proud grandparent t @ grandson 
t 
born recen Their son, Don, was fortunate to be home from the 
Navy appy arrival. 
* * * * & 
STAY ALIVE FOR ‘55 IN WICHITA 
9OrH District Notes 
ART CARROW, CORRESPONDENT 
4423 N. ROSENEATH DR., HOUSTON 21, TEX. 
nt a progress report on October 28, when | wa 
ased wv hundreds of letters, get well cards and telegrams 
elped much to boost my morale when | needed it most 
t + Tying ana healing comfort Tf pe aware t Tne genuine 
dr people. It is most unusual, but a long and critcia 
a er lining. Also, there much time for reflections, 
+ + Y meditation. 
By this appears, | should be able t t t tor a 
hort p time as my tinal cnecks indicate t the origina 
attack has been rrected and only the necessary 
will & back the strength needed to get back on the job. 
thank for your many en raging words and thoughts. 
* * . * 
Now news and | an rry that | cannot give credit 
y have not received ne nale men n tw montns. 
membership is not interested in getting news from 
} var magadZine 
* > > * * 
Pat McCluney has taken over the buying desk at the Carg 
mpar n Houston, with Melvin Catlin, the former buyer, going 
le alesman 
* * * * * 
L. E. Askew has re-entered the office ipply busine atter 4 
Q yDS¢é é trom ur na try HH pened 3 new tore at 
ON. Ak as, under name of Askew Office Supply Company 
* * * * * 
Tt ers Office Supp y ¢ 3f LUD. k, Tex moved 
N to a new locatior nave not received the new 
idress a The firm is under the management f Oliver and 
Hughes Thomas . 
* * * * > 
Pete M Oscar Springer, Stationer Valveston, and his 
“Mane Hallie, were able to plan their vacation 
y 1 take in the Tirst tw Jame t tne d serie n New 
K T T Tw week tha 
» > . * . 
de 1 that Philo Leonard, past president of the Texas 


gned from The Globe Wernicke C and now @ 


epresentative n Vatitornia 
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SMEAD’S 





FILING ENVELOPE 


The only filing envelope that 


wF 


54 








NO. 


PRINTEC 

















SINCE 1906 


Locking clips are made of thin, specially 
tempered, spring brass — nickel plated and 
shaped to give the greatest holding power. 
Will not rust or corrode in humid climates 
—no tapes to snarl — no elastic to deterio- 
ate — no cords to tie. The clip slips in — 
out of the way — and locks the envelope 
until purposely released. 


11-06-30 


N 





Available in manilla, red, blue, green, gol- 
denrod and red rope colors. The filled and 
locked envelope presents a perfectly smooth 
surface front and back. There is nothing to 
catch on other envelopes in the files. It 
saves space — snugs to its contents at all 
times. 


expands from one paper to 2 
>> inches of paper in thickness and 
is glove fitting at all times. 


THIS ITEM 
WAS THE 
START OF 
THE SMEAD 
QUALITY LINE 








WRITE FOR 
SAMPLES 





NO STRINGS TO SNARL AND BREAK. 
NO RUBBERS TO DRY AND ROT. 
NO TAPES TO TIE AND WEAR. 


NO ANNOYANCE — GLOVE FITTING 


AT ALL TIMES. 


THE Sinead Manuracturine CO., NC.- HASTINGS, MINNESOTA 














.46—14 


Smead’s new Household File answers a 
specific need in both the city and farm 
home. 


It is compact and takes little space on a 
shelf or in a drawer. The printed parti- 
tions make it easy to divide correspond- 
ence, canceled checks, receipts, and dis- 
bursements. 


lt has a special partition for filing depre- 
ciation schedules on machinery, build- 
ings, etc. 

The best time for Mrs. Housewife to file 
a receipted bill is at the very moment 
when if is presented and paid. Mr. 
Householder can properly allocate and 
file his canceled checks at the end of 
each month—when the transaction is 
still fresh in his mind. 





Remember—Figures mean 
nothing until proven by an 
invoice, statement or corre- 
spondence. 


Peeple making out their own 
income tax or those who em- 
ploy an income tax auditor, 
find the job is done much easier, and 
hours of wonder and worry are elimi- 
nated — by using a Smead Household 
File. 


PRI Cc E £ACH DOZEN 


No. FH—117A $2.75 $30.00 


lt has been “HOME TESTED”’ 


“EVERY FAMILY A PROSPECT” 


THE Sot! MANUFACTURING CO., INC., HASTINGS, MINN. 
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anew concept of 
cash register design 


If there is one cash register which fully meets the performance and 
budget needs of all small and medium size retailers—surely it is 

the magnificent new Regna DeLuxe! A cash register .. . an adding 
machine... a bookkeeping machine— it is ideally suited for the 
multiple functions of cash protection, cash-credit control and general 
figurework. Sturdy, precision-built, soft-spoken . . . virtually 
maintenance-free! And note the Regna’s trim, rounded styling: 

so elegant, compact, unobtrusive. Yet for all this versatility and beauty, 
the Regna is low-priced, within easy reach of the smallest storekeeper! 
New manual or electric models with through-colored Carbamide 

cases in green, ivory arid maroon. 





Regna can print double cash receipts Visible item indication shows clerk New square- shaped ‘sculptured” keys 
(one for store, one for customer). and customer individual items, total. are far easier and faster to operate. 


A complete stock of Regna parts is located in 
service centers throughout the U. S. 





Regna Cash Registers, Inc. 
5 Fifth Avenue, New York 10, N. Y. 


Gentlemen: 


Please send details and prices on the Regna Deluxe Cash Register 
plus information about becoming a Regna dealer. 
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...it’s so easy to store your standard 
index cards ...so easy to remove 





trays to office locations... so easy 
to stack at work centers... and 
at a new low cost 


It’s all so easy, when you install the new Peerless Card Files — with the easiest- 
to-remove, easiest-to-replace trays with which you ever worked. 


In addition to all of the famous, job-proven Peerless construction features, 

you'll welcome these advantages. Tray walls are higher than card height . . . prevents marring 
cards... makes stacking easier. Full finger slots, in the 

base of tray and drawer permit quick reference to any card section by pushing-up-from-below. 


Positive follower-block locking means no “give”. . . just the right 
compression prevents card warping and spilling. New thumb grip eliminates 
“thumbing” damage to cards. 


Your Peerless Dealer would like to explain why the V-shape of the tray 





separator guide improves tray transferability — and when it comes to longer, 


PEERLESS 


STEEL EQUIPMENT CO. 


6600 Hasbrook Ave., Philadelphia 11, Pa. 
New York « Chicago « Dallas « Los Angeles 


ail a metal desk, file or table for every office need 


RAR RE PRAT 
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far better service in office equipment, 
he’s a good man to know. 
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10OrH District Notes 


EDWARD L. ROBINSON, CORRESPONDENT 
4272 KING ST., DENVER, COLO, 





nt weeks were Franklin Rising, 


Rank Box V. W. Lee, Harrison Steel Cabinet Corn 
J. L. Abbott Abbott Company; Bob Davis, Invincible 
F t Clint Smith, George B. Graff Company 
Don Larson, A A nstruction Company, enjoying the vely 
A. J. Barber, vice-president Ot Chair Company, and 
Lee M. Lowe Morse Company 
kf: s+ & @ 
ann n tT 4 ve aea er ip ana 
R nall be calling on you as a mar 
these line Ace Staplers (J. L 
. ka Specialty Print Company, Harr 
nd Staset rubber cement (Monet Cor 
you before the end of the year 
. €¢ e @ 
pment Compem Ei Peco. Tex.. he 
k Stor Las Crue N. M 
6 2 2. © @ 
Harold Richardson Richardson Grand Junction, C ar 
é t k 4 He say egretted to have t 
+} year 
es 6 aa 
anr Ince pening t a new tore 
WV ! Jaden. Uta Cor yratulation are ex 
Bob Bauter 1 Harvey Howarth. 
eee 6 «4 
George Clyde Powell of Midwest Office Supply, Salt Lake 
City Ta way fT La Vega r a Dig busine 
dea Ernie Gabrielson was on vacation wi alled but Andy 
Elzinga va | TT navina beer away trom the firm { 
$e 6 2 @ 
Stan Peck , Equipment Company swears that he and 
Mr Peck v ional conventior However, | did not 
> oe a ae 
Elmer Kelly K mpany, has just returned from a trip out 
through + territ ng on accounts. Art Casper has left 
working for one of the school district 
= & a é 
Adrian Pembroke t at sun-up with the rest ot the deer 
a 4 The building and remodeling at Pem 
3 ffering larger quarters for the engin 
e@ space and a display room 


Keith Dawes 
Sandy Runnings of Runnings, Twin Fa are just moving int 


U € nave been made Dy sta 
Kendrick and Bellamy have taken on 
and Mutual Office 

2a a @ 
Fort Collins has expanded. Dick say 


* *+ * * &* 
Racky WM Travelers planned to put on their annua 


AJ 


November 26, at the Aviation Club in 


laines Directory Names Representatives 
Haines & Company, publishers of the Criss+Cross Sta- 
mery Directory, has announced the appointment of sev 
ral representatives 
loe Davis, now representing several stationery lines in the 
Denver West” territory, will service subscribers and dealers 
Nn that area 
Covering the 5th District will be M. G. “Pat” Patterson, 
erating out of Cleveland, Ohio. 
James B. Wilson has been appointed to the southern states 
North Carolina to Mississippi. 
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the world’s most wanted office chair 


EXECUTIVE POSTURE CHAIR 


Proudest office possession of top management 
throughout American business...the 
MILWAUKEE Executive Posture Chair... 

a triumph in custom-quality, healthful 
posture seating, unsurpassed for luxury and 
distinction ...a gilt-edge investment 

in lifetime, fatigue-proof, individualized 
comfort and well-being. 


For a full description of the 
Executive Posture Chair and for 
hundreds of other distinguished 

wood chairs, see the complete 
MILWAUKEE Cotalog 








THE MILWAUKEE CHAIR COMPANY, Milwaukee, Wisconsin 
159 








NEW FREE 





G 


160 


7.0 .4 Hoke 


of 


© FAST-SELLING 
e PROFITABLE 


PRODUCTS BY 





e OFFICES 

e HOTELS 

e MOTELS 

e RESTAURANTS 

e BEAUTY PARLORS 
e THEATRES 





e SHOWROOMS 
e INSTITUTIONS, ETC. 


Complete line of 


COAT TREES 


WARDROBE RACKS 


WALL RACKS 





iI UMBRELLA STANDS 
| . 


COAT HANGERS 
















SAND URNS 
#300 Coat Tree “ #119 Umbrella Stand 
List Price 10.50 ea. SMOKERS List Price 11.00 
6 or more 


=” > 























Wall Rack 


WRITE TODAY for new free catalog 


of complete line. Has [/ 
large illustrations to 


show all details, speci- 
: ‘. #14 Sand Urn 
fications, and prices. List Price 10.00 


LARO MACHINE PRODUCTS CO., INC. 
LINDENHURST, L. |., N. Y. 















14th DISTRICT NOTES 


Jack Ellis, Correspondent 
Box 722, Manhattan Beach, Calif. 





Look ke we peddlers and dealers are ready + the trash can, 
as Herb “Itchy” Morgan would put it. Yours truly wa nder the 
weather tl month. Peter “That's My Boy" Masterson just 
recovering trom a long siege of the flu, and as | wrote my column 
ast montt r buddy {must be a buyer) Walter McNevin was 
being wheeled into an operating 1 Y am happy to report that 
Mac atter a very serious operatior nce again his old self, 
As Mac was being taken home from the hospita r good friend 
Harry "Ulcers" Ford was being rushed to the Hollywood hospital 

r an ulcer operation. (Gad, | can't call him ‘Ulcer anymore.] 
Harry is doing swell. 

*“* eo 

Understand our good friend George "Silent" Morgan nduct- 
ng scl for dealers of filing supplies. George, let's not over do 
Tt, we a may nave fT q TO work na Ct ne nt that bad yet. 

* . * * . 

Willis I'll Grab the Check" Palmer was seen checking stock and 

rking on a huge order at Stationers Corporat | asked him 

and his reply wa Hard work never killed anyone.” 
* * ¢ = 

Wilson Turner, Jr., has taken over the presidency of the Golden 
States Traveler Wilson is a g 1 man and we jualitied tor the 

b, having served as president of the Northwest Travelers. We 

ever y w re] y W 
* > * . 

Art Weaver, retired department manager of K. Gill's, paid 

me a surprise visit this past week Art liked Manhattan Beach so 


much he has decided to get an apartment and stay a while. He 


ays if y want to know what they are atching otf the Manhattan 
Beach pier, just ask him. 
* * * . 
Have f wed the column of 300d friend, Gene Mitchell, 
for so many years, | believe it has always been the first thing I 
turned to in OFFICE APPLIANCES sm glad to see Gene keep on 
with his new column so | can keep up with him and the old gang 
the Middle West. | call Gene a salesmar alesman, like we 
used t all an old salt in the Marine Corps a Marine's Marine, 
May k r t p tor many r > 


* * * * 


We have been having wondert weather these past few weeks— 


near 80 dearees, with lots of good sunshine. But we peddlers are 

a little depressed as this good wea means we will have ouf 

branch managers, general manage vice-presidents and even 

president t here, with the ex e that they t wanted to see 
that the tuation is well in hand 

We break r necks showing the round the dealers, putting 

t act. Why don't they admit they just want to get away 

trom 2a the y weather mr yw qd, ana tT piain relax 

It would put at ease and we t J enjoy ur wondertu 

country we live in. Comes November, there hardly a peddler 

that isn't showing some “wheel'’ from the factory around. God 
tI we couldn't do with 

REMEMBER THE GOLDEN RULE. 
. 6 


“DOWN WHERE THE HAND GRIP IS A BONECRUSHER" 





Mosler Honors Ace Safe Salesmen 


Formation of a Century club designed to pay tribute to 
the safe salesmen with the best records was announced re- 
cently by the Mosler Safe Company. 

At a dinner in New York honoring the firm’s top sales 
men, Edwin H. Mosler Jr., president, presented the clubs 
charter members with a citation, “in recognition of theif 
outstanding sales achievements and professional salesmait 
ship.” 

Members of the club are Joseph F. Brush, Francis gf: 
Maguire, Robert Brown, all of New York; Arthur F. At 
derson, manager of the New England record and casi 
protection division, Boston; Louis Hubshman, Pittsburgh 
manager; C. L. Roberts, Midwestern manager of the safe 
and money chest division and Harold Whitlock, Chicago. 


OA — 12/54 














— 

nt 

it. 

go 

aid 

He 

al 

ell, 

ng 

we 

| 

“. Unbeatable price tags are clinching volume orders for Futuronic dealers. 
Are you interested ? 
If you're tired of coming out second best in competitive bidding... 
and if you want to do something about it, NOW is the time. Write 
now for selected territory availabilities and literature showing the 
complete, modular Futuronic line (desks, matching chairs, bookcases, 
etc.) See how Futuronic offers you a combination of selling advan- 
tages never before available in wood OR steel — all at low competi- 
tive prices geared for VOLUME sales. See the first desk top that ink, 
carbon paper, lipstick and coffee won't touch. See a combination of 

a 10 clear-cut selling advantages that no other general office furniture 
can match. Write today — and see! 
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MORVAL Cmwee Fr OR Ae § O N 
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\s Backed by 68 years of quality office furnit 
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TO MANUFACTURERS OF 
OFFICE FURNITURE and EQUIPMENT... 





YOU’LL BE MONEY AHEAD TO COUNT ON 


National 


Lock 








MANUFACTURER OF 


© DESK PULLS © FILE CABINET HANDLES 
© LABEL HOLDERS © LOCKS © HINGES 
© CASTERS © GLIDES 
e STANDARD AND SPECIAL PURPOSE SCREWS AND BOLTS 


e EVERYTHING FOR OFFICE APPLIANCES 


Ys Ciddilion LET US WORK WITH YOU IN CREATING SMART, 
see MODERN HARDWARE .. . ENGINEERED TO COST YOU LESS 


IN Distinctive Hardware...All From 1 Source 4 


eeke Ge} Ss: peat aa, teks 
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“Just Among Friends” 


By E. J. Mitchell, 
329 Belt Ave., St. Lovis 12, Mo. 


An ea ent st d be forthcoming reaardina a new 
t dealer t pen in Kansas City, M 
nheld awaiting ntirmation.) 
. . > > 
a e| c eq T 
J are + r nominat 
viture sa he industry, w 
membe a ales organization 
na 
ersonal judg we ask those w 5 
id at head Cc mn y 
janization nity, w 4 
n t Y may nay n + r 
n who c J classitied, Yr 
asure c e among the ad 
mad aiong with those 
. a 4 £.. | 7 J w rk by ting hin 
Ment n t the pecitic a omp nment 
t acceptable. Please c perate to place 
arned. | 4 alesman and b 
jardle srea 


ocation. Nomina 


> 
Cliff Halverson of Midwest-Beac! 
pany . n s recent + 
EA tion to the office 
; ‘ ngratulate the nominating committ 


f the 7th Region and 


election at the r 


hairman, Distribut 


past yovernor 


w the pply and equipme 
ana wit?! a T e respons bilitie 

1 behalf of t firry 

n Cliff taking good care of all his respor 

rs and tat ner 


Herb Buschart f hart Br St. L printe 
: . J 4 — tore in the Clayton, M 
ter. Clayton immediately adjoins the cit 

t and a rapidly growing shopping area 

a. s County, M iri. Jim DeVanney 
ated at 16 N. Brentwood Blvd., Claytor 


t a new reta 


ve): aching, July 1955 when r past goverr 
f the 8th Walter C. Guy of Arkansas Printing & Litt 
aphing ttle Rock, Ark cheduled for induction 
pe Pot e Ancient and Arabic Order of Noble 
e Myst North America. A f Walter's friend 

y are J of his rapid rise in the Shrine and wish hir 
hap} ess in this high and honorable office 








Playing Safe with Snead .. . “Slamming Sammy” Snead (cen- 
ter), one of golf's top pros, greets Reuben B. Hays (left), president 
of the First National Bank of Cincinnati, while Edwin H. Mosler, 
Jr., president of Mosler Safe Co., looks on. The occasion was a 
golf clinic sponsored by Mosler during the recent American Bank- 
ers Assn. convention in Atlantic City. 
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=| provide an easy 











practical solution 


for every storage 














X problem — standard 











units are designed 

















—special storage = | 


problems will be 











worked out by our 
engineering staff without 
obligation to you or 


your customers— when 








you sell STOC-RITE you pave 


the way for repeat orders Aes! 





K. F. Cline Co., Inc., Manufacturers 


1508 MC GAVOCK STREET NASHVILLE, TENNESSEE 
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TO THE FAMOUS 


KH 


TWO NEW STYLES are now 
added to the many Rest-All 
straight chair models from 
which institutional buyers may 
choose. The 5020 is a luxurious 
beauty featuring a subtle flar- 
ing out of the bac krest, to make 
the chair completely at home 
with traditional and more or- 
nate furnishings, and a service- 
boosting stretcher bar. The 5200 
also features stretcher bar con- 
struction, and its slat-back de- 
sign presents extra areas of 
handcrafted, natural finish alu- 
minum for sparkling, modern 
beauty. Each of the new models 
adds its own individual features 
to the line, but both offer the 
typical Rest-All basic advan- 
tages of greater comfort, gra- 
ciousness and long service life. 
Write today for illustrated lit- Vag tee 
erature and complete details on IP 
these handsome new units, or b- BRIE | 
information on the complete j Hele 


Rest-All line. ; | 








MODEL 
5200 





a 














SEEN & HEARD IN 
SOUTHERN CALIFORNIA 


by J. EDWARD TUFFT, 
2012 Huntington Dr., S. Pasadena, Calif, 


Bob Ratliff, w ned the R. H. Webster Company, 2857 W 


) Angele a year 4g ast N noer na w be me 

ember r TMé Tirm. The new name tT the mpany the 

bster-Ratliff C mpany. Mr. Ratliff f rly wa The nouse- 

1 appliance | ess. The Webster npany was established 

years ago by R. H. Webster. 

Webster-Ratlift n addition t¢ being | Anaele Jealer tor 

Rex Recorde now exclusive distribut n the West Coast for 
T ar py. 

9] . . 


we poration t New Y kK Ty, wr f penea West 
ast ffice st 3563 Wilshire Blvd ast August, had a display at 
> NOMA Busine Show, October 25-26-27 The w was held 
the Biltmore Hotel. Los Angele 
Donald W. Weston, Jr., is the West ist manager, and Nick 


Covich a i€ ery e representative t tne C 
s ee 
R. M. Perkins, agency manager f nins Busine Machines 
0 Wilshire Blvd., L Angele yr nces that November 27 
nd 28 are the dates for a two-day reg a! meeting to be held 
Sar Frar A west Cc ast f yiona manage wv pe in 
tendance. John Jones, executive e-president from the cor 
f oe aq WwW De narae t the meeting 
* > * 


A N. Stout, snaeaer t the L Anaele TTice +t the Senera 


nding Corporat 1822 W. 9t wth in 
pening of new of $ New 
ave been j h 
* * * * > 
E. H. Hetler ar manager B ? Venice 
D ara Angele repor tnat any } ready 
t 4K } a ew bDuilair ana VU St T 
C ° “ ope Tw Torie 4 a a + 
000 ua and w nave pa tr Ols- 
y and wa > and n the f The 
5) as not yet be 
* > > 
Pres-To-Line Sales Company, 427 Western Ave s 
Outor tor the Evan Specialty Company t Richmond, Va., pre- 
nted the Evans gathering and wa t racks tor the first time 
Southern California at the NOMA 
Luther Evans heads the factory operations and Howard T. Evans 
tr rganization in | Ar 
> >. > 
F J prese ) ve The E Tere K re * mpany attended 
National Office Management A ating ffice machine and 


é exe n at the Biltmore Hote L Angele October 
25, 26, 27. The f r were W. B. Craig, al € ff nanaaer from 
head office in Camden, N. J.; W. J. L. Ashbrook. district 


nanager for the Pacific Coast; John Bonno, West Coast represent- 
ative for Southern California and Ar nd John Troop pecia 
epresentative for the West Coast. Mr. Troop only recently ioined 
mpar 
* «8 
G. T. Fredstrom, manager of the Angeles bra ffice of 
he Cincinnati Time Recorder Company, announces the introduction 
th Cincinnati Paymaster, an automat electr attendance 
rder. This new recorder has an extra large seven inch dia 
* * > 
coe. D. Bonelli, proprietor of the Bonelli Typewriter Company 
128 E. nce Ave., Huntington Park engaged in an ex 
rer deling and modernizing ¢ 3 Bott the nop and 
ffices are being enlarged, a new nt being added, and 4 
ew neon sign installed. 
Mr. B tartea his typewrite t ne n the pring of 1950 
nd rep enterprise has shown a contir jrowth 
s aon 


W. C. Dawkins, president of the Robotyper Company of Cali- 


nia ay that the number f Robotyper deale has recently 
fh a +} a 
been tripled vevaga nas now de saqdea fT é La rnia 
ritory served by the firm which was estat hed ir 947. 


Angeles 


offices have been enlaraed, redecorated 
doubled. | pany Add typer é 
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All super markets are preferred prospects 

. right now for York Super Market 
Chests. Because of excessive losses, burg- 
lary insurance rates were increased 50% 
last summer. In addition, many outlying 
markets are threatened with loss of in- 
surance protected 
method of handling money is adopted. 


coverage unless a 


The York Super Market Chest is designed 
for super market operating 
requirements. It provides for accumu- 
lation of bank deposits beyond reach of 
holdup bandits . . . keeps bulk sums for 


specifically 


Quality 


in 





Protection 
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The new Lor ‘SUPER MARKET CHEST" 
offers complete protection and greater utility! 


Here’s a cash 
protection system that 
every super market 
needs... 






cashing payroll checks secure from hold- 
up attack ... has ample capacity for 
large volume of bills and rolled coins. . . 
protects all money from night burglary. 
It reduces burglary insurance rates up to 
70% and often pays for itself in 9 to 18 
months. Prominently located it also pro- 
tects employees and customers by dis- 
couraging attempted holdup attacks. 


Be sure your representatives are equipped 

with our Super Market Chest cata- 
log shown here, and contact these 4 

preferred prospects this month. 

| 

" | 


YORK Ss AFE & L ©) Cc K 2000 Siielieony Road, S.E., Canton 2, Ohio 


6064-DI 
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This is an unretouched photo of the dirty With the new Sure-Rite Jet s ream Type 
duct? , : Cleaner, the mess of cleaning is eliminated. 
reproduction made by dirty typewriter type The Jet Stream aerosol bomb does the work 
Dirty type makes dirty >spondenc : 2 ee 
y sp ts 7 — dissolved by the secret fluid, without splatter 
connected with ordinary cleaners prego sh 
ess. 
a ele el el eel oo 
i 4 KA 
ite ® 6 - 
| SURE-RITE sy 
i SURE- BIT! Fe 
i Eliminate’ : 
etRican $TE i Aaad y¢ 
, é CLEANER 
Pai) numuscatas we * 
be or “Cany <‘ 
an omg wnt STENCH FP rT 
<= ae 
! “ican sramci » 
| ‘ Strven, coors?’ . 
This photo shows how the type literally shines I Sure-Rite announces three wonderful new 
e with cleanliness—even the crevices are clean! | aerosol products, the amazingly fast, non- 
Silicones in the fluid form a micro-thin film ] splatter Jef Stream Type Cleaner, Jet Stream 
to prevent the collection of ink and dirt on Hand Cleaner (with lanolin) and Jet Stream 
the type, making cle 3s quicker | Static Eliminator. Try these products today 
and easier | for speed and cleanliness. 
° ° ne 
Write or wire today for the new Sure-Rite Hu 





line of aerosol products. They are magic door openers that ae 
men can use to make additional sales. Every one 
is a profit maker itself. Get these profit increasers now! 



















Pri 
2714 WALNUT STREET © DENVER, COLORADO 
rers of the famous Sure-Rite, Green Fye-Eze Film Stencil with the Patented Red-Dot Seal Tabs. 


‘your local Panamo-Beaver man—always a live wire © In the East, call 


Inc 





bu: 
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tandard Robotyper ever built, is so new 


had to be flown from the factory to L 
Ange ere on time tor display at the NOMA Show 
* * > 
Robert Yerxa yeneral manager of Griswald & Company 
820 B Angeles, took over this position September 
mpany is John Griswald. Mr. Yerxa wa 
3-McBean and Company, manufacturer 
f } Tf ny a itside saiesmen about two months aq 
Bob Ash Fred Gallwey. 
* > > * > 
; f fing Company, 1200 S. Hope St., L 
Anae t r f Mode-Maker office equipment now 
t desk tops the first time, according 
representative who was in charae of th 


E. O. Johnson 
pany t show in L Angeles. Texto-lite 5 
how General-Aire desks with linoleum 
There are 45 dif 
ne. The largest desk top made is 42 x 80 


mpany were als nown. 


were comfortable chairs suitable for ex 

> * * > * 

Ebenezer Wallace of Southern California Stationers, 648 Venic« 

J A sl+t 4h now retired ontinues to visit the 
ek, he states. For the past year, due to illne 


attend to his tormer regular 
mproved in health. One 


and another one Ebenezer 


been able t 
now much 


Fred J. Wallace, now president 


Wallace, Jr. president. Two daughters are also connected 
with +t Muriel Wallace ecretary, and Eleanor (Mrs. 
Wayne Journigan) treasurer. Vernon Vallet, sales manager, ha 
er with ¢ nce 1937, Mr. Wallace points out, and 
tee that everything is in excellent hand 
a connected with the firm, passed away 
Nallace took mpany in 1936. 

, & @ « 
mery Company, 1344 W. Olympic Blvd 
V Voicewriter in four colors at the NOMA 
Allen C. Brooks, manager, Edison was the 
tating machines. The colors shown included 
Berm and Hunter green. A 
r trend Nn modern ~ ff; e turnishinas. 
* * * > * 
etina of the Southern California Office 
wa held on Monday October 4, at Levy 
et, Los Angeles. The president, Floyd A. 
Lewis Hirsch of the Atlas Desk & 


Fenn, e member 
yeles, was a guest. Mr. Fenn stated that 
NOFA Conference in Detroit 
hairman, introduced W. H. Harper, Jr., wt 
r Manufacturing Company's line 
ning was James G. Evans, assistant manager 
2 and Day. His talk 


Frank Booz 


of file 


Kindler, Lauc 


bler 
> al . * 
A 4 J 4 ! 
Aut poration has purchased a substantial interest 
Inc., which has offices and laboratories in 


Louis R. Kurtin, TelAutograph chairman 
cipal products are instruments used by 
tracer tests. 
* * * * * 
Hugh L. Clary, president of the Clary Multiplier Corporation 
+r r r ced Tha ele ? n 
The three are H. Leslie Hoffman, president 
Rad rp William H. Petit, vice president 
John G. Clary, ass the president. 
n the board created by the resignations of 
George F. Elmendorf, and Reginald H. Smart. 
position as head of one of the largest com 
ast engaged in the manufacture of ele 
a director of the Los Angele: 
the California Manufacturers’ Association 


Three new members To 


rat n: 


tant 4 The new 


Huldah G. Clary 


Hoffman 


Television Manufacturers Association. 

h Clary since raanization in 1939 and 
dent tor the last eight years. Mr. Clary ha 
last seven years and has held severa 





Printing Firm Adds Office Supplies 
Glen L ( 


Indianapoli 


pbell Printing Company, 528 S. Meridian, 
Ind., has added office supplies to its line of 
business. The firm completed its first 25 years last August. 


AK 
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: NOW... Justrite Envelopes feature 


| MAR-VEL SEAL 

















FLAP GUMMING 
at no additional cost! 








The revolutionary new almost invisible 
plastic sealing agent... 


) * LAYS FLAT...will not curl. 
> x HUMIDITY PROOF...will not stick in 


storage. 


* POSITIVE SEALING...even on 100% 
rag content paper. 


_ Here’s what Mar-Vel Seal means to you! 


... a brand new sales story of a better product 
without increase in price resulting in greater 
volume, increased profits and more satisfied 
customers. 

Here’s what Mar-Vel Seal means to your 


» customers... instant sealing on all types of 
> mailing machines. Elimination of all storage 


wastes. Flaps do not wrinkle or stain because 
Mar-Vel Seal is immune to humidity! Positive 
sealing ... even on 100% rag content papers 
as well as many other specialty papers— never 
before suitable. 


WRITE FOR SAMPLES 


On your next envelope order specify 


Justrite 


MAR-VEL SEAL! 


Two modern factories to serve you! 


NORTHERN STATES ENVELOPE CO 


300 E 4th ST . ST PAUI 


JUSTRITE ENVELOPE MFG. CO 


58-60 GILMER ST S.t . ATLANTA 


MINN 



















iT’s NEW! 


There Is Nothing Else Like It! 
CONSOLIDATED’Ss NEW LINE 


Of Reproduction-“‘Back-U p”’ 


CARBON PAPER 


AN 


D 
INKED RIBBONS 


FOR PHOTO-COPY 
EQUIPMENT! 


Note: All These Exclusive Features! 


Already Tested And Approved! 


Leading Manufacturers of white print 
processing equipment have thoroughly 
tested Consolidated’s new line and give 
it their unqualified approval. (Names 
supplied on request.) 


Prints Are Always Clear And Distinct 
Consolidated’s new carbons and ribbons 
make the impressions on the Master 
Copy truly opaque and thus give clearer, 
cleaner, sharper and more uniform copies. 


Masters Filed Without Carbon Smudging 
The Master Copies made with Consoli- 
dated’s new Carbon Paper may be safely 
filed with other material without danger 
of messy carbon offset. 


Is A Potent Door Opener And 

Big Profit Maker! 
It takes only minutes for you to show your prospects 
how these better “Back-up” Carbons and Opaque 
Ribbons will produce clearer, cleaner, sharper and 
more uniform copies with their present equipment. 
As a door opener, to the largest accounts, and as a 
new business getter, this new line has no equal. 


Start This NEW PROFIT-MAKER 
WORKING FOR YOU! 


WRITE TODAY 


For Samples, Details, Literature, Prices! 


CONSOLIDATED RIBBON 
& CARBON CO. 


Manufacturers of a complete line of Carbon Paper, Carbonized 
Rolls, and Inked Ribbons for all Office and Office Machine re- 


quirements. Established 1892. 
2902 W. Medill Ave. Chicago 47, lll. 
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Los Angeles NOMA Show 
Draws Large Attendance 





NOMA Business Show . . . TOP—General view of one of the 
exhibit rooms at the Biltmore Hotel, Los Angeles, where the Na- 
tional Office Management Assn. held a Business Show recently in 
conjunction with its 1954 conference. BOTTOM—Discussing the 
show with Jan Evol, Miss NOMA, are Alvin E. Grimm, president 
Los Angeles Chapter of NOMA, Dr. E. M. Keithley, conference 
chairman; Howard J. Mackin, general chairman, and Stanford W. 
Glore, chairman of the business exposition. 


The National Office Management Association Conference 
and Business Show held in the Biltmore Hotel in Los 
Angeles October 26-27-28, had a total registration of 7,000. 
The phase of the gathering known as the Inter-City Con- 
ference had 250 registrations. There were 58 exhibitors 
using 80 booths. 

Miss Jan Evol, singer, actress and model, was the NOMA 
queen. 

Practically all of the national ofhcers of NOMA were 
present in Los Angeles for the big show. The list of names 
follows: 

R. G. Sinn, president; J. C. Hodges, first vice-president; 
F. Guillot, second vice-president; W. H. Evans, executive 
vice-president; D. F. Carrell, vice-president; A. B. Porter, 
vice-president; F. G. Macllroy, vice-president; H. I. Seeley, 
vice-president; K. W. Moore, immediate past president; 
and R. F. Prinz, director, Area 14. 

While a large number of members and committee heads 
helped with the big job of planning this show, arranging 
details, and making it a success, special mention should be 
made of Howard J. Mackin, general chairman; Alvin E. 
Grimm, president of the Los Angeles Chapter of NOMA; 
Dr. E. M. Keithley, chairman of the Inter-City Conference; 
and Stanford W. Glore, chairman of the Business Expo- 
sition. 

Generally speaking the booths were more attractive this 
year than ever before. A few machines were shown here 
for the first time, among these being the Royal Typewriter 
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U S K | ® “20 Winks” Two-Seater 
r P Oy on Courtesy of Stationers 


Manufacturing Co., Inc. 
Fort Worth, Texas 


Foam Cushioning 
Gives the 


“2() Winks’ Two-Seater 


Sofa-Smartness, with 


Full-length Comfort 





Perfect to just relax and think. Or to 
catch that pick-up nap doctors advise for 
busy men, the arms snap down to full- 
length stretch, and the complete-repose 
comfort of U. S. Koylon Foam Cushion- 
ing. This most modern of cushioning 
materials cradles every bone and curve 
of the body with ideal support from head 
to toes. Heavy-weights, light-weights find 
the buoyance of Koylon completely rest- 
ful—no cramping “‘pressure-points” any- 
where. And for sitting, Koylon Cushion- 
ing assures perfect posture support, 
while it allows the neat, trim lines that 
make every office look smarter. For 
beauty, efficiency, specify U. S. Koylon 
Foam Cushioning! 








UNITED STATES RUBBER COMPANY . rockeEFreLler CENTER - NEW YORK 


OA — 12/54 169 











170 








BOOK TROUGHS ; 
and DICTIONA 


DESK BOOK RACK 

A new Stationers design to keep the desk 
in order and books in place. 

Dimensions: Height 8”; Width 19”; Depth 


10”. 

Shipped Knocked Down. 

*< aaa ..Walnut Rack 
a White Oak Rack 


TROUGH-TELEPHONE TABLE 


An ideal book rack for a law office, 
affording a place for books which are 
needed close at hand. 

Dimensions: Height 30”; Width 24”; 
Trough 8” deep x 14” high. 


Shipped set up. 
Walnut Table 


|. = _White Oak Table 








RY STANDS 


A place for everything and everything in its place. 
That’s the reason there is such a growing need for 
STATIONERS outstanding line of book troughs and dic- 
tionary stands. Here is finger-tip accessibility for cata- 
logs, reference files, telephone books, record albums, 
library books and dictionaries. Smartly designed and 


¢ 


“a 


<I TBH 


~ 


sturdily constructed. Made from genuine solid walnut 
or white oak. For Office, Library and Home. 





DICTIONARY STAND 

A mighty handy Stationers unit to 
have around an office. An attractive 
piece of furniture to serve a functional 
need. 


Shipped Knocked Down. 


oe Walnut Dictionary Stand 
No. 378......White Oak Dictionary Stand 


Write for full details 


BOOK TROUGH 

Designed for both telephone and book 
use. Convenient, handy and orderly. 
Dimensions: Height 30’; Width inside 
24”; Trough 8” deep x 14” high. 


Shipped set up. 


No. 100 
No. 101 


Walnut Trough 
White Oak 


STATIONERS MANUFACTURING CO. INC. 


1414-20 W. TUCKER STREET, FORT WORTH, TEXAS 
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Company's el typewriter, and International Business 
Machine’s new card conditioner (shown at the booth of 
Cummins Business Machines). A few others, while previ 
ously exhibited elsewhere, were shown for the first time on 
the Pacific Coast 


A list, pract 


lly complete, of the exhibitors, follows: 


Aames Bureau Employment Monroe Calculating Machine 


Addo-X Sales Agency} Co 
American PI y George E. Montgomery Co 
Equipment ¢ 
Audograph of ¢ fornia National Cash Register Co 
Bekins Busir ords Office Expeditors, Inc 
Center 
Browne- Mor pany & Pacific Desk Co 
Ohio Chair ¢ Pacific States Paper Supply 
Charles Br I Ine Company, Inc 
Burroughs ¢ Paillard Products, Inc. 
Petley, Inc.—Distributors for 
Cincinnati 7 order Co. Berger Manufacturing, Div 
Copease C of Republic Steel Corp 
Ralph C. Cox 1 Corp Photostat Corp 
Cummins-C}l Corp Pitney-Bowes, Inc. 


Polychrome Pacific Corp 


Dictaphone ¢ Post Index-Division of Art 


Diebold, In Metal Construction Co 
Pres-To-Line Sales Co. of 

Eastman, Kod Stores, Inc Los Angeles 

Egry Register 

Elite Office Machine Co Read & Company 

Electronic B ne Machines Rex-O-Graph, Inc 

Esterbr I Rex Rotary Distributing Corp 
Robotyper Co. of California 

Friden Auto Calculators Royal Typewriter Co., Ine 

neral Bi Corp Smart Supply Co 


Southern California Stationers 
SoundScriber Dictating & 
Recording Co., Ine, 


Tr} Haloid 
Hollywood Office Appliance Time Clock Sales & Servic« 

& Furniture ¢ Co., Ine 

The Todd Company, Inc 

Mag tl Re raer Co 
Mailers Automat Enclosure R. H. Webster Co 

Service Western Business Forms, In¢ 
Marchant Ca tors, Inc 
M Hard York Corp 





Remington Rand Receives 
Direct Mail Grand Award 


The 1954 grand award for the “most outstanding” direct 
mail campaigns in the Direct Mail Advertising Association 
“Best of Industry” contest was presented to Remington Rand 
Inc. at the Association’s annual convention at the Statler 
Hotel, Boston, October 13. Manager C. R. Pope, Direct 
Mail, Advertising and Sales Promotion department, accepted 
the DMAA “Oscar” for his company. 

The company’s direct mail campaigns for the period from 
September 1953 to August 1954 resulted in nearly 63,000 
sales leads. Remington Rand’s “Best of Industry” certificate 
was the third consecutive yearly award in the Direct Mail 
Advertising Association direct mail contest. 

The series of letters and other sales promotion material 
were designed to penetrate known major markets and ex 
markets by acquainting management executives 


pand new 
ideas, methods and controls that save time, work 


with new 
and money 

In accepting the grand award, a special Gold Mail Box 
trophy, Mr. Pope pointed out that Remington Rand’s “mail 
ings have been consistent and sustained to achieve impact 
desired in line with objectives.” 

Judges for the 1954 “Best of Industry” contest included 
Reginald Clough, publisher, Tide; Jack McDonnell, presi 
dent, The Epicures’ Club; Henry Hoke, editor and pub 
lisher, The Reporter of Direct Mail Advertising; E. Harry 
Woodley, advertising manager, Northern Electric Company 
Limited; Elon Borton, president, Advertising Federation of 
America; George Staudt, advertising manager, Harnisch- 
feger Corporation; James Mosely, president Mosely Mail 
Order List Service, Inc.; and R. B. Clark, Jr., advertising 
manager, Strathmore Paper Company. 

Remington Rand’s grand award winning promotions, to 
gether with other “Best of Industry” winners, will tour 
the United States and Canada. 
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For 1955 


HERRING: HALL: MARVIN 
presents 


SAFES WITH A 
FORWARD LOOK 





A complete new deluxe line of safes, including A, B and 
C labels, single and double door models, all in the smart 
new design shown here. 

Note the Stainless Steel lock panel, the new functional 
design of the handle, the ‘Private View’ combination 
lock. 


Not shown by the photo, but very important, are these 
three facts: 


(1) All the new, deluxe models are available in a 
choice of smart decorator colors to match the decor 
of the modern office. 


(2) All safes—even the smallest sizes—carry 4 
LABELS, including the T-20 and Relocking Device 
labels of the Underwriters’ Laboratories. 


(3) All deluxe models have new, improved interiors. 


wee Tae 
7] 
- = ~ 
“_ a 


Herring-Hall-Marvin Safe Co. 


HAMILTON, OHIO 


Exclusive franchises are open in a number 
of important centers. Inquiries will receive 
prompt and careful consideration. 


{ ‘ VER STORAGE-VAULTS AT WE 











you can 
fol tal. Gola 


CARBON PAPERS 


If your business is profits, make it 
your business to find out how 
Codo’s High Quality Carbons, Rib- 
bons, and Hectograph Supplies win 
new customers and hold old ones! 


AS A CODO DEALER 

eee you are served by an efficient 
organization 

---you benefit from a 32-page, 
highly informative GUIDE BOOK 
e+e you can offer your customers 
Codo’s exclusive Carbon “Gripper” 
and 

-+» you have many “Dealer Helps” 
to assist you in building volume 
sales. Write NOW for information. 


ger F —" MANUFACTURING CORP. 


Factory: Coraopolis, Pa. 
40 E. 40th St. 401 Wood St. 564 W. Monroe $1. 
New York 16, N. Y. Pittsburgh 22, Pa. Chicago 6, Ill. 


SEE a eRe ee sts — ' 
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CANADIAN NEWS 


Our Industry Across the Border 
by Special Correspondence 











Theme of the 1954 NOMA Busine how, sponsored by the 
Montreal chapte National Office Management A ciation, held 


November dawned, was ‘Time means more than ever before.” 

A three-day attair, held at the Sherat M nt Royal hote 
Montrea tt to the attent jrour member 
and special guests the products of me 30 exhibit tT modern 
ness equipment. The show was under the direc f P. J. Rob- 
son, Howard Smith Paper Mills, Ltd., and Joe Russell, T. Eaton Co. 

publicity director. Record crowds saw the latest mode 

manchinn Mice sauioment end 

* > > > . 

Earle Opie, president, Weber Coste 20., Chicago Height 
was & specia peaker before two Canadian trade gathering n 
November. He talked t a Toront ir p aft @ dinne por red 
ty by The Commercial Stati ner A Tior tT TnaT Ty and 
the Stationers’ Guild of Canada, Inc., whs f al quests included 


Walter H. Miller, immediate past-president, Nationa! Stationery & 
Office Equipment Association, and Paul E. Burbank, genera! manager 
tne NS&OEA The fol wing day idressed + ote 
ade ata y 3 £ meta 


* * * * * 


Manutacturer ales promotion eftort Ti nly be esstu 
wed by promotion at the retail! level, C. W. McDougall, director 


ales, Dennison Manufacturing C f snada. Ltd.. Drummond 
Que., told an educational nm na spor ed by Montrea 
Stationers’ A ation. 

F etailing the market tor tag and repe paper & sid the aver 
age small er of tags went to the office pply dealer: that + 
Jeaier was n s key p ition when + ame r atisfying the pro 

requireme W ith even a ma - tem a s tag. customer 

a wil 4 be + i+ the pr pect ntaract were not properly 
ea, ne warned T stimulate ale the retailer n t display 
range of g ds as prominently as ¢ ble. He termed the 
paper market as "still a am Sltne fiscslnn n wite ol 
recent drop in over-all sales. T t at exten 
the change in market conditions, rather than to price increases 
said. He raged dealers to apitalize n what T s large 

4 


mportant marke Tor repe pape 


Jack R. Chipman, merchandising manag W 
Ltd., Toront j ssed the ‘Diplomat f Selling’ before trade 
ips in Toronto and Ottawa, recently. These diplomats, he said 

re advertising, merchandising and sal mn | rni 
hat advertising not a substitute for selling, he said that one 
ts most important tunctions is t reate markets by spreading 


rmation and education. 


Advertising presells product q alesmen 
ed tor trave ncrease their chance f makina n é ales calls 
nd prepare their way for closing more rder The sales 
ess of many products hinges on good advertising; it's big 
t ness when you consider that last year $I | was spent 
advert y to sell $8.25 billions wort t merchandise he em 
zed. Merchandising, he termed a having the right product 
The rignt package at the right n the riqnt piace, af 
nT 
Dalé c rdinate t J 
e| 3 3 a9 } 3 wv T 
anic j edium a re they 
t dist ng of product dium 
busine paper direct mai ale neering ata jue trade 
how and forth, thus enabling the slesman to be better 
quipped t r sell his prod T plomat he 
a, ¥ what to buy, w Duy Duy 
at y ,0k torw n 

* : 


> 00 Ty damaae € a+ j mnet 
5) jicated. Comn ) A aTion 
t mediate financ n ber 
emp y< Sy nave The ata C Du 
eived ry, ac J Al. Feheley, ation 
etar 
:., Se 
Montreal Stationers’ Association w J their annual Christmas 
arty at the Queen tel in that city ecember |0. In charge 


f arrangement sre Humbert Paul, Dawson Br Ltd.: Bert Merri- 
field, Luckett | e Leaf, Ltd.: Ed. Baker, Canadia taples Ltd 
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Folders cannot be removed. . 


No filing between folders! 


Actually, it is not the filing of records in an alien folder contents, and not the entire folder should be removed. 
that creates such a demand for more efficient filing sys- The Let’er Hang Accordion Assembly assures you that 
tems but the surprising amount of times when records are only the contents will be removed thereby leaving the 
filed between the folders. Filing in the wrong folder is file intact. 


generally derived from the human factor, but Let’er Hang, 


because it is a simplified hanging folder system, will even Realizing the initial cost of hanging folders is more than 


minimize wrong folder filing. The Weis Let’er Hang that of the conventional type, Weis designed the Let’er 
Accordion Assembly, because each folder is an integral Hang so that only one part of the Assembly can wear 
part of the entire assembly, prohibits any filing of out, the gray-green leatherette Folder. The Rails and 
secorde between faldem. slanted Tabs are steel, finished in gray baked enamel. 
Not only is it impossible to file between the folders but Once you have used the Let’er Hang Accordion As- 
it is impossible to remove any one folder from the file. sembly you will be convinced it is the only truly efficient 
Regardless of what type filing system is used, only the suspended type filing system. 





All-steel, gray baked enamel To fit any standard desk draw- Desk drawer Frame has skirted File cabinet Frame adaptable 
Rails and slanted Tab with er, a complete A-Z Index with sides to accommodate any type to 24", 21", 18" or 15" with no 
only the gray-green leatherette gray finished, 11" capacity steel hanging folders. Finished in cutting required. Full size is 
folder to wear out. frame. gray baked enamel. twenty-seven inches. 


THE WEIS MANUFACTURING COMPANY © MONROE, MICHIGAN 
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Catching Every Eye! 


And there’s a reason, too! It’s attractive! It’s inviting! Why, it’s the kind of a chair folks just 
naturally admire . . . right from the start. It’s the kind of a chair that will win the heart of any 
guest, ... and your customers, too! 


The Johnson 1529 gives you everything you could ask for in satisfying comfort and perfect styling. 
Your customers will appreciate the luxurious top grain leather, the beautiful genuine walnut, and 
the unmatched comfort of deep spring-filled cushions. 


WRITE FOR COMPLETE DETAILS on this 1529 Johnson Chair as well as the scores 


of other popular designs of the big Johnson Business Chair Line. 


Fl IN 


cbs; JOHNSON CHAIR COMPANY 


Business Chairs 7109 MERCHANDISE MART CHICAGO 54, ILLINOIS 
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First ( 
Ontari: 
rectors 
Evans & 
associat 
Ltd., To 

Amon: 


Sam Jason, F ting, and Rick Esber, Dawson Bros. Ltd 
l t er Guild Club w hold its Christma 

prat 4 st the Embassy Club At the grour 
N Dick Doner, Index Card C Ltd., Toronto, wa 
k tailed modern method t organizing filing 
t f New 











f Aetna § ducts Corp 
cq rea me 3C 000 quere eet T 
town of Port redit, a Toronto suburt a /: 
Jly growing Canadian industrial and inest qua ily 
ne at r + tne *tirm modu in 
cr 
ild me fron anada Nathaniel 
p C WOOD OFFICE FURNITURE 
D. Arnot t tated. He revealed that the ympany 
ale tat r meetina r M ntrea!l 
sdiar tice turniture dealers n the c 
nd Partition-ettes, moveable packaged 
>| ea C 3 
T ; sppointed direct 
Higgir nk ¢ Inc., Brooklyr 
ent was announced by Tracy Hig- 
gins while the Arnott organization would 
tact dealers in Canada on behalf 
T the trade Merchandise 
wt esale Jistributor wit whorr 
ar 3 
* > > * > 
regon, has appointed Ben Sander 
y representatives in Canada. The 
k n Toron+ for the Canad an trade 
> * * - * 
wary t Meta Office Furniture 260 OH DESK 
c ding a plant on a five-acre site in 
en ee |: ae e CHAIRS 
* > * > > 
Toronto, has appointed William A. 
Be fe" Ronatorsagh"Onnwenon, | @ BOOKCASES  e TABLES 
* > > * > 
nada exhibition held in Ottawa 
nd furniture ir ded Office App 
& C Ltd., tw f the district 
* * > * * 
A tt “Tasnnt has anr ncea the app 
Lieut.-Col. K. R. Swinton as general manager for Canada 
A Tria ne yraguatedq wit the degree 
na Telev n engineering He 
1A + wir | 3 per 2] > re earcn Ww rk ? r the 
Ad r ind. Uuring World War II he served wit} 
Siana With termination f } 
»ctor of rad Jesign. 
RCA Victor 3s manager the 
J of tour year Prior to his latest 
Jent and general manager 
year 
Vancouver, has appointed W. H. 242 ST 
Pleming ’ me nas nad y yea f office supply 42” x 32” 
} n Canada center ncluding 28 years 
, Bee BP xc Patent No. 2133807 
Var announced wa the appointmen 
William Love r of the firm fice furniture and bus 
t na had Ng experience in moderr 
n Winnipeg end elo :in the United A WORDEN SECRA-TYPE DESK IS AN ECO- 


* + + + + | NOMICAL, SPACE SAVING DESK OF HIGH 
ny, we email. secretery-memnett, Set mee ee QUALITY CONSTRUCTION 


eted a tour of the Maritime province 
tior t the 1955 G d annual meetina 
Al op 
N. B., next May. He addressed a meeting * * * 
3 pecia meetina n that city and 


the tortt mina convention wa er 


trations ere reported heavy. WRITE FOR CATALOG AND INFORMATION 
ere ON THE COMPLETE WORDEN LINE 


f the Stationers’ Guild of Eastern 
trade personalities, many of them d 
4d group, and their wives. Don Evans 


was appointed to head the regional 


Jack Chipman, The Brown Brother y) 


A , + { jing the Guild directorate conference, held WORDEN Cc GHy 
TTawa the prev J weekend were 


Mr. & Mrs. Harold Hopkins, Saint r N. B.; Gage H. Love, 
J. S. Luckett Jr., Arthur Lancaster, 'k Mrs. Gord. Lowe, W. J. HOLLAND MICHIGAN 


O'Reilly, Dick Greenwood, Mr. & ag H. F. Spearing, al! Toront 
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GO PLACES with Waldon Robes Enananr 


Photo Courtesy 
South African 
Tourist Corp.., 


Vew York 


PRICE LIST and CATALOG! 


Graypoint Eraser 


WHISK brush cap For erasing typewriting, 


bon copies, pencil writing 


Profit ly 
the loa! * 


3 attractive, self- 
selling display con- 
tainers: No. 365 D 
sells 2 doz No 
365 Graypoint 
Erasers (plain 
end); No. 3650D 
sells 2 doz No. 
3650 Graypoint 
Whisks; No 
3655 D sells 1 doz- 
en of each oe 
In standard elf 
packings, too 


WELDON ROBERTS RUBBER CO. 
365 Sixth Avenue, Newark 7, N. J. 
World’s Foremost Eraser Specialists 





Correct Mistakes in Any Language 





Weldon Roberts Erasers Correct Mis- 
takes In Any Language! KNOW 
SOUTH AFRICA for its places, 
people, commerce, industry! Like 
your customers, South African busi- 
nesses have long appreciated and 
bought world’s-finest-quality Weldon 
Roberts Erasers to correct mistakes 
cleanly and quickly. Be sure to fea- 
ture Weldon Roberts Erasers promi- 
nently — constantly! WRITE FOR 


Quality gray rubber core in wood pencil casing 
Sharpens easily with a knife or pencil sharpener 
No. 365 plain end; No 650 with special plastic 


car- 








. & Mrs. Hugh L. Kennedy, Mr. & Mrs. Eugene Charters, Mon 


treal; Dorothy Douglas, Port Arthur hs &. (Tack) Tackaberry, 
Windsor, Ont.; Mr. & Mrs. Lordly Jones, Hamilt Dnt.: Mr. & Mrs. 
L. F. Beattie, St. Catharines, Ont.; Don Evans, Ottaw 1 Mr. & 
Mrs. Fred R. Smart, of the Guild office, Toront 
The Ottawa regional group embrace me 25 office supply dea 
er the easterr ection f Ontar f dent r wy be 
assisted by Seldon Newman, Kingston: vate Reynolds, Brockville 
Ted Schwab, Belleville, and Arnold Powis, Dttawa board 
JirecTors. So T pe aker Jack Ct pma wa ntrod | 7 “The 
meeting by Lordly W. Jones, Hamilt snd thanked by Jim Preston, 
hn C. Prest Ltd., Ottawa. Nat Guild president Hugh a 
Kennedy, Montreal, tlined plans f ning year to the 
G. A. Wickberg has been appointed manager of t! ew Winr 
peg district office of Royal Typewriter Canede) Lid.. it we 
nced by general sales manager SG. L. Snider. M Ww ¢ 
5 rmer Y mnaqer T Will: n B a Ta >] 7/V 
Willson Stat nery Co., Ltd. ne T ‘Car Le fe) argest ff 
pply tirn me C gs To is new f TION & Quarte entur 
xperienc tt tice equipment field 
Stationer G 1d f Western Ont 4 
nt where 3! Gealer were | A 
business se n, held at Manley's book and stationery store, d 
ea current trade prospect ana fc bien T wa t wed 
Dy a ainner neeting attended by t rT bot ra r 


vt e field 
Bruce Wright, Kitchener, Ont., president of the group, presided 

His board of directors include Fred Leaver, Sarnia; Roberts Holmes, 
ndon; Bert Boyce, Brantford; Margaret St. Louis, Wind 





Jack Cooper, president and general manager, Cooper-Week 
Ltd. Tor nt na announced Tne ft wind IpKc nt ent CI yirpman 
the board, A. F. Collins; vice-pre J. A. Taylor, Martin 
Tobin, James Wemyss and J. A. eecaa. 
* * . 
The Diggon book division of the W n Stationery C Ltd. in 
Victoria, B. C., has been sold to G. A. A. Hebden and Ralph Lloyd 
Quance. A partnership has been registered as Hebden-Quance 
Books and incorporation proceedings are underway. Mr. Hebden 
reported organizing another company to purchase the Diggon 
printing d e of the ng firm 
Willson Stat will continue t : ne 
eh SS i Sevaitlting: 3 . 
Canada d fice furnit 
, 
Martin Paper Products, Ltd., Winnipeg, a subsidiary > Powe 
River Co., Ltd ouver, ha ed three executive appoint 
ents. George ‘A. Holland, Cal yary, moves from manager f 
Alberta to v president of the npany, and head of the "B, C. 
perati W fices in New Westminster. Harold Townsend, 
rmerly sales manager at Calgary, becomes manag: f Calgary 
ranch. Spencer James, in charge of product t Edmonton 
me anager of that branch. ‘ truction of a new plant 
st New Westminster be nderway hortly Head fice at 
Winnipeg has J. R. "Pt as vice-t Jent harge of operations. 





A Demonstration . . . W. B. Marshall (right), distributor for 
Hunter Photo Copyist, Inc., demonstrates machine designed to 
make legally accepted copies in 45 seconds at annual Independ- 
ent Accountants convention in Detroit. Looking on and visualizing 
the new Hecco-kwik’s use in tax accountancy are President John 


West (left) and state business tax director Donovan Rau (center). 
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Stationers! 
wn YOUR OWN catalogue 
for YOUR customers 


















Mail them to your 
customers. 
It's a self-mailer. 


LONERY TRENDS 





STA 


Have your sales- 
men leave them 
on calls. 


THE OFFICE - SCHOOL 


WEEDS FOR 


STATIONERY 






Enclose them in 
outgoing pack- 
ages. 


60 pages of popular stationery items 


Invest as little as *10.00 PRICE LIST 


WITHOUT __MPRINTED 
You can now secure a 60-PAGE catalogue prepared, QUANTITY IMPRINT “FRONT ONLY 
printed and produced to assure added prestige and dignity 200 10.00 


to your business. 500 25.00 30.00 


These cataloques contain only commercial stationery items 
: nd 750 37.50 42.50 


1000 45.00 50.00 
YOU CAN ENJOY THIS ADDED BUSINESS * Second side imprinted 


@ $5.00 per M additional 


which your customers are continually seeking and buying 


IT IS NOT necessary to purchase merchandise to secure these catalogues 


Published by Majestic Stationery Co. 260 N. Third Street, Phila 6, Pa. 
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no. ST-475 


— 


ARMLESS SIDE CHAIR 


COTUETEUECDECECUETEEDEUDEOC UU OEE EEEUOEOOE DEO EELDT OE OEA TUDE EADORUEOUOEEEUUEAOEOERDEGEAUEUEEOEEDEDEODOREREOEUCEOOEOTEDEDELDEEADLOUOOEOREDEOOREDEOEUDOOOAOEDEONGEODEOEOOROOOOORORODEOENOOOEE 


ennuenonanogeanenent CUOUURUROODEDEDEOEOEOEEEOEORDOOEOROEDEOODEDEOROREOROOOOOE 





SSUNUDERU EERO EAAORERAUUEORDEGEOEOROGUUCECEDEONORC OURO RO ROROED tennant 


CHECK THESE FEATURES 
Beauty e Natural satin brushed aluminum finish on the frame. 


Tineke See Comfort e Gracefully styled. 


Economy @ Upholstering is available in a wide variety of materials and 


colors. 
Durability 


e Genuine foam rubber cushioning throughout. 





e Materials can be furnished in any desired combination. 


e A beautiful product by expert craftsmen. 





SHUUEEAERGEOREOGEGUEEA ERE EOREODGcERaeeeettN 


SOUUUEEERRGECOOOORONEAEE ceeeeeneeeeen SUCECCUCUCUCUULUULUCULUCUCUCUC UCU UCUCOCUCE COCO LOL 








America’s Standard of Business Seating 


DISTRIBUTORS 
METROPOLITAN N. Y. & EXPORT DISTRIBUTOR 
AETNA SAFE CO., 46 W. 29th St., N. Y 





ALUMINUM SEATING 


EASTERN PA. DISTRIBUTOR 
SAFE & EQUIPMENT WHOLESALERS, 260 8. Fifth St., Philadelphia 6, Pa. 
17 S. CHERRY STREET °* AKRON 8,OHIO en gs 7 
WHOLESALE OFFICE EQUIPMENT CO., 81 Minna St., San Francisco, Calif. 


WAREHOUSES: Los Angeles, San Francisco, Seattle 


OA — 12/54 








178 











par 
anx 


lanc 
wat 


Th 
with 
Terre 

IPP 


ng 


trom 
part 
have 
addi 
ster 
one 


bette 


app! 
the n 


the tL 


Im) 
the n 
worth 
lwith 
mont} 
tra! a 
pared 


Hicke 
W: 
tion, 
made 
Hick 
Mr 
both | 
A Pa: 
Mana 
memlt 


Club, 


0A - 





4 





AUSTRALIAN NEWS 


W. BEECHAM, Correspondent 
Box E256, G.P.O., Perth, W.A. 





that imports of “non-essentials” will be cut 
saa rt ‘ 4 but th Ww attect ster ing area only 
A ke Chamber of Manufa turers of New South 
\ ent surge of import ‘draining away 
Australia nds at a rate of more than £1 million every 
24 hour But Sir John Allison, president of the Melbourne Cham 
‘ f Y nd member of the Commonwealth Consulta 
rts, says: ‘We must not think in terms of 
nediate t restrictions just because there is a temporary 
After all, Australia cannot shelter behind 
r. To clamp down on imports now would 
ndency 
The Bank of N th Wales, while allowing a prospective de 
and a probable increase in imports in the 
eves that any payments deficit should be 
tT overseas Tunds to meet. 
. =. @ ww 6 
Re-int J T tree trace with a ar area nowever, seems 
neare Tr ’ the tact that there are many American line 
appliance field—which Australians are 
Todey tr ntinually risina Cc + wf 
anding the 3 tr kely t become even higher f the 
wate Je work their battle for greatly increased wages. 
> * > * * 
Bouchers Industries Ltd., manufacturer f steel office furniture 
2p Ades Western Australia t sue 200,000 share 
Os. ea pul ibscription. This company has grown 
and now has a large tactory which turn 
Management believes in publicity, and 
and displaying its wares wherever possibile 
> * * > * 
B. J. F. Trading Co. Pty. Ltd. has been registered in Perth 
apital of £3 ' n £1 shares and offices at 69 St. George 
race, Perth, + re the busine f the B. J. F. Trading Co., 
t af 
‘es ¢ & @ 
With reaard } 4 . fund + ic interestir 1 +t note that a lead 
Av publication say Towards the end 
August, Australia announced the repayment of dollars borrowed 
1 Monetary Fund Australia also repaid 
part ta 1-1 sn raised in New York in 1925, which would 
have fallen d f epayment next year ls it logical to make 
adait 3 j } pon the central reserves at a time when the 
mport restrictions are still high ana when 
believe that the dollars would have been 
ble the freer import of dollar qoods? 
Me 25 w 
A probien nting the Australian manufacturer of office 
appliances and ture the increa hortage of steel. At 
mina serious, and there is no indication of 
tior f nq in the toreseeable future. 
i &t) ee, Ss 
nto Western Australia from overseas in 
31, 1954, was valued at £41,447 (£461,857 
Australian States) compared with the £69,706 
th £405 * th from other Australian States) in the nine 
M 953. 
he fina yea y |, 1953, to June 30, 1954, South Au 
tralia imported stationery valued at £561,076 from overseas, com 
pared with + £435,286 for the prev 12 months. 





Hickey New SoundScriber Treasurer 


Walter J. Niles, president of The SoundScriber Corpora- 
tion, manufacturers of dictating and recording equipment, 
made known that the board of directors has elected D. H. 
Hickey as company treasurer and controller. 

Mr. Hickey has been associated with SoundScriber in 
both the sales and financial ends of the business, since 1947. 
\ past president of the Hartford Chapter, National Office 
Management Association, Mr. Hickey is presently an active 


member of that group and of the Hartford Sales Executives 
Club. 


OA— 12/54 





It’s Time to 
Transfer Records.. 











--Profit by Sales of 


CESCO Automatic 


Transfer Binders 
at New, Low Prices! 








e@ Time-tested, fast and economical method of preserv- 
ing completed or inactive business records — so 
simple any office boy can transfer records in minutes! 


e@ Grades and Styles for every need: both for Semi- 
Permanent filing (with non-locking and special key 
locked posts) and permanently bound volumes (with 
special posts that lock automatically). 


@ Choice of five styles of construction and two grades 
of binding (Canvas Covered Boards or Plain Boards 
without Canvas). 


e Full accessories: posts, markers, flaps, and labels. 


Gs) 


Established 1900 


mex ENDOW a 


























THE C. E. SHEPPARD CO. 

Write 44-07 21st Street, 

f Long Island City 1, New York 

or Please send me without cost or obligation, illustrated 
Free price list of CESCO Automatic Transfer Binders. 
Price NAME 

List 

ist! | rR 

ADDRESS. 
: CITY BONE... Ginnie 
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New Appointments 


Underwood Names Manager . 

The appointment of Raymond T. Tompkins as 
branch manager of Underwood Corporation’s 
Samas Punched Card Division in Chicago was 










MODEL 4 

Inside. height 17”, 
width 15”.edepth 15” 
Outside. height 27% 





oe Seo oot recently announced. A resident of Evanston, 

ping weight 390 Ibs ill., Mr. Tompkins began his business career as ‘ 
a tabulating salesman and is a veteran of 25 | 
years in the accounting field. He also has held 
sales managerial posts in several U. S. cities as . 


well as in Paris, France. Mr. Tompkins attended 
Trinity College, Columbia University, and the 
Bureau of Business Research at Harvard. 








Mikolasy Joins Telecomputing .. . 


T. O. “Ted” Mikolasy has been appointed = 
western regional sales manager by Telecomput- 
ing Corporation. He will supervise all sales 
activity for the 11 western states from Los An- 
geles. Mr. Mikolasy’s appointment, and the 
addition of several experienced sales-engineers 
will permit closer personal contact with the 
company’s customers. Mr. Mikolasy previously 
operated his own business in Son Francisco. 





Joins Paillard Products... 


Paillard Products, Inc., has announced that 
effective last Oct. 1, Duval F. Moss will repre- 
sent Paillard-Hermes as regional manager in 
the Southwest territory. He joins the company 
after 18 years of experience as a marketing 
and sales executive. Mr. Moss now is engaged 










MODEL 5 
Inside. height 20”, 
width 15”, depth 15”. 
Outside’ height 30%”, 

width 21%”, depth 
22%" Approx. ship- 








ping weight 430 Ibs. 








contacting company accounts. 


‘Export Statistics 

















Net Value j 
Quantity (Doliars) : 
Machines Accounting Nondescriptive except 
Punched card New 328 362533 
Machines Accounting Descriptive except | 
Punched card New 332 722855 : 
Machines Listing—Adding except Punched card New 3035 512980 
Machines Non-Listing Calculating except 
Punched card New 1844 610024 / 
Machines Accounting Etc., except | 
Punched card New, Nes. 216 61102 | 
Machines Card Punching and auxiliary New 108 33816! 
Machines Accounting Etc., Used and Rebuilt 469 101287 ) 
Parts for Accounting Etc., Machines 143273 : 
To meet the demand for a smaller, more com- Addressing Machines 130 89351 | 
t 1 a fo f —e d Accessories & Parts for Addressing sage ee poate 
ive safe for both home an Machines Duplicating Ex Lithographic Offset 299 3 
pact, 16s expens . Machines Duplicating Lithographic Offset 75 eS 
4 ES ; , , Parts for Duplicating Machines 651 : 
office, Meilink has introduced two new models Soh teektes Ton - A... 
: . . . . . Cash Registers Used Rebuilt 322 21477 
which, except for size, are identical in design Parts for Cash Registers 303454 
Zs ae Typewriters Standard New except Electric 4580 563785 
and constiuction with Meilink ‘‘C’’ label Typewriters Standard Electric except Automatic New 55! 131582 = 
Typewriters Portable New 2415 140018 
: _— Typewriters Used Rebuilt except Automatic 1050 5742! 
safes. These, with the present 6, 8, 10 and 11 Tooter Vee 17 05305 
‘ eew9> Parts & A ories for Typewriters 3832 
models, round out a line of ‘‘C”’ label safes a 57346 82158 
Dictating Machines . 158 40559 
that answer every need of your customers Mail Handling Machines & Parts 75768 
= . Check joan Machines & Parts of 
Office Machines & Parts Nes. 12 
and prospects. Mechanical Pencils All Materials (Doz.) 16789 105669 
: ‘ P : Mechanical Pencil Parts 8236 
TYPICAL MEILINK CONSTRUCTION of double Pencils Ex Mechanical Black Lead (Gr.) 47898 136012 
. : ‘ Pencils Ex Mechanical Nes. (Gr.) 12685 62817 
steel walls, electrically welded and solidly insulated with Pencil Leads 62255 
¢ . - Co] ; Crayons 44460 
exclusive Meilink Thermo-Cel insulation a re a (Dor. ) sa00 0515 
7 ’ _ . Fountain Pens Ex Ball Type oz. 37966 7566 
FOUR HANDSOME COLORS: gray, green Ball Pen Refill Ink Cartridges (Doz.) 84526 128346 
Heather tan and Inverness green. Fountain Pen & Ball Pen Points Nes. 166458 
Fountain Pen Points (Gr.) 18505 96279 
LABELS. Underwriters’ Class “C’’ one-hour label, Bag Ay none ore an ~ 
T-20 burglary label, relocking device label; as well as ink Writing 47776 
S.M.N.A label. Ink Nes. 27622! 
Carbon Paper (Lb.) 95495 107503 
Ribbons Cloth Inked Office Machines 49363 
Office Supplies Nes. 288977 
STEEL SAFE COMPANY (Nes.—Not elsewhere specified) 
Figures for July, 1954, Released in October, 1954, 
TOLEDO 6, OHIO by the U. S. Department of Commerce 
. A, Band C LABEL SAFES, HOME VAULTS, INSULATED FILES, (A_ breakdown countries is available from the Foreign 
BUSINESS MACHINE AND TYPEWRITER STANDS Trade Division y the Bureau of the Census, United States 
Department of Commerce, Washington 25, D. C.) 
180 OA — 12/54 OA — 


MODERN OFFICE LINE 
HAS SALES ADVANTAGES 
FOR DEALERS 


The Cosmopolitan Series ...a ver- 
satile line in a wide range of sizes. 
Produced by fine craftsmen under 
strict quality control, and priced to 
sell in competitive markets. 


This modern office setting is furnished with the Jasper Desk 
Co., Cosmopolitan, Series 6. The executive desk is the 6FC78 
used with the 6 Series desk console. This modern line is 
available in Walnut or Softone Oak. 





| The tastefully furnished offi bove is for the executive who 
THE JASPER DESK C0. speucclahes fies Seana = a oat The desk a eae console 


shown are part of the Jas Desk Co. Embassy Suite. They 
JASPER, INDIANA ars Chippendel Satee ia aeubels Aenetiiaa Phot Walnut 
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with R-B Mimeo and Duplicator Papers 


If all your business were repeat orders, you’d 
have a mighty pretty profit picture, wouldn’t 
you? Then doesn’t it make sense to nail down 
as much repeat business as possible with 
*‘customer-keeping’’ merchandise? 

With Rockwell-Barnes Mimeo and Dupli- 
cator Papers you can be certain your custo- 
mers get the kind of merchandise that will keep 
them coming back for more. The R-B quality 
line offers an assortment of weights, colors 
and textures for al] machines. And you get 
more business because your customers get 
more satisfaction. 


Colors and weights in 
wide variety, and in any 
required size. Samples 
submitted promptly on 
request to interested 
declers. 


EAST WACKER DRIVE 


Mimeo papers, duplicator papers, and all 
other products in the R-B line are backed by 
a 5l-year reputation as ‘“‘specialists to the 
stationer” . . . a reputation you and your cus- 
tomers can count on. 


BONWOVE MIMEO 





Personalized Labels! Ask about our Personal- 
ized Label Plan — it’s another valuable R-B plus 
that helps you keep customers. 


ROCKWELL-BARNES COMPANY 


Specialists to the Stationer since 1903 


CHICAGO 1, 
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ILLINOIS 
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Passed Away 


———— 





Albert B. Dick, Jr., 


irmal ward of A. B. Dick 
Company October 24 in Presby 

rian He Chicago, after an ex 
ended I He was 60 years of age. 

In addit to heading the dupli 

gy firm he was a director 
of Norther [rust Company, Com 
nonwealth | n Company, Marshall 
Field & C iny and the First Na 
tional Bank of Lake Forest, Ill. 

He was a former mayor of Lake Forest, and a member 
of the boar Presbyterian and Lake Forest Hospitals, 
the Chicago Natural History Museum and Markle Foun 
dation of N York City. 

Mr. Dick ed the A. B. Dick Company, founded by 
his father, r graduating from Yale University in 1915. 

From 1919 to 1934 he was vice-president and treasurer 
of the fi resident and treasurer from 1934 to 1947, 
ind chairs f the board from 1947, 

Surviving his widow, Helen; a son, Albert B. Dick 
Il; a daught Mrs. Helen Dick Bronson; one sister, Mrs. 
[Thomas W. Swan of New Haven, Conn.; two brothers, 


C. Mathew Newport, R. I., and Edison of Lake Forest, 


Iren. 


Fk tr F +t 
George A. Foxcroft, 


manager of the Houston (Tex.) branch 
of Smith-Corona Inc., died on October 
9 in Houston. Funeral services were 
held in that city on October 12 and 
Masonic interment rites were observed 
in Oak Park, IIL, two days later. 

The decedent was born in Elgin, IIL., 
May 19, 1895. After a number of years 
in the employ of the C. B. & Q. Rail 
road, Mr. Foxcroft entered the type 








ter busi assistant manager of the Chicago branch 
L. C. Smith & Corona Typewriters, Inc. in 1929. In 
34 he was promoted to managership of the Indianapolis 
ranch an 36 became manager of the Detroit oper 
In ] became managing director in charge of 
the compa rations in the British Isles, with headquar 
= 1 cmek 
After tl rt of World War II in 1939, Mr. Foxcroft 
turned to ited States and for several months was 
gned t home office duties in the field. In 1940 
was | to head the Houston branch where he re 
uned unt [ leath. 
Ourvivins the widow, Hazel LeFevre Foxcroft, and 
iughter, M Suzanne Burns of Houston; sisters, Mrs. 
Harriett H Oak Park and Mrs. Grace Dueker of 
Kansas City, Mo., and a brother, Alfred H., of Los Angeles. 


Fre + 


president 34 to 1951 and a director of the Philip 
Hano Cor Inc., Holyoke, Mass., died of a heart attack 
t his hor October 9. 

The de t had been well known in the business forms 
dustry fe ictivities in Philip Hano Company, and 

reasure! Fechnicarbon Company, Inc., in both of 

hich fir ad developed equipment and _ processes 
which ha | improve quality and reduce costs in 
al business torms. 

Born N York City in 1890, Mr. Hano was one ol 
OA — 12/54 





Dome does if again’ 


[ntro 





a 






Single Entry 
No Name 
No Figure 
No Word is 
Duplicated 
During 
Entire 
Yeor... 


e+e You Write it ONLY ONCE! 


A brand new idea in Short-Cut- 
ting the keeping of Payroll rec- 
ords, the first major development 
in 20 years. 


Now You Have 2 Fast Selling Dome Profit Makers! 


SALES HISTORY IN THE MAKING 


Backed by heavy Consumer ad- 
vertising and promotion we are 
sure that the new Dome Short-Cut 
Payroll Book will accelerate your 
Dome Sales to a history making 


high. 








TO 
RETAIL FOR 


Ey 


Contact Your Wholesaler Now 





DOME PUBLISHING CO., INC. 30-36 Smith St., Providence, R. I. 
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dependable source for all your 
SCHOOL EQUIPMENT 


*& Chalkboards 

* Bulletin Boards 

*& Aluminum Chalkboard Trim 
& Framed Blackboards 

*& Blackboard Erasers 

*& Window Shades 

*& Darkening Shades 

*& Darkening Channels 


*& Classroom Seating 

*& Primary Furniture 

%& Tabies & Chairs 

*& Library Equipment 

*& Playground Equipment 

*& Vocational Furniture 

%& Teacher’s Desks 

*& Mise. Classroom Equipment 


Rowles offers you a complete line of high quality School 
Furniture and Equipment—everything you need to provide 
your customers with the specialized kind of service they need. 


Rowles School Equipment has been a favorite for more than 
50 years. Make Rowles your headquarters for all your school 
equipment needs. Enjoy the benefits of the Rowles trade- 
mark, the convenience of one centrally located source . . 
and the profits on every sale you make. 


White for the latest Rowles School Equipment 


cataleg and complete information on the Rowles 
Dealership program. 


E. W. A. ROWLES COMPANY 
ARLINGTON HEIGHTS, ILL. 











four sons of Philip Hano, founder of the Philip Hano Com- 
pany. He attended the New York City Public Schools and 
subsequently graduated from Parker Commercial College 
and in 1908 joined the Philip Hano Company, then in New 
York, and moved with it in 1921. He had a large share of 
the responsibility for the plant expansion which has kept 
pace with the rapidly increasing demand for Hano products. 

Edward Hano was active in the Holyoke community 
affairs. He was a director of the Holyoke National Bank. 
trustee of the Holyoke Savings Bank, member of the Rotary 
Club, various Zionist organizations, the Selective Service 
Board, and was past commander of the Branby American 
Legion Post. 

+ - - - +- 
Wilbur D. Comstock, 
82, of Skokie, Ill., secretary of G. J. Aigner Company, died 
October 31 in Ravenswood Hospital. 

The decedent was a founding member with G. J. Aigner 
of Lions International and the oldest member of the Chicago 
Drug Club. He joined the Aigner staff in 1929 as secretary- 
treasurer and a member of the board of directors. Active 
in the Stationers & Publishers Board of Trade he was one 
of the organizers of the western section of that group. 

Surviving are a son, W. Stockson, budget director of the 
Chicago Transit Authority, with whom he lived; a sister, 
Mrs. Zella Williams; three grandchildren and three great- 
grandchildren, 

+ - - + +- 
Walter J. Johnson, 
80, retired vice-president of Johnson Chair Company, died 
October 24 in his home at 2715 Colfax St., Evanston, Ill. 

Mr. Johnson retired as official of the chair firm in 1948 
after service which began following his graduation from 
college. He was the son of Nels Johnson, who founded 
the company in 1868 with a brother, Andrew. 

Surviving are his widow, Ida, and a daughter, Mrs. 
Charles B. Goes. 

- - + + - 
Earl W. Thomas, 
64, founder of the E. W. Thomas Company, Binghamton, 
N. Y., office equipment firm, died October 4. He had been 
in poor health for the past five years as the result of a heart 
condition. He founded the office equipment firm in 1934. 
He had served as head of the small business divisions of 
the Red Cross and Community Chest fund drives in Bing- 
hamton for many years—GET 

- k - - + 
Edmond-L. Chaloult, 
president of Clement & Clement, Ltd., Quebec, Canada, died 
on September 30 following several months’ illness. For 56 
years he was manager and then president of the firm which 
is exclusive agent for the Underwood Corporation in the 
eastern part of the Province of Quebec. 

He ok ok ole of 


. . r’ 4 
J. C. Roberts, Jr., 
40, owner and operator of the J. C. Roberts Office Supply 
Company, Lake Charles, La., died September 24. He was 
a native of New Iberia, La—EEG 





Machine Pours Out Index Cards 

A newly designed and custom built machine created by 
the Warsaw Manufacturing Company capable of turning 
out index cards at high speed and with accuracy is reported 
by company officials. The machine also eliminates the lint 
nuisance. 

“Superdex” index cards now are available, rotary cut, in 
3 x 5,4 x 6 and 5 x 8 inch sizes in white and popular colors 
through the medium of the improved model. 
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IAYI PTAA... LcADERS IN THE LOW-P 
... PRESENT THE NEW 


~MODULETTE™ 


A modular desk that fits the bill, 
where size and price matter. 








Made of heavy gauge furniture steel, shipped knocked down, very easy to assemble. 

Finished in Gray, Dark Green, Mist Green, Desert Tan, and Cocoa Brown. Baked 

enamel. Linoleum tops. (Flat or Jaspe. Jaspe at no extra charge.) Desk size 24 x 40 
Table 18 x 60. 


When size and price are essential .. . 


RICED DESK FIELD 


Ww 
~ 


STYLED TO DIGNIFY 
BUILT TO LAST 
PRICED TO SELL 


RETAIL 
PRICE 


$109-5° 


you can aepend on DORSET 


STEEL EQUIPMENT COMPANY 
2514 W. Dauphin St.. Phila. 30, Pa. *« STevenson 2-1312, 2-6099 
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Always buy SU 


The Quality Line of Filing Supplies & Gummed Specialties 


* Vertical File Guides * Blank Index Strips 





* Guides * Rolled Labels 

* Folders * Protex Loose Leaf 

* Index Cards Patches 

* Index Tabs * Adding Machine Rolls | 

* Transparent * Pakneat Sealing Tape | 
Index Tabs * Pin Tickets | 


At Leading Stationery Stores Throughout the Country 


THE WARSHAW MANUFACTURING CO., INC. 


MAIN STREET BROOKLYN 1, 








a , ant | New 


| ECONOMY — 
+ I — Sertes cilitie 


shipp: 


POSTURE CHAIRS Th 

‘ > a but w 

The fine workmanship and precision manufacture synony- : 
mous with all Cramer products are found in the Economy the e 
Series Chairs. comp! 
Not built to price... but engineered to fulfill all basic equip 
requirements at low cost. Value-packed throughcut. sprink 
Bus 

| stock 

| ing by 


e Tubular Steel Base 


e Bonded Foam Latex Cushioning 


e@ Removable Upholstery Covers 





—<_ > 
Model E-12 e Finger-Tip Adjustments for Seat — 
Height, Seat Depth and Back The P. 

Height pany fo 

tat : @ Non-Revolving Precision Steel se 0 

Send for price list and illus- Spindle “ the 
trated brochure showing ee ' onan ll 
Cramer Economy Series @ Semi-Rigid Upright $891 076 
Posture Chairs. Reflecte: 
e@ Quality Upholstery Material company 
1953. T 

: England 

Over a Million Cramer Chairs in Use Clary 
Cramer POSTURE CHAIR CO., Inc. | Sood 
7 } subscribe 
1205-Charlotte ; Kansas City 6, Mo. a, 
| manufact 
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Business Equipment Corporation 
Acquires Large Warehouse 


better its expanding list of customers, 
Corporation has acquired a new 54,000 


In order to set 
Business Equipment 
square foot warehouse, announced Melvin L. Levin, presi 
dent. The new warehouse, a modern, brick structure, 1s 
located at 255 Atlantic Ave., in downtown Boston, just a 
few blocks from the heart of the city. 
Emphasizing the excellent shipping facilities of the build 


ing, Mr. Levin pointed out that there are two undercover 





New Warehouse acquired by Business Equipment Corp. 


loading docks which can accommodate two trailer trucks at 
tailboard. There are additional loading and receiving fa- 
cilities in the rear of the building to expedite receiving and 
shipping, he said. 

The building is not only ideally situated for city deliveries 
but will have unusually speedy access to all suburbs when 
the elevated express highway now under construction 1s 
completed, added Mr. Levin. The six-story brick building is 
equipped with both freight and passenger elevators and is 
sprinklered throughout to reduce fire hazard. 

Business Equipment has been moving its big warehouse 
stock into the new quarters and planned to occupy the build 


ing by November 15. 


Financial Notes 





The Parker Pen Company, Janesville, Wis. Sa the Parker Pen Cor 


jing August 3/1, 1954 were 13% greater thar 

Sales of its Canadian subsidiary also rose 29 

Jeclined due t recurring cost intr 
j f a new line of ball-point pens."' Net profit 
= $é 28 ‘ » + 65 ante ; hare Th ompares with 

$89) 074 7 ' hare for the six months ending August 31, 1953 
Reflected in +t tatement was a $300,000 dividend from the 
mpany's Eng Jiary. Th s the same amount as received in May 
Jated due t ntinuing C ' 


Clary Multiplier Corporation, San Gabriel, Calif., has announced that 


eeds sale f 250000 share f mmon tock w 
working ta The public offering of the stock was 
ribed Ar ; e t which the stock sie proceeds w be 


ted by ary a tirement of unsecured bank ar development of 


+ na 7 eauipment 
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Ome « 
THE A PPA 
Fastest, smoothest action, 


and most beautiful 
precision made portable 


typewriter 





THE WORLD’S FINEST 





GOSSEN TIPPA 


with luxurious all leather brief case specially designed to hold 
typewriter in one compartment, and is completely fitted for 
office supplies to be carried in separate zippered compartment. 








equipped with typewriter case of durable simulated leather with 
special compartment to carry stationary and all necessary typing 
supplies. Feather-weight, only 24% inches high. Only portable 
made with double cast frame for vibration-free action. Choice 
of colors and choice of type at no extra cost. Finest precision 
construction in world. Competitively priced. 40% discount. 


Dealerships available. Write, wire or phone today. 


TIPPA PRODUCTS CORP. 


7940 West Third Street Los Angeles 48, Calif. 
Exclusive Agents and Distributors, U.S. A. 
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rateful thanks 
and best wishes 


from Sengbusch 


As we pause and look back over our 52nd 
anniversary year, we realize that we again 
owe a real debt of gratitude to you, our 
friends in the stationery and office-supply 
fields. Your support and cooperation are 
constantly our incentive to continue 
developing the very best in time- and 
money-saving office aids. We want to take 
this opportunity to say “Many thanks” and to 
hope that happiness and prosperity follow 


you through the coming year. 


Milwaukee 3, Wisconsin 





Patents 





(Copies of patents can be obtained from the Commis. 
sioner of Patents, Washington, D. C., for 25 cents each, 
Stamps and personal checks are not accepted.) 


Granted October 5, 1954 


2,690,697. Electrical-Mechanical Typewriter Projection Apparatus. John lL. 


R 3, Brooklyn, N. Y. Illustration. 

2,690,735. Eraser Retaining Cap and Clip. Serafin Garcia Lopez, New 
York, N. Y. 

Pratt ~ Mechanical Pencil Employing Clip in Assembly. W altor 
N er, Philadelphia, Pa., assignor to Prismat Southampt Pa 
2.690, 737. Mechanical Pencil. John P. Lynr hicag 

2,690,738. Ball-Point Pen. Christ Andonov ary 

2,690,739. Ink Reservoir and Flow Control. N E, We M ain 
je, N. J 

2,690,751. Ciassification Card. Arthur W. Feiertag, Athe t ssignor 


nesne assignments, to Royal McBee Corr 








8000008 2.602.556 











2,690,829. Typewriter Line Indicator Attachment. Albert M. S k 
Bloomfield, N. J. Illustration. 

2,690,830. Page End Margin Indicator for Typewriters. Floyd W. Gunn, Jr 
Austin, Tex. Illustration. 
Granted October 12, 1954 

2,691, 198. String Clip. Carl A. Flood, Framingham, Mas sssignor to 
ennison Mfg. Co., Framingham, Mass. 

2,691 ,364. Mechanical Pencil. Arduino Car Pedro Valsecchi and Juan 

je Capurre Buenos Aires, Argentina 

2,691,524. Metering Means for Tape Dispensers. August C. Hummel, 
ncinnati, Oh Ilustration. 
Granted October 19, 1954 

2,691,778. Staple Driving Machine. Sau! Lester, New York, N. Y. 
ssignor to Lou Obstfeld, Brooklyn, and Abraham Obstfeld, New York, N. Y. 


“2,691 793. Caster. Jules Jacobs, Jackson Heights, N. Y. IIlustration. 
2,691,805. Spring Mounted Clip for Writing Implements. Clinton E 
Marsha Bronx, N. Y 


2,69 .960. Crayon Sharpener. Walter Albert Leeds and Norbert J. Sweete 
IGC . 

2,692, oa Adjustable Chair Back Pivoted Above Seat. Roy A ramer, 

, ty, M assignor to Cramer Posture hair Co., Ir Kansas City 

ago Paper Feeding Mechanism for Adding Machines or the Like. 

Albert Einar Udegrer Lerum, Sweden, assigr to Aktiebolaget Original— 


jhner oteborg Sweden. 
2,692,037. Key for Office Machines. Otto Reichert and Otto Winter 


Wilhelmshaver ermany, assignors to Olympia Werke West Gesellschaft 
hecchrankter Haftur 
2,692 038. Key for Office Machines. Otto Winter, Wilhelmshaven, Ger- 
assignor t npia Werke West ese haft mit beachrankter 
Jaftung. 
2,692, a. Card Sorting Device. Arthu W. Feiertag, Athens, Ohio, 
by mesne assignments, to Royal McBee Corp. 
249 ,083. Price Marking Ticket. Alonzo K. Marsh, Ridgewood, N. J. 
to A. Kimball Co., New York, N 
2 692,004. , Muitiptication Function Control Device. Lawre B. Taylor 
sboroug tr J Malavaz Oakland Elwood A Davis Castro 
y, and Nils H. Bergfelt Sar Leandr lif,, assig t Frider 
ulating Machine Co Ir 
2 692 ous. Counting Device. Cha Bernard bbs, Cambridge, England 
to English Numbering Macl hines, Ltd Enfield, England 
"2.692, 110. Joint for Base and Frame Elements. Roy J. Re ts akland 
yssigr to Friden Calculating Ma r 


Granted October 26, 1954 


2,692,436. Tape-Dispensing Mechanism Alf P, ik ; Stratford 
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There’s Money in Taxes! — 
Check your inventory of National's 
tax record keeping and payroll books 


FREE! 


with 
either 
book 






For the first time in 20 years, radical 
changes have been made in the federal in- 
Payroll and tax record 
“good enough” formerly won’t do 
next year. With the items described herein, 
National Blank Book Company has the 
up-to-date record keeping answers for your 


come tax laws. 


books 


customers. 


NO. 34-261 LASSER (CONDENSED) 
BUSINESS AND TAX RECORD 


Shows daily transactions, monthly 
summary, contributions, depreciation, 
insurance, payroll (8 employees). Simi- 
lar to No. 
pages, 94” x 11”. Tumbler concealed, 
stiff gray imitation leather binding. 
Complete one year record. List $3.95. 


NO. 200 BOOKKEEPING AND 
INCOME TAX RECORD 
Provides a complete bookkeeping and 
tax record for 2 years — always popu- 
lar, always up-to-date. 92 pages of Eye- 
Ease records, size 9%” x 12”. Packed 
singly. List $3.50. 





NO. 86-475 MY INCOME TAX 
PROOF KIT 
For everyone filing a tax return — sen- 
sational new kit contains 12 separate 
envelopes for organized filing of all in- 
come and expense tax vouchers, and 
padded cash voucher slips. Beautiful 
padded blue binding, gold stamped. 
Lock booster 3 ring 1%” looseleaf con- 
struction. Excellent gift item. List $5.00. 





NATIONAL BLANK BOOK CO. 


Holyoke, Mass. New York + Chicago 
San Francisco Atianta Boston + Los Angeles 
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FOR MEDIUM SIZE BUSINESS 


NO. 34-251 LASSER 
BUSINESS AND TAX RECORD 


Complete bookkeeping system for 
one year’s tax records. 9 detach- 
able Summary Forms. 36 Eye- 
Ease® leaves 9%" x 11%” 
Tumbler concealed binding. At- 
tractive gray stiff covers with red 
ends. List complete. $5.95. 


FOR INDIVIDUALS 


NO. 34-252 LASSER 
INDIVIDUAL INCOME 
AND TAX RECORD 


For executives and others, com- 
plete tax record of transactions 
(dividends, rents, interest, royal- 
ties, contributions, etc.) Eye- 
Ease paper, brown and green 
rulings. Detachable summary 
sheets for tax filing. Gray stiff covers, red 
ends. List complete $4.95. 





NO. 34-250 LASSER 
PAYROLL AND EMPLOYEE 
TAX RECORD 


For any business with up 
to 40 employees. Com- 
plete week summary 
and individual records. 
Tumbler concealed bind- 


+ 





52 












ing. Smart gray stiff covers, red end 
bound. Eye-Ease pages 11%” x 11”. List 
$6.50 
~\ NATIONAL’S . 
gh <=, \ TRANSLUCENT TAX 
~~ SHEETS SAVE 
a a> > 
oS COPYING TIME, 


PREVENT ERROR 


Tell your customers about 
this quick, easy way to 
make duplicate copies of 
Federal Tax Forms 1040, 
1120 and 1065. Pencil, 
ink, typewritten work all 
; produce clearly by direct 
actat process. Approved for use by the 
Internal Revenue Service. 








—— 
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BOB GARTNER, representing ¥ 
VALCO from coast to coast...offer- s: 
ing the finest line of Spun Aluminum 
Costumers, Garment Racks, Sand 
Urns and Smokers for offices and 
public places. Let us .. . and our 
products help you enjoy volume 
sales and satisfied customers. 





oat itil) ii) Lif 
\3 “wd b. Al 


Py if senting VALCO in Michi- 
W//) He H] oe. ——— ilinois, 
io, an isconsin. 
ELLIS RYAN, repre- 
senting VALCO in Okla- 
homa, Texas, Arkansas, 
Louisiana, Tennessee, 
Mississippi, North Caro- 
lina, South Carolina, 
Alabama, Georgia, and 


VANE EO Reinae ANN AVE.» ST. LOUIS 4, MO. 


A LOT OF CHAIR 
FOR VERY LITTLE MONEY 


Compare Jasper Chair Company’s Chair No. 















LEE DAY, rep 
resenting VALCO 
in Missouri, Kan 
sas, Nebraska, 
lowa and parts of 
Minnesota 


















30 with any other chair in its price range. 





You'll appreciate the difference. The 30 






Certified ¥ 
Office § 
a Planning § 
Service 4 


Group is made up of a great variety of 
matching chairs for all purposes . . . all wood 
or with upholstered seats or backs. These 


are sturdy, well-built chairs with corner 
4 blocks for extra strength. 


NO. 30 Jasper Chair Company wishes to extend heartiest 
Season’s Greetings to all its dealers and friends 


asper Chair’2 
Company 








SPER, INDIANA 


a chAIR ce 
et Mp, 





s 

\y * 

7 REPRESENTATIVES: GEO. A. LITCHFIELD, SALES MGR 
FRED & GEORGE C. DEUTSCH R. A. BROWNE, (WEST) R. J. FREEMAN AND JOHN R. FREEMAN 
(SOUTHWEST) 7207 NORTHAVEN RD. 2925 REVERE AVE (EASTERN) .385 MADISON AVE 
DALLAS, TEXAS OAKLAND, CALIF NEW YORK, N. Y. 

“sp, paw” JAMES S. FOWLS, (SOUTHERN) JACK S. DORAN (NORTHWEST) W. H. BROWN (CHICAGO-MIDWEST) 
a-18 327 SUNSET DRIVE, NORTH 2925 REVERE AVE 666 LAKE SHORE DR. 
A ST. PETERSBURG, FLORIDA OAKLAND, CALIF CHICAGO, ILL. SPACE 844 
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Te 


ers, Ir Derby, Co 
2,692,553. Recording Apparatus for Autographic Registers. Albert W 
. , » * The Standard Reaister 


M Co Dayt 
Illustration 
2,692,555. Ribbon Inking Means for Sales Slip Imprinting Machines 
ghts, Ob assig to Addressograph 
rat Illustration 

2,692,556. Ribbon Feeding and Vibrating in Printing Machines. Walter 
A. And T sssignor to Underwood Corp ew York 
, Illustration 

2,692,575. Moistener Duplicating Machines Ronald Max Ford 

é Percy r Birmingham, England; said Crane assignor 
: . @ k. Birmingham. England 

2,692,580. Writing Instrument. David Kahn, Englewood, and Kar! Weisser 

k N ; Ka | N Berger es Be 
2,692,601. Follower for File Trays. John W. Kent, Buffa N. Y 
} t K } K New York N 

2,692,726. Calculating Machine Function Control Mechanism. Nelson R 

é } en, Ithaca, N. Y sssignors to The Nationa 
2,692,729. Record Sensing Mechanism. Eric John Guttridge, Barnes, a 
Ra w t Mitcham. England. assignors to Powers-Sama 
S ting Ma England 

2.692 811 Filing Cabinet hn H. Page, Muskegor Mich assignor ¢ 


Mich. IUlustration. 





Nathan’s Takes Over Kalmus-Golden 


Chas. S. Nathan, Inc., Known as the largest and oldest 
retail office furniture concern in New York City, with ex- 
ecutive offices at 546 Broadway, took over the business of 
the well-known Kalmus-Golden, Inc., of 45 W. 36th St., 
New York, as of October 25. 

Nathan’s new branch will operate from the present 
Kalmus-Golden store and will be known as the Kalmus 





C. M. Nathan 


Myron Nathan 


S. L. Nathan 


Chas. S. Nathan, Inc. The Nathan 
organization also has a branch store at 150-01 Hillside Ave.. 
Jamaica, Long Island. 


Golden Division of 


Nathan’s score sheet is a very significant one as the firm 
looks back on 78 year history of supplying new and 
furniture and equipment not only in 
but throughout the nation. The company 
600 banks, 130,000 commercial and busi 
ness organizations and 46,000 professional men, institutions 
and hospitals. Such figures reflect gratifying business ex 
pansion from its humble beginning in a one-room station 
ery store in Jersey City, New Jersey in 1876. 

Today, Chas. S$. Nathan, Inc., occupies six large floors 
in its own building at 546 Broadway; a spacious store in 
Jamaica, Long Island; and the new store known as the 
Kalmus-Golden Division of Chas. S. Nathan, Inc. 

In recent years, the management of the concern has been 
in the hands of Nathan, president, and his 
cousin Chas. M. Nathan, vice-president. Myron Nathan, 
vhose father started the business, is chairman of the board. 


reconditioned ofhc« 
New York City 


has sold to about 


Seymour L. 





Inventory Control Slashes Costs 


How a large wholesale hardware company established 
visible inventory control of more than 16,000 hardware 
items is detailed in a 6 page illustrated folder recently 


released by Remington Rand Inc. 


The story concerns J. Korber & Company of Albu 
querque, New Mexico, and tells how the firm, through the 
use of Remington's various record cards, slashed inventories 


20 per cent and cut posting and reference time 334% per 


cent. 
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COMFORT- 
CONTROLLED 
MOTION 





“Free and easy” is one way to 
describe the feeling Collier-Keyworth Chair 
Controls give through their patented “Equi- 
Balanced” action. An exclusive, outstanding 
Collier-Keyworth feature, it always assures 
smooth-tilting, comfort-controlled motion. 
For all-steel, revolving chair controls . . . 
carefully constructed for long-wearing 


satisfaction . . . ultra modern in design... 


buy Collier-Keyworth! 





COLLIER-KEYWORTH CO. 
(EINES S ACHLUSELIS 
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PRES-T0-LINE CORP. OF AMERICA - 


192 


TYPISTS NEED THEM...TYPISTS WANT THEM! 
Saves unnecessary fatigue, frayed nerves, 
and reduces typing errors by eliminating the 
bounce, wobble and sway from typewriter 
platforms. Functionally designed... attrac 
tively streamlined to add smart modern lines 


to any office desk — new or old 


RETAILS 
AT ONLY 


95 


FAIR 
TRADED 


instant fingertip release! 


Sturdy all-metal construction, smooth no-sag 
finish, firm-grip rubber top bumper and 
floor base. 


@ QUALITY CONSTRUCTION THROUGHOUT 
@ EXTENDS FROM 17 TO 31 INCHES 

@ EASILY ADJUSTABLE TO ANY HEIGHT 

@ AUTOMATIC, SELF-LOCKING MECHANISM 
@ POSITIVE SUPPORT ...NO SLIPPAGE 

@ TELESCOPES TO FIT INTO DESK DRAWER 


Extremely liberal discounts ! 





























2339 COTNER AVE. e LOS ANGELES 64, CALIFORNIA 








Victor Products Featured at New Utah Store 


Keith Richan has watched the growth of Provo, Utah, 
with keen interest. He sensed that this city (its inhabitants 
boast that it is the fastest growing community in the coun- 
try) had need for a new office supply store. 

Already the owner of Richan’s Office Supply of Ameri- 





Be 
pie of 


Congratulations . . . Earl Peacock (left), office equipment dealer 
in Ogden, Utah, wishes Keith Richan success on the opening of his 
new Provo store. 


can Fork, Utah (somewhat north of Provo), he decided he 
would be the man to open that new store. On September 
24, he did just this. 

He opened the new Provo branch to the accompaniment 
of large newspaper ads, handbills and Hollywood search- 
lights. 

To give the event further stress Mr. Richan worked with 
the Victor Adding Machine Company in planning a special 
showing of Victor products. A select group of Provo busi- 


nessmen were invited. 

“One highlight,” says District Manager C. R. Arenschield, 
Jr., who worked with Mr. Richan on this project, “was 
the proof that the average operator can learn speed touch 
operation in less than five minutes.” 

Jay Watson, sales manager, heads Richan’s staff at the 
Provo store. 








Philadelphia Exhibit . . . East Safe & Equipment Co., Philadel- 
phia, set up this exhibit at the Delaware Valley Business Show in 
the Bellevue-Stratford Hotel of Philadelphia recently. The show 
was sponsored by the Office Equipment Assn. of Philadelphia. 
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©, ~~. HERES REAL COMFORT FOR YOUR 


ey BEST CUSTOMERS BEST GIRL 













- Four way adjustable seat moves up, down, backward and 
forward at a flick of the wrist 

¢ Fitted back-rest adjusts easily up and down 

« Rugged 20 coil spring seat is padded with springy foam 
rubber that gives years of comfort 
e Smooth rolling, double ball bearing soft rubber casters 


e Available in leather-gros point combination or plastic- 
gros point combination 
e Finishes to match any office need 


« And they’re priced to SELL! 


There’s no doubt about it, “Comfort” is the word 
for the Gregson Model 365. So, to keep everyone 
happy (and make more profit too), make sure you 
sell secretarial chairs by Gregson. 


DEALER INQUIRIES INVITED 


Secretarial Posture Chair 
Model 365 








GREGSON MANUFACTURING COMPANY 
Manufacturers of Office and School Chairs 
LIBERTY, NORTH CAROLINA 












IN EVERY “LINE” 
THERE’S A STANDOUT... 








. . > 
in wastebaskets it’s 
HIGHER PROFIT— Your most profitable dent, rust, or corrode. Vul-Cots are 


sale is your! eS! line ~ s for you and light-in-weight, easy to handle or 


your customers. A bigger unit profit clean. These features will help sell 
is assured plus complete customer Vul-Cots for you! 

satisfaction. And satisfied customers NATIONALLY ADVERTISED —Vul-Cots 
are always profitable. : ; 

: are known and recognized nationally 
PROVEN VALUE—Vul-Cot Wastebas- 28 the quality wastebasket line for 
kets are practically indestructible. business. A consistent program of na- 
The patented double rolled top won’t tional advertising to office ame. “Vi 
break, loosen or fray. An attractive wee people continually 
bonded side seam provides a strong, sells - ots to your customers. 
permanent seal NOW ...at this time when you’re 


comparing product values and product 
SMART APPEARANCE—Vul-Cots look features for 1955, get the full story 


better and last longer. The hard vul- on this famous VuL-Cor line... 
canized fibre, by National, is tough, write for illustrated price data sheet 
smooth and durable. It can’t splinter, direct to 


NATIONAL 


\ VULCANIZED FIBRE CO. 
WILMINGTON 99, DELAWARE 
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SELLERS IN 


JURABLE:: frst for GOOD QUALITY at LOWEST PRICES! 


Prime Steel ® Electrically Welded ©@ Non-Suspension ©@ Ball Bearing @© Compressor Follow Blocks 
Aluminum Pulls @ Finished in Standard Grey or Green Permanized Baked Enamel 


IT’S NEW! 


=| Low Priced 
MODERN 
EXECUTIVE 

DESK 




























EXECUTIVE STEEL DESKS 
& SECTIONAL DESKS 
FILING CABINETS 
BOOKCASES 
SECTIONAL BOOKCASES 
STORAGE CABINETS 
ROLLER FILES 
TELEPHONE CABINETS 
— CABINETS 


#90PS y 


@ STEEL TOP, 
LINOLEUM COVERED, 
TRIMMED WITH 








ALUMINUM EDGING 

@ Heavy gauge furniture 
steel 

@ Smooth sliding drawers 
with roller bearings 

@ Satin finished 
aluminum hardware 

@ Adjustable height 


* FOR DURABILITY, @ Modern recessed back 


@ Standard grey or 


MODERN EFFICIENCY, attractive desert ton. 
WORKING COMFORT ® Desk Top—53"x2512” 


Full Body Depth—24” 


WRITE FOR ILLUSTRATED CATALOG #95 AND DEALER PRICE LIST. 
tae Packed 


URABLE METAL PRODUCTS CO. een 


PRO 
17039 ST. MARKS AVE. . pxtyn 33. N. Y. + HYacinth 8-178 MPT SHIPMENT 














































CRAFTSMANSHIP 


EXEMPLIFIED BY 


BRIGHT’! 


Styled for perfect harmony. Fashioned for luxurious 





NO. 9800 SOFA wear. Customed for lasting comfort and pleasure. Priced 
for every buyers purse. These are the factors which make 
BRIGHT creations a joy and satisfaction to every one 


who buys. In a large selection of genuine leather and 





Elastic Naugahyde and a wide range of styles you will 


- , NO. 90 EXECUTIVE 
find just what you want for every customer. POSTURE CHAIR 


WRITE FOR CATALOG! 







NO. 1000 


CLUB CHAIR 133 BLEECKER ST. NEW YORK 12, N. Y. 
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Opportunity Is Knocking 
For Sales Executives 


(Abstract of NSOEA convention address by Will A. Foster, vice- 
president, The Borden Cheese Co., New York City) 
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Your leadership will determine 
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730 rr n+ a 
ate 940 now in 
jren ¢ Jur World Wa 
| ady ank 
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hedges new « improved 
AGATE CARD TRAYS 





Formed metal bottom with heavy tinned coating gives rustproof 
feature and added sales appeal. 

Solid, one-piece follow block means greater strength and 
ruggedness. Corners reinforced with Kraft tape. Sides cut down 
to provide easy access to cards. Capacity up to 1200 cards plus 
guides per unit 


write today for new catalog 


hedges MANUFACTURING COMPANY 


2931 WENTWORTH AVE. e CHICAGO 16, ILLINOIS 
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on E24 


Write for full information con- 
cerning the new Victor desk stapler 
—today’s best valve in stapling 
machines. 


IMMEDIATE SERVICE 
AT ATTRACTIVE PRICES 


VAIL 
MANUFACTURING 


aT 
Chicag ) 


COMPAN 
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Leaders in 


rgidized sree. 
AMCO's complete 


a = TRANSFER CASES 


and ribbons ~— ~ priced to compete with cardboard transfer cases 
for the office— 





leaders in sales 


and profits for you! 


ORDER 
TODAY! 





SY cvalo Me dclam llr ticehi-te| 


AMCO Catalog 


@ Constructed of heavy furniture steel. 


@ Added strength & durability due to the special forming 


j process of rigidizing. 

VE ji @ Available in letter and legal size. 

W/(/ CO @ Baked on enamel finish in lustrous office green. 
@ Horizontal & vertical stacking feature. 


AMERICAN CARBON PAPER MFG. CO. 


— Top FLIGHT PRODUCTS CO., INC. 


Warehouses and Offices at Houston, Dallas, New Orleans, Manufacturers of the Famous No. 25R Transfer Case 


Birmingham, St. Louis, Dewer,-Les Angens. 6224 S. Oakley Ave. WAlbrook 5-7100 Chicago, Ill. 
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SMALL SAFES CRight.) Hall's Personal Safe. Three- 
tumbler combination lock. Air-engraved 


gray finish —smooth gray inside. Velour 






Lower left.) H Model 1115-C—one lining and lift-out tray at extra cost. 
-— Seey eye | sizes in Hall’s line Carries $.M.N.A. one-hour label. 
of office safes. Carries $.M.N.A. and 
Underwriters e-hour labels, also 
Underwriters’ T-20 Burglary label. 
(Lower right.) Hall's Wall Safe. 
Complete catalogue and price list Same construction as the Personal 
on request. Safe, but with shelf as shown. 






o., Inc. 


the HALLS sete tax 


1100-A S. Erie Blvd., Hamilton, Ohio 


Successor to The Hall's Safe Co., Cincinnati 


Aciameul 


modernize 





IN BEAUTY... 
QUALITY... — 


LUXURY {) aay : 
i a 


. 


No. 0-4331 SECTIONAL 
From the Fieldwood Continuity Group 
No. 0-4333 Matching Chair Also Available 


UPHOLSTERED FURNITURE FOR OFFICES, HOTELS 


= 
modernize .. 


1] | 


666 Lake Shore Drive - Chicago | 


AND INSTITUTIONS 
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UNGROUND 
BALL BEARINGS 


For the Office Equipment Industry 


ILIAN 


Long life and service are assured you because — 

1. All component parts are machined from steel bars. 

2. Each component part is properly heat treated. 

3. Every Kilian Bearing is designed for a specific application. 
Neoprene and Nylon tired outer races are avail- 

able where quiet operation is desired. 






















Distributors in All Principal Cities Catalog on Request 


KILIAN MANUFACTURING CORP. 
SYRACUSE, NEW YORK, U.S. A. 


Kilian Manufacturing Corp. Fischer Bearings (Canada), Ltd. Kilian Steel Ball Corporation 
ASSOCIATED Pp 
COMPANIES: (Canada), Ltd. 240 Fleet St. East, Toronto 2B, Ont. 100 Wellington St., Hartford, Conn. 
: 240 Fleet St. East, Toronto 2B, Ont. 











Chet these "SAFE- Be meacerce 


new deluxe 
ALL merat—gll.j.U-s.t-aD).e— 
TYPEWRITING TABLE 


for 
Business 
and Schools 


Designed 





to Improve 
Typing Efficiency 


Sn “S AFE-TEE” 
FOLDING CHAIRS - 


check these special features 





16) ni « ~ . 

F] ro 

ah This lonia Model 40 is a low-cost, all- : : ; 
Ht 5 stest, indactrestibile folding choir with @ Rugged construction for use with an electric typewriter. 


a new safety design. 


























| & @ Very quiet with minimum vibration. 
dt he Again Available! @ Adjustable gear for elevation from 26” to 29”. 
'yY & a ee foe @ Writing bed flush with table top when raised to limit. 
cad » s spring-filled seat and back. , . 
* aN _ ep-fight + A inn @ Adjustable legs for leveling to floor. 
4: Write for SPECIAL SAMPLE OFFER 
: eg ©6=Choice of colors. Write today for 
——* e folder ond prices. 5 . a C 0 S$ A L k S$ 
D~ oo” IONIA MFG. CO. - IONIA, MICH. PINELLAS INTERNATIONAL AIRPORT, ST. PETERSBURG, FLORIDA 
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We and visit more than 
relatives may drop in at any time 


modern equipped homes t 
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sns vaca annually in the family 
n dollars a year seeking pleasure 
tra and income among 
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Women Get Opportunity 
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wor When manual! labor 
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has r ng wear when 
a “ nbelievable impact 


SINGLE 


DOUBLE 


* 


TRIPLE 





‘el 
| 


LOUNGES BY ARD | 


Built to Sell and Satisfy .. . 


Look at these features: Wide, no-sag spring seats and backs, 
comfort-shaped and heavily padded . . . Duran upholstery, 
choice of colors . . . curved chrome frames. Built for long 
life, priced to sell. 


Compare these Low List Prices .. . 


No. 66C Triple Lounge $125.00 

No. 44C Double Lounge (illust.) 95.00 

No. 22C Single Lounge Chair 62.50 
Prompt shipment from our central location. Drop shipment to 
your customers if preferred 


WE SELL THROUGH DEALERS ONLY 


Send for the ARD Catalog of Lounges, Chrome Chairs, Costumers, 
Lecterns, Tables . many other profit-makers. 





13 VINE STREET, EVANSVILLE 8, INDIANA 
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PARKER 
TRANSFER CASES 


WELDED STEEL CONSTRUCTION 
PERMITS CEILING HEIGHT STACKING 
GIVES 50% MORE VALUABLE 
STORAGE SPACE AT LOW COST 





Letter Size 24 LP 


Outside Dimensions 











12%” H 
13%" W 
24%" D 


Inside Dimensions 


11%" H 
12%" W 
24” D 


Legal Size 24 LG 






Outside Dimensions 


12%" H 1658” W 242" D 
Inside Dimensions 
11%" H 15%" W 24” D 











PARKER STEEL TRANSFER CASES permits stacking to ceiling, gives every 
storage room 50% more stacking area at low cost. Electrically welded 
sheet metal cases, completely enclosed on all four sides. Protects 
against fire, water, dust, vermin, etc. 


PARKER STEEL TRANSFER CASES keep your records looking better, 
longer in generous 24” filing depth. 


PARKER STEEL TRANSFER CASES are easy to operate even at full 
capacity because they are solely designed for this very purpose; and 
are equipped with four rollers, which makes for smooth operation of 
drawer. 


PARKER STEEL TRANSFER CASES posses no outside obstructions. Com- 
pletely stacked by interlocking cases with nut and bolt safety device. 
Easy! Quick! Efficient! These Transfer Cases are equipped with avto- 
matic stops, prevents drawers being pulled out of case. Finished in 
Baked Enamel, smooth durable and attractive. 


Removable Type Follow Blocks and Bases available at little extra cost. 
WRITE FOR OUR LATEST CATALOG 


PARKER STEEL PRODUCTS, INC. 


60 COLUMBIA STREET © BROOKLYN 1, NEW YORK 
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Ips you 


PROFIT 


with this 








BLACKER BLACK 


. « « instantaneous-drying du- 
plicating ink for open or closed 
drum machines. Won't clog 
pad, harden in cylinder or dam- 
age stencils. Sharp, BLACK 
reproduction dries as 
it stacks, on mimeo 
bond and some rag 
stocks. 


co 


PRIVATE 
LABEL 
PACKAGING 


Offers you extra profit and 
prestige with your own trade 
name and label. Complete de- 
pendability and Canode’s guar- 
antee present unmatched sell- 
ing opportunity! 


Packed in 1-Ib. FLAT or ROUND CANS 
Also available in the popular PLASTIC SQUEEZE- 


DISPENSER in %-Ib. size. 


Both types of packaging also supply 4 Canode 


RAPID DRY colors: 
RED «+ BLUE « GREEN > 






os! 


Far alk style 


‘Wwhary Saeed Gecaler Wackvens 


‘Veen qe’ e Velky « 





WRUTATOR 
en, 


PERFORMANCE GUARANTEED 
in any climate 


No offset, no smudge. no slip- 
sheeting, no delay. Hot or cold, 
dry or humid. weather has no 
eflecton NEW DRI-RITE 100. 
Perfect workability, legibility, 
ease ot use. speed of dry- 

ing, always! You sell it 
on perfect perform- 

ance guaranteed! 


PRE-SOLD 
MARKET 


Consumer advertising in 
“OFFICE” pre-sells the entire 
office purchasing group for 
you! Continuous Canode adver- 
tising promotes the complete, 
diversified line of duplicating 
inks, with extra stress right 


now on NEW DRI-RITE 100. 





BLACK 





WRITE FOR DETAILS AND PRICES! 


INK SPECIALTIES CO., INC. 


Dept.O 519 N. HALSTED STREET @ CHICAGO 22, ILLINOIS 
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This 
STORAGE 
CABINET 


WITH RADIUS CORNERS 
is a real 


“BUY” 


Our No. 3678 Cabinet 
will answer your stor- 
age problems in every 
way. It is finished in 
baked-on olive green 
or office gray enamels, 
and has adjustable 
shelves. Spot welded 
assembly with lock in handle and insulated doors. Set 
up only. Shipped one per carton. Size 36’’ wide by 18” 
deep by 78” high; weight 175 pounds. 

List price $50.00 each 


PgR LESS DEALER'S DISCOUNT 
we ae F. 0. B. ST. LOUIS, MO. 


METAL MANUFACTURING CO. 
MIDWEST 1818 N. 18th ST.- ST. LOUIS 6, MISSOURI 





A Few Choice Territories 
Open for salesman— 
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stencils » 


handy > 


Read-A-Bile the amazing new 
STENCIL FILE with the stencils 
always at *‘See Level’?! 


The ‘‘Read-A-File’’ cabinet offers a protective stencil file that 
tencils in wrinkle-free condition and still permits 





preserves 5s 









full length inspection and quick access to any one of 100 to 
400 aaiie, An easy pull brings the entire Langer unit for- 
ward from the ‘‘Read-A-File’’ cabinet on ball bearings. The 
hanger unit consists of 50 hanger clips. Each hanger clip is 
on an individual rod and may be removed without disturbing 
the other hangers. Each hanger clip will accommodate from 
one to four stencils making a cabinet capacity of from 100 to 
400 stencils 


DEALER INQUIRIES INVITED 








INC. 


INDIANA 


METAL SPECIALTIES, 


2302 BLOYD AVE., INDIANAPOLIS, 











PRECISION MADE 


STAPLING PRODUCTS 
Phe ae 


THE LINE => 







2a * 
Model No.105  _~ = "=" 
4-WAY OFFICE STAPLER 


HEAVY DUTY OFFICE STAPLER 


ett @@eae o*” la 
e Secnn a 


‘4 DEPENDABILITY 


——— 


+ 





Model No. P- 22” >. 
PLIER TYPE HAND STAPLER 


“se ane8 
Model No. T-50 


AND PROFITS AUTOMATIC GUN TACKER 


A STAPLING MACHINE FOR EVERY PURPOSE IN EVERY PRICE RANGE 
SOLD ONLY THRU DEALERS 


 frrow faAsSTenerR £0. [nc 


ONE JUNIUS STREET, BROOKLYN 12 WN 
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U.S. Pat. Nos. S998 


2,223,225 
2,502,590 BS 





‘Memo-Pal : 


@ the only one of its kind 
guaranteed to give trouble-free performance 
@ streamlined @ fool-proof 

sells on sight! and repeats! 


PORTABLE 
MESSAGE TAKER 


@ Indispensable for every office, bank, switchboard, factory, store 
and home. 


@ Provides a CONTINUOUS sheet of clean writing paper for 
messages in ANY desired length, (standard adding machine roll 
3-7/16” wide.) 


@ New, modern “Memo-Pal” is made of prime steel in sparkle 
black, brown or grey crackle finish . . . built-to-last—and un- 
conditionally guaranteed! individually boxed—1 dozen to ship- 
ping carton. Shipping wt., 25 Ibs., per dozen. 


LIBERAL TRADE DISCOUNTS 


write for complete details to 


PREVUE-RADSELL CO. 


343 So. Dearborn St. 
Chicago 4, Illinois. 





A NEW STANDARD OF THE INDUSTRY ! 


Business Machine Stands 
Designed to Protect the Investment 
Made in Expensive Equipment. 


The durability engineered in each Pennant Stand is 
your assurance of long lasting performance. New design 
practically eliminates the possibility of tipping and 
causing damage to expensive business machines. 










NOTE PENNANT’S COMPLETELY 
NEW RAISING AND 
LOWERING DEVICE! 

By the touch of a toe an op- 

erator can raise the stand on 

its casters or lower it to rest 
on the caster housings. 





5 COMPLETELY NEW MODELS 
ALL PRICED TO 
SELL ON SIGHT! 


Write today for beautiful 
12 page color catalog of 
the complete PENNANT 
Line of office equipment. 

















Pennant Perfected Products 
are manufactured by: 











SPARTS MANUFACTURING CORPORATION 


of Blackstone Menutect 


® Giieene ‘44 n 


463 Ww Horrison Street 


20% 








RUMENTS @ 


Ltlek lity UN 


HARTEO HR OO CONN. 


STENCILS @ PROTRACTORS @ OTHER DEVICES 












MECHANICAL 
ADDRESSING 
FROM G 
PAPER | 
TAPE 











PRINTS 
WITH 
SPIRIT 








MODEL 40 
above only 
$52.17 
including supplies 
for a 500 name list 


The ORIGINAL... 
SPIRIT PROCESS ADDRESSERS 


Write today for complete information on the Master Addresser 
line of addressing machines, duplicators and postcard printers. 


MASTER ADDRESSER GO, £22°.0.Wer keke s. 


Minneapolis 16, Minn. 
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AGCO 


PAPER FASTENERS 















y aceomm se See a, 5s | 





To Bind Papers Together 
To Keep Perfect Order 
To Prevent Loss 





ALL of your customers will appreciate having you 
show them where and how they can use Acco Fas- 
teners—and they'll prove their appreciation with more 
business for you in Acco Fasteners, Accobind Folders 
and Accopress Binders. See your Acco Catalog. 


ACCO PRODUCTS, Ine. 


Ogdensburg, N. Y. 
Acco Canadian Co., Ltd., 


In Canada: Toronto 




















SPEED-Mo 


SPONGE RUBBER STAMP PADS 


PPCLENOUR STAMP 
PAD NEEDS IN 


ONE 
ALL-PURPOSE 
LINE! 


Supply your customers with all their 
stamp pad needs from the profitable 
Speed-Mo line — the only complete 
stamp pad line on the market. There 
is a Speed-Mo pad and ink for every 
stamping job in office, factory, ship- 
ping room. You need carry only the 
common over-the-counter pads. We 
furnish prompt shipment on special 
4 pads (up to 20” x 36”). 
Saute eee Se Saeeey vewted sponge . 

impressions . Re-inking is * a 
neat end simple you jt Brosh the ink om Speed. al 
Mo pads. i 


LIBERAL DEALER DISCOUNTS 


Write for folder showing over 35 stock items 


RIVET-O MANUFACTURING CO. 


50 FEDERAL ST., 












































ORANGE, MASSACHUSETTS 


information write: 
West, Hamilton, Ontario 


In Canada, for complete 
Bossence & Co 429 Main St 
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Four Predictions 


First, there'll be 


greater competition between industries. Every 


je 


ar nd tatesman a we 3 
c betweer ] ga 3 
3 kery 
the w bed blanket 
n Ww 6a aire 
ansporta 
air >| ay na 
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Second: Don't Buck A Trend—Ride With It. 
Vher y habit ving make obsolete a 
t. Change y rf product or serv 
today ie American people are not going back t 
74 we re 1 1 + 1960 
P 1 Wa r t Americar dier n the value 








ONLY 


The ‘’Precise’’ TRIMMING BOARD 
Has All These Wanted Selling Features 


e Patented Finger Tip Controlled Paper Guide 
e Finest Steel Blades, Carefully Ground 

e Two White Scales on Black Background 

@ Only Finest Seasoned Hardwood Used 

e Every Bourd Completely Guaranteed 


You offer the finest in the New “Precise” Trimming Board. 
It has everything your customer should have for trimming, 
cutting paper, paper board, etc. The patented, adjustable 
paper guide locks and releases with a finger flick, 2 white 
scales on black background speed 
accuracy and measuring time. 
Models 5, 6 & 7 have special 

is a 





5 POPULAR SIZES 




















saf ing. The “Preci a okt) em 
emee S pea uhesever Galena. No. $=18 mt Slade 
No. 7-244" I 
Order Your Needs Today! 
AMERICAN PHOTO LABORATORIES 


Dept. A, 28 N. Loomis Street, Chicago 7, Il. 
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Sell the PEN that creates 


MARSH 77 | N\ 
Rett Foul PEN te 


is \ 


The ART-MAGIC in the 
MARSH Felt-Point 


SELLS ITSELF! 


Here’s a quick turnover item that’s a real 
profit-maker for you! Dealers everywhere ac- 
claim the Marsh 77 as the Felt-Point pen that 
sells on sight. Powerful National Advertising in 
SATURDAY EVENING POST, LIFE, and 
AMERICAN ARTIST pre-sells prospects for 
you... all consumer inquiries and orders are 
referred directly to local dealers. See for your- 
self the sales appeal features of the Marsh 77 
Felt-Point pen... the PEN with the FIRM 
Felt-Point that marks or writes smooth, fine 
lines on any surface with instant-dry ink. 


DEALERS: Mail coupen today! 


MARSH STENCIL MACHINE CO, FP—11 ] 

83 Marsh Building , 
I Belleville, Ill. ' 
. Gentlemen: Attached is our business letterhead. We want to sell the , 
MARSH 77 Pen. Send us prices and complete information. ' 
t ae em ey SUURMs . ccocteccvetnsves 1 
eee ee eee i 
i ee ee me ae ; 
; yy POPPE TERELETITLELTL Le . ZONE STATE. .cccccccseccsecess 1 
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WHY Stock 34* Carbon Paper Items? 
WHEN Nev-r-KURL UNIVERSAL 


.Can Be Used on Standard, Noiseless and 


Electric Typewriters 
. . . .Cuts Dealer Carbon Paper Inventory 
. . . Slashes Investment in Stock 


. . . .Simplifies Purchase for Dealer and Customer 
. . . Saves Customer Office Supply Space 


New inking makes NEV-R-KURL UNIVERSAL wear 
TWICE as long. This all new smudge-proof car- 
bon paper will continue to give clear, legible 
carbons long after the ordinary paper would 
have been consigned to the waste basket. 
NEV-R-KURL UNIVERSAL will not curl or wrinkle 
under any conditions—it’s plastic backed. 

Dealers can increase carbon paper profits, cut 
their costs and the costs of their customers to 
make more sales. Let us tell you the rest of the 
story. Write to: 


*Dealer Average 


L. A. PHILLIPS, President 













. — A eee 
€ 
4 Jy = PROTYPE CLEAR-PRINT 
" _ TYPEWRITER WOOD STAMP 
CARBON PAPER RIBBON PADS 








watcr mart welry manutacturer 


ine only name rse and buggy day t -) 
Studebaker and its not on a lumber wagon any more. Harnes 
making a forgotten trade 
Or nunared year ago tallow was used tft make the candie 
tha yhted f : You might think that the elect: ht 
made the candle obsolete. Quite the contrary. One npany 
Today makes more andies tnan were ever made ; rce r 
Today candies nave r and style. They are y r mantle nd 
ining m tTtabdle ind a ver The 
Chance for Sales 
mere anotner trend that ters a tremena pp T 
-reative selling 
Fully 13,000,000 of r population today are 65 year t age 
r older. Conserva recasts predict that there'll be 20,000,000 
nat age bracket by 1970. 
je T The sales ar nip tT insurance mer nd cia 
> and more of these people will be independent in their older 
ear What a market tor hobbies, reading, trave! and recreation! 
Some 88 m n Americans have life insurance policies carrying 
276 & n dolla maturity values. 
Several billions of “E'’ bonds, purchased during the War years 
are aturir " nature during the next two year 
A whole new branct f medicine, called geriatr 
developed to study the physical problems of the aged and aging 
New progucts w be marketed to serve tl tield 
Super markets now have sections for dietet toods ft 
easing ger por aTiOr nm special diet 
Third: Keep The Appeal of Youth 
All people want t 9cf younger Than They are Y Tr 
Tially ptimistic and natraid. When youre a ttle low 
IOwr T Tne merriage icense Durea na waftcr The 
me p ft The ne way Ticket tor te That re your 
c 
Style your products and train your salesmen to keep the 
y There r +r r } wr na with the r r } yenerat , They 
know where they want t } and have plar r w They pe To 


Fourth: Remember A Product That Removes A Cause Replaces 
the Product That Cures The Effect 
For example, a product that prevents tootn decay replaces tne 


tificial plate worn when teeth are removed. Any product that 
























“Just like they said, ‘Sphinx sells itself!’ ‘’ 


“I can lie here all day long and 
still reap profits from my 
Sphinx sales. Nationally 
famous Sphinx Papers are 
known for their quality and 
economical price. You can’t 
beat them for quick turnover 
and repeat sales. Stock 
g= Sphinx today and make your 
sales come easier too!” 





SAXON PAPER CORPORATION 


240 WEST [8th STREET - NEW YORK li, N. Y 
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COPY-RI GHT Copyholder 


for over 30 
years the 
























most wanted"’ 
copyholder... 
now manufac- 
; tured by Curtis- 
Young Corpo- 
ration 









EXCLUSIVE FEAT 
feather ‘ 
tion ; , 
. a moves COPY up line . 
touch spac velvet y plete 
or more ata Time pg insrontly 
prake lowers COPY: rorpertect 
d Knee-Action | reodibility. 
e Patente holds any weight 
Gripper. 
copy securely holds 
Turned-Page Clamp, 
e Tu 


k finished pages- 
miy to any 
ily 


bac 
. Fastens Fir 
quickly and eos 


Typewriter, 











> Se hee gekth Remceh Saeko Mmmen, 


Copyholders Duplicating Supplies Carbor Ribt 
110 West 18th Street “New York 11, N.Y.* Cable: CURTYOUNG 
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HARDBOARD FABRICATORS, 
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[Activate Control Sy 
with 











Show your prospect how to 
bring a control system to life. 
Let him see how Graffco products 
classify and spotlight the facts for 
instant action. Activated systems 
sell faster. And there’s no easier 
way to build your unit sale profit. 


GEORGE B. GRAFF COMPANY 
54 Washburn Ave., Cambridge 40, Mass. 





























SIGNALS 
and MAPTACKS 


NE der 


Fayed. DATERS 


Cash in on the changing estenier by 

—t Faymus daters—the quality line 

that brings customers back for other 

items, because each stamp carries your 

advertising. 

_ Faymus daters rank FIRST in the 

industry because they are expertly made 

of only the finest materials. Beautifully 
ckaged with colorful, sales-making 
aymus styling. Also available in at- 

tractive counter assorted dozens. And 

the features shown here are unequalled 

by any other line. 

© BANDS OF RED RUBBER—far more durable, resist 

> 

. soviaa LIFE— year band is not quickly outmoded, 
corries 6- of dates. 

e BANDS Tuan EASILY—never stick, never slip 
once set. 

@ RUGGED FRAME—for long, herd service. Heavily 
chrome pleted. 

e y+ oe eee HANDLES—select wood, beautifully 

© EXTRA— year band carries useful wordings: Rec'd, 
Ans'd, int'd, Paid, A.M., P.M. 

© imprinting et ne cherge on quentities of one 
gross or more. 

© Also eveileble without imprint. 


Also write for New Catalog No. 153 ORDER 


TODAY! 


Fahy nw DIV.. Bankers & Merchants, Inc 





3229 North Sheffield Avenue Chicago 13, Iilin 
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YOUR CUSTOMERS WILL LIKE 
MITE SCALES! 


THE ONE POUND 
MITE 


postal scale is one 
of America’s most 
popular scales. It 
has all U.S. land 
and air mailing 
rates on a 3 color 
aluminum dial. No 
tools are needed 
to replace this dial 
when postal rates 
are changed. The 
finish is a beauti- 
ful, blue baked 


enamel. 


THE FOUR POUND 
MITE 


parcel post scale is 
the ideal small 
package scale. It, 
too, has the re- 
placeable dial fea- 
ture. All U.S. land 
and air parcel post 
rates from 8 oz. to 
4 pounds are indi- 
cated. The new 
larger round tray 
enhances the appearance and the utility of this scale. The finish is a 
green baked enamel. 


ALL MITE MODELS ARE STILL $3.00 retail. Replacement dial to fit 
any MITE scale without tools or adjustments .50 ea. retail 








MR. DEALER: 
We suggest that you order 1 dozen scales as follows: 
one pound MITE postal scales 
3 four pound MITE parcel post scales 
packed with 2 displays in a one dozen carton, shipping weight 
10 pounds. These Gualos are available through 20 principal job- 
bers from coast to coast or from the manufacturer. 








B-T Company, Inc. 
121 N. Broadway Milwaukee 2, Wis. 











PAPER PUNCH 


Simplest, surest paper punch made. Punches all 
3 holes for 3-ring binder sheets at a single squeeze. 
No adjustments to make, no gauges to set, no 
places to mark. Just insert sheets and squeeze! 
Accurate and trouble-free. Weighs less than 16 
ounces; fits brief case or desk drawer. $3.75 list. 


Order from your Wholesaler 


MODEL 3...Punches 3 holes 
\%" dia., spaced 4%" on centers, 
\%° from back binding edge — 
standard spacing 11°x8}4" sheets. 


NEW ENGLAND PAPER PUNCH CO, 
NATICK, MASSACHUSETTS 


WESTERN REPRESENTATIVE—HARRY HENKEL ASSOCIATES 
Western Merchandise Mart, 1355 Market St., San Francisco 
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STARK CALENDARS 


Give it greater 
usefulness! 











A quality line of stands 
and pads featuring all 
popular styles and sizes. Cal- 
endar pads are lithographed— 
on high-grade bond paper with the 
date in red and the monthly calendar 
in blue. 
Fast, 2-color lithograph printing enables us to 

give you the best in quality and prompt service. 
“IN CALENDARS THE QUALITY MARK IS STARK” 


STARK CALENDARS éscorporated 


100-112 BISSELL ST + PHONE > JOLIET ILL. 


write or phone 
for complete 
details 


TYPEWRITERS 
ALL MAKES 


THE UTMOST IN QUALITY 


; 


—THE LOWEST IN PRICES 


REGALRITE BRAND 
RIBBONS AND CARBONS 


PROVEN-BEST BY TEST-BEST FOR LESS 


REGAL TYPEWRITER COMPANY, INC. 


200 HUDSON ST. NEW. YORK 13, N Y 
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2. Sell Quality Again 


reatne 


Staple Sam and Staple Sal 
Your 
everloving MARKWELL Pals 


yent 


> TANS AA SSS AA SSO AAS 
ON eS 


PROTECTED PROFITS FOR YOU 


WITH ADVANCOS POLICY OF ‘ 
“SELLING THRU DEALERS EXCLUSIVELY now being set up for 


COREXA 


portable calculating & adding 
machine 







NEW LOW 
RETAIL PRICE 


$9 8° 


addition 
subtraction 
multiplication 
division 
8 columns 













Liberal 
Dealer Discounts 

























for additional information write 


the HILNER international Corp. | 


2900 W. Eighth Street, Los Angeles 5, California 


Write for General Catalog and Price List 


ADVANCO PRODUCTS Inc. 


MANUFACTURERS @325.2s20:2"" oo: 


148 WEST 24th STREET NEW YORK 11. N_ Y « Telephone CHelseo 3-1276 
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earch tor ar “¢ atter nece ty ha heer stistied ana 


IT S 2 0 Y E A R S My c~ “th ought s this—Remove fear from your heart! 


lf there is one thing that the Kremlin want 
become hesitant and uncertain. When sales decline, the t 
OV E R D U E B U T blood flows more wily in our arteries of mmerce 
Fear flourishes in a famine of facts. Sales executive 
cea f 


IT’S A N OTH E Ke come etely informed on the product and 


their policies and program tor progre 


t + Y have heard a immary of a tew 
F | R S T remember that the philosophy of Marx anc 
- at the end of the Napoleonic Wars. Ther 
F + ~ A | G N E R | and poverty. Labor was indeed a society 
. | often wonder whether Karl Marx would have 
could have foreseen the revolution we have | 
Our revolution was accomplished by 
ion. It was built on wheels and abundant 





Because we are endowed by Nature beyond commor 
ng, we will be envied and even disliked by 
That is the price that individuals, companie 


always had to pay to occupy first position 
56 7 HT Let's be fearful OT OL obli ions r tne tuture 
SAVES ri ———4 ct j car leg is H e ; acest line in x worida 
TYPING mi te ron = a a yone as long as we have without a chanae in it 


TIME! =a b : .€ av ment or the flag that represents that government 
anes Al we have done Through the years 
the field of blue to indicate our vir 
IT’S NEW! MEETS A BIG DEMAND! | en ae acs oF Sehenay See Cine 
: Pigg give you a 3-D sales program too. Dare 
With this New AICO TYPERITE Tabbing, typists type 1, 2 Dare to take chances on new products a 
and 3 line titles on the pica spaced blank inserts without for the facts on changing trends and né 
using a soft roller, just the line space lever. Titles are Do your best to convert your knowledge 
always on a straight line, neater, cleaner, faster, saving up able sales by hard conscientious work. 
to 56% typing time. Your customers are reading the 
story in our current ads in business magazines. Be 
ready for the big demand. Sales Aids, FREE. 


ORDER YOUR SUPPLY TODAY! Business Opportunities 
AIGNER 97 Reade St., New York 13, N. Y. Trade Literature Wanted in Hongkong— onl fien 


Brothers, importers and exporters at I5 Pott 


equipment manufacturers with a view of representation H k 


Tye firm serves as exclusive agents for The Carter's In 
Faber Pencil Company and Apsco Products, Inc. 


THE BEST 


CHECKWRITERS 
CHECK SIGNERS 
COPYHOLDERS 
wee 
SPEEDRITE 
CHEXSIGNO 
COMPLETELY AUTOMATIC — the Newest Most , 
Versatile Seller Yet miadocedl . ERROR NO 
No pencil combines so many eye-catching 
sure-fire selling features in one unit! Fully 
retractable, changes colors with the flick of a 


finger, has beautiful jewelry engraved lifetime BEST Dealers handle ’em too! 
chrome finish. Gift boxed or carded and priced : 


boty ond Yow Slate * yy 
MICLENNON PEN (0. f7. . Webi 


220 S. STATE ST., CHICAGO 4, ILL, 





























This has been so for 40 years... 











ADDRESS: 40 MT. HOPE AVENUE 
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Here’s Why It Pays to Sell 


SENTRY 


Carbon Paper Ribbons 


OE 


And Dealer Dollars 


SAFES 


All Safe Deposit Box 









Users are 

Another “U.S. Specialty” .. . carbon paper ribbons PROSPECTS 
that are o all te ial » the ultimate i . SENTRY offers fire, theft, and loss 
iat are guaranteed to give the ultimate in typing protection without the drawbacks 

sharpness . . and flawless reproduction work. of safe deposit box rental. 
: PRIVATE — YET ALWAYS ACCESS- 
For the dealer . . . a profitable item offering repeat IBLE: A Sentry doesn’t keep “bank- 
er’s hours”! Valuables, records 
sales aplenty LOOK AT THESE and receipts are at the owner's 
. ; - : i h d i ere 
Just clip this ad to your letterhead and we'll send BIG-SAFE FEATURES: — Pwd nasa “eee” par 

: . : * Fireproof VERMICULITE* : ; 
iree samples and prices. No obligation, of course. tnsulation in emergencies. 
HOLDS MORE — COSTS LESS: 
Learn the facts on the comprehensive eo if 4 Line” ; Tamperproof Sentry holds almost twice as much 
° 49 — Law f * Handsome, Compact as the biggest safe deposit box, 
i gindieg y= ° ; et retails for less than the 2-year 
All-Welded Construction y - ry 

‘ ot. 3 ae rental of equal space. And re- 
For Domestic & Export Sales Built-in Combination Lock member—Sentry costs you 35% to 


Inside Dim.: 15” x 12” x 13% 50% less than comparable safes. 
You set your own list, take a big 


U.S. CARBON & RIBBON MFG. CO., INC, $ “sme es tment petty "naa eon 


621-623 Cherry Street DEALER |) INQUIRIES INVITED; WRITE DEPT. OA-12 
Philadelphia 6, Penna. sate 

Established 1895 “sares| Wf! BRUSH-PUNNETT CO. 

i 545 WEST AVE., ROCHESTER 11, N. Y 











— 
DISPLAY aad RECOMMEND Ze 


FOR QUIET, 
EFFICIENT, 
TRULY MODERN 


STAPLING 
a new COUNTY RECORD BINDER 


that a 3 year old can operate 


o flexible 1 vs 
_ versatile IN PERFORMANCE 


Lightens the work load of recording 
Weighs less therefore easier to carry 
Easier to open, easier to close 


A LOOSE LEAF COUNTY RECORD BINDER MADE BY AND FOR 
COUNTY OFFICIALS. 






iT JUST 


oLicke 


with buyers, executives, secretaries, 
workers everywhere...in offices, ship- 
ping rooms, stores, schools, homes and 
factories 


NEVA-CLOG PRODUCTS, INC, 
Bridgeport 1, Connecticut STAPLER WRITE TODAY FOR INFORMATION 
DESIGNER AND 
CANADIAN STAPLES LTD.—Montreal, Toronto, Winnipeg, Vancouver ERNEST HAZEL . Jr. MANUFACTURER 








0. H. DAVISON & CO.—Pacific Coast Rep., 609 Mission St., San Francisco 5 1601-03-05 DELMAR BLVD., ST. LOUIS 3, MO. 
pat [| 
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M/Z 


s/f 


for type om —— ike . 


Your customers can keep typewriters and office machines 
spic-and-span by cleansing the type daily with ultra- 
modern CLAR-O-TYPE. Handy dauber whisks away dirt 
and goo like magic. Non-inflammable, SAFE! Smart new 
orange-and-blue package in attractive 1-dozen display 
carton multiplies sales. Other free dealer helps. Order 
direct or through your jobber. 


CONTAINS NO CARBON-TETRACHLORIDE 


THE CLAROTYPE CO.., Inc 
261 Broadway New York 7, N. Y. 


Something | 


BRAND 
NEW! 


Safety 
Clip 
Wallet 


for TRUCKERS, COLLECTORS 
and ROUTE MEN 


Heavy duty cowhide wallet. Has a large zipper money-pocket 
and 5 other roomy pockets for papers. Special belt attach- 
ment for complete security. 


List Price $6.50 Liberal Dealer Discounts 


QUICK DELIVERY ASSURED 
ON OUR COMPLETE LINE OF 
BRIEF CASES—PORTFOLIOS— BRIEF BAGS— 
RING BINDERS 





We also make special cases 
and do special work of all kinds 








Write for Complete Catalog 


nistol “ale 


1670 MORROW ST. GREEN BAY, WIS. 











MAYLINE 





MAYLINE 





are Efficient 


With hinged dust cover fil- 
ing proceeds rapidly and ef- 
ficiently. 


Same size file units stack 


securely, firmly. 





Dealers! Show your custom- 


ers these files. 


MAYLINE 


MAYLINE 


Symbol of Superiority 


MAYLINE CO. 


formerly 


625 NO. COMMERCE ST. 
SHEBOYGAN, WISCONSIN 








Metal Plan Files 












ENGINEERING MFG. CO. 





INITAVW 








Placed near point of work, 
these efficient units hold 
wraps aired, dry and “in 
press” by day, and keep 
shop coats, or work clothes 
in compact orderly manner 
at night. Answer the wraps 
problem in the office, com- 
pany cafeteria, in reception 
or meeting rooms. Set up 
anywhere in a few minutes without nuts, bolts, or tools. 
Store away like folding chair when not in use. 4 ft. single 
face unit accommodates 24 
hangers. 4 ft. double faced 
takes 48. 3 ft. units propor- 
tional. oT fom : 
Rigid in use. Heavy gauge, 
welded box and U forms. 
Baked gray enamel finish. 


















Capacity can be 
doubled by using 
Snap over coat hooks 




















Write for Bulletin C T-1 3 
VOGEL-PETERSON CO. 


“The Coat Rack People” 


1121 West 37th Street ° CHICAGO 9, ILL. 
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The Bb OO ett 40- Durgose 
FOLDING TABLE exe 





Ehrlich Designed 


High Grade Leather Upholstered 


OFFICE CHAIRS 
DAVENPORTS AND RELATED FURNITURE 


Satisfaction Guaranteed 
Immediate Delivery 
Reasonable Prices 

No. 420 


35"' overall height 
3!" overall width 
38'' overall depth 



















HARD 
MIRROR-LIKE 
TOP RESISTS HEAT 


AND ALL 
LIQUIDS FAST DELIVERY Top groin, 
snutfed 
leather— 
RVI F combining 
y p Of distinction 
RRS TN and comfort 
®@ Steadily gaining in favor and use because of sturdy aches 
character of construction, versatility and surprising low cost. reception 


Masotex, Hardwood plywood, or Formica top material. Matching 


Comfort-Width” Bench with choice of tops. 


rooms. 


Write for Photos 
of Entire Line For Immediate Delive 


@ CHOICE OF STYLE TOPS @ FOLDING BENCHES = Camere Representatives Wanted —Some Territory 
@ ALL POPULAR SIZES @ OTHER EQUIPMENT a 


Write for Illustrated Literature GRAND RAPIDS 
THE JAMES P. LUXEM CO. LEATHER FURNITURE CO. 


201-207 Front Avenue, NW. Grand Rapids 4, Mich. 
3345 NORTH LINCOLN STREET, FRANKLIN PARK, 


op Quali f 0 EW MILITARY LINE 
LG Salle STEEL AND woop alee’ a 


Nos. 
17-21 














STAR 
SAFE 


Modern Double 
Door Safe 


31,845 cu. 
inches of 
inside space 


Nos. 262- 


A wide variety 
of interiors to 

meet individual 
requirements 











Underwriters’ 

Labels 

C” Label 
a 195 Distinetive Lobel ond Re- a 4833EA 
Smoker in Solid Wal- locking Device NO. 
nut, Genuine Jewelers’ DIMENSIONS HH | | See een if 
a oe Ovinde S814" | — aot | 
tor Colors. Inside 48%" | 33%" | @ 








Approx. weight empty: 1305 Ibs. 


The New Militory Line carries a fine selection of many styles and models 


Latest Decorator Products 





Satiny black, red, green and chartreuse, bright and satin beginning with the “Cadet,” priced at $64.25 Eastern List, to the ‘’5 
chrome, polished and satin brass, jeweler’s bronze and walnut. Star’’ as illustrated. All units have Upterweetiors’ Laboratories’ Labels. 
A Completely New, Easy-to-Sell Line of Smokers and Ash-Trays, featuring wines Gon eb date ee 
our sturdy, easy-to-clean, especially-designed screen. 
WRITE FOR CATALOG OF COMPLETE Largest Write for Literature and Price List 
METAL AND WOOD LINE Line of Safe 
LA SALLE PRODUCTS Co. caiman’ | GUARDSMAN-WALENTINE INC. 
for Dealers 
2216 N. Clybourn Avenue CHICAGO 14, ILL. In America LA PORTE, INDIANA 
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Leedall ribbons are secretary- 
designed with the profit building 
combination of supreme quality 
at easy-to-sell prices. Added to this 
are 8 powerful reasons why 
LEEDALL ribbons do Lead All. 
New, attractive display packaging. - — oe 
New precision metal spools. a fom 9 
300 thread count. pale ~ 
All ink densities - all colors. =| 
Moisture-proof wrapper seal. 
Typewriters - adding machines _/ 
Special requirement ribbons. 
Inked reels. : 

Clarity, Crispness and Continuous- 
action * Self-inking are identified with 
Leedall ribbons of perfection. 

Prove it to yourself ... test it! Write 
for free wear-down sample and price list. 
RIBBONS . CARBON PAPERS . DUPLICATING SUPPLIES 


LEEDALL PRODUCTS MFG. CO. 
MILLTOWN 1, NEW JERSEY 


{ 





PNP PSPeN > 








FOAM RUBBER 
CHAIR CUSHIONS 
“—- _ IN 


De Luze 


EXECUTIVE 


STYLE 


IN THREE 
SIZES 


Coveted with velour—fibre and velour—also corduroy and fibre 


in 2" thickness with boxed edges. 
FOAM RUBBER 


“Perfect” CHAIR CUSHIONS 


One side covered with rich 
pile corduroy for cool sea- 
sons, the other side with 
woven fibre for hot weather. 


Filled with new live rub- 
ber having thousands of air 
cells that breathe with every 
move. 





Colors: Brown, Green. 
Sizes: 17" x 18°'—I5" x 17"— 
14!/o"" x 15'/_". 


“Sofiseat” STOOL CUSHIONS 


Transforms Hard Stools into Soft Seats. 
Available in four sizes 12", 13", 14", 15°" Diameter 


Write for New Iilustrated Folder 
Giving Complete Information 


THE PERFECT RUBBER SEAT 
CUSHION CO. 


6435 EDMUND STREET PHILADELPHIA 35, PENNA. 










A MONEY 
MAKER 
FOR YOU! 








Remington Rand 


14 Drawer, 3x5 


Complete with pockets. Automatic 


Model A. 53-14 Reconditioned. 


STEEL 
neta tts pein, 4 EES 


Complete with pockets. 
Model B. 85-16 Reconditioned. 
Phone or Write 


. 
20 Drawer, 5x8 
Complete with pockets. 
Model C. 85-20 Reconditioned. 


for our Amazingly 
Low Prices to 
Dealers! 











9, 546 BROADWAY 
Near Spring St.. New York 12 


EST. 1876 CAnal 6-0350 
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ideal System 


Simplified Bookkeeping and ' eS 
Tax Record Books Zo i 









<% 

wae « 
PS oe 
2 6 


OVER 1,000,000 USERS PREFER 


and rely on Ideal Systems for keeping of accurate records that they know 
are approved by tax inspectors and auditors and recommended by bankers, 
accountants, credit men and trade associations throughout America. 

. =) Over 3,500 dealers, realizing the preference for 
Ideal Systems, are taking advantage of the in- 
creased sales which’ are made possible by the 
many offerings im what is recognized as the 
most complete and fastest seiling line. 


FOR EVERY BUSINESS, 
PROFESSION, HOME, 


FARM AND RANCH... 





Ideal Systems can be started any time of the 
year, are simple and easy to keep and require no 
bookkeeping experience. Enjoy year ‘round sales. 
PRICES 75¢ $1.50 $2.50 $3.85 $5.85 $8.50 

’ Liberal Discounts « Free Delivery 

Write today for catalog and select the books 

‘ best suited to your trade. 

Immediate delivery from LOS ANGELES or NEW YORK 





Model #3 

Free — Attractive 
Counter Displays 
Just the right size for 
your counter. A real 
self-seller. Larger dis- 
plays available, 
















and wholesale stationers in many cities 
DESIGNERS AND 
wanvracrustss The IDEAL SYSTEM (Company fei 
Over 30 years Notion-wide Service 


346 SO FLOWER ST. LOS ANGELES 17, CALIF 6 CHURCH ST, NEW YORK 6 N Y 
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pS fests 


FOLDING CHAIRS 


UNMATCHED 


BEAUTY 
DURABILITY 
COMFORT 


Special colors and fabrics 
available on quantity orders. 






Add smart looks to your seating arrangements 
with handsome Hostess Folding Chairs! Choose 
from 6 rich metallic finishes and 8 colorful plastic 
coverings. 


Hostess Folding Chairs retain their beauty, give 

you years of service. Rugged all-steel construction 

with noiseless, single-motion opening and closing. 

Full-size seats and backs fold together to protect 

holstery in storage. Attachments available for 

p nanci and row-spacing — also portable hand 
trucks for storing 24 or 36 chairs. 


® Write for free, color tolder 
THE BREWER-TITCHENER CORPORATION, CORTLAND, N.Y. 





Don't Waste Time 


? , 
| Ofice 
' 

' 





— Appliances | 


puects 


LOOK IT UP 
ere 














This is your ANSWER BOOK 





to all your Buying Needs 


Easy: -to-Use BUYING INFORMATION 


PRODUCT INDEX—over 1,500 products classified 
: DIRECTORY OF MANUFACTURERS—over 3,000 with names 
and addresses 


3. TRADE NAME—TRADE MARK INDEX—Over 6,000 with 





names of manufacturers 
4. MANUFACTURERS’ ADVERTISING—many use catalog-type 
advertising giving complete product information 


5. TRADE ASSOCIATIONS—City, State and National—names 
and address of officers and meetings dates. 


Keep your copy handy-use it offen 





PREFERRED BY DEALERS 
PREG. secause tHev-re PrererreD 
BY CUSTOMERS 


DUO-MATIC POSTING TRAYS 
AND STANDS 


Tray models for sheet sizes from 
7” «x 11” to 12” x 12”. Stands 
available in skeleton, fully enclosed 
or with Transfer Drawer. 





PORTA-MATIC POSTING TRAYS 
Porta-Matic Trays available in 12”, 1434” 
and 18” lengths and ten widths from 5” 
to 17”. Lightweight—portable. 


PAYROLL RECORD BOX 

Sizes to accommodate sheet 

sizes up to 9” x 11” and 
= 6 ws 











%.. 





REGISTER FORM 
TRAYS 4 


Five sizes for all 
standard register 
and sales book 
forms. 


FOR PRICES AND DESCRIPTIVE LITERATURE, WRITE 
POSTING EQUIPMENT CORP. 


1026 NIAGARA ST., BUFFALO 13, N. Y. 
Canadian Associate: PRESTON-NOELTING, LTD., Stratford, Ontario 
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SINCE 1932) 


(MANUFACTURERS 





























EQUIPMENT 





Write for 
LATEST CATALOG 
PRICE LIST AND 

DEALER'S DISCOUNT 


NEIMAN STEEL EQUIPMENT CO., 


BALFOUR & VENANGO STS. PHILA. 34, PA. 
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Designed by stationers for stationers. Imprinted with 
your store name and address. Write for full details today 


WILSON JONES COMPANY, 209 So. Jefferson St., Chicago 6, Ill. 












Give Your TYPEWRITER that 
NEW LOOK ~''* BRAND NEW KEYTOPS 








NATIONAL CASH 
REGISTER KEYTOPS 
@ 2000 CL 
e@ 100 CL 
e@ Oblong Control 





Underweed 


Tn 
a 


Royal Models 
, KHM, 
KMM, KMG 
Fie 





We supply & engrave ix 
Cash Register wheels Remington Gem. Meleslecs 
No. 17 & IBM : 


Write or call for free catalog & price list 





36 W. 29th St. 


PEARL "22" S203" ay 

RIGHT THIS MINUTE... 
ANOTHER 7 ae 
LAUNORY 
| MARKING FEN 


IS BEING SOLD! 
Beautifully merchandised on self-selling 


counter display with 12 pens. Pre-sold $ 15 












@ WON'T WASH OUT 3000 MARKINGS 


At your Wholesaler or write direct for literature and prices 


SAMUEL TAUBMAN & CO., 1 WEST 34th ST., DEPT. 0, NEW YORK 1, N. Y. 












with national ads—radio, TV, newspapers Tox Incl. 
@ WON'T EVAPORATE @ ENOUGH BLACK REFILLS 
@ WON'T RUN INDELIBLE INK FOR 50¢ 









AMERICA’S EASIEST ADJUSTING 


POSTURE CHAIRS 


A COMPLETE LINE FOR EVERY OFFICE NEED 


THE POPULAR 222-S MODEL, shown 
here, is an outstanding value for 
those who demand the finest in pos 
ture comfort, but prefer inner-spring 
construction. It offers KING’S proven 
adjustment advantages .. . executive 
size seat with durable 24-spring unit 

. thick, comfortable padding . . . 
and many other exclusive King fea- 
tures 





POSTURE CHAIRS 


SPECIFICATIONS: molded aluminum base; 
22 caster spread; ht. adjustment 1612 
to 2112 rubberized hair seat; Tuffiex pad- 
ding; 2” soft tread bal! bearing casters; 
available in a wide range of standard col- 
ors; upholstery . Koroseal, Claremont, 
and Naugahyde in a choice of colors. 


Write for Complete Catalog and Price 
List on the Entire King Line 


KING posture cHairco. 


953 S. Raymond Ave., Pasadena 2, Calif. 


MODEL 222-S 
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THE ONLY DATER OFFERING 
SO MUCH FOR SO LITTLE 


Monarch Line Daters 
are low priced yet high 
in quality. Deeply 
moulded characters 

insure sharp, 
legible impres- 


MONARCH 
NO. 1/2 DATER 


sions. These 
daters are 









Trouble-free built with 
performance two day 
guaranteed. drums of 
larger- 

than- 

Send Orders and Inquiries to usual 
FORCE WESTERN. Inc. BP perm 


216 W. Jackson Bivd., Chicago 6, Ill tive full years. 











KILO 
CELLULOM PRODUCTS 


Loose-leaf envelopes, punched; card-cases, any size; 
menu covers; factory record protectors; tag holders; 
bill-fold envelopes; stamp containers, etc. Made of 
acetate (flame resistant) transparent cellulose. We | 
build to fit your particular need. Write us for details. 


Markilo Company, Mfrs. 


3633 S. Racine Ave. Chicage 9, U. S. A. 










DAYTON STENCIL 
WORKS CO. *ohic™ 











CLEANS ... Typewriters, 
Billing Machines, Addressing 
Machines, Addressing Plates, 
Marking Devices and many 
E; 
1 
a 
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ROLLING STORE LADDERS, [9 @0°¢:WN 20) S5 keep aioe 





cr ig FROM CHA ALE SCHOOLS © CHURCHES © CLUBS etc 
Le sient Saat for sunning WE DROP SHIP DIRECT TO YOUR CUSTOMERS 
y= Rg, filing cabinew ¢ NO HANDLING ON YOUR PART 


pit |i “and LIBRARY TYPES— 
ia Send, LIMRARY TYPES FOLDING TABLES 
= manly ip on wheels with Auto- 
t Sadeur Brakes a 
for Circular 42-OA and A > 


| 

| 

| 

[ 5 

| Het AD oe iy es —— 
| th. ®@ “expanded oun 
| eps Mounted on Swivel 
| 

| 

| 

| 

| 













@ NON-FOLDING 

@ TABLET ARMCHAIRS 
@ AUDITORIUM UNITS 
@ 6 Ft. and & Ft. TABLES 






@ FOLDING 
e Casters. Ladder can be 






fr reely when no one is 


yo" 
the rubber tipped legs 
t om the floor and prevent 
| &. Made in 2 to 8 step 
q eights, and 3 widths 
end for Circular 53-OA and 
7 aler discount 


Manufactured by 


I D. COTTERMAN 4225 ':,Revgnswoved Ave. Adirondack Chair Co. 


CHICAGO 40 Dept. 22 — 1140 B'way, N.Y. 1, N.Y. MU 3-4834 


Feel that “Hand”! 


ARMOR-WEIGHT | 
sy, PASS UP THOSE 
*b FXYTRA iccguteas aauiie Tan 













+ + + @ Superior COMMISSIONS compltete tine of passbooks, 


pocket check covers, coin 
supported vinyl savers, and other forms te 
upholstery 


financial institutions, 
material 














GENERAL 
PLAST ICS 


wie 1 8 PURE 


Write for samples to 
BOLTA PRODUCTS 
Lawrence, Mass. + A Division of The General Tire & Rubber Co. 








THE LEADER 
IN PLATENS 


AND OFFICE MACHINE ROLLS 
Typewriter Tools—Parts—Supplies 


Ames Supply Company 


CASH REGISTER 
PARTS 





ATLANTA DETROIT 
156 Alexander, N.W. 6527 John C. Lodge Expwy. 
WORLD WIDE SERVICE—HIGHEST QUALITY PRODUCT CHICAGO NEW YORK 
WRITE FOR OUR LATEST CATALOG 564 W. Randolph St. 37 Murray St. 
DALLAS SAN FRANCISCO 
INTERNATIONAL CASH REGISTER & PARTS CO. 19132 Commerce St. 583 Market St. 
aoa. SERVING THE OFFICE MACHINE DEALER FOR 51 YEARS 


207 EAST EVERGREEN AVE. . MT. PROSPECT ILLINOIS 
HICAGO PHONE: NEwcastle 1-2900 



























THE HANDY NEW 


© Memo-Roll 


} All-steel construction, Gray or 
j Green Hammerloid finish—No 
parts to break or lose or get out 
of order—Rubber Cushion Sup- 
™ ports—3 13/16" wide by 


9," a 
Ny ses requiar Add- 
ing Machine Rolls. 
about 250 
ft. Conve- 
nient Pencil 
Holder cen- 











The Original 
SINGLE-FLUID 

Ink Eradicator 

@ INK-OUT contains no free 
acid, leaves no brown stains. 

@ INK-OUT makes permanent eradica- 
tions quickly with one application. 
@ INK-OUT removes ink, iodine, fruit 


and medicine stains from paper, 
leaves no brown stains. 





LIST PRICE 
$1.50 Complete 
Extra Rolls 35¢ each 
Send for Literature . and Dealer's Prices 


GRAN-ADELL MFG. CO. 


1925 N. ASHLAND AVE. e CHICAGO 22, ILLINOIS CARDINELL CORPORATION MONTCLAIR 
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Greetings 


CAL LONG JERRY DEVITT 


CAL LONG AND ASSOCIATES 


MANUFACTURERS REPRESENTATIVES 


Michael & Quailhollow Cincinnati 27, Ohio 








Profits for you 
in ATLAS 


Complete Vertical 
Filing Systems for 


NEGATIVES 
OFFSET PLATES 
STENCILS 
X-RAYS 

ART WORK 

e SWATCHES 

Atlas Stencil Files Corp. 


16716 Westfield Avenue 
Cleveland 10, Ohio 


NEGA-PLATE HANGER 














SALESMEN 
1904 1954 
Different? - Yes! 


But exactly alike in 
their dependence 
upon 
BEACH'S 
"COMMON SENSE" 
EXPENSE BOOKS 
to keep track of 
their traveling 
expenses. 
Beach Publishing Co. 


7338 Woodward Avenue 
Detroit 2, Michigan 























JET “88” FELT TIP PEN 


© PRICED RIGHT 
@ DESIGNED RIGHT 
@ EASY TO USE 


Only $1.95 retail 
Complete with ink 


Available mounted on 3 color attractive 
display card. 


@ WRITES LIKE A PEN! @ MARKS LIKE A CRAYON! 


.. @ PAINTS LIKE A BRUSH! 
i GUARANTEED 


Jet Mfg. Co. Inc. 285 Hyde Park Ave. Boston 30, Mass. 


Canadian Distributors 
The J. E. Poole Co. Ltd., 18 Holly St., Toronto 





FOR OFFICE EQUIPMENT & SCHOOL SUPPLY 
LETTER FILES 


CARD INDEX 
FILES 


INDEXES 
* 


A QUALITY LINE 
AT LOW PRICES 
. 


ASK FOR 
OUR LATEST 
LITERATURE & 

PRICE LIST 

e 
HAVE TERRITORY 
AVAILABLE FOR 
DISTRIBUTORS 


ARROW PAPER PRODUCTS CO. 


502-504 W. 30th Street, Telephone Chickering 4-6782, New York 1, N.Y. 





~~ 








BANK LITHOGRAPHING 


Deposit Slips . . . Statements 


Bank forms lithographed to your customer's 
specifications. Shipped under your labels and 
imprint. 

Low prices and top quality work will enable 
you to sell our line. 





Price list and samples available to well rated 
office appliance stores and dealers. 


FREDONIA LITHOGRAPHING CO. 


FREDONIA, KANSAS 















SELL ALVIN 


for greater profits to you 
. .. and your customers too! 


Put your confidence in Alvin's drafting 
and drawing instruments, and customers 
will put greater confidence in you! 





















No. 5012 COUNTER DISPLAY 
12 mechanical lead holders in sales- 
stimulating display. Retails at $15.50. 

Also Available: Top Quality 
PARAMOUNT Refill Leads —$.75 tube 
of 12-5” leads. 

Attractive Trade Discounts 
SEND FOR FREE 60 PAGE CATALOG 

ORDER TODAY! 

ALVIN & COMPANY 

WINDSOR, CONN. 


“™L 
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SECURITY BRAND 


Complete Line of 
DELUXE ALL LEATHER 
or CANVAS & LEATHER 


Mail Bags For Your 
Select Clientele 


WRITE FOR CIRCULAR: 








33 & McWILLIAMS 5ST. 
FOND DU LAC, WIS. 


. CAN-PROG,.. 
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“ADD-A-SECTION” 


INTERLOCKING 
BOOKCASES 











Will interlock with Economy and Universal 
styles formerly manufactured by Globe-Wernicke Co 








12 pattern numbers in a wide 
variety of combinations... “s 
available in Light Oak and f 
Medium Walnut .. . popular 
priced. Write for Catalog 
No. 800. 3 


ZT) i 


RIDGEWAY, VIRGINIA 


“Bookcases that grow 
with your needs” 


A DIVISION OF 
GRAVELY NOVELTY FURNITURE CO., INC. 





Net only for a high- 
quality line... but also 
Jor those little extras and 
“breaks” that mean extra 


profit... stock WRITE. 








CARBON PAPER 
TYPEWRITER RIBBONS 


TYP-ROL Type Cleaner 
Te, "" y and Roll Finisher 
write “= 


incorporated 420 Lexington Avenue, New York 17, N. Y. 








for PERFECT 
LEAD POINTS 
BLUNT fo 
HAIRLINE 


“ua- Potut 
LEAD POINTER 


preferred by DRAFTSMEN, ACCOUNTANTS, ARTISTS 


Here’s the fast, clean way to get perfect 
lead points every time, points up to 2” 
long, without breaking! Simply insert 
wood or mechanical lead holder and use 
to rotate lid. Sturdy, lifetime construction, 
non-skid base. 





“T1a- Potnt Lead Holders 


WRITE FOR LITERATURE eee light, balanced. Press -top, 


AND DEALER PRICES single- and double-end models. 


ELWARD MANUFACTURING CO. CcotomalMicn. 


FIRST manually operated folder with 
fully automatic feed! jy 


NEW, IMPROVED (f= 


FULLY fon Ob ont 


) 
GUARANTEED! DESK MODEL FOLDING MACHINE 


Write for complete Catalog of Dup ting Etuipment nd f s 


Monstowwres BRINT-O-MATIC CO.. INC. 
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Csr 1-for-All refill for his ball point pen! 








Factory: Bridgeport, Conn. ——___ 





e REDUCES 
INVENTORY 


e INCREASES 
SALES and 
PROFITS 


Fits Most 
Ball Point 
Pens! 









an ® 





“He wants to know where he can geta 








Order from YOUR WHOLESALER 


- 


HER PEN MPANY 


SELL MASTER SPEED KEYS 
THE 

Spring- Cushioned 

Typewriter Key 


for old and new typewriters, 


bookkeeping and billing machines. 


Don’t Delay 
ORDER TODAY! 
ADD THAT EXTRA PROFIT 
SPEED KEY CORPORATION 28,5, 0°, ‘ut 


Model 1546 (illustrated) — desk scale, with 
Lustron plastic body — 2 Ibs. by 1 oz. 


Model 1509 — for average office use. 5 Ib. 
by 2 oz. Computes postage for air-mail, 
first-class, and merchandise up to 4 lbs. 


Model 1530, Parcel Post Scale. 


25 Ibs. by 1 oz. 


Model 151 5, Heavy duty Parcel Post 
50 Ibs. by 2 ozs. 


Model 158, Hanson, Jr. 8 oz. by 12 oz. 
HANSON SCALE CO. 


NORTHBROOK, ILLINOIS 
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HANDY 
REMINDER-PADS 


YOUR EVERY DAY OFFICE FORMS PRINTED 
ON EVERY SHEET 50 SHEET MEMO PAD THAT FITS ANY DESK PAD 


blowing 
your horn... 
mr. stationer 


That's right! During this advertising 
year Apsco will reach 
20 MILLION 


potential customers. 



















es 


_-~ - 


, ‘eenmerepseieidiee 


Each one is directed to pay you a 
visit. Tell him and sell him Apsco 
Pencil Sharpeners, Staplers and 
Punches. 





Apsco Products are nationally 
advertised in Newsweek, Nation’s 
Business, Business Week, Wall Street 
Journal, Purchasing, Management 
Methods, Office Management, 
Nation’s Schools, etc. 


RD1-50 (16" x 26") 


Fine quality gold tooled desk pad of simulated leather 
Fitted with a handy reminder pad of top grade paper. 


CONTAINS 
e A TWO YEAR CALENDAR » DAY-TO-DAY COLUMN 
¢ AN APPOINTMENT COLUMN e LOTS OF WRITING SPACE 
e TELEPHONE MESSAGE COLUMN ¢ NON-GLARE PRINTING 





Pads contain fifty sheets each and are also available in sizes 
16” x 21” (R1-50) and 16” x 19” (R2-50) list price $1.50 each. 
Desk pad for R1-50 as shown above $2.00 list. 


Prices on request for imprinting as an advertising “give-away” 
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Apsco products inc. 








Write Dept. O xe 
UNIVERSAL PAD AND TABLET COMPANY Apsco P. O. Box 840 * Beverly Hills, Calif. 3 
15 PARK ROW NEW YORK 38, N.Y. Factories: Rockford, Ill. * Toronto, Canada ig 











A proven way 
$ to accumulate 
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Ihumb Tacks “<< "are 
COIN HANDLING SUPPLIES liste 
life- 
Sold exclusively through Stationers and yea. 
Office Supply Dealers for over 40 years tn 
COIN HANDLING ACCESSORIES pew 
rll aaa: StS Large Variety of Sizes and Styles. info 
Stee!-Strong Coin Trays & Lift Pans that 
COIN WRAPPERS life ; 
OE Stee Noesting considers QUALITY 4 
e 


BILL STRAPS is of first importance. 


Federal @ Colored @« Banding 





NOESTING PIN TICKET CO., INC. 
728 E. 136th Street, New York, N. Y. 


Write for information! 
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the 
facts 


0 
life 


The facts of death from cancer are all too familiar. 
Too many have known the tragedy of losing a 
family member...a friend ...a fellow worker. Too 
few know the facts of life about cancer. Yet they 
are there for the asking...or the seeing...or the 
listening. The American Cancer Society teaches 
life-saving facts about cancer every day of the 
year. Through films...pamphlets...exhibits... 
window displays...via radio... television... 
newspapers ...magazines...from lecturers... 
information centers...you can learn vital facts 
that might one day mean the difference between 
life and death. 


The American Cancer Society maintains the first 


OA — 12/54 


line of defense in the battle against man’s cruelest 
enemy. Teaching you how to protect yourself 
and your loved ones from death by cancer, sup- 
porting research in more than 100 medical and 
scientific centers, keeping your doctor informed 
of new techniques of diagnosis and treatment 
are but a few of the Society’s many functions, 
all of them directed to the ultimate conquest of 
the disease. 


Don’t turn away from the facts about cancer. 
They can be the facts of life for you and your 
family. Visit the American Cancer Society office 
nearest you, or write to “Cancer” in care of your 


local Post Office. 


American Cancer Society 
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MODEL NO. 1265-N 


Royal’s finest posture chair. 
Features luxurious foam 
rubber seat and backrest. 
Free floating, 4-way 
adjustable backrest assures 
perfect ae. Has molded 
rubber scuff guards and 
rubber, ball bearing casters, 
as well as metal seat pan 
mounting. 









MODEL NO. 1277 


Extra comfortable, with 
molded foam rubber seat and 
4-way adjustable padded 
backrest. Compact Micro- 
Hite mechanism adjusts seat 
with fingertip control. 


4 






































MODEL NO. 1263 


Large, deep, molded 
foam rubber seat and ~ 
backrest for unmatched ~ 
comfort. Free floating ~ 
backrest and meta 
seat pan mounting 
ive firm support. 
Fitted with molded 
rubber scuff guards 
and rubber, ball 
bearing casters. 
















MODEL NO. 1276-N 
Budget-priced — with 
features found on much 
more expensive models. 
Has Micro-Hite seat 
control, foam rubber 
seat, padded back and 
soft elke ball bearing 
casters. 





New Royal Posture Chairs 


INCREASE COMFORT - INCREASE EFFICIENCY 
INCREASE SALES 






Miss Officeworker will love Royal’s wonderful new comfort and smart 
appearance. Her boss will love the increased efficiency and work output. 
And you'll love the way high quality, nationally advertised Royal Chairs 
bring in sales! Write for literature. 


metal furniture since '97 q Ob 


ROYAL METAL MANUFACTURING COMPANY 
175 N. Michigan Avenue, Dept. 512, Chicago 1 


Showrooms: Chicago, Los Angeles, San Francisco, New York City 
Factories, Los Angeles, Michigan City, Ind., Warren Pa., Walden, N.Y., Gait, Ontario 
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SUPPLIES 
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Good Impression. 





















When you sell Heyer products you're selling, among other things, a 


ON YOUR CUSTO MERS COORDINATED LINE of Stencils, Inks and Mimeograph Supplies. 
Heyer has seven stencils that provide a sensible selection for every duplicating 
| need and price requirement . . . six distinct Black Inks (and eight Brilliant 


v) eye's wh | Colors) developed for specific equipment and seasonal change . . . and selected 

b tty WV eee basic supplies designed to provide ease and excellence of copy preparation. 

When you replace confusion of brands, grades and claims with the simplified, 

integrated Heyer line in attractive related packaging . . . customer response 

\ is immediate and sales increase. And better still, the upward trend will continue 

| | in your store as perfect duplicating performance takes place in the offices you 

service . . . the certain result of combining high quality Heyer stencils with 
excellent Heyer Inks under improved preparation conditions. 


| ON YOUR PROFIT STATEMENT Customer dissatisfaction is virtually eliminated when you distribute coordinated 


Heyer products . . . a big saving in expensive adjustments and service calls. 
] Heyer provides “everything in duplicating” and one-source ordering can 


nerves VV Y | , eliminate inventory problems and costly handling. Nationally known Heyer 


merchandise is already “pre-sold” decreasing local promotional expense. 


Quantity purchases can add considerable profit increase, and use of Heyer 
Supply Coupon Books can help you gain volume sales. These are but a few 
of the many advantages to your operations. 










ALWAYS MAKE A GOOD IMPRESSION 






EVERYTHING IN DUPLICATING .. . 


Eastern Office Western Office anadian 
17 East 17th Street 8109 S. Western Ave. c ros. 
New York 3, N.Y. ‘3 


FOR OVER 50 YEARS 






OLD DUTCH LINE 


* 






SELL the 
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OLD DUTCH LINE 


for ALL of your customers’ 
‘ . Inked ribbons and carbon papers 
business machine supplies for various makes of business 





machines. 


...and increase your profits! 





Hectograph carbon and 
accessories. 


Pencil carbon. 
Fold over tab carbon. 


Featured is the new O_p DutcH Press Edge carbon. 

T : Q T as ri ° ° 

PRADE MARK JUALITY ... a superior Adding, Dating Stamp, 
non-curling carbon paper that you can Time Clock 

recommend without any qualification and Listing Machine ribbons. 


whatsoever for highest quality work. 
Carbon rolls. 
Adding Machine Rolls. 
Audit Sheet Rolls. 


It’s one of the important items in the new 
Otp DutcHu LINE... designed to increase Stencils and accessories. 


your profits! 
, Transverse carbon. 


Hotel Rack Slips. 


You can’t beat Trade Mark Quality for ‘ 
Printers carbon. 


legibility ... for durability. 


So clean to use, instant setting! Absolutely Addressograph ribbons. 
non-curl, non smear! Multigraph ribbons. 

' Press ribbons. 
The treated back reduces curling and slippage Carbon paper ribbons. 


to the vanishing point and adds to its type 


Silk ribbons. 
Nylon ribbons. 

All the other products in the new OLp DutcH Cotton ribbons. 
LinE offer the same high quality ... the same Blue print ribbons. 
“repeat” business potential to increase 


blow resistance. 


Register Rolls. 
your earnings. Tally Rolls. 


Teletype Rolls. 


Old Dutch line Type cleaner. 


Cash in now .. . feature all 
the products in the new 
415 St. Mary Street Pts tending 
Burlington N. J completely satisfied customers. 
ri oa > 





